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ASTRACT
In any economy entrepreneurship is now encouraged and promoted by large organisations, governments and society. Promotion of entrepreneurship should be through creating of new businesses, developing product from new to old through innovation and finding ways to market old products. The research study will explore the role of entrepreneurship in contemporary business in United Kingdom. (UK), appreciating the values that drive entrepreneurs to start different forms of organisations.  
Purpose: The research will then focus on the importance of starting new firms how the impact the economy and explore potential gaps between what could be achieved and what has been achieved.
Research Method/Design/Approach: This exploratory study, of the role of entrepreneurship in contemporary business, was examined in a sample of questionnaire survey, with 30 entrepreneurs (20 men and 10 Women) based in London. The researcher also used secondary data from trustworthy sources and these included variety of textbooks, internet articles, journals, government reports, all on the subject of entrepreneurship, in order to give are better insight and make the research study profound.
Findings: Findings suggests that the role of entrepreneurship in contemporary businesses is perceived by the society as a facilitator for job creation, economic growth, successful entrepreneurs as role models and different motivation factors both internal and external drive individuals into entrepreneurships, and the most import factors for  individuals to move into entrepreneurship, are influenced by a desire for independence..
Research limitations /implications: The sample that was used for the study consisted entirely of entrepreneurs based in London. This limited the research to have a good comparison of how entrepreneurship is perceived in the whole of the United Kingdom,
Originality/Value: The theoretical model used is original but based on established theories and models of entrepreneurship which were reviewed in the literature. The theoretical model is supported by explanation on the role of entrepreneurship in contemporary business and motivation to become an entrepreneur that can be used by prospective entrepreneurs.
Keywords: Entrepreneurship, Entrepreneurial Motivation, Entrepreneur, United Kingdom.
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Chapter 1. Introduction 
This chapter provides an overview of the overall research intentions of the study. It is centred on the core areas of the research undertaken with the aim to showcase the key reason and the justifications of this thesis including the background and rationale of the research. 
This research study was conducted here in London with the clear aim, of an insight on what factors are shaping and motivating individuals to become entrepreneurs, and what challenges or success they encounter in the entrepreneurial process and learns learned. 
The research study seeks to find and identify the role of entrepreneurship in contemporary business and get a clear picture on how entrepreneurs are perceived in society, what motivating factors are facilitating this move into entrepreneurship, the challenges and constraints individuals encounter in the entrepreneurial process and the lessons that can be learnt thorough success and failures of entrepreneurs. 
[bookmark: _Hlk20679409][bookmark: _Hlk20679748]According to (Schumpeter, (1997), due to personality ( what’s happening to an individual personally at moment in time) and environmental changes happening around an individual, these can be political, economic, or social changes ) determines by pulling or pushing that person’s decision to become an entrepreneur/ or start up a business to satisfy that decision. “Schumpeter argues further that, the essence of entrepreneurial activity lay in the creation of “new combinations “that disrupted the equilibrium of existing markets, products, processes and organisation, the creation of such new combinations was a constant source of change within markets, industries and economies.” (Schumpeter, (1997.p.5),  therefore, when exploring the role of entrepreneurship in contemporary businesses, one should not solely focus on an entrepreneur and his/her business but look at the external factors that are disrupting the political systems as an example of the current situation in the United Kingdom (Brexit)there is a lot of uncertainty and it is affecting business decisions), consider the changes that are happening in the markets (especially now the decline of retail due to the changing demands and behaviour of the consumer), and the economy ( mature economy ) in which the business operates.  



By understanding the contemporary business environment, the reader will have a better understanding of the entrepreneurial activity in the United Kingdom. Some of the factors that are causing changes in the contemporary environment will be explored in detail in Chapter 2, are: Age (people are living longer meaning retirement age has gone up leading social changes, Education , Technology, Political, more women are in employment plus other changes.
[bookmark: _Hlk20679861][bookmark: _Hlk20679916]This research created a theoretical framework (refer to figure 1) of the role of entrepreneurship in contemporary businesses which will guide the research study. Multiple research by (Spinosa et. al, 1997, cited by Rae. D, 2007, p.24,) on the subject of entrepreneurship and its role offered different possibilities of entrepreneurship and argued that “entrepreneurs are there to make history and change the world around them through their actions. Spinosa et. al, (1997), points out that the “change is being felt, and the perspective to entrepreneurship and the assumptions of defining an entrepreneur as an individual businessman is no longer the case.   The gap that has been identified in the reviewed literature, has created a significant challenge to the business schools in the twenty-first- century as fostering entrepreneurship ins all aspects of their teaching
The research study sought to understand the reasons that motivate individuals to start a business and aims to answer the following research questions:
1.1. Research Questions
1. What are the motivating factors and the driving force for people to become entrepreneurs?
· How is the role and extent of entrepreneurs perceived in contemporary society? 
· What are the challenges and constraints against entrepreneurial activities, successes and failure, related to contemporary business in UK?
· What are the lessons learned from the past entrepreneurial activities, success and failures, related to contemporary business in UK?
In order to answer these questions a questionnaire survey was conducted between April 2019 and May 2019.  Where a sample of 30 entrepreneurs where chosen in London to get a good perspective of the entrepreneurial activity. Please refer to Chapter 9 of the Appendices, Appendix A.


1.2. Research Aims 
The research study has been guided by the following aims to explore the role of entrepreneurship in contemporary businesses.
· What influences and shapes entrepreneurial motivation 
· Understand the current perspectives of entrepreneurship and its role in society 
· Investigate the challenges, successes and failure faced by business in the UK 

1.3. Methodology  
In order to gather appropriated empirical evidence, this research was conducted using qualitative research methods which enabled the researcher to collect diverse primary sources from the main stake holders including entrepreneurs in London. Further published secondary sources were used to support the argument of the MBA thesis.  Qualitative research method was used for this study as the researcher thought it was appropriate for the study and will give a better understanding of the role of entrepreneurship in contemporary business, the researcher planned the location and to interact with the respondents, in order to make good decisions, and  for better results after good planning decision on how the data is to be collected and analysed.
1.4. The data 
This study used a re -survey 1000 respondents to Global Entrepreneurship Monitor (GEM) Surveys to provide a reliable evidence on the different motivations for starting a business and the challenges faced by entrepreneurs in the last five years between 2014 – 2018.  The survey findings where further supplemented with a questionnaire survey of entrepreneurs form the London area, a sample of 30 entrepreneurs who were chosen based in the Silicon roundabout in London which has the highest entrepreneurial activity in UK.  Detailed information on the development of the questionnaire survey questions and on the sampling strategy for both the surveys and interviews is included in the Appendix.
1.5. Primary Data 
The primary data from the stakeholder, entrepreneurs was collected using self-structured questionnaire. The overall questionnaire had three sections, the first section had demographics information of the entrepreneurs (respondents) such as Gender, Age, Education, and Size of business. Section two included questions on entrepreneurial motivations, entrepreneurial perceptions, Access to finance, Challenges, and Success’.
Results from the primary survey provided evident of different motivation factors for entrepreneurial decision to start a business.  The primary data provided evidence of different motivation factors leading to new businesses, current perspectives of entrepreneurship and its role in society and the challenges, success and failure faced by UK entrepreneurs in their decision to open a new business. 
1.6. Secondary Data
The researcher collected data using current and relevant data method and reviewed a various published material, on the role of entrepreneurship in contemporary businesses in the United Kingdom ( UK), Academic textbooks , Re-researched surveys on the current  entrepreneurial activity in the United Kingdom ( UK), by Global Entrepreneurial Monitor (GEM), Office of National Statistics (ONS), Department of Business Energy and Industrial Strategy ,Search engines like Google Scholar which has an access of over 1000 entrepreneurial journals and Pdf.  The Entrepreneurial Motivation Survey Questionnaire used in the research was designed and based on the already existing literature and data on entrepreneurship as illustrated in Chapter 2.
1.7. The Hypothesis 
Entrepreneurs remain similar people but Industry and Environment changes.











Chapter 2. Literature Review 
2.1.	Introduction
The main focus behind this research was to explore the role and extent of entrepreneurship in contemporary businesses in the United Kingdom (UK).  Furthermore, as most of the studies reviewed seemed to focus the current perspectives and role of entrepreneurship in society, in this research I carried out an exploratory study over a period of 8 weeks and conducted an in -depth, qualitative case study. The extensive literature review research involved current perspectives on entrepreneurship activities in the United Kingdom (U.K.), using different literature about entrepreneurship. The secondary data research review, data collection and interpretation used in the study assisted in analysing and understanding the current motivation factors in the United Kingdom. (UK). 
The section below further looks at the historic perspective of entrepreneurship then moves on to considering the definitions of the terms ‘Entrepreneurship’, followed by review of the literature on the issues driving entrepreneurship and exploring the factors for factors for motivations plus its relevance in contemporary businesses.
2.2.	Historic Perspective of Entrepreneurship
[bookmark: _Hlk20680231]The term entrepreneurship originated from France in the 17th Century and referred by Cantillon & Say who were (Irish) & JB say (French) economists, to an individual who was contracted by the government to provide goods or services. These were provided at a fixed price with profits or losses being borne by the entrepreneur. Cantillon & Say differentiated between the supplier of capital in today’s terms Venture capitalist or Business Angel, and the manager who is the operator of the entrepreneurial business who may or may not also have invested his/her own funds. 
[bookmark: _Hlk20680245][bookmark: _Hlk20680298]There many perspectives available in the literature of the definition of entrepreneurship as entrepreneurship is a complex subject: according to Hisrich, (1985), defines entrepreneurship “as the process of creating something different with value by devoting the necessary time and effort, assuming the accompanying financial, psychological and social risks, and receiving the resulting rewards of monetary and personal satisfaction.”. According to Dollinger (1995), p.10-11, there three dimensions of entrepreneurship and these are personality, organisational and the environment. Dollinger, (1995), p.10-11 argues further that It is after all an individual who decides to start a new venture, this individual plays a vital role in entrepreneurship. Entrepreneurs characteristics are very essential when understanding what entrepreneurship is.  Refer to the Appendix, Appendix B on the historical perspective of entrepreneurship definition and how it has evolved over the years. 
[bookmark: _Hlk20680543][bookmark: _Hlk20680611][bookmark: _Hlk20680661]Another view on entrepreneurial definition is by (Carland Jr. & Carland 1997), who argues that “entrepreneurship has proven to shape economies and industries on a global scale. On the other hand, Schumpeter, (1997) p.5,) argues that the essence of entrepreneurial activity lay in the creation of ‘new combinations’ that disrupted the equilibrium of existing markets, products processes and organisation and that the creation of such new combinations was a constant source of change within markets. Industries and economies. Term ‘entrepreneur’.   over the year’s entrepreneurship has evolved so has its definition. According to Burns, (2013), over the past two decades, the definition of entrepreneurship to date is determined by what’s happening in the environment and when an opportunity presents its self-due to social or technological change its seized by individuals who display entrepreneurial characteristics who might not be true entrepreneurs but with entrepreneurial traits. 
[bookmark: _Hlk20680704]With the various definitions of entrepreneurship, the question now presents itself of Who is an entrepreneur? The following section below will examine different interpretations of an ‘entrepreneur’  an ‘entrepreneur' is a fixed identity, as seen by different research, “an entrepreneur as ‘an individual who opens up a business' (Gartner,1989)' the person who is inventive (Gibb, 1987), and ‘individual who is visionary and takes advantage of an existing opportunity and use it to his/her advantage. (Shane and Venkataraman, 2000. Cited by David Rae, 2007).  The following section looks at the different definitions which help in guiding the study to find out the factors that lead to one to be classified as an entrepreneur or entrepreneurial. 







