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Executive Summary
Customer Engagement is very much necessary for any company, especially in the eCommerce business where the management of the company needs to analyse the data on the basis of a structured Knowledge Management System. The administration of the organization can ensnare the part of Knowledge Management System to focus the information base for the potential client base and customer base of the organization. A few kinds of Knowledge Management systems are being utilized as indicated by the space of the business and prerequisites of the client. A portion of the normal qualities of a nonexclusive Knowledge Management System can be classified on the lines of Community Features, FAQ substance, Webinars and some more. It includes the course of the recognizable proof, stockpiling and assessment of the important data utilized in the organization to work with activity the board. A legitimate Knowledge Management System works with the delivery of precise answers for a normal issue which can be handily gotten to by the client base of the organization
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Task 1
[bookmark: _Toc86682168]Introduction 
Knowledge Management System can be defined as the IT system used by the company from any domain, that is being designed to store, retrieve and analyse the knowledge, information and data to improve the aspect of process collaboration and alignment in business. The management of the company can implicate the aspect of Knowledge Management System to centre the knowledge base for the potential customer base and clientele of the company. Several types of Knowledge Management systems are being used according to the domain of the industry and the requirements of the customer. Some of the common characteristics of a generic Knowledge Management System can be categorised on the lines of Community Features, FAQ content, Webinars and many more. It involves the process of identification, storage and evaluation of the valuable information used in the company to facilitate operation management. A proper Knowledge Management System facilitates the rendering of accurate solutions to a common issue which can be easily accessed by the customer base of the company. This report will signify the Knowledge Management system used in the organisational infrastructure of the retail giant, Amazon and its effectiveness in operation management.    
[bookmark: _Toc86682169]Organisational Background 
Amazon is recognised as one of the most renowned American multinational technological companies which have its service domain being lines on the scope of Cloud Computing, Artificial Intelligence, and Digital Streaming and most effectively for E-commerce. The company has been established in the year of 1994 on July 5th by Jeff Bezos and was formerly known as Cadabra Inc. The company is headquartered in Seattle, Washington, US and the service of the company has been facilitated in the global scope (aboutamazon, 2021). The company has projected an operating income and annual revenue of $22.9 billion and $425.064 billion respectively for the business year of 2020. Amazon gets the benefit of 1335000 workforces of employees across the world and only 810000 employees for the American region 
[bookmark: _Toc86682170]Knowledge Management Theory to underpin the report 
The management of any company should be very much responsive the customer-centric issues by addressing all the acquaintances and grievances of the potential clientele of the company. The most effective method of doing the same is to maintain a structured Knowledge Management System so that the know-how of the customer base can be properly analysed and implicate for the future business development of the company (Barley et al., 2018, p.290). Some of the most effective Knowledge Management theories that can be applied by retail companies like Amazon are elaborated below
Ecological Theory of Knowledge Management: The Ecological Theory of Knowledge Management states that each and every constituent of the company's ecosystem play a pivotal role in structuring the cooperative learning environment of the company. The theory stresses the relationships of the individual of the company as well as the learning societies inducted by the management of the company. The main focus is given to the aspect of employee collaboration as well as the external and internal industrial issues of the company which facilitate the sharing of knowledge based on the organisational infrastructure (Gosselin et al., 2018,p. 399). Some of the key elements of this theory can be categorised on the lines of knowledge distribution, knowledge shearing, evolution and competition.  The theory facilitates the relationships and cooperativeness of the employee base of the company for implicating affective application of resource management by raising the status of knowledge within the company infrastructure.  This theory can catch the attention of the management of the company for managing the knowledge base of the company. 
Organisational Knowledge Management Theory: The Organisational Management Theory is based on the four prominent aspects of business culture. The aspect of Socialisation can be signified as the approach of tactic knowledge sharing among employees of the company with the help of joint activities rather than verbal or non-verbal communication. The most common medium for socialisation ideas, images as well as apprenticeships (Jyoti and Rani, 2017, p.10). The main aspect of socialisation is that of sharing a common understanding among the employee base of the company. Externalisation is the prospect of the potential conversion of the tactic knowledge and information into a comprehensive form of understanding. This is considered to be very much effective in knowledge management in terms of conventional learning methodologies. 
