This is a report to advertise Visit Wales and how they will be able to use the platform within the world travel market to promote the project to attract international visitors. 

To promote Wales as a destination, it is important to highlight the country's natural beauty, cultural attractions, and events. This can be done through a variety of marketing channels, including social media, website marketing, and print and online advertising. It is also important to target specific audiences and tailor marketing efforts to appeal to their interests and needs.

In addition to traditional marketing efforts, it is important to consider other ways to promote Wales as a destination. This could include working with travel bloggers and influencers to showcase the country's attractions and experiences, as well as partnering with tour operators and travel agents to create packages and itineraries for visitors. “Structured interview data collected from 34 trade show organizers, offers empirical evidence for the strong relevance of trade show innovations in both developed and emerging exhibition markets.” Therefore, it is critical for Visit Wales to deliver a wonderful stand to visitors, since it will be catching a wide range of diverse individuals.

By producing good marketing strategies for travel Wales within the World Travel Market it will help businesses to increase sales and revenue by promoting their products and services to potential customers. “Trade shows are also a good place for sharing knowledge about tourism products and present the exhibitor’s latest offer. Moreover, trade shows give a great opportunity to recognize customers’ demands.” Having this information from prior trade fairs indicates that as a company, we can acquire useful insights on how to effectively promote what we have to offer by the method we decided to advertise the brand.

Additionally, by showcasing what Wales has to offer it will help the businesses we promote within our event to gather valuable information about their customers, which can be used to improve products and services and to better target future marketing efforts.

The cost of a stand at the World Travel Market can vary greatly based on a variety of criteria, including the size of the display and the amount of time it will be on display. When determining the cost of a stand, the following factors will be considered:

· Location: Stands in more visible locations of the trade show floor, such as near the entrance or in high-traffic areas, may be more expensive.
· The longer the trade exhibition, the more expensive the stand.
· Additional features: Adding other elements to your stand, like as lighting, audio-visual equipment, or interactive displays, will raise the cost.

Travel Wales will present the items available to potential tourists at the World Travel Market. This will show where and when the attractions on offer are open. Also, respond to queries from attendees. This will also be utilised to collect feedback from offers and get a feel of what people think of it.

In addition to engaging with potential clients and partners, attending this trade event will allow Visit Wales to keep current on industry trends and advances, as well as learn about new technologies and best practises that may be used in the future to help Visit Wales increase its market.

Overall, attending the trade show will be a worthwhile investment for visit Wales as a company since it will allow it to advertise its goods and remain linked to the sector.

Creating an excellent presence for Visit Wales at the World Travel Market would be useful for a variety of reasons:

· Attractiveness: A decent stand will significantly draw people to the booth and increase their likelihood of spending time there.
· Branding: A well-designed stand may help strengthen the brand and leave a lasting impression on prospective clients.
· Functionality: A good stand should be useful and pleasant, with a place for visitors to relax, rest, and interact with your products or services.

Visit Wales target market will vary since it will appeal to a variety of different sorts of clients. Tour operators and travel agents are responsible for organising and selling travel packages to individuals and groups. As Visit Wales is going to be offering tours, activities, or other tourism products, these professionals may be interested in partnering with the company or promoting your products to their customers. “Wales has over 600 castles, three national parks, 12 great little steam trains, and four UNESCO World Heritage Sites” By promoting and publicising these many activities in the WTM, travel agencies will see that there is a lot that can be supplied to customers during their stay to Wales. 

Tour operators will be one of the key target audiences that Visit Wales will be attempting to capture, since having a tour operator interested in utilising Visit Wales would benefit the company by providing long-term prospective consumers. From academic research it shows tour operators are significant within Trade Shows “KTM 2012 had 312 exhibitors and 1198 visitors, both domestic and international. This study was done on the exhibitors who exhibited in KTM 2012 from Sept 28 to 30, 2012. 25 % of the exhibitors and 28.1% of the survey respondents were tour operators.”

Destination marketing organisations is another target market this will be significant to market the product too as it will help promote a specific destination to potential visitors. As Visit Wales will be offering tourism products or services in a specific destination, DMOs may be interested in promoting your offerings to potential visitors.

Tourist boards and national tourism organisations is again another target market as they promote a country or region as a travel destination. These organisations may be interested in promoting Visit Wales offerings to potential visitors.

Travel journalists and other media professionals may be attending the trade show to gather information about new and interesting tourism products and destinations. Considering Visit Wales has various unique or creative destinations to offer, we know that designing a distinctive stand will capture people's interest, and getting it highlighted by journalists may stimulate people's interest in visiting Wales. As a result of this iconic stand, the media may be interested in covering it in their coverage of the event.

Having a good stand for Travel Wales is a significant component in attracting potential clients and creating brand recognition.

Something that must be done right for Visit Wales to have a clear understanding of what must be accomplished in the World Travel Market and how it will achieve it. This will entail generating marketing materials as well as designing and building an eye-catching stand structure.

To be able to market and develop new clients, Travel Wales must recruit knowledgeable staff that can deliver proper and relevant information and are interested in what the company has to offer. Visit Wales will need to guarantee that the representatives are well-trained and capable of answering queries about company products or services. Providing handouts or other resources to employees to assist them in educating visitors.

Furthermore, the men and women who will be working on the event will be required to wear Welsh-themed attire. Wearing a Welsh rugby jersey, for example, or a traditional Welsh clothing.

Employees at the stand will provide complimentary samples of classic Welsh foods such as Welsh cakes and lava bread. Furthermore, providing discounts or other incentives to attract people to interact with to the exhibit.

Employees working on the trade show will collect potential consumers' contact information and follow up with them after the event. This will enable Visit Wales to cultivate connections and convert leads into customers.

The cost of hiring staff for a trade show can vary significantly. Some of the main factors that can affect the cost include the location of the trade show, the length of the show, the type of work the staff will be doing, and the qualifications and experience of the staff.

Location is a key factor because the cost of living in different areas can vary significantly. For example, hiring staff in a major city may be more expensive due to the higher cost of living in that area.

The length of the show can also affect the cost of hiring staff because longer trade shows will typically require more staff hours, which can increase the overall cost.

The type of work that the staff will be doing can also impact the cost. For example, staff who are responsible for demonstrating products or answering technical questions may require more specialised knowledge and may command higher rates.

Finally, the qualifications and experience of the staff can also affect the cost. Staff with more qualifications or experience may command higher rates than those with less experience or training.

Travel Wales will have a visually appealing booth. The stand will be visually appealing and will entice consumers. It will use bright colours, high-quality graphics, and eye-catching signs to create a pleasant and professional atmosphere. The major component of this stand will be a red dragon that will be based on the top of the stand next to a large sign that says "VISIT WALES" in red font.

A statement piece in the trade show stand can be effective for several reasons. First, it can draw attention to your stand and help it stand out from the competition. This is especially important in a crowded trade show environment, where it can be difficult to get noticed.

Second, a statement piece can help convey the theme or message of your brand or product. For example, if you are showcasing a new line of eco-friendly products, you might use a large, eye-catching display of recycled materials to make a statement about your commitment to sustainability.

Finally, a statement piece can help create a memorable experience for trade show attendees. By incorporating a unique or attention-grabbing element into your stand, you can make it more memorable and engaging for visitors, which can help drive interest and sales.
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