Marketing Plan for Serenity Massage & Wellness
1. Market Segmentation
We will divide our market into different groups:
· Age: We will target adults aged 25-45 who need relaxation and stress relief.
· Gender: Both men and women, but more women may come as they often like wellness services.
· Income: People with middle to high income who can afford massages.
· Lifestyle: People who care about their health and wellness.
· Location: Customers living within 5-10 miles of our salon.

2. Targeting
We will focus on adults aged 25-45 who care about their health and can afford massages. This group is a good fit because:
· They often look for ways to relax and relieve stress.
· They are willing to spend money on wellness services.
· They use social media and online booking.

3. Positioning
What makes us special:
· Relax. Revive. Rejuvenate.
· We offer different types of massages to help with stress and pain.
· We use natural products that are good for health.
· We make it easy to book online and offer personal care.
We want customers to see us as a calm and peaceful place to feel better.

4. Reaching Your Audience
We will use these ways to reach our customers:
· Social Media: Post pictures and health tips on Instagram, Facebook, and TikTok.
· Email: Send discounts and updates about new services.
· Influencers: Work with local wellness influencers to spread the word.
· Blogs: Share simple tips about health and wellness to build trust.

5. Promotion Strategy
Here are our ways to attract customers:
· Discounts for New Customers: 20% off for first-time visits.
· Package Deals: Buy 5 massages, get 1 free.
· Loyalty Program: Earn points for discounts.
· Referral Program: Get discounts for bringing friends.
· Seasonal Offers: Special deals during busy times.

Conclusion
We will focus on adults who care about health and wellness. By using social media, email, and promotions, we will attract customers and keep them coming back. Our goal is to make relaxation easy for everyone!