2.3.	Definitions of Entrepreneur
[bookmark: _Hlk20680858][bookmark: _Hlk20680874]Due to the changing nature of entrepreneurship, the definition of an entrepreneur has changed. Entrepreneurship as a subject has attracted a lot of research in understanding who is an entrepreneur is, Wickham, (2001), p.6 suggests that the management and economics literature with. well served with suggested definitions for the term ‘entrepreneur’ but the problem arises because these definitions rarely agree with each other on the essential characteristics of the entrepreneur. Wickham P A, (2001), p.6 goes further to say that we should not be disheartened by this apparent failure as entrepreneurship is a rich and complex phenomenon. 
 It’s should not be expected or ever desire, that it be pinned down by a single, universal definition. Therefore, the researcher decided to not stick to one definition but to take an approach and develop a broader picture of the entrepreneur and the factors leading them to start a venture. 
[bookmark: _Hlk20681022]Drucker, (1985) suggested an entrepreneur does not need a profit motive to start a business as it can be a social enterprise which is non-profit and not all business owners are entrepreneurs. Drucker (1985,) p.25 believed that an entrepreneur is always looking for a change, who identifies and opportunity, responds to it and exploits its. This belief gives a broader perspective that an entrepreneur is more than a manager hence allowing to include individuals that are driven to be creative and entrepreneurial in all areas. 
[bookmark: _Hlk20681361][bookmark: _Hlk20681371] McCraw, (2006) goes on further to argue that the focus should not only be put on entrepreneurs and their businesses but also look at the temporary changes in industries, markets, societies economies and political systems which they operated in.” recent studies on what is entrepreneurship, pointed out by Curran & Stanworth, (1989) who argues that entrepreneurship is all about the creation of a new economic entity , centred on a new product or service which differ significantly from anything else yet available in the market.
[bookmark: _Hlk20681484]According to Rae, (2007), p.26, Kirzner viewed an entrepreneur as being motivated by profit in a market environment and sought for increasing opportunities as buyers and sellers achieved market equilibrium and minimise profits.  In his view (Kirzner) by perceived the entrepreneur as a person who has superior ability to perceive and act on existing opportunities. Rae, (2007), p.26, goes on to suggest that Schumpeter proposed a more strategic and innovative conceptualisation, and Schumpeter saw an entrepreneur as who sees new opportunities for solutions unrecognised by others and innovates through making ‘new combinations’ which make existing products obsolete and change the economic context of the market.
2.4.	A proposed definition of entrepreneur (ship) for the research study
After reviewing several literatures, it confirms that there is no global definition of entrepreneurship, for the purpose of this study for guiding purposes the following definition of entrepreneur (ship) has been chosen as the research study is focusing on role of entrepreneurship in contemporary business in United Kingdom (UK). 
[bookmark: _Hlk20681540]The research used a broad definition of anyone who is setting up/or set up their own business venture or planning to start their one SME in the next 12 months for the purpose of this research According to the UK  Department of Trade and Industry, (2004), defines an entrepreneur as “anyone who attempts a new business or new venture creation, such a self -employment, a new business organisation or social enterprise or someone who is enterprising ( having ideas and make them happen), it should be noted however that the term does not necessary equate to owner or manager of a private sector business as it could relate to a public enterprise.” 
The section below examines the different definitions of a traditional and contemporary entrepreneur.
2.5.	Traditional Entrepreneur 
[bookmark: _Hlk13782595][bookmark: _Hlk13782611][bookmark: _Hlk20681611]Entrepreneurs in the past were regarded as coming from a lower social background and the according to Stanworth & Curran, (1976), relates to an entrepreneur as social mist fit who, seeks social mobility upwards." Past studies have shown excellent examples of social inequality and mobility as a motivator for entrepreneurship however, this is not true to the current economic climate in the United Kingdom (UK) entrepreneurs are more educated a contrast to (Collins et al. 1964) findings in his earlier studies  that found entrepreneurs lacked good education.” cited by Burns & Dewhurst, (1996), p. 22-23. Refer to Appendix, Appendix C. Table 1 characteristics of a traditional entrepreneur.




2.6.	Contemporary Entrepreneur 
[bookmark: _Hlk20681672][bookmark: _Hlk20681697]The school of thought encourage larger organizations to ease the bureaucratic ways and adopt an entrepreneurial culture to be and stay competitive in the future. Burns, (2008), p.13.  Modern entrepreneurs depend on investors funding or rewards and use organisational resources to develop ideas at early stage or sustain their business and in return offer equity or shares, unlike the classical entrepreneurs who never depended on borrowing money or give equity which in sense will make him/her an employee. These individuals are not real entrepreneurs but possess entrepreneurial skills, and they use the organizational resources to bring their ideas and creativity to life, they depend on the organizations they are not their boss and work in teams. “…they share many characteristics of an entrepreneur and may ultimately become the Managing Directors of the company set up by the parent company to exploit the new idea.  A good example is Art Frye (Post-it Notes at 3M). Burns. P (2008), p.159. Refer to Appendix, Appendix D. Table 2 characteristics of a contemporary entrepreneur.
2.7.	Current perspective of Entrepreneurial Motivation 
[bookmark: _Hlk20681730][bookmark: _Hlk20681744]Review of the relevant literature shows that motivation should be understood as the expression of an attitude, resulting from individuals' self-image and their needs (Cromie,2000). Motivation leads and supports the action and is based on individual's needs, values, desires, goals and intentions as well as on the compensation and rewards that influence these mechanisms (Grigore, 2012). The argument here is to show that there is a link between individual needs associated with motivation for one to make the decision into entrepreneurship. This type of need can be associated to the individual decision for example one has need for accomplishment can push an entrepreneur to innovate.  
[bookmark: _Hlk20681854]This section explores the motivating factors into entrepreneurship in two categories ‘Push’ and ‘Pull’ Factors to get a better understand of entrepreneurial motivation. The push theory relates to the entrepreneurs who are dissatisfied with their positions, reason which are unrelated to entrepreneurial characteristics and Pull entrepreneurs are those are lured in by their new venture ideas and initiate venture activity because of the attractiveness of the business ideas and its personal implications. Raphael Amit  & Eitan Muller ,(2013),p.64-80.between entrepreneurship, personality and learning to enable us to understand how people become entrepreneurs, and what influences the personality and learning. 

The nature of entrepreneurship has been explored in terms of human, social behaviour and cultural phenomenon in order to understand the thinking behaviour and interactions from which entrepreneurial activity in the social world originates.  In this section the research study will try to answer the research questions on motivation factors using the Push and Pull factors.
2.8.	Psychological theory perspective on entrepreneurial motivation.
[bookmark: _Hlk20681942][bookmark: _Hlk20681980][bookmark: _Hlk20682018][bookmark: _Hlk20682010]Review of the literature shows that to understand motivation due to individuals expression of a particular attitude like, self-image and their needs as argues ( Croomie,2000), cited by  C.Estay et.al, p. 248.Gilmore goes on to argue that Motivation is based on individual’s needs, values, desires, goals and intentions as well as on the compensation and rewards that influence these mechanisms. Every individual becomes an entrepreneur based on different reasons. McClelland et al (2005),  suggests that Push Factors are characterised by personal or external factors, such as being dissatisfied with your current job, social misfit, these often have negative connotations, and (Hakim, 1989) suggests that pull factors are those that draw people to start a business for example an individual see an opportunity cited by  Kirkwood, J. (2009).
[bookmark: _Hlk20682036][bookmark: _Hlk20682071]In the early 1990s numerous scholars, (Naffziger et al, 1994) mainly focused on entrepreneurs and non-entrepreneurs, personal differences and several personal traits associated with entrepreneurship and was of the view that these personal traits were great contributors to entrepreneurial behaviour.  the personal traits as, desire for personal control, a need for achievement, locus of control and risk taking are the major factors that are widely associated with the personality trait theory (psychological) as these factors have are perceived by (Naffziger et al. 1994) for an individual having a change on becoming an entrepreneur: . For this study will focus on Cromie (2000): Achievement, independence, locus of control and risk taking and innovation, first in the following paragraph then later focus the external environmental factors driving and shaping entrepreneurial motivation which are Culture, Education, Technology, Economic, Age, self-employment and unemployment. Firstly, the study looked at the most widely cited personal characteristics in the literature.
[bookmark: _Hlk13781151]The psychological theory as suggested by Wickham, (2001), p.14, is a theory based on the personality of an entrepreneur, each person is different, not only the way one talks, look, act and react to different situations.  Wickham, (2001), p.14 argues further that the psychological theory suggests that its one’s personality that makes him/her an entrepreneur, and it is through personal needs that motivates one to start up or decide on a new venture. Refer to Table .3, In the Appendix, Appendix, E, the breakdown of different research of scholars in support of the psychological theory, this concept of personality is very crucial in understanding an entrepreneur and the entrepreneurial process. 
[bookmark: _Hlk20682627][bookmark: _Hlk20682649]The need for achievement is one of motivation factor when an entrepreneur is starting a business as it is regarded as crucial for individuals to overcome obstacles therefore becoming entrepreneurs.  There is a need to achieve and build something significant which is a symbol of their achievement. This need for achievement is a far greater motivator than generation more or significant wealth.  McClelland (1961) was interested in achievement as a motivator for entrepreneurs as McClelland (1961) Views behaviour of an individual is directed towards aspirational picture of delivering personal excellence McClelland (1961) further argues that individuals with high need for achievement are more likely to become entrepreneurs as they show greater achievement motivation than managers. Cited by C. Estay et al. (2013) p. 246
[bookmark: _Hlk20683001]McClelland (1961) goes further and argues that locus for control can be internal or external and that individuals with high need for achievement prefer situations which the individual has direct control over the results. The research on locus of control suggests that businesses owner/founder are different from the general population in terms of locus of control as Rotter 1966 goes on to argue that the individuals with locus of control would be likely to seek entrepreneurial roles. This argument was also confirmed by other researchers for example Shapero (19770, and (Bowne & Hisrich, (1986). However, other research (Babb & Babb (1992), (Brockhaus ,1982) and (Koh 1996) are of the view that they have not found a difference between business founders and managers on locust of control. Cited by C. Estay et al. (2013), p. 250.
[bookmark: _Hlk20683023][bookmark: _Hlk20683057][bookmark: _Hlk20683763]Another motivating factor for an individual to become an entrepreneur is the need for independence.  Cromie (2000) cited by C. Estay et al. (2013) claims that independence and self-confidence are vital as entrepreneurs want to be in control and many find it hard to function within a restrictive environment. On the other hand, Aldridge 1997 suggested that business founders are significantly higher than general population on personality measures of independence another previous studies (Shane et. al 2003) Cited by C. Estay et al. 2013 pg. 246. Claimed that entre entrepreneurial role necessitates independence. And entrepreneurs have a stronger need for autonomy than many other occupational groups.

