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[bookmark: _Toc89451080]Introduction
The essay will provide a study on the analysis of the business, its products, and the factors that influence its demands and pricing. It will also provide information on identifying the demand and market equilibrium and the ways it influences the demands of the footwear products of Nike, Inc. Further, the increase or decrease of these demands will be discussed with popper explanations. Lastly, it provides the learners with an overview and analysis of "Price Elasticity of Demand" while describing the main ways in which the product and service are affected. It will explain the factors indicating the elasticity or inelasticity of the product. 
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"NIKE, Inc. is an American multinational association" that manufactures, designs, develops, markets, and distributes athletic products. It includes sportswear, footwear, apparel, equipment, along with other sports accessories and fitness activities. The company is headquartered in Beaverton, Oregon, in the "Portland metropolitan area" in the U.S.A. It mainly produces sports equipment and is amongst the largest suppliers of athletic apparel and shoes in the world (Teece, 2019). Nike has also acquired various companies supplying sports apparel and footwear over the years. And since 2018, it has owned Converse, Inc., and Hurley Int. as its key subsidiaries. 
In today's market, where the fashion trends are rapidly changing and innovative products have been increasingly introduced into the markets, Nike has successfully established itself as a strong company. Currently, the shoes manufactured by this company fit right into the ongoing trend and are in great demand. Especially "Air Force 1's (Ai)" are its top-selling sneakers among all other equally sold footwear. And it has also been found that celebrities from Jay Z to Kendall Jenner utilize these classic shoes as their first picks. These shoes are comfortable, fit customer demands, satisfy them with their quality, and are quite value-based (Islam et al., 2019). However, the costs for Nike's shoes are comparatively high, which is supported by the high quality provided within that price. Nike's shoes have been its most innovative product. The main reason that Nike has been successfully delivering these beneficial products is because of its three-fold inspiration - "mission, strategy, and customer-focus". Nike's products are greatly focused on reading the news of the athletes of each sport and concerning what the athletes try to accomplish through those sports. The shoes of Nike are manufactured keeping the comfortability for the athletes into consideration through continuous use of technology strengthening their connections between the products and the consumers. 
 “Identify Demand and Market Equilibrium” - The term "demand" is used in economics about the number of certain goods or services that customers can buy "at each price". The concept of demand is based on the wants and needs of the customers. These wants and needs are differentiated by the customers, but from an economist's perspective, both are the same (Merikanto, 2019). Demand can also be based on the person's "ability to pay", and if they cannot pay for the products, there is no effective demand. The specific amount paid by the customer to purchase certain goods is called price and the total units purchased by some person at that price is called “quantity demanded".
“Equilibrium” is the intersection of product and supply where these altogether determine the products’ price and quantity being borough and old in the market. It occurs when the quantity demanded and the quantity supplied is equal. The concept and definition of these factors in practice is described as the “willingness of the people to supply and demand specific goods determining its market equilibrium”. 
“Price of substitutes” - The price of substitutes in economics is the price of a particular product that is the same or similar enough to the other products of different organizations manufacturing and doing business in the same industry. Substitutes provide the customers with various options to choose from and satisfy their needs.
In Nike's case, the key substitute for its footwear is the wide range of footwear provided by Adidas at a comparatively lower price. The products from Adidas are considered to be a little cheaper and more affordable than Nike's products.
Though the prices of Nike’s products are quite high, it still has greater and frequent sales when compared to Adidas because of its product quality and brand reputation. However, the competition is undeniably tough (Moeller, 2018). Moreover, Nike’s shoes are innovated continuously so it can maintain its positioning in the market. Hence, the decreasing substitution price cannot harm Nike shoes’ demand and if it maintains its upper hand it can flourish even greater.
“Price of complements” - The “complementary product" for any product or service refers to another product or service adding value to the other. These products can be used by the consumers together such as toothbrushes and toothpaste.
The complementary product for Nike's athletic shoes is its athletic apparel that is the highly sold products along with the shoes. These apparels have a decreasing price in comparison to the shoes. The quality is highly maintained in their apparel as well which compliments Nike's other products as well. Thus, these complementary products assist in increasing the company's profit altogether. 
