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                                            Report Intercultural Competence 

Introduction The boutique hotel Twr y Fellin in Pembrokeshire in west Wales, the staycation ranges from luxuries stylish modern suites, Welsh dining experience, exclusive amities, and with a diverse multicultural workforce welcomes business Clientele  from oversea, South Korea,
South Korean culture is Confucian and built around ancestral beliefs, culture, and nature, shape Korean society, and respect for elders is essential, they tolerate most religions. Korean culture is different the western culture the role of non-verbal communication is not to be underestimated avoid making a cultural mistake, the concept of saving face. To greet in Korean try to log on to the Korean social media team brief in preparing for guest arrival does and don’ts list on the summary.     
Boydell, Kurt, (2020) States with the increasing expansion of hotels in a global market with a diverse multicultural workforce and guests, the industry is becoming internationalized and thus recognized the hospitality employees, 
According to Young, generally gaining knowledge, of the language and education to motivate and innovate their employees to understand other cultures traditions respect, beliefs norms reflecting guest aims to provide a highly personalized guest exceptional experience in a diverse complex culture, collective and induvial societies, (Young, Cheing, (2020). 
Radojevic states hotels operating internationally, the hospitality workforce constantly face challenges when engaging guest satisfaction depending on effective intercultural communications with guests, employees, and strong management focus on innovating motivating, training, employee goals achievements, and well-being of employees aim to exceed higher exceptions guest service and generate a high revenue (Radojevic, et, al, (2018).
Hofstede, (1984, p. 21) Comments the general definition of culture, culture is the software of the mind and fundamental building block is thought from one generation to another, adds when examining culture and society and understanding that culture represents values, such as the social structure of a particular organization shared believes and practices for example, when in a similar situation, different groups of cultures may react differently for an example some 
Robertson, et, al, (2001 p.236) explains that realign influences culture and domains world politics, and plays an important factor in many group cultures and impact our ability to live together, thus questions arise how can we define realign and culture in political aspects while the idea of culture is underplayed he argues that religion cannot be ignored, whereas some economic modern state has less emphasis on religion. An example of the differences in the Islamic religion is deeply embedded and merit the beliefs emphasized by religion being the main focus, convey, and impact culture. 
Shekar, (2001 p.60) exams an augmentation in foreign markets assert to avoid great transaction cost to the company with staffing needs and disputes between cultures to adapt strategic methods and close the gap on culture, and constant comparativeness reduces comprise the distance between cultures to implement, centralize the potential and failure of individual and organization to calibrate and the differences between cultures are be expected and resist the conflict rather the fatal outcome emerge pragmatically and form an alliance.              
According to Nye, (2004)  the symbolism of the national culture is to convey, the nation’s image strength power, uniqueness, unify the nation, and can have a positive effect when perceiving domestically and internationally, attitudes can be defined recognize the nurture of cultural differences and similitude. Kotler, et, al, (1997). Examines the intercultural communication example where one ethnic culture their part of branding influences soft culture arguing this can lead to intolerance and dispute 





Ting, Toomy (1999) Researches a new culture emerging from the roles and exercises, customs and reaches an agreement adjust to cross-cultural norms values, and accommodative actions.  
Larsen, et, al, (2007 p.246) explains guest unique experienced authenticity and queried sense of belonging by engaging in locals society 
Bush, Colleagues, (2001) Reveals that constituent for an effective communicator’s cultural awareness, fundamental aspect evolve intercultural communication. 
Witte, (1994 ) portrays the stereotypes in society for example refugees, migrants anti-Islamic, degrading culture and ideology, and demonizing calculating stylistic tactically, argues that culture is locally erroneous by ethnic cultures he states further that stereotypes are the poison to cultural harmony and relationships in the society. 
Endman (1993) Elaborates that social media determines, manipulates, escalates, fallacious crises are implemented, and imposes unverified plot so-called conjectural politics.
According to Katriel, (1995)  the hospitality service strategy to improve guest satisfaction guest would prefer to be addressed in their language communication to being spoken and food that is commonly found in their country thus the impact a memorable experience and elevated level of service can have a positive effect on the hospitality and some tourist accept cultural differences authenticity of the experiences. As a result happy employees and therefore better business, Weiermarir, (2000). 
Poon, (2002) explains the growing demand for the products, and mass tourism, traveling to destinations is faster, tourism has definitely changed the landscape, and more affordable its positive future of internally expanding adapting to the new advanced technology, it’s a driver of tourism.
House, (2004) states the new challenge for leadership and the expansion of technology, civil rights legislation whereas both races live in a harmonious multicultural society, ethnic communities, identify the cultural reactions and comprehension that the theory may be annualized external and the internal the key factors implement, positive or negative impact intercultural relationships.
According to Hofstede, (2017) Lewis, (2005) the innovation attempt to cover all aspects aimed to generate new ideas and being put to practice, codifying innovation as being fundamental for achieving excellence.
Albach, et, al. (1994) explain dominated by individuals of the organization and influenced by the team collaborative culture and was found to be a significant driver and innovation for success.
According to Hofstede, (2011), the defines the six cultural dimensions in order to distinguish a country’s mannerisms are power distance, individualism, masculinity, uncertainty avoidance, long term orientation, and indulgence, it is the framework for guest involvement to attain excellence advantages and the outcome innovative personality can improve guest innovations.
Slovic, (1987) explains risk is immanent in our daily lives, travel and the notion of uncertainty and potential negative international tourism industry is vulnerable to crises and disasters affected by many external factors political insatiability economic conditions the environment, and weather.    
The conclusion brings this report to the conclusion the main topic expressed is that intercultural competence is to compromise with another culture understand their ethics respect beliefs morals values and build a better relationship. 
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  Hofstede 6 dimensions

<South Korea's power distance scores 60 its Hierarchical society.
<Individualism scores 18 is a collective society.
<South Korea scores 39  is a feminine society 
<South Korea scores 84 most uncertainty avoidance country.
<Long-term orientation scores 100 most pragmatic. 
<Indulgence is a very restrained society.

whereas UK scores:
power distance 35 
individualism 89
masculinity66
uncertainty 35 
Long term orientation51
Indulgence 69

TEAM BRIEF  HOFO, Housekeeping F&B, and back of the house our team must follow 
 Summary: What must you not do  when guests arrive:	
<Don’t discuss personal family matters 
<politics
<same sex religion 
<make bad jokes.

What you must do when the guest arrives:
<Make small talk
<Respect  for elders 
<Always use family name first when addressed.
< Giving gifts with both hands including a business card
< Non-verbal commutation or nod of the head or hand gesture  
Nodding of the head means yes, and silence means mutual respect.  
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