[bookmark: _Hlk20683096][bookmark: _Hlk20683132][bookmark: _Hlk20683151]Entrepreneurs are perceived as risk takers, risk taking can be referred to as accepting a risk in taking a certain activity,  according to Begley,( 1995), argues that the risk taking prosperity as the only trait which differentiates founders and confounders, In support to (Begley, 1995,), Koh ( 1995) finds that entrepreneurially inclined individuals have significantly higher risk scores than non-entrepreneurially inclined. Many scholars, (Caird, et a l (1991.) states that a true entrepreneur before taking on any activity, assess and calculate risks carefully and more likely to be moderate than high risk takers. Cited by C. Estay et al. (2013) p. 249.
[bookmark: _Hlk20683892]The shift in external environment, politics and speed of technology makes an entrepreneur stand out, taking risk in starting new business (Lynch, 2003 p.756.), Therefore, we need to understand the factors leading to that decision. Whatever disruptive forces are happening in the environment that is happening to encourage entrepreneurship, the decision to take a risk and become an entrepreneur is an individual and a personal one. 
Individuals always have ideas to either develop a new idea or to improve on the existing ideas and use the resources to create or add value and market opportunities. This is supported by (Cronmie al, 2000), suggest that entrepreneurs are more creative than managers, though some author authors dispute the argument for example Holt, (1993) states that there is a different between innovation and creativity, and argues that innovation is a systematic work and not a personality trait. 
[bookmark: _Hlk20683912][bookmark: _Hlk20683964][bookmark: _Hlk20683987]Another personality trait as a motivating factor into entrepreneurship is locos of control.  Some individuals believe that due to their actions or personal characteristic will affect the outcome of their decisions. According to Rotter ( 1966) cited by Rae.D, (2007), ‘ locus of control’ claimed that to identify people considered they were in control of their lives , or whether their destinies were determined largely by external forces, the locus of control factors has been associated with the need for achievement as a key attribute of entrepreneurs. Some individuals start their own business with a motive of increasing income, and this can relate to their ambitions for growth and innovation. Cassar (2007). 
The previous literature also emphasizes that industry and environment changes play an important role in motivating process and perceptions of entrepreneurship. As mentioned in the start of paragraph 2.1 the study now will examine the external factors in shaping and motiving individuals in becoming entrepreneurs in the paragraph below. 
The study differentiated between individual drivers of entrepreneurial motivation from contextual drivers where individual driver where factors related to the entrepreneurs and his/her business while the paragraph below will refer to the external drivers such as culture, political, economic, technological factors.
2.9.	Social – Cultural theory perceptive on entrepreneurship motivation 
The social theory of entrepreneurship states external factors influences moulds and shapes an entrepreneur depending on the environment they interact in as they grow up and in their adult life, helping to determine if they take the entrepreneurial path and if so the nature of the route they choose.  Cultures play a vital role in entrepreneurship attitude. Cultural and social norms refer to the agreed rules through which a community guide the behaviour of its members in a specific circumstance. This means that different norms exist for different cultures. On the basis that the individual cultural values are influenced by the national culture, it is understood that the likelihood of a person to start a business may also be highly related to the society’s view of entrepreneurship, that is, the attitude of the people toward entrepreneurial activities (Gnyawali & Fogel, 1994). 
The theory examines how cultural factors shape both the perception and behaviour of the entrepreneur. (Saffu, 2003) states that in any economy cultural context is one of the determinants that influences entrepreneurial development and entrepreneur characteristics. (Hofstede, 1980)goes on to argue that entrepreneurs in a demographic region have a set of beliefs and values associated with the national culture., and according to (Hannan and Freeman, 1977) are of a view that it’s the environment one finds themselves in that has an indirect or direct effect and conditions the behaviour and results of any business, being decisive element to be successful in any opportunity, and it’s the environment that creates the opportunities which condition as the demand for a given region.  According to (Gray,1998) suggests that the clue’ to entrepreneurial behaviour lies in cultural, family and social class background Rae, (2001) p.28. 
One of the factors shaping entrepreneurs in contemporary Britain is the rise of female entrepreneurs, and this is due to social changes in attitude to male and female roles. 


Half of the working population is female as many small businesses are formed by women due to family commitments and flexibility. A different influence on entrepreneurial activity involves the participation of women. Empirical evidence from the U.K. indicates that the increase in entrepreneurial activity has been fuelled by female entrepreneurship due to the desire to be flexible due to family commitments make individual to become entrepreneurs.
Surveying UK entrepreneurs residing in deprived areas, Jayawarna et al. (2011) suggest that education is positively related to older men seeking recognition through entrepreneurship, whilst mid-life educated men are more likely to seek achievement and learning through entrepreneurship. Older educated women are more likely to pursue socially oriented entrepreneurship (Jayawarna et al. 2011). Higher education was also positively related to pursing social entrepreneurship in a multi-level cross national study (Estrin, Mickiewicz, et al. 2013) and in a large UK study (Levie & Hart 2011), both based on the GEM 2009 data
[bookmark: _Hlk13785319]Due to demographic changes the population in the UK has and is growing people are living longer and that means that the retirement age has been increased. The over 60+, have the advantage of work experience, and most are at middle crisis in their lives asking themselves ‘at this age what have I achieve in life? Therefore, age is a compelling and positive motivator to entrepreneurship. Burns, P & Dewhurst, (1996), p.23. People are living longer, and it shows that older entrepreneurs with a bit of capital and experience and financial credibility are becoming entrepreneurs, unlike the younger generation.
In one of the most important studies, Saxenien (2001) documents that the decision to become an entrepreneur is shaped by social inequality. There is also systematic evidence identifying the determinants of immigrant and ethnic minority entrepreneurship within the European context. For example, Borooah and Hart (1999) analyse data from the 1991 Census in Great Britain to explain the relatively low self-employment rates of black Caribbean males as resulting from both push and pull factors. In particular, the results of their study attribute the low self-employment rates to social attributes relating to family formation, the welding of the family into a cohesive economic unit and educational and human capital levels.
The traditional view of the entrepreneur is an uneducated, unskilled poor immigrant, often with an ethnic background, who finds him/herself ‘social marginal (Stanworth & Curran, 1976), who, therefore seeks social mobility upward."  Past studies have shown excellent examples of social inequality and mobility as a motivator for entrepreneurship however, this is not true to the current economic climate in the United Kingdom (UK). This has changed since the early studies by Collins et al. 1964 that found entrepreneurs lacked good education.” cited by Burns & Dewhurst, 1996, pg. 22-23.
[bookmark: _Hlk20732685]Unemployment is another factor that motivates individuals in starting new businesses.  According to Storey 1994, individuals who find themselves with no employed either due to being made redundant or dissatisfied with current employment have a greater change of starting a new business. Unemployment is a strong motivator, especially if the route back into conventional employment is seen as difficult. Storey 1994 further suggests that by a contrast a strong indicator for the success of new business once started is a positive reason for the start-up such as voluntarily leaving paid employment indication a real desire and positive motivation rather than a lack of alternative.
Changes in technology and consumer increased demands for innovative ideas, is shaping many hopeful entrepreneurs.  The need to satisfy the market with more creative ideas, in the hope of success and profit has led to an increase in entrepreneurship.  With more aspiring young entrepreneurs moving into entrepreneurship has led to the introduction of entrepreneur courses in educational institutions especially universities, to support this surging demand of the interested individuals in gaining their independence and dreams in starting new businesses and some to get social recognition. 
The rapid changes in technology have supported the need to be independent. Technology has shifted the paradigm by changing the way we work, the future workforce is demanding a work-life balance bring an end to traditional way of working and a job for life, this need for flexibility has been a contributing factor in the rise of a new wave of entrepreneurs, who have used the opportunity and gap in the market and move into self-employment creating a gig economy thus gig entrepreneurs.
2.10	Perception on the role of Entrepreneurship in Society.
[bookmark: _Hlk20732660][bookmark: _Hlk20732647]Entrepreneurs are critical drivers of economic growth and it's the lifeblood of expansion on any economy, whereby it creates jobs, through innovation it brings new products to market making significant changes in society and the way we live and do things by moving from old to new, new services and by promoting higher upstream and downstream value -chain activities According to Carland Jr. and Carland ,(1997), Entrepreneurship has proven to shape economies and industries on a global scale.  According to Jones, (2010), cited by Otter and Wetherly (2014), p.394, acknowledges that Britain is facing the toughest economic climate since the Second World War, with rising unemployment and constraints on public spending, Britain is looking to entrepreneurship to bring prosperity and jobs. 
[bookmark: _Hlk20732633][bookmark: _Hlk20732624][bookmark: _Hlk20732614]To achieve this the barriers that hold back entrepreneurship from lack of confidence to lack of opportunity must be addressed.  Entrepreneurs are very vital for any economy as they are job creators. According to Birch. (1981), p.78 found out the large firms in the USA job creation has gone down and it was the small businesses s contributing more in job creation. In comparison to research studies carried out by (Gallagher & Stewart, 1986) and (Storey & Johnson,1987) in the European context, United Kingdom showed that small businesses created most of the new jobs than larger organisations supported by a more recent study by (Konings, 1995)   cited by Audretsch. D.A (2003).
The EY G20 Entrepreneurship Barometer 2013 concluded that “Entrepreneurs provided and contributed to economic growth, entrepreneurs act as agents of change by introducing new products and services, by improving the old to new, create new business modes and industries. It is through entrepreneurship that jobs are created, local communities are supported, and new prosperous societies are built. 
[bookmark: _Hlk20732483]Another perspective of entrepreneur role is society is the contribution to R&D through innovation which has seen a move from large to small scale production focusing on entrepreneurial activity.  The study by Study (Reynolds et al., 2000) showed that there was entrepreneurial activity contributed to economic growth and this was due to people being employed by small business.  
[bookmark: _Hlk20732467][bookmark: _Hlk20732458]Due to external changes in the markets, that is when entrepreneurship has an impact on the national economy as the rise of small business depend on these changes as they try to stay or be competitive to survive in the volatile circumstances. According to Burns, (2013), p.10, in Europe, United Kingdom (UK) has one of the highest new business start-ups, in the last 28 years it has increased almost 96% and argues further that however virtually, small firms are defined, now make up 95% of enterprises.   Burns, (2013), p.5 acknowledges further that   United Kingdom (UK) now has the highest business start-ups in Europe and the importance and the contribution of small firms to the economy is increasingly being recognised, and sometimes relied on to deal with the unemployment gap by creating jobs to many. 
[bookmark: _Hlk20732432]In the United Kingdom (UK), Storey et al. (1986) cited by Burns. (2013), p.5, asserts that out of every 100 small firms, the fates growing four firms will create half the jobs in the group over a decade, an assertion that has stood the test of time.
2.11.	Challenges and constraints against entrepreneurship 
[bookmark: _Hlk20732415]For those moving into entrepreneurship, have found it not to be an easier journey. Frank Knight, 1971 stated that “entrepreneurship judgement is a natural complement to the theory of the firm”. Many start the journey, but many challenges and problems await them in fulling the dreams and get the expected results.  (Muzumdar, 2008).  The entrepreneurial process moving from opportunity to action is not a smooth process. All entrepreneurs before starting their first venture are met with challenges and constraints in their journey. The challenges met can be internal (personal) and external(environments) and these must be managed successfully, these range from access to finance, regulations and polices, and policies which are inadequate, social inequality, and fear of failure lack of finance and lack of awareness for entrepreneurial support. The rate of fear of failure shows the percentage of the population aged 18-64 who consider the fear of failure would prevent them from starting a business.
Accessing finance is a major setback for entrepreneurs who are looking to start new business, but again its crucial to in supporting entrepreneurship development in the United Kingdom.  Finance is needed by entrepreneurs to either start or sustain their business and to achieve the objectives. According to (Zwilling, 2014) financing a venture can be done through, family and friends, business angels, government grants or crowdfunding. 









