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Assessment 2: Using theories of sustainability and an appropriate model of reflection assess your own contribution to maintaining a sustainable planet. 

The fashion industry has advanced drastically in the 21st century and is now one of the main contributors of greenhouse gas emissions, equating to between 2 and 8 percent of the global total emissions (United Nations Environment Programme, 2023, p.12). This submission will explore the concerns surrounding the fast fashion industry, drawing upon legislative practices and ethical consumerism to demonstrate how personal choices can shape a more sustainable future. Using Kolb’s Experiential Learning Cycle (Kolb, 2015, p.48), this submission will explore and critique my own contribution to maintaining a sustainable planet by buying second-hand clothing, concluding that adopting the principles of ethical consumerism is valuable in the journey towards sustainability.
‘Fast Fashion’ is the term used to describe the widespread growth of the fashion industry, capturing the impetus from brands to offer the latest trends at the lowest cost to keep up with consumer demand (Environmental Audit Committee, 2019, p.6). On a macro level, this intensive use of resources has triggered predictions from the United Nations [UN] (2024, np) that continuing on this current trajectory alongside a growing population would mean that by 2050, the natural resources required to sustain existing lifestyles would require the equivalent of nearly three planets. Research from the Ellen MacArthur Foundation (2017, p.19) estimates that over half of garments produced are disposed of in less than a year, maintaining that over production causes pollution and damages the natural environment and its ecosystems, creating ‘significant negative societal impacts’ on local, regional, and global levels. This draws attention to the wasteful nature of fast fashion, showing that each aspect of society can be affected and reaffirming the tremendous strain on precious resources required to produce such high volumes of clothing, as determined by the UN (2024, np). To help mitigate excessive waste that is intensified by the fast fashion industry, Williams (2022, p.3) states that the most effective solution is to simply purchase less, and wear clothing for longer periods. On a personal note, I have been aware of the issues that stem from fast fashion for some time and have always opted to buy second hand clothing instead of new clothing. Using Kolb’s Experiential Learning Cycle (Kolb, 2015, p.48), I will assess my own contribution to maintaining a sustainable planet through an ethical consumerist lens.
Concrete Experience 
For many years I have shopped in charity shops or worn preloved clothing from various family and friend. However, this choice was not initially based upon environmental concerns, it was because it was remarkably cheaper than buying new. What’s more, I discovered that charity shops in my area were often unaware of high quality or vintage pieces that could be sold for higher prices elsewhere in a vintage clothing store. My concrete experience was learning that I could obtain more items for my money by shopping second hand than in conventional high streets stores, with the added advantage of being able to resell items I knew to be worth more on resale sites. This has developed into a slight obsession with second-hand shopping, particularly charity shopping and resale sites. I consistently scour them for the best deals, keeping garments that I am fond of, purchasing some only for the purpose of reselling for profit, or wearing recently purchased items for a short time before selling them having decided I dislike the item. In relation, research from Depop (2022, np), one of the leading resale clothing sites, estimates that 18–35-year-olds make an average of £350 a year by selling second-hand clothing, an indication that there is a market for preloved clothing. This is strengthened by Oxfam (2024, np) who revealed in a recent survey that two thirds of people in the UK now own some form of preowned garments, an indication that second-hand fashion is becoming an appealing alternative to buying brand new.
Reflective Observation
On reflection, and in recent years, I have become increasingly aware of the environmental issues caused by fast fashion and my own attitudes towards shopping more sustainably. I would admit that there is certainly an element of instant gratification that comes from finding multiple deals in charity shops, which is what continues to entice me in on a regular basis. There is a vast amount of research that supports purchasing second-hand as a far more sustainable option to fast fashion (Sumod, Mishra and Rangnekar, 2024; Dissanayake and Pal, 2023; Green Alliance, 2024). Quantitative data by Bellostas et al., 2024, p.14) shows that dressing in second hand garments can reduce climate change by 26-42 per cent and cumulative energy demand by 27-42 per cent, further evidence that wearing second-hand clothing is far more resourceful. However, I have come to recognise that purchasing second hand clothing in the interest of indulgence, or to simply resell is still wasteful, as arguably, it still endorses overconsumption, like the fast fashion industry (Environmental Audit Committee, 2019). The latter is supported by Moon (2024, p.304) who considers the notion that the savings made through second-hand purchases could encourage overconsumption because of how much more affordable it is. Wulff (2024, p.206) states that overconsumption addresses anything beyond the basic needs of the consumer and portrays the act of ‘exceeding planetary boundaries’. Thus, while companies have much to answer for in terms of overproduction (Wulff, 2024, p.206), I, the consumer, have the power to make more ethical choices amidst the long chain of supply and demand, and therefore, abide by the previous point made by Williams (2022. p.3), which is to try to consume less. Despite this, research by Chad and Isbanner (2024, p.18) shows that motivations for shopping second-hand, in this case, charity shopping, is largely economical, with the main drivers being ‘bargains, quality and value’. The same study concluded that purchasing second-hand for sustainability reasons was not a central motivator for second-hand goods byers (Chad and Isbanner, 2024, p.19). Both points suggest that there is a lack of awareness between individual consumerism and the environmental implications. In fact, a research study conducted by Frahm, Boks and Laursen (2024, p.10) discovered that many participants bought second hand with a predetermined attitude of simply being able to re-donate or resell the item should they no longer desire it. Admittedly, although I do believe that nowadays my choice to purchase second-hand clothing is based on sustainability, I also recognise that often, I still buy items that I do not need, subconsciously knowing that I can simply re-donate or try to resell elsewhere. This highlights a level of cognitive dissonance where I have convinced myself that I am already doing enough by shopping second hand in the first place, knowing full well that purchasing for instant gratification, second hand or not, is still not as sustainable as it could be.  
