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INTRODUCTION

This portfolio presents the
development of Tesla Jacket, a
new Tesla brand concept focused
on sustainable smart clothing
rather than electric vehicles. It
outlines how the brand strategy
was formed using key marketing
frameworks, including STDP.

Company introduction
Electric company

Electric vehicle developer
Innovated sustainably
oriented (World Economic
Forum, 2022).

TESLA
JACKET

THEESSENTIAL MARKETING
MIX POINTS.

Premium pricing strategy (E450-£700)
Online first distribution

Tesla web site

Application,

Flagship store placement.

UNIQUE SELLING POINTS

Among the main distinctive selling
points, there are the integration with the
Tesla ecosystem and adaptation to
thermal technology, sustainable
materials and the tech-modern design.

WHY THE BRAND
WILL SUCCEED

Existing brand equity
Customer base of Tesla

Growth opportunities

Sustainable fashion (Statista, 2024).

CONCLUSION

*Tesla Jacket sustainable lifestyle brand
*With innovation, design, and eco-
awareness

*Ethical fashion amongst consumers
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