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Figure 1 - “Sales Growth of Nike”
(Source - Tien, 2019)
“Consumer Income” - The money earned by the consumers of certain products which is earned through jobs or investments is the customer income. Such as the company's division of its distribution into stakeholders and "the gain realized on the sales of the assets". The consumer Income for a business is their disposable amount that is used for shopping and paying the household bills after the tax income's deduction. Before Brexit and the Covid-19 impacts, the business of Nike's shoes was flourishing, but as the negative impacts affected the economy globally and increased unemployment rates (Tien, 2019). Due to these factors, currently the customer income is decreasing and the nations are slowly recovering from the damages they incurred during this pandemic. It has affected Nike's business immensely. The sales for Nike's classic shoes particularly were heightened by 9% and due to the twin-impact of Brexit and Covid-19, its sales fell by 4%. If customers wanted to buy these products, they would not be able to afford at the period of cutting costs for sustenance.
“Consumer tastes & preferences” - Customer preferences change with time and it is a continuous undetermined process. But, Nike's shoes are something that can catch up with any changes in their preferences, perspectives, or affordability. The company is customer-focused and cares deeply on how its customers feel by using its products. Therefore, the products are created to meet their needs; they feel comfortable and good while wearing their products. The sentiments of its customers are tied with its products and the facilities it offers. This is the key aspect of Nike's shoes that allows its increasing demands to keep growing. The topic of rapid changes in customer preferences and tastes has been studied by many organizations in order to plan its strategies accordingly. Thus, Nike has a better understanding of its customers as it indulges in many sport events and with many athletes. This increases the possibility of Nike's future growth being much more robust after the damages from the recent crisis have been recovered.
“Consumer expectations of price” - Looking ahead, the consumers' expectation for these classic athletic shoes has the possibility of increasing more. As the world's economy is developing it can be said that its cost will not be the very centre of issue for the buyers. Moreover, Nike provides the products from low to high costs with the qualities maintained accordingly. So it is not like people with moderate income cannot completely afford its products. These shoes have different variants, belonging to different sectors of sports, such as basketball, football, tennis, normal sneakers, and the latest edition for runners (Han et al., 2017). Some of the shoes' prices will definitely be increased as overtime; the costs for manufacturing its products will increase, so the company will have to increase its costs. But, the loyalty of its customers seems to be a long-term relationship and it can be assumed that the sales will not be affected as much as to harm the business.
“Demographics” - The increasing population and new generations pose a high advantage to the company and its products. The newly innovated products of Nike do not only focus on the present consumers but also the future generations. Its target customers belong to the ages between 14-45 years and the shoes it produces are developed in a way that attracts both the current as well as future generations equally. The continuous "designing, developing, marketing, and distributing" process of the organization allows it to keep being the leading distributor and supplier of athletic products (Han et al., 2017). Through this, it can develop its footwear by analyzing its customers a little more deeply and planning its innovations accordingly. As Nike is associated with athletes like Jordan, and designs and develops its personalized shoes, these kinds of actions can be taken to gain more public attention. It will also provide their fans to feel some kind of connection with them through the means of these products. 
These features of the product allow the company to gain more profit. Also, the sales from these products add to the overall revenue of the company increasing its innovative potential and keeping it prepared for future transformations and any uncertainties.
“Indicate demand is more elastic or more inelastic” - The factors discussed above describe that these products are solely derived from the experiences of its customers and worked towards developing them to fulfill their needs and necessities. The demands of certain items are sensitive to the changes in their prices concerning the number of their demands. For instance, any small changes adapted by the company's pricing accompanied by "a large change in the quantity demanded" are when a product is elastic (James et al., 2019). "Inelastic" can be referred to as the changes or the increasing prices have very minor changes accompanied to the quantity demanded. If large changes in the pricing are accompanied by small amounts of changes if the quantity demanded is where the products are inelastic. Therefore, the business typically starts charging higher prices for its products that are valued "as inelastic".
