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Introduction
The purpose of this essay is to enlighten on the application and usefulness of social media in various ways. Innovation has led advancement towards creating new technology that has reduced human labour and made possible to increase working activities. The emerging technology has led the world towards digitalisation helping individual and company in great aspect. Developing the skills towards using digital technology has improved the working condition with the help of proper training (Capello-Hutt et al. 2017). Nowadays organisations are blooming with advanced technology that includes web-based email, web conferencing and using cloud computing. This has enabled the organisation to expand their market in international regions.  
Effectiveness of the use of modern technologies. (My case study)
Being an employee of software Company, the effectiveness of having digital skills is explained here based on my experience for three years, having witnessed the rise of sales in my company especially when a new brand of Smart phones or Tablets are released into the market, the company extends the closing hours because of unending buyers trooping in for enquiries and for purchase. Customers are captivated with the designs, shapes, speed and innovation or upgrades of new products and they go extra miles to pay a lot extra for the new ones. In a nutshell, this report gives an understanding regards the skills that need to be implemented upon the employees during the usage of social media platform, However, the application of technology and digital platform in the competitive era is beneficiary for improving working condition. The usage of technology has helped people to work in several fields like engineering, marketing, scientific and mathematical areas. Herein, the usage of technology is applied for the growth and development of business because it makes the work easier and faster due to which the organisation can meet the requirement of customers and clients. Moreover, it is seen that technology has great potential to carry out extensive research helping the business to explore different factors and achieving organisational goal. Other than that, it is suitable to compete with the market competitors as it enables to maximise the production and attract maximum customers within short time (van Laar et al. 2017). Especially, in case of small business sector the application of technology in the operational work can be beneficial for achieving competitive advantage. For example, the e-commerce business like Amazon has approached the usage of digital technology in their logistic chain so that they can easily track the locations of customers and the customers are updated with the timing and locations (Vernuccio and Ceccotti, 2015). Moreover, the usage of digital technology, where with the help of internet both customers and organisations can reach to their target sections. Therefore, internet enables in reaching to the target customer and the organisation can easily know their demand the customers are expecting from the company (van Deursen et al. 2016). Similarly, in several educational fields the application of technology enables in achieving academic requirement with the help of digital technologies. In several schools and colleges, the students are educated in a smart form through the video classes. This is making the student more advanced in gathering knowledge and developing their skills. Moreover, they are getting the scope to explore their knowledge base within short period. Besides, different social media sites like Facebook, Twitter and LinkedIn has been effective for business fields to attract customers. It has enabled the business fields to improve the communication with the usage of internet. Other than that, the statistics states that the usage of technology and internet has enabled the small business to build up their business at large scales (Kane et al. 2015). Especially for the IT companies, the employees need to smart enough to work with different technologies, which will not only help them in enhancing their operation but also in storing data. For example, the cloud computing system is quite useful for the companies in storing information. This gives them the satisfaction, as the other side is transparent towards the company. However, from the working experience it can be stated before working with different technologies the employees should be trained with technologies so that correct usage of techniques can be used at correct time without facing any hustle (Correa, 2016). 
Other than that, in the era of globalisation and technologies has increased the usage of smart phones, which is the best way to communicate from any place. In terms of maintaining smooth workflow the employees make sure in using smart phones that can help in sharing data and work through e-mail without being present in the workplace. Besides, the smart phones are also effective for the company to share ideas and communicate. The combination of smart phones and internet has led to great advancement in every individual life because it has helped people to connect with the people all over the world from any region (Correa, 2016). 
 Moreover, with cloud-based storage and web email the working efficiency can be improved. Even the software companies need to make sure that these two technologies are applied for delivering quality services to the customers. Other than that, smart phones are suitable in improving employability because it advances the employees in acquiring suitable ideas and technologies that are required to carry out present and challenging working situations (Van Deursen and van Dijk, 2014). 
Exploring social media as a vital tool in marketing
Marketing is essential for every organisation to make the products and services are reached to the potential customers. It is generally used for advertising the services and products that will aware the customers and at the same time influence the buying behaviour. Livingstone et al. (2017) stated that the application of social media is used in a computed form helping the individuals to create new ideas in the working network. Even, the social media companies in terms of attracting the customers towards their page undertake several initiatives, which include web-based designing. This enables the users to create their profile in an easy and convenient way. Social media generally assist the people in being connected to the people all across the world and at the same time stay updated with different knowledge. This also acts in giving reviews regarding several products and services and thus acts as a marketing tool for the organisations. 
