	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2507216
	Student Name
	Tsvetana Galabova

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	Yoga Reading                 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Yoga Reading (2025) states that the website loads quickly on modern devices with fast Wi-Fi, typically within two-three seconds. According to Walton (2020), fast load times under 3 seconds improve user experience across devices. On older devices or slower networks, such as public Wi-Fi or mobile data, load times may significantly increase to about six-eight seconds. While the layout remains responsive, some images may lag. Upload and download speeds depend on the user’s internet connection and if, the site doesn’t host large files, performance remains stable across devices (Tech Review Advisor, 2023). 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Yoga Reading website contains several sub-pages, including “timetable”, “events”, “courses”, “about”, “osteopathy”, “shop” and “book now.” These are clearly listed in the top navigation bar, making it easy for prospective customers to find key information. Each page uses simple headings and a consistent layout, which supports usability across devices. The “Book Now” button links to Punchpass for scheduling, and the “Contact” page includes social media links and directions. Overall, navigation is intuitive and well-structured for new visitors (Yoga Reading, 2025).



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a booking directly through the Yoga Reading website by clicking the “Book Now” button, which leads to the timetable. From there, a clickable cell redirects users to the Punchpass platform. This third-party system allows users to view class schedules, select sessions, and complete bookings. The timetable is regularly updated, with events listed as far ahead as June 2026. This up-to-date scheduling reassures users that the business is operational and responsive — a key factor in building trust and encouraging engagement (Yoga Reading, 2025).



	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve usability, the website could offer a guest checkout option during booking. Currently, users must create an account via Punchpass, which may discourage first-time visitors or those with limited digital confidence. Allowing customers to register as a guest would streamline the process and reduce drop-off rates. Additionally, collecting customer feedback on the booking experience—especially from older adults or carers—could highlight usability barriers. Allowing guest registration can reduce booking friction and improve conversion rates (Kramarska, 2025).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website has a calm and pleasant appearance, using soft colours, clear fonts, and minimal clutter to reflect its wellness theme. On desktop, the layout is spacious with a visible navigation bar, while on mobile, content is stacked vertically with a collapsible menu for easier touch navigation. These differences support responsive design and improve usability across devices (Yoga Reading, 2025).



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Yoga Reading website uses calming imagery, soft colours, and minimal clutter to reflect its wellness focus. High-quality photos and on-demand videos help users visualise the experience and build trust. The colour palette includes gentle tones that promote relaxation, while consistent fonts and spacing enhance readability. Video content includes yoga tutorials, sound journeys, and teacher introductions, supporting remote access and engagement (Yoga Reading, 2025).



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website does not feature a traditional live chat or chatbot, but it does include a WhatsApp contact link that allows users to send direct messages. This tool may appear as a pop-up or button during daytime hours, offering a convenient way to ask questions about classes or bookings. While not a full chat system, WhatsApp provides real-time communication and can improve customer support for users who prefer mobile messaging (Yoga Reading, 2025).



	Question 2d – How effective are the social media links on the website?


	Answer: The Yoga Reading website includes social media links to Instagram and Facebook, clearly displayed in the top right corner, footer, and on the “Contact” page. These links are functional and direct users to the correct profiles. However, users must be logged into their social media accounts to view or engage with the content, which may limit access for those without accounts. Embedding recent posts or offering previews could improve visibility and engagement (Yoga Reading, 2025).



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Yoga Reading website clearly presents its services through labelled pages such as “Timetable,” “Courses,” “Events,” and “Osteopathy.” Each section provides brief descriptions, pricing and booking links. The “Book Now” button leads to Punchpass for scheduling, and the homepage highlights current offerings. While the layout is consistent and mobile-friendly, first-time visitors or those with limited digital confidence may find it slightly fragmented, especially when switching between Yoga Reading and Punchpass. (Yoga Reading, 2025).



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the Yoga Reading website via a Testimonials offering positive feedback about classes and instructors, but they are undated and not linked to customer profiles, making it hard to verify authenticity. More current reviews are available on social media, especially Facebook, where posts are dated and connected to real user accounts. However, users must be logged in to view or interact with these comments, which may limit access for some audiences (Yoga Reading, 2025).



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: In my opinion, Yoga Reading offers a high-quality service that supports both physical and mental wellbeing. The website promotes calm and professionalism, with yoga classes for stress relief, meditation, and relaxation. It also provides osteopathy for pain and posture care, delivered by experienced practitioners. I would recommend it to friends or family looking for gentle movement, healing, or emotional balance in a peaceful and welcoming environment (Yoga Reading, 2025).



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown for most services on the Yoga Reading website, including courses, events, and osteopathy, but they are spread across different pages and booking links. In my opinion, the company may have chosen not to include a central pricing page to encourage users to explore individual services or contact the team directly. This approach can support flexible pricing, reduce comparisons with competitors, and allow for updates without changing the whole site. However, it may also create confusion for new users and reduce trust if prices are hard to find (Yoga Reading, 2025).



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga for beginners 

	
	2.Online yoga

	
	3. Yoga studio 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing general phrases like “yoga for beginners,” “online yoga,” or “yoga studio” into Google, the Yoga Reading website does not appear in the top ten results. However, for “yoga studio,” the Yoga Reading website appears at position 11 — just outside the top ten (Google, 2025; Yoga Reading, 2025).



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, websites are still very relevant for UK businesses in 2025. They help build trust, show professionalism, and give customers a clear place to learn about services, prices, and booking options. Unlike social media, websites offer full control over branding and content. They also improve visibility on Google, especially for local searches like “yoga classes Reading.” With more people using mobile devices, having a responsive website is essential. Even small businesses benefit from a simple, well-designed site that supports long-term growth and customer engagement (Clever Marketing, 2025).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion, Yoga Reading should add a central pricing page to improve trust and usability. Prices are currently spread across booking links, which may confuse users. A clear pricing layout would support transparency and help users feel more confident when booking. I also recommend offering a guest checkout option, as requiring account creation may discourage first-time visitors. Finally, adding a visible customer feedback section would build trust and help new users understand the value of the service. Reviews and testimonials are especially important for wellness businesses. As Clever Marketing (2025) explains, a professional website builds credibility and encourages customer engagement.
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