Abstract Conceptualisation 
Now that I have reflected upon my personal choices surrounding my shopping habits, it is evident that I continue to purchase items that I do not need. While I am in charge of my own actions, I often question how much of a difference individuals can make whilst insisting real change must come from governments and large corporations who are producing garments in high volumes. This is supported by Denisova (2021, p.14), who acknowledges that many throw doubt towards societies capabilities in finding a solution (Denisova, 2021, p.15), a viewpoint that I continue to grapple with as often my individual actions seem miniscule against the fast fashion giants. In the UK, the government has created the ‘Environmental Improvement Plan’ which aims to incorporate a circular business model whereby resale, rental and repair is prioritised in line with investment into recycling infrastructure (Department for Environment, Food & Rural Affairs [DEFRA], 2023, np). Similarly, the European Commission (2020, p.2) has launched ‘A new Circular Economy Action Plan’, with an ambition to adopt a ‘regenerative growth model’ that restores the planets precious resources. A key part of this initiative is to promote a ‘new sustainable product framework’ that encourages businesses to choose sustainable textiles through readily accessible re-use and repair services (European Commission, 2020, p.10). Guidance on how to achieve ‘high levels’ of textile waste separation and collection was set to be implemented by 2025 by Member States (European Commission, 2020, p.10). The latter is essential given that finding up to date, accurate data on how much clothing is recycled and disposed of annually is difficult, alluding to the possibility that this figure is unknown, making the goals set out by the European Commission (2020) difficult to measure in terms of success. Research that is available from the Ellen MacArthur Foundation (2017, p.20) estimated that less than 1 per cent of material used for clothing was recycled into new garments in 2015. While this statistic is now almost a decade old, this alone signifies the need for government guidance, as suggested in the European Commission (2020) strategy, on how to create improved methods for the reuse and recycling of textiles. Equally, it seems more transparency surrounding the volume of garments produced is needed from clothing brands to grasp the full extent of the issue. In response, the organisation ‘Stop Waste Colonialism’ (2024, np) has launched its Speak Volumes campaign to encourage brands to promote their annual production volumes, arguing that this is the easiest data point for brands to collate. Currently, it is estimated that between 80 -150 billion new garments are made every year (Stop Waste Colonialism, 2024, np), highlighting an extensive gap between these two figures and further indicating that the number of new garments being produced annually is unclear. In view of this, consumers, like myself, must also consider their own attitudes towards fast fashion and question the ethics involved in continuing to buy into an unsustainable and deceitful industry. 
These findings solidify my feelings that the state of the fashion industry seems insurmountable, but also that individuals also have a role to play through what they purchase. This thought is especially heightened given the lack of quantitative data available on garment production, disposal and recycling. And so, Denisova (2021, p.15) suggests that applying the ‘less is more’ principle can be beneficial to human psychology. Using this approach, I have come to realise that I need to make a more conscious effort to consume more ethically by purchasing clothes only when I’m truly in need, instead of over purchasing based on how much cheaper second-hand clothing is. In conjunction with this, I have started to become more mindful of the term ‘ethical consumerism’. Cooper-Martin and Holbrook (1993, p.113) use ‘ethical consumerism’ as an overarching term that considers the consumers ‘own ethical concerns on decision making, purchases and other aspects of consumption’. Thus, choices and concerns may stem from or be influenced by benevolence, religion, personal beliefs or environmental reasons (Cooper-Martin and Holbrook, 1993, p.113). With environmental concerns at the forefront of this reflection, continuing to buy second hand garments instead of new is certainly advantageous, however buying second hand purely out of necessity, and not for instant gratification, would be more worthwhile. One example of this is what is referred to as ‘slow fashion’, where individuals make an active choice to live with few material goods (Bye, 2020, p.22). In essence, slow fashion can be viewed as rebellion against fast fashion, a movement that Fletcher (2014, p.191) asserts is concerned with factors such as the environment, society and the rights of workers making the clothes. Therefore, by incorporating the ‘less is more’ approach to my shopping habits and actively making more ethical choices when buying, I will, albeit only a small change, be contributing towards generating less waste.
Active Experimentation
Moving forwards, my main aim is to continue to buy second-hand, but only when I require a new item, for example, if a garment cannot be mended or it no longer fits. Thus, as part of my active experimentation, I will also consider making use of community repair workshops. I know of one that is held in my local community every few months and its main initiative is to repair household goods, including clothing, to reduce waste and discourage people from buying new items. By making use of this service, not only will I prolong the life of clothes I already own, but I will also be less tempted to repurchase from a charity shop or resale sites. Based on the findings from Denisova (2021), Cooper-Martin and Holbrook (1993) and Bye, (2020), I will begin to incorporate the principles of ethical consumerism and slow fashion, being mindful of the quality and durability of my clothes and only purchasing if I am certain that I can get ample wears from each piece. Finally, I will ensure that I am holding myself accountable for my shopping habits. Although some efforts are being made by governing bodies to build a framework that encourages the reusing and recycling of textiles (DEFRA, 2023; European Commission, 2020), the lack of data surrounding this issue makes me less than hopeful that large corporations are truly trying to inflict change. Thus, I will monitor how many pieces I am replacing and ensuring any items that I do dispose of are either repurposed myself, donated back to charity providing the condition of the garment, or taken to a recycling facility to be repurposed, but only as a last resort. 
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