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Dissertation Proposal
In this essay there will be an evaluation of three chosen keywords which will be used to help uncover a possible Dissertation question which could be developed further. The three chosen keywords are influence, body image and association. Each keyword will be individually broken down and analysed and then shown in contrast linking the other keywords together. As a starting point there will be a basic definition of each keyword to kickstart the initial research. Leading on from this are a few topics that will be addressed in connection to each keyword and include a short description explaining why these connections have been made. Eventually this overall investigation will contextualise the reasoning for each keyword and explain why they have led to a feasible dissertation question.
I will begin by exploring my first keyword which is ‘influence’. To uncover the meaning of the word it is essential to simply define it. Chandler and Munday (2011) defines influence as “The capacity to persuade: being able to affect people’s attitudes, values and/or behaviour due to power, status, knowledge, contacts, and/or wealth” in regards to this statement it suggests that influence is a powerful form of altering perceptions which can highly impact an individual in many different ways both psychologically and physically. Bancroft (2012) states that “The operation of the mind has been found profoundly influential to both artist and thinkers”  this could be seen as an ambiguous statement because it can be interpreted as artists having a mind which is distinctive and like no other giving them an advantage in the creative skills they embody or it could be understood as artists and thinkers being inspired by the activity of the mind. Furthermore, it would be interesting to examine these roles further and how they link to body image.
A topic which is often linked to the word influence is the magazine which is to be considered as imperative in influencing the way people behave, dress and live their life. It can be viewed as a negative or positive impact depending on the information and imagery advertised to the public. Gauntlett (2008) mentions that magazines carry a “repetitive celebration of a beauty ideal which most women will not be able to match’’ but contradicts this by saying “magazines contain an unavoidable stream of feel good advice about having a positive self-image and being confident” this shows that magazines definitely have positive and negatives impacts on body image which may influence an individual’s feeling of self-worth. A way in which magazines could avoid a negative outcome is to include more realistic depictions of beauty by incorporating more imagery which is untouched of average people who carry all sorts of imperfections mentally and physically. Most magazines are produced with the aim to sell and advertise products to ensure this is still achievable magazines should consider a balance between perfection and imperfection.
Fashion can also be of massive influence to people because many individuals conform to popular fashion trends in order to fit in and avoid any judgment from others. Welter and Lillethun (2007) states “Fashion makes attractive what often seems outrageous and bizarre to the proceeding generation as well as the next” this suggests that people are conditioned to liking a fashion piece rather than genuinely being attracted to the piece. This supports the influential role fashion plays on people psychologically because they may believe they are naturally drawn to a garment but mentally they may associate this piece with a celebrity or magazine they admire or choose it especially because they know it is socially accepted. There are benefits towards bold and bizarre fashion pieces because it encourages people to be more confident and consider other options outside of their comfort zone.
Additionally, religion and culture can play a role in the way we dress, behave and look. Some cultures have strict beliefs which can determine how much flesh is acceptable to show out in public, middle eastern countries fashion is highly influenced by their religion. Knox (2011) defines the burqa as “ a loose, body enveloping outer garment worn by many Islamic women to cover their bodies whilst outside their homes” this garment limits the amount of skin on show therefore it is thought to retain modesty and privacy but the burqa has also faced many criticisms. Knox (2011) also states “the act of veiling and the hijab, or Islamic dress in general, conjure up negative images of the oppression of women by Islamic extremists”. The reasoning for these criticisms could be because Islamic women feel obliged to be fully covered can be viewed as restrictive. By controlling what Islamic women wear it could be seen as prohibiting their freedom of expression. Although some women may not have any issues with complying to these expectations because of their dedication to their religion. 
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The Fashion Spot, (2014). Hussein Chalayan Spring 2015 Runway. 