2.12.	Research Model for Entrepreneurship Intentions
The theoretical framework for this study in figure 1 is developed up the work of researcher and others discussed in the literature review in Chapter 2 of the research study. The research model below will guide the study focusing on personal/psychological characteristics, perception of business environment in society and its role in influencing business start-up.  
Figure 1. Entrepreneurial Intentions Model.
External /Environmental Factors  
· Unemployment 
· Self-employment 
· Family Background 






Entrepreneurship
(Start new Business) 
Personality Traits
· Independence
· Achievement 
· Locus of Control 
· Risk Taker 
· 
· 




Business Environment
· Economic 
· Political
· Technology 
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Chapter 3. Research Aims and Methodology 
This chapter will describe the research aims, describes and justifies how are to be met and analyse the different methodology and options and explains what has been done and why.  Deals with primary and secondary data collection and method analysis, will be addressed.  This chapter discusses the methods applied to the research carried out in exploring the questions posed in Chapter 1.  
3.1.	Research Aims 
· What influences and shapes entrepreneurial motivation 
· Understand the current perspectives of entrepreneurship and its role in society 
· Investigate the challenges, success and failure faced by business in the United Kingdom (UK)
3.2.	Research Questions:
The research questions below are summary questions of research objectives set out in the introduction of this dissertation.
There is one question that have guided this research 
1. What are the motivating factors and the driving force for people to become entrepreneurs?
Sub question in the case study relate to:
· How is the role and extent of entrepreneurs perceived in contemporary society?
· What are the challenges and constraints against contemporary business in UK/?
· What are the lessons learned from the past entrepreneurial activities, successes and failures, related to contemporary business in UK?





3.4.	Research Method 
The case study is the chosen research methodology which can be used to investigate/ examine in -depth data relating to nay situation and as to this dissertation the case is about “entrepreneurs and then the research will be able to explain what have been found.
[bookmark: _Hlk20732347]The research methods and techniques will be addressed in this section and how they have been used in this research to get the results.  The author will try and give a detailed description of the different aspects of the research to determine the reliability and accuracy of the research that has been carried out for this study. In this section the researcher will explain and justify why the chosen research technique was preferred over the others and how the technique is vital and reliable. (Burns &Burns, 2008).
[bookmark: _Hlk19843838]3.5.	Research Onion 
[bookmark: _Hlk20732329][bookmark: _Hlk13793039][bookmark: _Hlk20732313]The researcher chose the research Onion as its crucial in shedding light on the manner the research is carried out and how its links with each other in sequence.  “The framework will explain the research methods for the study Saunders & Lewis (2012).  The research methodology has different aspects which include, Data collection methods, survey, time horizons, research approaches and strategy. (Bryman & Bell, 2015). 
3.6.	Case study methodology 
[bookmark: _Hlk20732296]This dissertation used the qualitative, secondary data  case study approach as the variety secondary data sources will have more information than the primary research this should allow multiple viewpoints to be taken, this approach will be able to uncover all the facts about the chosen topic of entrepreneurship in this study, which will be analysed in Chapter. 5. and supported by the research framework in Chapter 1, Figure 1.  Using a case study method is very useful as it gives depth understanding and vital information on the entrepreneurship as its under scrutiny in this study. Baxter & Jack (2008), p.545.
As it’s the case for this dissertation used the research method as qualitative and the research for this study is trying to understand a phenomena within the world of “ entrepreneurship “ and answer the “ why” question and relies on the direct experiences of the entrepreneurs by gathering both primary and secondary sources
[bookmark: _Hlk20732283].By choosing to use secondary approach in this study of ‘entrepreneurship’ as a case study has its pros and cons, (Tillis,1997) highlighted the pros and cons of this method of secondary data research  due to the documentation evidence which is regarded as being one of its strengths, since the literature and evidence has already been well researched before a case study is carried out on the intended topic, in this case the role of entrepreneurship in contemporary business.
[bookmark: _Hlk20732268]The case study approach as a research methodology comes with its advantages According to Yin, (2003), “It allows the research to explore individuals or organisation simply through complex interventions, relationship, communities, or programs and supports the deconstruction and the subsequent reconstruction of various phenomena.”  
According to Tillis, (1997) points out s some of the shortcomings and advantages of secondary data research case study. Since most of the source of evidence is documentation its strengths are its stable and it has a repeated review, unobtrusive exists prior to case study, exact names and it has a broad coverage and extended span for instance this dissertation 5 years of research was looked at/reviewed.  On the other hand, however secondary data research sources have shortcomings where documentation is concerned its irretrievably is very difficult, sometimes its biased and reflects the research/author bias, and some of the material is blocked so lack of access.
3.7.	Qualitative Data Approach 
[bookmark: _Hlk19989877]Gillham 2000 suggests that the qualitative data approach to the case study has several enabling features. the researcher can:
1. Carry out an investigation where other methods, such as experiments ae either not practicable, or not ethically justifiable. Entrepreneurship was not subject to experimental analysis.
2. To explore and understand “entrepreneurship “role in contemporary businesses, the qualitative approach was taken to allow and explore the subject in depth.
3. To carry research into the processes leading to results for example, what, why and how entrepreneurship role in business is shifting the paradigm rather than into the signified of the results themselves.
By taking this in mind, it reinforces the research aims of exploring the important aspects of applied theory for future research in Chapter 7.


A theoretical framework was developed through research findings on the factors driving and shaping entrepreneurial motivation, personality, challenges and success, and how they influence the process of entrepreneurship.  The target location of the research was in London, around Silicon Roundabout, Old Street, Covent Garden and Kings Cross around Clerkenwell Street.  The reason why the research choose this business location, is that the area  has a high concentration of  new start-ups, and entrepreneurial investors networks, the researcher believes this area has the game changers, entrepreneurial minds and it’s an area chosen by business giants, Google, Amazon and Barclays to mention but a few have opened their entrepreneurial investing offices to tap in the entrepreneurial activity. London has emerged as the highest city in Europe with a steep rise in entrepreneurial activities, there is money to be made, and London is the place (hotspot).
3.8.	Deductive approach
The first chapter uses the deductive method, as secondary data (existing research) to determine relevant theories on real-life context. There is a lot of research and existing knowledge of the subject of entrepreneurship, which is going to be useful in testing the hypothesis and the established theories. The researcher made use of the deductive research , as  the  research  focuses on existing theories (economic, psychological and social) regarding motivation factors to entrepreneurship, the pattern of entrepreneurship, and makes use of the primary  quantitative data  but the analysis will try to develop an approach based on the research findings analysed from both primary and secondary research, this will help when testing the hypothesis.
[bookmark: _Hlk20732230][bookmark: _Hlk13957220]Saunders’s (2003), suggests two main approaches that can be used in a research study and these are deductive and inductive approach which allows the researcher to have flexibility while making decisions.  







3.9.	Inductive approach
The data collection process will be addressed using the inductive method as the study felt it is an appropriate path in the new topic areas which will be tested and try to generate a new theory that will emerge from the data collected. This approach was useful in finding out if there is a new wave of entrepreneurs.  
[bookmark: _Hlk13794013][bookmark: _Hlk20732215]The researcher used questionnaire surveys instead of observation, as it was not necessary for this type of data collection for the intended study on entrepreneurship “inductive reasoning is often referred to as a “bottom-up” approach to knowing, in which the researcher uses observations to build an abstraction.  This approach aims to generate meanings from the data set collected to identify patterns and relationships to build a theory; however, the inductive approach does not prevent the researcher from using existing method to formulate the research question to be explored. Saunders, M., Lewis, P. & Thornhill, A. (2012) “
3.10.	Disadvantages and advantages of these two methods 
[bookmark: _Hlk13794153][bookmark: _Hlk20732184][bookmark: _Hlk13794160][bookmark: _Hlk13794170][bookmark: _Hlk20732170]The two approaches however have their shortcoming and advantage, the inductive approaches for example will not give a satisfactory conclusion in the findings but it is logical. (Gauri and Groenhout, 2005). On the other hand, the deductive theory is to rigid and does not allow any flexibility for alternative explanations. (Saunders et, al) However one of the strengths of the inductive approach is that you can decide and link between two variables even though in the research there was no understanding of human interpretation. (Saunders et al.,2003). Hussey (1997cited by Saunders et al.,2003).
3.11.	Sampling strategy 
The sampling strategy is very crucial in research specially to determine the validity and reliability of primary data. When carrying out research there two types of sampling nonprobability and probability sampling.
3.12.	Sample Size 
[bookmark: _Hlk20732157]The sample size was selected for primary quantitative data was from business entrepreneurs and Business Angels who have registered businesses in London in the last ten years. These samples were selected for the sample frame because the Literature review on modern entrepreneurs are mostly new businesses in the Fintech companies, digital and technology and the London silicon roundabout is famous for newly established start-ups and one of the factors that is driving a new wave of entrepreneurs is the rapid changes in Technology. The researcher targeted only new entrepreneurs who had established and active businesses in the Silicon Roundabout area in London  The research study followed steps suggested by (Creswell, 2007), the first response where identified by Age demographics, Education, sector of business, motivation factors,.50 entrepreneurs respondents were reached for the study but only 30 responded response rate of 20 Business Angels where targeted but only 10 respondents managed to answer the questionnaire.
Secondly the responses were categorised in sections, that reflect the research objectives and questions and sought-after different ways in which to get the proper answers to answer the research questions.  Data was analysed using tables, graphs. For easy reading interpretations and understanding, they were summarised and presented in pie charts in major sections at the chapter 4 of the result and discussion unit.  The study area was based in London famous silicon roundabout with a large population of new start-Ups and entrepreneurial investors in the United Kingdom. 
3.13.	Empirical evidence:
The justification for collecting secondary data is to establish existing practices within the organisation. This first set of secondary data consisted of 
1) exploring the motivating factors and the driving force for entrepreneurship
· how entrepreneurs perceived in contemporary society
· understanding the challenges and constraints against entrepreneurial motivation
· what has been learned from the past entrepreneurial activities, challenges and success.
[bookmark: _Hlk20732145]The research also used informal interviews to further collect qualitative data to compare findings from the secondary data collected. informal interviews as a method of data collection best suits the intention to explore the role of entrepreneurship in contemporary business and practices. The importance of qualitative interviews is for the researcher to get better understanding of the responses which will be better described when analysing the data. (Kvale,1996).