The application of Facebook is quite common among people and different companies are using this social networking site to promote their products and get review on them from the customers. Moreover, Facebook is also used for carrying out survey, which is beneficial for carrying out market research. Besides, Twitter enables the celebrities to connect with their fans and the fans stay updated with their favorite person. In terms of searching for jobs, LinkedIn has been quite effective that enables in developing professional profiles and communicates with different business entity. Thus, an effective platform enables in assisting the users to be connected with internal business entity and enhance the career opportunities (Ryan, 2016). At the same time, it is beneficial for the business to get employees from all across the world. 
In order to explore social media and prove that it is a vital marketing tool, the following advantages are stated:
· It is beneficial because it enables different candidates to share new ideas and information regarding an organisation product and services. This brings the potential customer towards the company by influencing their buying behavior.
· It gives opportunity to the business in increasing the customer base outside the border, as the social media platforms are famous all across the world. 
· Besides, it enables in expanding market products, foster new business, promote brands and interact with the customer for gathering feedback on the products and services. Therefore, the feedback and reviews given by the customer can help to improve different sections for enhancing quality (Royle and Laing, 2014). 
· Other than that, the competitor’s position in the market place and the trending schemes used by the other markets can also be accessed.
Other than that, social media also holds several disadvantages that bring issues to carry out effective marketing:
· The negative feedback and review of customers on the social media page can create negative impact on the potential customers, which will let them to step back from the usage of product. 
· It generally results with lower amount of productivity from promoting the services and products through social media than other marketing tool. 
Herein, the Software Company needs to make sure about the security while using social media platform, which will help in eliminating risk regarding loosing of data and personal information. Besides, there is a necessary to enhance communication among the staffs while using social media tool as marketing. 
Gathering of information and communication in workplace
Ensuring an effective flow of communication and gathering of information is essential in workplace to eliminate hurdles from the workplace. Herein, with the application of several technologies can enable in carrying out effective communication in the following ways:
· Online searchers: Generally, technologies and social media platform are used to be connected to the person and generate information in an effective manner. With the usage of corporate website information can be generated that can be suitable in being connected. Herein, the pen testers are known to be an essential search engine that initiates in upgrading the relationship with vendors.
· Finding appropriate social media sites: With the help of searching social media enables in revealing essential clues that generates information regarding the interest of individual. Herein, the gathering of information can be through Facebook, Twitter and LinkedIn, which is beneficial to be connected to the users.
Developing own professional online presence
While working in an organisation, I need to make sure that I have adequate knowledge in using technology and internet in an appropriate manner. By developing suitable online presence will enable in looking forward towards the job that I am looking for. The online presence reflects an individual identity in the professional filed and the involvement with different companies. The recruiters are seen to be using LinkedIn in recruiting candidates and managing their career. Besides, it is essential to stay updates in the social media platform so that the business entity finds the individual to be reliable and profile to be authentic. Thus, this initiates the other markets to approach towards client and make suitable deal. Other than that, for developing own professional online presence, I can take the initiative to create personal website which will make easier for me in being connected to different clients. Besides, the application of Hybrid model can be beneficial to use in such scenario where two or more models can be used together for developing a new model.  

Conclusion
It can be inferred that the application of social media is vital in the era of technology that enables in connecting people from all across the world. This is not only beneficial for individual purpose but also as business purpose to be connected with clients and expand the business field. As an employee of Software Company, I can state that both technology and internet is beneficial for enhancing the business efficiency. The application of web-conferencing is effective to carry out meeting with the clients that eliminates travelling cost and saves time. Moreover, both the parties stay transparent while setting any business deals. In addition, having adequate knowledge regarding the application of online platform is beneficial as it gives the chance to promote different services and products all across the worlds increasing the customer base. The usage of cloud storage and web-email are not initiated in the present company and thereby such areas need to be focused for storing and targeting potential customers. This enables in delivering effective services initiating the customers in being influenced towards the company. 
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