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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It takes 1 to 2.5 seconds for the website to load. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has clear sub – pages, Clear sections like home and treatments, and contact. It's easy and simple to browse the menu, it helps users to find what they need easily and quickly.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No customers cannot book directly through the webpage. The contact page provides a phone number and email so they can book customers manually.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: To make the website easier to use, they could add online booking instead of just phone or email, saves your time. It also would look good if the website looked better on phones. Clear fonts, superior design and a search bar would make things much easier. Adding filters for treatments would save time, just a few adjustments. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a calm and clean design with bright colours and clear pictures. On a desktop, it’s easy to browse. On a mobile the layout is more crowded, and it makes text look small. The menu changes to a compact style, which makes it a bit harder to use.   



	Question 2b - How does the website use imagery, video and colour? 


	Answer:  The website uses good Imagery well, with calm and relaxing spa-related photos that match the feel of the place. The images help show the treatments and give a relaxing vibe. There are no videos which could be added to show the spa. The colours are cool tones and peaceful, like whites and light greys, are neutrals which create a clean and calm look that fits a spa perfectly.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Eden Spa Harborne website does not have a live chat feature. Instead, it offers contact options like phone and email for customer inquiries. While this may not be as immediate as an online chat, it still allows potential clients to get in touch easily. The website also provides clear details about treatments and opening hours, which helps users find the information they need without needing to speak to someone right away.



	Question 2d – How effective are the social media links on the website?


	Answer: The website for Eden Spa Harborne does not display any visible or functional social media links. This limits their online engagement, as social media is a key tool for connecting with clients, sharing updates, and building trust through visual content. Adding active social profiles could help them better promote services, attract new clients, and maintain relationships with existing ones.  Social media can be a powerful tool for promoting treatments, displaying client experiences, and encouraging bookings. Integrating platforms like Instagram or Facebook would improve brand awareness and help build a stronger relationship with both new and returning clients.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Eden Spa Harborne presents its services in a clear, organized way through a separate treatments section on the website. Visitors can easily browse categories and read brief overviews to understand what each service involves. This layout helps customers make informed choices based on their preferences. The structure is straightforward and user-friendly, making it simple to explore what the spa offers.
  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer feedback for Eden Spa Harborne is not shown directly on their website. However, reviews can be found on platforms like Yell. These external sites show high ratings, with clients often complimenting the service quality and overall experience. The reviews appear current and reflect recent visits, giving potential customers a good sense of what to expect. Relying on trusted third-party sites helps maintain transparency and build credibility.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Eden Spa Harborne gives a strong impression of quality through the way it presents its services. The website is neat, calming, and informative, which reflects a professional image. Treatments are clearly explained, showing attention to detail and customer care. I would recommend their services to someone looking for a peaceful, reliable place to unwind. It seems like an excellent choice for anyone needing a relaxing experience or a bit of pampering in a trusted setting.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
 Eden Spa Harborne creates a professional and welcoming atmosphere through its well-organized and calming website. The services are described in a way that reflects the spa’s commitment to customer care and attention to detail. I would recommend this spa to anyone looking for a place to relax and rejuvenate, as it seems like a trustworthy option for those seeking quality treatments and a soothing environment.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Relaxation spa

	
	2.  Beauty treatments in Birmingham

	
	3.  Facial treatments in Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Eden Spa Harborne does not show up in the top ten search results. Other businesses in the area, such as Harborne Spa & Clinic, rank higher. This indicates that Eden Spa's website may not be optimized for search engines, making it less visible to potential customers looking for similar services in the Birmingham area.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend that Eden Spa Harborne focus on improving its visibility through search engine optimization (SEO) to increase its internet presence. The website can rank higher in search results by using more pertinent keywords, using regional search engine optimization tactics, and making sure it is responsive. This will eventually increase traffic to the website and improve the spa's overall internet profile by assisting more prospective customers in finding it while seeking relevant services.
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