3.13.	The time frame for the research study 
	TASKS
	START DATE 
	END DATE 
	Days to complete 

	Decide on research title and prepare proposal
	31-Jan
	03-Feb
	16

	Proposal submission 
	16-Feb
	16-Feb
	1

	Proposal change topic 
	16-Feb
	18-Feb
	2

	Proposal submission 
	18-Feb
	27-Feb
	9

	Supervisor Meetings 
	27-Feb
	28-Feb
	1

	Proposal approved 
	28-Feb
	01-Mar
	2

	Background reading on Entrepreneurship
	01-Mar
	03-Mar
	2

	Decided on conceptual frameworks 
	03-Mar
	05-Mar
	2

	Research questions/design 
	05-Mar
	08-Mar
	3

	AIMS and objectives 
	09-Mar
	26-Mar
	17

	Research methods chosen and agreed 
	26-Mar
	18-Apr
	23

	Literatures search 
	18-Apr
	06-Jun
	18

	Conceptual framework refined 
	06-Jun
	07-Jun
	1

	Primary data collected 
	07-Jun
	14-Jun
	7

	Analysed and data 
	14-Jun
	21-Jun
	7

	Interpreted data 
	21-Jun
	26-Jun
	5

	Completed referencing 
	26-Jun
	28-Jun
	2

	Proofread draft 
	29-Jun
	10-Jul
	10

	Conclusion 
	11-Jul
	13-Jul
	2

	Recommendation 
	13-Jul
	14-Jul
	1

	Submission of thesis
	14-Jul
	15-Jul
	1

	Rework thesis 
	16-Aug
	27-Sep
	39

	Resubmit thesis 
	27-Sep
	30-Sep
	4
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3.14.	Figure.  Gant Chart of the timescale for Thesis
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3.15.	Constraints and Limitations 
During the research study there were number of limitations which influenced the methodology undertaken.  Business owners where overwhelmed by the research request for information at senior level so are reluctant to give interviews. Limited access to reports and data due to copyright.  British library, and London university (Westminster university, access as our university was not included on the list for students from another university to access the reports, unless you were conducting a PhD.
One of the limitations of case study research is that it is interpretative and subject to researcher.  Financial constraints travelling to London is expensive as few visits were made to interview and pick up questionnaires, sometimes the surveys were not completed.
Concentrated on business around the silicon roundabout, Covent garden and kings cross, which was biased as other areas had the potential for research, for example, the researcher would have considered the second largest location of new start-ups and entrepreneurial investors. Refer to the Appendix for the place of new business.
Primary data is very biased as respondents are overwhelmed by lengthy questions, and many businesses were not forthcoming to give interviews or answer questions as most were managing the company and not business owners.
Even though I managed to follow many early starts ups owners and successful entrepreneurs especially last year’s entrepreneur winners on Twitter, I hardly got any reply to the questions asked especially on how they view entrepreneurs of today and the factors motivating them.
3.16.	Ethics statement 
The research study was carried out in London and based on both new entrepreneurs the research was carried out in consideration of not placing the respondents to risk from criminal or civil liability when carrying out surveys and interviews. The researcher complied with the Data Protection Act (1989) in storing and use of the research data. The respondents agreed voluntary to the research process; where anonymity of participants was put into consideration as these were private businesses.



3.7.	Reliability and Validity of the research 
[bookmark: _Hlk20732116]The process used in data collection and analysis determines the reliability and validity of data used in the research study. The research must evaluate what is collected thoroughly to arrive to effective results and to get meaning out of the data collected. Microsoft Excel tools were used by the research which facilitated the presentation of data and information in forms of tables, graphs and pie charts. This well presented in Chapter.4. Main purpose to make sure the reader easily understands the data that is being presented. (Wilson 2014).  
3.18.	Data Analysis:
This dissertation collected a lot of data, the samples used for the secondary research where reports and re -researches by the Global Entrepreneurial Monitor (GEM) Organisation for Economic Co-operation and Development, OECD.org, Department for Trade and Industry, (DFTI). The samples choose were of credibility due to their validity and reliability as these are well known research engines and the research carried out is done every three years, for this reason the research was compelled to used them due to their contribution to this study on entrepreneurship. According to (Saunders et al. 2016), by using secondary data sources is better than using primary research data which might have been done or written poorly.
[bookmark: _Hlk19991484][bookmark: _Hlk20732080]The data set used in the secondary research were as contemporary as possible, using large samples, and from credible sources. Examples used in this dissertation research include the Global Entrepreneurship Monitor (GEM),), reports all use large sample frames.  This enhances the credibility of the use of the data sets, and they become of use by proxy. The source credibility was considered throughout as well as the validity and reliability of the data (Saunders et al. 2016). Better quality secondary data sources ae more useful, and have greater efficiency than poor quality primary research, for example poorly written survey questions, and inadequate sample frames. 






Chapter 4. Findings /Results 
4.1.	Introduction 
This section shows how the findings reflect on the current research questions. These findings relate to the purpose of exploring the role entrepreneurship in contemporary business. All respondents were asked the reason why they started a business, perception of entrepreneurship, challenges and success in the entrepreneurship process and lessons learnt. A total of 50 questionnaires were issued to the chosen entrepreneurs and a total of 30 were returned and assessed as being valid, to achieve this the questionnaire covered the following areas:
4.2.	Demographic profile of entrepreneurs 
Figure 4.  Source: Entrepreneur Survey Results   - Demographic profile of entrepreneurs                                                 
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Our overall sample findings were profile of 83% male and 17% female. The age profile was older as shown in Figure 4.  






Figure. 5. Age profile of sample 

This age group have education and work experience and a lot going on in their lives; this group can be considered high risk, the reason being one might be financially stretched. But again, it is this age group who are starting to be unhappy at work and tired of the bureaucracy, the need for independence and achievement kicks in. Therefore, this age group, possess the two most potent motivation factors leading to entrepreneurship.
Figure.6. Education Profile
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The education levels were relatively high, with 70%+ of the sample having achieve a degree or post-graduate qualification.




4.3.	Work History of the respondents 
The aim was to find out the background of the respondent works history, which will help in establishing whether the individual had experience in the same area as his/her own venture.  Figure.4, illustrated the respondents who had work experience before starting their own business. this is a good illustration that due to job dissatisfaction or need to be independent will drive individual to start their own business especially individuals will start their own business in an industry they are familiar with. 
Figure. 7. Work Experience background
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The respondents in the survey represented in Figure 4, Q.4, shows had work experience before deciding to become entrepreneurs or start a business. Work experience was an essential factor in understanding the background of the respondent’s entrepreneur’ to start a business
The results in Figure.8, give a good indication that most of the entrepreneurs had been employed previously before starting a business, and a good number also left employment to become their boss by starting a prior business organisation where one has work may be a significant influence on one to start a business. Due to the market and managerial experience knowledge of the individual(s) gained from working for a large organisation, the unfulfilled manager feels that it is time to start his /her or a business partnership


Figure 8. Entrepreneur background before starting a new business.
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Technology was another factor that motivated individuals into entrepreneurship as the technology sector has seen a lot of changes and its booming 70% of male and 30% of women took advantage of technology as the communication infrastructure is convenient. The shift from the traditional industry sector to more service and technology -based industries is evident from 
[bookmark: _Hlk20732022]the primary research survey in the Figure.9. The findings from the survey then supports/answers the statement that due to industry changes, new entrepreneurs emerge and that’s why there are lot of small businesses which are being registered due  technology advancement , U.K economy away from manufacturing towards services accounting for 70%... information and communication technologies( ICT) (BIS 2012a), cited by Wetherly & Otter, ( 2014)
Figure. 9.
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4.4.	Motivation Factors 
This was the most important section in the survey as it enabled the researcher to find out what is driving or shaping the respondents taking part in the survey for example individual reason and motivators for starting their own businesses. The list to choose from was extensive in order to give respondents a change to choose what best suited them, and this shows that there are different motivation factors that one seeks to satisfy their desires.
Figure 10. Entrepreneur Motivation Survey Results                                                             
	
Q.9. Why did you start your business?
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Figure.10, illustrates the respondent results on the entrepreneurial motivation survey results from the respondents The findings on what motivating factors are driving and shaping entrepreneurship a total of the following motivation factors, independence, achievement, wealth creation and locus of control are pull factors and factors namely, family commitment and work life balance, social inequality or dissatisfaction at work, Education opportunity due to environmental changes such changes in Technology, Access to finance were identified as push factors for the intention of starting a business. All these findings are illustrated in the Appendix.
More than one motivation factor was chosen, and this shows that there are different motivation factors that one seeks to satisfy their desires. The answers painted a picture which conforms with the analysis in the literature review of opportunity and necessity motivation these statistical tests reveal how these two factors are crucial to entrepreneurs of today.  The most significant differences across the categories in Figure.10. shows a good percentage of the respondent’s desire was independence; they wanted to be their boss. 
Female’s response showed the highest percentage. Women’s need for independence was to balance family life and inequality in the workplace. The need for autonomy emphasizes my hypothesis, as social change is a factor in the increase of new female entrepreneurs who have been underrepresented. 
At present, more single-parent families and more women are in employment as opposed to the tradition where women stayed at home to raise a family, and this has changed.
Figure.10. illustrating entrepreneurial motivation factors results. This was the highest percentage, a clear indication of individuals willingness to be successful in the business set up and growth after all they are being their own boss not working under anybody.  This factor represents 60%n response from male responses and 100% from female respondent of the variance in Figure 10.  
The second highest motivation factor is ‘gap in the market’ opportunity-based entrepreneurs always spot an opportunity to start a venture, 60% of male and 40% of female respondents. The rise of the gig economy and the advancement in technology the opportunity existed, thus creating a new wave of entrepreneurs

Another factor motivating individuals to start a new business is family commitments this answer was given by mostly all the female respondents, who need a work-life balance equipped with previous work experience and skills become entrepreneurs in their former industry sector and open a business. This is illustrated in Figure.10. where 90% of women and 10% of men response to the motiving factor Flexibility for family commitment. This factor explains 90% of the female respondents and 10% of male respondents’ variance. 
Social inequality is another vital factor is motivating individuals to become entrepreneurs as they find themselves disadvantaged in society and underrepresent. 80% of women and 20% of male respondents were presented with the factor variable.
The influence of self-employment in the family/ entrepreneurship background in the family, shows the likelihood of the children or family members to start their own business. The findings illustrated in Figure 10. are very clear and agree with the findings of current research identified in the literature review
Figure .11.	 Entrepreneur Access to Finance Survey Results                                                    
	                                                                                                
 





Q.8 How did you get funding for your start up?                               
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Access to finance provided by business angels is another factor that’s helping many new start-ups. With business angels offering finance and expertise are helping in bridging the gap of finance by having equity in new business thus helping them off the group. Illustrated in Figure 11.  Entrepreneurs where asked how has the business been funded up to date? Question.8, in Figure11, the response shows that most funding is from personal savings which were at 50% but other sources were identified, and the business angle was 36% which is a quite high provided the traditional way of financing start-up was through banks.
4.5.	Attitudes to entrepreneurship factors and barriers to entrepreneurial activity
Questions 10. In Figure 12., aimed at entrepreneurs’ attitude to entrepreneurship or on how they view themselves as entrepreneurs of today. The response was either agree or disagree with one or more statements.  The research did not use the choice-based system for this questions/statements as I wanted to get their view an attitude toward entrepreneurs or their role models and further confirm the hypothesis that entrepreneurs are similar people. 
Figure. 12.  Results of entrepreneurial perception, Source: Entrepreneur Survey
	            








Q10. How would you describe an entrepreneur? Do you see yourself as an entrepreneur?



