Task 1
There is a problem in cultural distance for international enterprises to do business in China. Despite Some companies find out cultural distance will bring influence to business in local market, such as translation of Coca Cola’s Chinese name in China(Li, 2007), which brings a good brand effect in Chinese market, There is still some companies meet problems in business such as “DG advertisement event”(Atwal et al, 2020) due to cultural distance. This dissertation will evaluates, analyses cultural distances between Chinese culture to Western culture by using mix methods like using questionnaire and interview to Chinese local people, and using case study to find out what international enterprise have done before with cultural distance, in the hope of understanding more about cultural distance influence to international enterprise to do business in China and provide some suggestion for international companies that wish to join in the Chinese market in the future.


Task 2
[bookmark: OLE_LINK6][bookmark: OLE_LINK3][bookmark: OLE_LINK4]There is no doubt that international business take a important role in economic growing and makes many countries to think more of Economic interdependence (Aurifeille et al, 2007) . At present, even China suffer bad effect by Covid-19, Chinese Gross Domestic Product (GDP) exceeded 100 trillion yuan for the first time in 2020 (GOV.CN, 2021), and Total goods imports and exports reached 32.16 trillion yuan(GOV.CN, 2021). In 2020, China also become the biggest trading partner with EU(GOV.CN, 2021). Therefore, China has a large market which will provide cooperation with other countries and opportunities for these countries’ enterprises. However, some companies obtain opportunities and profits from Chinese market such as Volkswagen(Zeng and Wang, 2007) and Coca cola(Li, 2007), but others like Mattel(BBC, 2011) and Dolce & Gabbana (Atwal et al, 2020) meet a trouble in China and suffer profits damage. And different understanding of cultural distance may is a important reason to cause a different results for these companies.

[bookmark: OLE_LINK2][bookmark: OLE_LINK1]This report will focus on cultural distance between Chinese local culture and Western culture, to do quantitative research such as questionnaire and interview to different local people who live in the different places, Combine to the knowledge of Hofstede Cultural dimensions, to find out a accurate result for this research. And then, using qualitative research with secondary data, like cases study to do a further demonstration of the result.


Task 3
The Style of this report may more close to the HERCULE POIROT, which means I would like to collect all sources of relevant information by using mix methods: using quantitative research to collect data and combine knowledge of Hofstede cultural dimension to have a understanding of cultural distance(Adeoye and Tomei, 2014), and using qualitative research like case study to do a further demonstration of the results.
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