“Substitution Effects” - "Price Elasticity Demand" is considered fundamentally as the substitute product. In the case of Nike's athletic footwear, the elasticity is considered as inelastic as its products are developed and innovated in a continuous method. Therefore, the substitution threat that these products confront are primarily through Adidas and due to this sometimes the changes cause these demands to be elastic. The products provided by Adidas and Nike are completely different and so are its features (Burke and Abayasekara, 2018). Nike is totally into innovating some stylish, some durable, and some luxurious footwear catering to all the needs of its customers. Adidas is a competitor, but it certainly cannot provide the products that Nike provides with the price ranges and the way it emotionally connects with its consumers cannot be found in its substitutes. This factor describes the elastic demand of this product.
“Luxury vs. Necessity” – Considering the consumers' point of view, the concept of necessities and luxuries can be understood differently. The shoes provided by Nike are not particularly luxurious and not particularly necessary. For the consumers with an economic background where they spend a lot on living luxuriously purchase the shoes that range highest among others. Consumers with moderate to low economic power purchase the products that satisfy their necessities of value-based, durable, and fashionable shoes. It depends on the amount of money an individual can spend on those products (Lu et al., 2018). The company provides a variety of shoes with different prices, with different features, that cater to the necessities of people worldwide according to their demands and necessities. People with moderate income also sometimes opt to purchase some luxurious products as per their influence on the environment. The evidence can be found among all the Nike customers that the shoes it provides are stylish, value-based, and quite durable. The customers who do not shop often also search for these kinds of products and when they find their products, they tend to stick to these brands. Irrespective of luxury or necessity, the products cater to everyone's needs. Thus, the factors discussed above, point to the demands to be more inelastic.                                                                                                                                       
“Income effects” - These products have a set reputation among a wide range of customers that includes even celebrities. But, the company’s mission is catering to all its customer’s needs which is why it never stops innovating to build the relationship between the product and the customer. It has already been mentioned that the organization has a wide range of product portfolio consisting of the products from the lowest to the highest prices and all of their qualities are properly maintained (Hu, 2019). It is not necessarily important for the customers to buy the expensive products out of their budget and instead choose the better option available. This factor of demand shows the “inelastic demand”.
“Percentage of income” - If a product is taking up a large share of the budget of the consumers, the minor or major number of people might face the increase in the prices and make it prohibitively expensive for “many buyers”. 
The footwear from Nike consumes a huge budget of its customers worldwide because shoes are the basic needs of people and an individual purchased more than two pairs of shoes. While adding to it, the products purchased by that individual’s families, friends and everyone within the connection of one family also gives up only a small amount of their income individually (Koijen and Yogo, 2018). Thus, the consumers’ expense depends on the variety of product they are buying and their understanding of how the products are, allows them to spend accordingly. Therefore, the price elasticity demand of this factor of the product is “inelastic demand”.
“Pricing Policy the business should employ” - The business can benefit the best through a "customer-demand oriented pricing policy" and "cost-oriented pricing policy" as per the nature of its business. Nike confronts competition but it still has one of the highest sales capacities among its competitors, so competitive pricing is not suggested. It can create a more successful foundation through these two suggested policies as it values its customers and costing its wide range of products appropriately is crucial for the business. As its product portfolio is huge, so are its expenses on the innovation and creation investments Thus, adapting these policies is the most suitable option for Nike (Aguirregabiria and Magesan, 2020). It can gain beneficial advantages of developing these footwear products as well as cater its customers more appropriately. It can consider the customers with low spending power further by analyzing their approaches to purchasing. As a multinational brand, it must attend to different kinds of customers. Also the aftershock of the crisis has left some unrecovered gaps to its profitability; using these policies might assist in filling those gaps efficiently. 


[bookmark: _Toc89451082]Conclusion
This essay concludes that the product of an organization and its distribution, pricing, and development plays a vital role in the successful growth of the business. The understanding of these factors can benefit product improvement as well as contribute to the business to develop accordingly. Therefore, the entire study that was based on the analysis of these economic concepts aimed at providing the learners with the understanding of the significance of this approach treads business.
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