© ID: 1712816                                                                     


 

More than one answer was ticked, what was more interesting is that education was singled out and indicated that it was not a significant factor in becoming an entrepreneur, which supports the hypothesis. Figure.12, illustrates the response from the respondents that entrepreneurs a perceived as role models in society, with 100% of women respondents and 60% of male respondents confirming the importance entrepreneurship and its role in society.
4.6.	Challenges 
The research study also found out the challenges against entrepreneurial motivations 
[bookmark: _Hlk20040722]The findings of the secondary data the survey on the UK economy between 2014-2018 carried out by GEM showed the percentage of 18-64 years olds perceiving good opportunities to start a business who indicate that fear of failure would prevent them from starting a business in the United Kingdom.  one of the challenges faced by entrepreneurs is illustrated in Table. 1.
Table 1.
	[bookmark: _Hlk20040735]Economy
	Year
	Fear of Failure Rate

	United Kingdom
	2018
	                  37.66

	United Kingdom
	2017                                                                           
	                  35.85

	United Kingdom
	2016
	                   35.23

	United Kingdom
	2015
	                   34.93

	United Kingdom
	2014
	                   36.84


Source: Secondary Data (GEM Global Entrepreneurship Monitor, 2019) 
The literature review indicated that one the challenges entrepreneurs face is access to finance and if this was a case with any of the chosen respondents in this survey, the researcher wanted to determine the trend or whether the business is still in operation. Figure illustrates the respondent’s response to the question.
The rate of failure of an early start-up is always high as 90% of the new ventures fail in the first three months.  It’s not surprising that the respondents in the research answer were that 60% had been involved in a start-up that has failed. Illustrated in Figure 13 representing the survival rate of businesses in the UK, it is  most likely that it’s the opportunity-based entrepreneurs go back to employment, and the necessity-based entrepreneurs’ thought is not all necessity based remain entrepreneurs Furthermore, the research study explored the success factors of entrepreneurship in the UK.
Figure 13. Source: Entrepreneur Changes in Entrepreneurial motivation Survey- Results                                           
	                                         







Q.11. Have any of your Start-Ups you have been actively involved in failed? What happens if you’re not successful? Do your entrepreneurial motivations change? 
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4.7.	Entrepreneurial Perceptions
In the contemporary business environment, the success of any business rests in management capabilities of the business if it is to grow successfully.  Business with good management team are more likely to get more funding and access to finance than ones with thought. Figure 2. Below illustrates the finding from primary data 






Figure 14. Source: Entrepreneurial investors decision factors Survey -Results
	66%

24%

3%
7%


Not at all important       Not very important       Fairly important     Very important
 Q12. ‘How do you rate the importance of the following factors influencing your decision?
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Another finding on entrepreneurship perception illustrated in Table 2. Below   is from the secondary data carried out by. (Global Entrepreneurship Monitor (GEM) on United Kingdom
Table 2.
	Economy
	Year
	High Job Creation Expectation
	High Status to Success Entrepreneurs

	United Kingdom
	2018
	20.54
	76.42

	United Kingdom
	2017
	23.39
	75.60

	United Kingdom
	2016
	28.40
	77.20

	United Kingdom
	2015
	19.00
	79.24

	United Kingdom
	2014
	21.33
	74.99


Source: Secondary Data (GEM Global Entrepreneurship Monitor, 2019) 
Finding of the percentage of 18-64-year olds in the United Kingdom in agreement that entrepreneurs are perceived as role models in society. Entrepreneurship is perceived as a big player in the contemporary business as entrepreneurship is expected to create jobs and fill the unemployment gap, Table2., above shows
[bookmark: _Hlk20662523] the percentage of those involved in Total Early Activity who expect to open up business and create job.  

Chapter 5. Discussion 
The research study gave insight of the role of entrepreneurship in contemporary business, by identifying the factors that motive new business, perceptions of entrepreneurship, success and challenges to support the hypothesis, that entrepreneurs are similar people, but industry and environments change. The research findings illustrated in Chapter 4. & 2 of the study collaborates with the body of theory.  The research has found several factors associated with motivation, role of entrepreneurship in contemporary business, success and challenges of entrepreneurs in United Kingdom (UK). The respondents (entrepreneurs) were asked to indicate the single most important factor which compelled them to start a business, based on the results from the primary data and comparison with empirical findings in the UK, which a presented in the literature review, the study may conclude that  the factors that were identified to motivate individuals to start their own business and become entrepreneurs these all depend on  what is  happening in the current  local  environment . The following paragraph will discuss the factors in detail.
5.1.	Motivation factors 
Age is one of the factors motivating entrepreneurship basing on both the literature review and findings, Figure 5., refer to Chapter 4. of the dissertation, Question 1of the survey presents the results from the survey for the entrepreneurial age group indicate a high percentage of entrepreneurs in their 50+ this age group has education and work experience as illustrated in Figure 7. refer to Chapter 4 of the dissertation. 
At this age, a lot is going on in their lives; this group can be considered high risk, the reason being one might be financially stretched, but again, it is this age group who are starting to be unhappy at work and tired of the bureaucracy, the need for independence and achievement kicks in. Therefore, this age group, possess the two most potent motivation factors leading to entrepreneurship. The majority age group of new entrepreneurs is 45+, as mentioned in the secondary data entrepreneurs.




Another theme that emerged from the research was family background of the entrepreneur. The findings in Figure. 10.   refer to Chapter 4, of the dissertation, are in support of the outcomes identified in the literature review in the sociological theories that some entrepreneurs will follow in either their parents’ footsteps by either taking over family business or their parents, either father or mother is their idol. Many entrepreneurs follow their role models in establishing new ventures; the view supports my research question what factors drive or shape an individual in becoming an entrepreneur.  
[bookmark: _Hlk20751565]This emphasises the point that the environment shapes these entrepreneurs, they grow in thus influencing them into entrepreneurship.  The influence of father figure where this research increases the likelihood of the children into establishing their own business. A higher percentage of 60% of respondents had a family member. Siblings, who are self-employed or have a family business. The findings can be linked to Hosftes (1980) scale of individualism and to McClelland’s theories on need for achievement and with Maslow (1954) need for actualisation “(Burns, P & Dewhurst, 1996,) p.25.
The most significant differences across the categories in Figure 10, refer to Chapter 4 of the dissertation, shows a good percentage of the respondent’s desire was independence; they wanted to be their boss. Female’s response showed the highest percentage.  Women’s need for independence was to balance family life and inequality in the workplace. The need for autonomy emphasizes my hypothesis, as social change is a factor in the increase of new female entrepreneurs who have been underrepresented. At present, more single-parent families and more women are in employment as opposed to the tradition where women stayed at home to raise a family, and this has changed. 
[bookmark: _Hlk20733214][bookmark: _Hlk13782709][bookmark: _Hlk20115625]Another factor discussed in the literature review, was the rise of business angels supporting new start-ups by providing finance. In the (UK) which has a dynamic of businesses with rapid growth potential and entrepreneurial aspiration, the Business Angels are filling the equity gap for entrepreneurial start-up which is attempting to innovate or develop new technologies these firms often find themselves with a shortfall and the angels are answering their prayers with investing in their firm at an early stage. Burns. P & Dewhurst (1996). p.115-115.  Entrepreneurial investors normally invest in start-ups, where their knowledge and expertise are appropriate. Wickham, P. A, (2001), p. 286-287.

[bookmark: _Hlk20733281]Social inequality is another factor that drives individuals into self-employment.   In the UK for example Burns & Dewhurst (1996) argues that immigrant and ethnic minority entrepreneurship, is due to social inequality, as individuals finds themselves in a new culture were, they are underrepresented, and the only option is to start a business. 
The research findings revealed Education was a motivating factor into entrepreneurship. The research finding illustrates it well in Figure,6., shows entrepreneurs are highly educated. Education as a factor has gained more support of creating entrepreneurs who are capable of starting and running the business towards growth by using a sustainable business model’. The results of the survey in Figure 6. for Q.3. confirm that today’s entrepreneurs are more educated and use education as a steppingstone to entrepreneurship whereas the traditional entrepreneurs drooped out early “Although education is unrelated to frequency of start-up, successful businesses are more likely to be started by those with a certain minimum level of education.  (Kets de Vries,1997).   (Storey, 1994). Another exciting find is, more funding and programmes plus courses emphasized in schools and university, currently, many business schools are opening and teaching entrepreneurship and more universities in the United Kingdom are offering MBA courses on entrepreneurship, the future business environment need astute businessmen.
Another motivating factor was that of unemployment as a driver of entrepreneurship.  The results from the primary research further showed that some of the entrepreneurs where unemployed before starting a new business and it’s because the situation and the environment pushed them in started a business and earn an income. The secondary data findings also points out that,  “Unemployment is a strong motivator, especially if the route back into conventional employment seen as difficult, the situation one finds themselves in forces them to open a new business as they need to earn an income especially having been used to having a salary at the end of the month (Storey, 1994).  
Unemployment is a strong motivator, especially if the route back into conventional employment seen as difficult, the situation one finds themselves in forces them to open a new business as they need to earn an income especially having been used to having a salary at the end of the month (Storey, 1994)  This factor pushes one who finds themselves unemployed to start a business thus confirming the hypothesis that it due to environment change that leads to entrepreneurship, the primary data in Figure shows that at percentage of 80% started a business due to unemployment.  
This can be argued that due to unemployment leads to many becoming self-employed. According to Burns & Dewhurst, 1996 More small businesses are on the increase and here to stay as more of us are becoming part of it, and “it is not only due to the push factors of the market opportunities but also to the push factors of social change. The increasing number of people becoming self-employment or having a second part-time job as currently there is no longer ‘job for life’ as people are taking opportunities with the new trend of self-employment enable by technology”. 
[bookmark: _Hlk20751776]The findings Chapter 2 & Chapter 4, shows that most entrepreneurs at some point have experienced an external event that led to the decision start their own business.  The results in figure give a good indication that most of the entrepreneurs had been employed previously before starting a business, and a good number also left employment to become their boss by starting a prior business organisation where one has work may be a significant influence on one to start a business. Due to the market and managerial experience knowledge of the individual(s) gained from working for a large organisation, the unfulfilled manager feels that it is time to start his /her or a business partnership. These findings can relate to Cooper, (1981) on his view on several factors contributing to one’s decision to become an entrepreneur. “the organisation in which the entrepreneur had previously work. Influence the location and the nature of new firms” Burns & Dewhurst, 1996, p. 2.
5.2.	Challenges 
Entrepreneurs in UK face several challenges which are business environment, fear of failure, access to finance, policy issues and political instability show the consistence in Chapter 2 & 4 of the dissertations.  The first major challenge identified is Access to Finance facing entrepreneurs. The findings in Chapter 4. Figure 11, confirms this when asked what challenges faced when starting or running a business.
[bookmark: _Hlk20752295]Most potential lenders have little information on the managerial capabilities or investment opportunities of such firms and are unlikely to be able to screen out poor credit risks or to have control over a borrower's investments. "Jaffe and Russell (1976) show that credit rationing will occur., in case the financial institution fails to understand the risk involved. 


Fear of Failure is another challenge faced by entrepreneurs. Among the thousands of small business surveyed the fear of failing was holding them back or putting them off in starting a business.  The reason for Q.11. Have any of your Start-Ups you have been actively involved in failed? What happens if you’re not successful? Do your entrepreneurial motivations change? Refer to the Appendix for Questionnaire on Entrepreneurial Motivation Survey. Figure.1 
Entrepreneurs who are looking for funding and have any personality or experience flaws must release that they are just wasting their time unless they can convince the investor that they can assemble a team of people who can compensate for these flaws. Figure.12. refer to Chapter 4 of the dissertation,  enforces this point and shows almost half of the business angels will not even consider a start-up that does not have a balanced team for the venture, this is another challenge contemporary entrepreneurs are facing as to access funding for an new venture you have to meet some of the requirements set up by the lender. To back up these results is that on the literature reviewed about the importance of management team as an essential decision factor by investors “the entrepreneur and the management team are essential criteria for the investment decision for both angels and VCs. Understanding the entrepreneur and the team is important in evaluating how angels. “as results, confirmed in the survey in the figure 12. please refer to Chapter 4. of the dissertation. 
5.3.	Success
Successful entrepreneurs should be encouraged to share stories of failure and success. In the U.K., the government should promote the spirit of entrepreneurship by giving a lot of support to new start-ups that have failed, though many businesses fail, many entrepreneurs don’t give up, and they will start again.  Most returned to full time paid employment. as William Gartner (1985), argues that once the business is up and running, then the entrepreneur’s motives change." Cited by Wickham.2001), pg.22.  Relating to the few British entrepreneurs who dropped out of school and started a good business example is Sir Richard Branson.  It’s only those successful entrepreneurs who a globally known are more respected than local ones.