The Fashion Spot (2014) above shows Hussein Chalayan’s Spring 2015 collection which comprises of runway models walking down the catwalk in long chiffon dresses which incorporates the silhouette of a woman in a burqa. The dresses consist of multiple holes and transparent materials which would not be appropriate by the Islamic culture. Chalayan’s collection could be viewed as controversial to the general public by displaying such thought-provoking pieces. But Chalayan’s role in introducing cultural and religious aspects into his work might encourage people to take more of an interest into understanding religious beliefs and motivate other designers to do the same. Fashion could become a form of education to the public on topics such as this which could possibly make more traditional religious dress more popular within the fashion industry.
Moving on to the next keyword, which is body image, this word can be interpreted in many ways depending on the person.  Body image can be defined as “a person’s perceptions, thoughts and feelings about his or her body” (Grogan 1999). In relation to this definition everybody has their own perception of body image and their own body. After researching the word influence it hints towards a possible correlation between magazines and body image which suggested that magazines can distort an individual’s perception of themselves and others. There is no individual the same therefore one person’s idea of beautiful may not be the same as another which is what might separate us in society. Magazines can distort people’s perception of beauty by portraying blemishes in a pessimistic light or by not addressing any form of imperfection throughout their magazine which people are faced with on a daily basis, therefore giving people an unrealistic depiction of the human body and encouraging individuals to believe flaws are non- existent. 
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Wallace, (2019). Personal photograph taken at Noah’s Yard female toilets.
Above Wallace (2019) shows a plaque found in some female toilets at a bar called Noah’s yard. It reads “Reflections in this mirror may be distorted by socially constructed ideas of beauty”. This is a relevant quote in regard to this essay because it sums up what a multitude of people are experiencing in this generation. This plaque takes a humorous approach at sharing an important and very relatable message, which people are more likely to address.
The way in which the human body is presented can determine the way we are perceived by others and the type of individual. Dant (1999) states “clothes are so close to our bodies for so much of the time they become like an extension of our body, an outer layer or shell with which we confront the social world” This indicates that a person’s interior can be deciphered through the way they dress but this may not always be the case as a lot of people dress in a certain way to give off a specific aura. Most often people want to be viewed as confident and assured so they may dress adventurously but deep down they may be quite reserved or shy. Likewise, “clothes are like rooms and houses, containers in which we are able to live out our lives, they cover and protect us” (Dant 1999). A house is associated with warmth, comfort and security, by comparing clothing as a form of protection this insinuates that clothing is a form of body armour, it is strong and can safeguard an individual from harm. In practical terms clothing is fragile and can be destroyed without difficulty but psychologically it is reassuring. 
This leads to the question of ‘why is it socially unacceptable to not wear any clothing at all’. There are numerous factors which have resulted in the nude being deemed as inappropriate and shameful in public. Bancroft (2012) says “clothing is a masculine invention that protects men from the sight of the female body and the recollections of oedipal desire for the mother and castration anxiety that the female body provokes”. This suggests that men are unable to control their sexual desires towards women and reflects women in a negative light by categorising them as the predator and men as the victim. Essentially the level of sexual desire between men and women is the same but this statement gives the impression that the psychology between men and women may differ. This is quite an old-fashioned way of justifying the objectification of women because men have been conditioned over many years to overlook the female body, to respect and appreciate women rather than just for their body. 
Moving on from body image the last keyword to be discussed is association. Allaby (2010) defines association as “a learned connection between a type of event and a neutral stimulus with which it is paired”. In more simplistic term’s association is a form of linking, these neutral stimuli do not always have to be obvious or apply to every individual. For example, one person may associate a perfume scent with a favourite memory but another person who smells the same scent may not have this association because it doesn’t apply to them. Association is learnt from birth and throughout adulthood, children tend to pick up things easier than adults so most connections could be learnt from a young age. These connections can be learnt just like any other stimulus through constant repetition or an excellent memory.
In relation to the previous points on body image and influence associations can be made surrounding gender stereotypes these can be both positive and negative. “A common assumption is that women’s existence revolves around landing the right guy and great sex” (Gauntlett 2008). This is quite a degrading assumption because it implies that women have no other ambitions or interests in life which is viewed as simpleminded when in most cases this is incorrect. This stereotype subtly glorifies men in leading them to believe that they have a hierarchy over women. This assumption can be contradictory because people also believe that “gender stereotypes do portray women as sexual objects but portray men as sexually voracious” (Jewell and Brown 2013). This insinuates that men are sex obsessed whereas in the previous comment women were made out to be this way also consequently this assumption can be viewed as unbalanced, a connection which differs amongst individuals. 
Gender stereotypes can have an impact on body image and perception it can encourage pessimistic thoughts and feelings of inadequacy. Fawkner and McMurray (2002) reports “there is a relationship between exercise, sexuality and eating disorders presupposes a relationship with body image” and “Men feel the need to achieve a sense of their masculinity and is thought to be central to current western social process”. This shows there is a lot of pressure on males to be masculine, these grand expectations stem from society and whatever is the new craze. Although associations are learnt pessimistic perceptions such as this could be changed but it is sometimes impossible to ignore because it is in constant publicity. To satisfy the need for acceptance and fitting in individuals tend to go overboard which leads to unwanted addictions and obsession.
Stereotypes can be formed via associations, when the same association is thought by numerous individuals it can steer towards categorization. Hentschel, Heilman and Peus (2019) state “stereotypes can serve an adaptive function allowing people to categorize and simplify what they observe and to make predictions about others” this process can be thought of as a template to separate people in society either by their personality or the way they look. People use stereotyping as a tool to make it easier for themselves to try and understand or decipher an individual. If stereotypes did not exist, it would reduce gender specific roles and encourage everyone to consider each other as equal. This could become problematic because it could result in a lack of originality amongst people and everyone would be tarred with the same brush. Therefore, the use of stereotyping is impactful to society it would be a very different world if stereotypes were non-existent.
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         Rezkallah, (2018). In a Parallel Universe. 
Above Rezkellah (2018) shows two images which address the prevalence of sexism. These images show both men and women experiencing gender role reversal. Rezkellah (2018) addresses how women in the 1950’s was stereotyped as the housewife who stayed home to look after the kids. However, these images suggest how times have changed over decades and it is now seen as ‘the norm’ for a man to be at home cooking and looking after the children. This supports the previous point made on the ability of associations changing, it is all down to influencers routinely neutralising stereotypical gender roles by advertising men and women as equal.
To conclude this essay has been successful in deciphering the three chosen keywords: influence, body image and association. Findings have shown that the operation of the mind, media and religion can influence the way people perceive themself and other’s around them. These factors also have suggested that too much interaction with these sorts of advertisements can provoke a negative response from individuals both psychologically and physically. Furthermore, social media and magazines can create a stigma around what is perfection or the ideal body, this can give people an unrealistic depiction providing people with a target which they will never be able to reach because it does not exist in the real world. Also, some research suggests that the clothes we wear and the way we present ourselves to the public can alter a person’s first impressions because the way someone dresses can be associated with their personality. Another finding indicated that body image is regarded differently for every gender. Associations are made subject to the circumstances in our society, these circumstances are susceptible to change and are reinforced regularly by influencers. In regards these learnt associations it proposes that men and women are viewed differently dependant on what is advertised. All these factors have led to a final dissertation question which can be developed in further depth which is “a study into the psychological and conditioned influences media has on body image?”.
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Men don’t leave the Kitchen!

‘We all know a man’s place is in
the home, cooking a woman a delicious
‘meal. Butif you are still enjoying the

single life and don’t have a little mister
‘waiting on you, then come on down to.
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