Chapter 6. Conclusions 
The main aims of the research study were to explore the role of entrepreneurship in contemporary business. The dissertation attempted to confirm that entrepreneurs are similar people, but industry and environments change. The study also tried to answer the research question in Chapter 1, on what factors are motivating and shaping individuals to become entrepreneurs.  The study provided a literature review based on secondary data from reliable sources, such as journal on entrepreneurship, entrepreneur motivation, text books on strategic entrepreneurship, small business and entrepreneurship, and journals on business environment, use previous research survey by the Global Entrepreneurship Monitor (GEM)  provides in their reports in the UK, the study used primary data to find current perspectives of entrepreneurship in the UK.
The literature reviews of this study were supported by the finding in Chapter 4. Motivation factors such as a need for independence, achievement, unemployment, education, technology, self-employment where identified in the results.  The findings of the study helped to conclude that the entrepreneurial motivation or drive is influence by many different factors and these included the entrepreneur’s personal traits highlighted in the psychological theory entrepreneurial motivation, social-economic conditions, cultural and other factors 
6.1. Key findings 
It is without doubt that entrepreneurship is very vital for economic development and the contribution of small firms are the future and act as foundations for of each country’s economy. Its evident that without entrepreneurship a country will not add value by improving macro-economic indicators of the country.  Having said this its best for the UK to define entrepreneurship and be in position to support the growth of small business.
One of the key findings was that the factors that push or pull women into entrepreneurship are different from their male counter parts.  though it is very difficult to distinguish between pull and push factors, it can be concluded that based on the findings and analysis that the move into entrepreneurship and the role of entrepreneurship in contemporary business, is that the crucial factors are entrepreneurs psychological characteristics and social economic condition which play a vital role in new start-ups.
The most noticeable industry trend is the move from low to income grounds and the decline in wholesale/retail activity, which is being swallowed up by technology and service industry, as was  evidenced in the informal interview research a higher percentage of start-up activity is in Fintech /real estate and business services , Burns, pg.12 technology has played its part and it has had a huge impact on entrepreneurship and business environment business world. The small firms are responsible for the major social changes and disrupting the environment by changing the way do things, good example is the Internet and digital communications, computers has seen many become self-employed and created lots of jobs and changed the way we work.  
Entrepreneurs start when they are old though the research that has been carried out the findings are showing that the number of older adults who are self-employed outweigh that of young adults despite entrepreneurship programmes geared towards young age group.  At this age, they have the advantage of work experience, and most are at middle crisis in their lives asking themselves ‘at this age what have I achieve in life? Therefore, age is a compelling and positive motivator to entrepreneurship. Burns, P & Dewhurst, (1996), pg. 23. These older entrepreneurs tend to be social entrepreneurs and should not be a liability, but support should be given, the risk willingness is undeterred by fear of the future in old age.
The study identified a gap in the current academic literature on Business Angels, in the United Kingdom (U.K) as this is a new emerging trend, the survey used Angel investors to move away from the traditional factors of entrepreneurial motivation and understand how other factors support entrepreneurial activity.  The study has highlighted how these new entrepreneurial investors are driving the new entrepreneur by focusing on “Teams” especially, management team, exit strategy and the enthusiasm of the entrepreneur (owner/co-founders) as the most critical ingredients in persuading the investor's decision. This, in turn, will be vital to entrepreneurs to understand the investment process, especially what investors look for before they seek financial help for new start -up and growth.  
[bookmark: _Hlk20753168][bookmark: _GoBack]This study contributes in understanding the root cause of intention to become entrepreneur among young students. People start their business due to external forces such as unavailability of job are becoming necessity entrepreneur and those want to start business due to internal forces such as desire for money, self-dependency, power these type of people becomes business entrepreneur (Bijaoui, 2012).  
[bookmark: _Hlk20753184]Factors contribute to entrepreneurial tendencies in individuals, range from a desire to improve a product or service, a new idea through creativity or innovations, due to changing customer behaviours and taste, when you put all these factors together the result is increase new business and personalities who are very vital to both the economy and society.   Burns, 20 pg.12, due to environmental changes such in markets, or social this contributes to new and rapid growth of small firms.
[bookmark: _Hlk13782730][bookmark: _Hlk20753314]Prospective and existing entrepreneurs are often faced with the question of external funding for the new ventures or sustaining existing enterprises.  One of the significant challenges in the United Kingdome for new ventures is access to finance. The role of business angels is “alleviating the financial difficulty faced by new business owners by investing in their business which itself is a risk, the business angels are promoting and encouraging entrepreneurship. Hojo, Yuji Nakamura, Hiroki: March 2019.
[bookmark: _Hlk13782635][bookmark: _Hlk13782649][bookmark: _Hlk13782666]The research carried out shows that education is not the key to entrepreneurship although what is emerging in the study as well shows that many entrepreneurships can be learned and one being trained to become one, an many are opting for entrepreneurship degrees.  This has changed since the early studies by Collins et al. 1964 that found entrepreneurs lacked good education.” cited by Burns & Dewhurst, 1996, pg. 22-23. (Kent et al., Gartner, 1984) recent studies have shown that it's no longer the case as today's entrepreneurs are well educated sometimes better than their peers running blue chip companies. "Although education is unrelated to frequency of start-up, successful businesses are more likely to be started by those with a certain minimum level of education. ‘previous research studies have indicated that individuals with good education are capable of opening up business and remain competitive due to a sustainable business model, they have learnt the skills and are a people’s person and good salespeople. The case of Bill Gates. (Storey, 1994), Richard Branson is another example of a school dropout and is one of Britain's successful entrepreneurs.   
Due to the findings from the study, motivating factors such as self-employment will continue to grow based on the changes in the industry or environment, a good example as discussed in the literature review is the rapid change in technology, which has contributes to rise of many small business as its easier to work from home.
Lessons learned from previous studies is that even if a business fails it does not end there, as entrepreneurship has been recognised by governments as a skill to be learned, there fore governments have introduced policies and programmes to support small business and to facilitate growth and sustainability. Burns & Dewhurst, pg.108, “perhaps we still tend to featherbed ‘start-up’, to encourage new business with financial support in the early months which subtly deprives the entrepreneurs of the need to fight hard for survival in a hostile business environment. “Again, in governments are putting emphasis on entrepreneurship through education by introducing entrepreneurial courses and encouraging small business training scheme which are themselves tough which emphasise the characteristics of toughness and discipline required to succeed in this area. Burns & Dewhurst, pg.107
Entrepreneurs in the UK are ‘role models’ if a society sees success in small business as the sort of achievement, through hard work and determinations and well-motivated, and intelligent people, this will encourage and act as motivator for individual in society to become entrepreneurs.
The that debate continues the definition of entrepreneurship as up to today there is no universally agreed definition. The changes in in personal, industry and environment setting increase the chance of creation of small business or one starting up a business for various reasons.  There appears to be factors in a personals background that might influence them to start up a business and these factors and changes have evolved over the years. 
The modern-day entrepreneurs are faced with the advent of the social media age and advanced technologies, and they are faced with demanding marketplace as and the need to be creative and innovative, and to be unique is an increased burden. Entrepreneur motivation is influenced by many factors the need for new ideas, inventions, increased customer behaviour change and demand for continuous improvements in unique products and services will help in creating new entrepreneurs who are very significant and influential in world economies
[bookmark: _Hlk13781345][bookmark: _Hlk13781464]Personal trait theory is contradictory and has limited evidence,  argues that the goal of an entrepreneur is profit maximization or it being implied, looking at the correspondence between the entrepreneur's own goals and that of his/her business, a problem emerges as nowhere in the psychological theories of the time or indeed since, do we see profit maximisation as a fundamental motivation for individuals. Burns. P & Dewhurst JM, (1996), Pg.96  If one is to conclude profit maximisation as an entrepreneur motive then the psychological theories are of little help, in that questions will arise on how to recognise a true entrepreneur, how can we tell who is likely to be a successful entrepreneur, or why he /she might fail, and above all. Why is the latter especially likely to occur in the UK? Burns. P & Dewhurst JM, (1996), Pg.97.  The personality traits and values investigated in the studies reviewed in this section are highly diverse and make it difficult to draw more general conclusions
[bookmark: _Hlk13781167]However, there is little evidence to support the idea entrepreneurial activity is for individual only as the psychological theory states, according to Wickham. P. A, 2001, pg. 17 “peoples from all walks of life, attitude, and beliefs, have gone to show success in their business and become role models for many and it was through hard work and different factors. 






















Chapter 7.	Recommendations 
With more opportunities due to the industry and environmental changes, entrepreneurship or enterprise should be introduced at an early age in educational institutions to allow future entrepreneurs. The government and the Department for labour should work together in implementing the ideal of enterprise at an early stage to young adults in the age of between 16- 30, as in the future entrepreneurship is going to be an option, and it will be their first option. The research has shown many young adults are opting out of college and not joining big firms as the spirit of the evolution of an entrepreneur is alive and well. 
The research found that women find it hard to access finance to start up a business. To move away from the traditional business-like childcare, cleaning, baking etc. more incentives and policies should address the gender inequality and for the resources to be distributed equally.
Successful entrepreneurs should be encouraged to share stories of failure and success, In the U.K., the government should promote the spirit of entrepreneurship by giving a lot of support to new start-ups that have failed, though many businesses fail, many entrepreneurs don’t give up, and they will start again. 
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Chapter 9. Appendices 
Appendix A
QUESTIONNAIRE SURVEY ON ENTREPRENEURS START UP – UK
Dear Respondent,
I am a research student at the University of Wales Trinity Saint David (London Campus) as part of our curriculum, I am doing a research work on the above topic for which I request you to complete the following data by completing the questionnaire, to enable me to complete my study MBA Entrepreneurship
Kindly put a tick mark where necessary. I am thankful for giving information and spending your precious time 
Note: All information is confidential and it’s for research purposes only 
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	General Details.
Characteristics of the business founder/owner /patterners’
1. Gender 
                         Male        	 Female
2. Participants Age
                         18-30	 30-45	 45-50 	 50-60 	 60+
3. What your educational background 
· GSCE/O -Level                                                                         
· GCE/A-Level/College/Apprenticeships                                                                            
· Trade Qualifications    
· Bachelor’s degree                                                         
· Masters                                                                                   
· MBA                                                                                         
· PhD       
      
Family Background       
                                                                        
4. Are you parents or anyone in the family have a business or had?
        Yes       No	
5. How many founders does your start-up have?
· Solo /individual /owner manager 
· Partnership/team 

6. How did you get the investment for your business?
· Business angels 
· Venture capitalists 
· Financial institutions 
· Friends 
· Family 
· Other companies 
· Government funds 
· Founders own funds/savings 
· Overdraft 
· Credit cards 
· Equity finance /issuing shares 

7. What was your aspiration in starting up a business/ start up? 
· To make money 
· Had a good business idea /light bulb moment /creativity 
· To be my own boss/independence 
· Personal goal/fulfil life, s ambitions and dreams 
· Family members are /were entrepreneurs 
· Only option for this profession 
· Increase your social status 
· Role models 
· Identified a gap in the market 
· Lack of other jobs opportunities 
· Inherited business/took over 
· Unsatisfied with 9-5 job 
· To develop my business idea 
· To have a better work balance  
· To fit around family commitments 
· Moved to another place or country 
· Need for achievement 
· Opportunities at the time of start up 
· Government schemes 
· Demand of the products 





Perspective of entrepreneur 
8. How would you describe an entrepreneur?
· Have different perceptions/see things differently 
· Innovative/get there by being different 
· Not happy people 
· Risk takers 
· Role models 
· Not good at relations/ not good sales people/like to work alone 
· Locus for control 
· Psychological deficit/paranoid/narcissist/psychopathic 
· Education background/selective/poor/ they know enough 
· Working class 
· Raise from poverty/need for achievement 
· Oedipal relationship with parents/needs for independence 
· Social misfit/desire to fit in, respected and recognition 
· Create Wealth 
Work Experience
9. Before new business 
· I was employed (fulltime /part-time  
· I was unemployed before new venture  
· Had previous experience as Previous business owner 
· I Left full time job to start your own business 
· Taken education route- BA, BSc MA, MSC, MPhil, PHD, or any academic courses from a university Entrepreneurship, Small Business Management, New venture creation, or Business planning etc. 
· Was bankrupt of one of my businesses before starting up the current one 

10. Have any of your Start Ups you have been actively involved in failed?
· Yes       No	

11. What sector is your business in 
· Agriculture    
· Consultancy/business services       
· Education 
· Entertainment and recreation                              
· Food 
· Franchise/resale 
· Health and Beauty 
· Health care’s services 
· Hotel industry 
· IT/internet 
· Maintenance 
· Manufacturing 
· Miscellaneous services  
· Real Estate 
· Teach and Media 
· Wholesale & Distribution 
· Not relevant  






	
Appendix C
-Entrepreneur definition by different schools of thought
	
	

	innovation 
	Schumpeter (1947); Cochran (1968); Drucker (1985); Julien (1989; 1998).

	risk 
	Cantillon (1755); Knight (1921); Palmer (1971); Reuters (1982); Rosenberg (1983). 

	coordination of resources for production, organisation factor of production or of the management of resources 
	Ely and Hess (1893); Cole (1942 and in Aitken 1965); Belshaw (1955); Chandler (1962); Leibenstein (1968); Wilken (1979); Pearce (1981); Casson (1982). 

	value creation 
	Say (1815, 1996); Bruyat and Julien (2001); Fayolle (2008). 

	project and visionary thinking 
	Longenecker and Schoen (1975); Filion (1991; 2004). 

	focus on action 
	Baty (1981).

	leadership
	Hornaday and Aboud (1971).

	dynamo of economic system 
	Weber (1947); Baumol (1968); Storey (1982); Moffat (1983). 

	venture creation 
	Collins, Moore and Unwalla (1964); Smith (1967); Collins and Moore (1970); Brereton (1974); Komives (1974); Mancuso (1979); Schwartz (1982); Carland, Hoy, Boulton and Carland (1984); Vesper (1990).

	opportunity recognition 
	Smith (1967); Meredith, Nelson and Neck (1982); Kirzner (1983); Stevenson and Gumpert (1985);Timmons (1989); Dana (1995); Shane and Venkataraman (2000); Bygrave and Zacharakis (2004); Timmons and Spinelli (2004). 

	creativity
	Zaleznik and Kets de Vries (1976); Pinchot (198

	anxiety 
	Lynn (1969); Kets de Vries (1977; 1985). 

	introduction of change 
	Mintzberg (1973); Shapiro (1975)

	rebellion /delinquency 
	Hagen (1960). 

	control
	McClelland (1961)




	










ENTREPRENEURIAL BEHAVIOUR AND ATTITUDES
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Figure 8.  United Kingdom Entrepreneurial Eco-System 
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[bookmark: _Hlk13957453]Table 5. Source Authors own. secondary data sources for the study in any research
	Data Type 
	Main Sources 

	Academic Journals (archives and retrieved)
	

	Online Publications (Entrepreneurial Research papers, Pdfs)
	https://data.oecd.org
http://ec.europa.eu
https://www.gemconsortium.org/data

	Text Books 
	•    Paul Burns & Jim Dewhurst (Small Business & Entrepreneurship 2nd Edition 
•    Joe Tidd et al. Managing Innovation
•     Wickham. P Strategic Entrepreneurship 2nd Edition 
•    Paul Burns, Corporate Entrepreneurship 2nd Edition 
•    Paul Burns, Corporate Entrepreneurship, 3rd Edition 
•    David Rae, Entrepreneurship from the opportunity to action

	Surveys on entrepreneurship
	•    Global Entrepreneurship Monitor (GEM)
•    ONS Labour Force Survey
•    Kauffman Firm Survey
•    Department for Business Innovation & Skills
•    https://data.oecd.org/
•    KPMG Reports 
•    Mckinsey 

	Others
	Archived, retrieved documents, pdf)  
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Table 2.  Entrepreneurs Vs New Entrepreneur Characteristics.
 
Source: Burns. P. 2008, pg. 24
on personality traits of an entrepreneur, and entrepreneurial process. 













Figure .  illustrates a model of the entrepreneurial process defined by the GEM survey. 
					Discontinuation of business	         				                  Owner manager of an established business (more than 3.5 years old)


Total early stage entrepreneurial activity ( TEA)



Potential entrepreneur: opportunities, knowledge and skills 
Owner manager of a new business less than 3.5 years old 
Nascent entrepreneur Involved in setting up a business 





Conception                             Firm birth                                             Persistence    



     
	Individual attributes                                                                                                             
	Industry  
	Impact

	· Gender 
· Age  
· Motivation (opportunity, necessity)                                               
	· Sector  
	· Business growth
· Innovation
· Internationalisation


Source: “Entrepreneurial process and GEM operational definitions 2017/18 Global” Report. Pg. 22


Traditional Entrepreneur 


Visionary 


Moden /owner-manager 


Need for independence 


Opportunistic 


Education /relactant 


Locus of control 


Unhappy 


Need for acheivement 


Need for independence 


Need of acheivement 


Internal locus for control 


Take measured risks /peoples person 


Rewards, resources from organisations/work for organisations  


Educated


Look to  finance  their new business


Self confindent  


Take risk( Willingly  


START DATE 	Decide on research title and prepare proposal	Proposal submission 	Proposal change topic 	Proposal submission 	Supervisor Meetings 	Proposal approved 	Background reading on Entrepreneurship	Decided on conceptual frameworks 	Research questions/design 	AIMS and objectives 	Research  methods chosen and agreed 	Literatures search 	Concenptual framework refined 	Primary data collected 	Analysed and data 	Intrpreted data 	Completed referencing and bibiliography	Proof read draft 	Conclusion 	Recommendation 	Submission of thesis	Rework thesis 	Resubmit thesis 	43496	43512	43512	43514	43523	43524	43525	43527	43529	43533	43550	43573	43622	43623	43630	43637	43642	43645	43657	43659	43660	43693	43735	Days to complete 	Decide on research title and prepare proposal	Proposal submission 	Proposal change topic 	Proposal submission 	Supervisor Meetings 	Proposal approved 	Background reading on Entrepreneurship	Decided on conceptual frameworks 	Research questions/design 	AIMS and objectives 	Research  methods chosen and agreed 	Literatures search 	Concenptual framework refined 	Primary data collected 	Analysed and data 	Intrpreted data 	Completed referencing and bibiliography	Proof read draft 	Conclusion 	Recommendation 	Submission of thesis	Rework thesis 	Resubmit thesis 	16	1	2	9	1	2	2	2	3	17	23	18	1	7	7	5	2	10	2	1	1	39	4	


Entrepreneur Gender 


Entrepreneur Gender 	Male 	Female 	0.83	0.17	

Entrepreneurs Age


>	 30 years 	31-45 years 	46-50 years 	51-60 Years 	0.04	0.48	0.32	0.06	



Education background for entrepreneurs 

Bachelors Degrees	Trade/Apprenteceship	MBA 	PhD	Other	0.73	7.0000000000000007E-2	0.2	0.02	0.01	


work experience	
YES 	NO	0.7	0.3	same sector work expereince 	
YES 	NO	0.6	0.4	



Taken education route	new venture creation no experience 	Employed 	Unemployed 	Previous experience ( business owner)	left employment to start new business	0.15	0.05	0.5	0.2	0.35	


 

Sectors invested in by Business Angels 	Percentage	
Social Media 	Media	Digital 	Tech/Fin	Other 	0.1	0.05	0.3	0.4	0.15	



Motivation Factors 

Male %	Independence 	Wealth Creation/ income	Family/business	Economic environment /market 	Political enviromnent/opportunity	Work experience in the sector/indusry 	Failure of first business	Education route 	Social inequality/exclusion/mobility/barriers 	Technology sector is booming 	Had a good Idea/Need for acheivement  	Unemployed 	Flexibility for family comittments 	Unhappy at work 	Invest money 	Be active during retirement 	entrepreneurial organisation	Access to finance 	Good Network of friends 	Be my own boss/independence	Control my future	Career choice	0.5	0.7	0.6	0.4	0.5	0.6	0.57999999999999996	0.52	0.3	0.6	0.7	0.4	0.02	0.3	0.7	0.5	0.02	0.6	0.7	0.6	0.5	0.6	Female%	Independence 	Wealth Creation/ income	Family/business	Economic environment /market 	Political enviromnent/opportunity	Work experience in the sector/indusry 	Failure of first business	Education route 	Social inequality/exclusion/mobility/barriers 	Technology sector is booming 	Had a good Idea/Need for acheivement  	Unemployed 	Flexibility for family comittments 	Unhappy at work 	Invest money 	Be active during retirement 	entrepreneurial organisation	Access to finance 	Good Network of friends 	Be my own boss/independence	Control my future	Career choice	0.5	0.3	0.4	0.6	0.5	0.4	0.42	0.48	0.7	0.4	0.3	0.6	0.98	0.7	0.3	0.5	0.01	0.4	0.3	1	0.5	0.4	




Entrepreneurs access to Finance 	Angel Investors 	Venture Capitalist 	Family 	&	 Friends 	Government/grant 	Bank loans 	Equity Capital	Government funding 	Credit Card 	Personal savings	have not used finance 	Business acquitances 	crowdfunding 	0.36	0.25	0.21	0.05	0.35	0.2	0.15	0.3	0.5	0.13	0.11	0.2	

Entrepreneurial Perceptions

male 	highly motivated 	Unique individuals  	Innovative 	Determined  	Strong Willed  	Aggressive 	Individualistic 	Risk Takers 	Born not Made 	Well Educated 	Respected  	Independent  	0.81	0.33	0.5	0.66	0.5	0.3	0.4	0.66	0.4	0.4	0.6	0.4	Female 	highly motivated 	Unique individuals  	Innovative 	Determined  	Strong Willed  	Aggressive 	Individualistic 	Risk Takers 	Born not Made 	Well Educated 	Respected  	Independent  	1	1	0.6	0.5	0.5	0.1	1	0.54	0.2	0.2	1	1	



Survival rate of business in the UK

0-3 years	4-6 years	7-9 years	>	10 years	0.5	0.3	0.06	0.04	
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