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		Figure 1: Organisational Knowledge Management Theory
(Source: Created by learner)
This is very much effective in the sharing of figurative language, deductive or inductive reasoning as well accretive inference. Internalisation can be signified as the conversion of explicit knowledge into the form of tactical knowledge. The information may get embodied in the practice and action facilitating the individual to re-experience the whole thing.  This will also facilitate the acquisition of tactical knowledge in most virtual situations (Lim et al., 2017, p.810). The combination can be defined as the process of increasing the level of complexity of explicit knowledge. It focuses on the aspects of diffusion, communication systemisation and integration of knowledge at the organisational level as well as the inter-organisational scope. The level of knowledge is very much enhanced with the creation of modelled and justified concepts 
Techno-centric Knowledge Management Theory: This is considered to be an effective scientific discipline to deal with the knowledge and information in the most affirmative approach based on the technological capability of the company. This facilitates the management of the company to achieve the organisational objectives in the minimum time possible based on technological advancements. The main focus is given on the integration of the technological podium of the company with that of the potential human resource roster of the same (Imhanzenob et al., 2021, p.279). It depends on the aspects of Social Network Analysis, Intellectual Capital, Complex Science, Informative Theory and Constructivism. The management of the company should focus on designing part of the technology enabler for facilitating the flow of knowledge and information storage (Carayannis et al., 2021, p.20). The theory is not fully dependant on the potential deployment of the theory of practice. It mainly contents for the impact of people, processes and technology issued in the sharing of knowledge.  
[bookmark: _Toc86682171]Importance of understanding that the effective creation, storing, sharing, application and integration of information is essential for good knowledge management development practices
The process of knowledge management cab is disintegrated based on three separate phases that can be projected using a continuous cycle. The phases are listed below  

Figure 2: Knowledge Management Continuous Cycle
(Source: Created by leaner)
· Using and Adding of Knowledge: This phase concentrates on the application of an effective knowledge base in the company to identify the missing elements and add the same to align with the gaps. 
· Creation and Improvement of Knowledge: This phase is mainly concerned with the creation of the knowledge, information and data in the organisational scope of the company and improves the same aligned to the requirements of the employee base (Santoro et al., 2018, p.250).  
· Knowledge Distribution: This facilitates effective knowledge sharing and distribution of the knowledge base of the company among the employee base of the company. 
· Knowledge Application: This facilitates the application of the  knowledge base on any of the organisational and industrial aspects of the market to meet the requirements of the potential customers (Wang et al., 2018 ,p. 051701) 
· Knowledge Integration: This phase mainly deals with the proper integration of the knowledge, data and information into effective data processing and organisational capabilities of operation management. 
The following aspects are very much necessary to be pertained in the organisational infrastructure of the company to manage knowledge management development practices 
· Know-how of the problem: The management of the company should perform some of the most essential activities to facilitate the employee base in the discovery of the reason and podium of the knowledge base, information and data (Khabarov and Volegzhanina, 2019, p. 012197). 
· Measurement of the metrics: The management of the company should also be induced in implicating some of the most effective matriculation efforts to judge and assess the potential of the  knowledge in terms of quality and integrity 
· Knowledge Exploitation: The management should devise some effective strategies which will not only manipulate the collection of knowledge and information but will also do the equal part of exploiting the same for the busies benefits of the company (Tripoliti et al., 2019,p. 103203). 
· Making knowledge consumable: It is very much common for the management of the company to collect ample information and data regarding the customer base. All the raw data and information should be converted into the explicit form that will be well addressed by the employee base of the company to take necessary actions (Prabowo et al., 2018, p.5). 
· Knowledge Scaling: The management of the company should be able to scale the data and information so that potential issues and bottlenecks in the knowledge management system can be identified (Vasanthapriyan et al., 2017, p. 232). Hence the Knowledge Management stem of the company can be implicated in the future without any kind of potential flaws.  
Knowledge Management System is considered to be one of the key functions of the Information Technology System Management which will facilitate the management and employee base of the company to mitigate some operational issues with the help of scaling (Vu et al., 2018 ,p.7). There are some specific members of the IT department of the company who will be trained in advanced technology solutions. 
[bookmark: _Toc86682172]Evaluation of the identified scenario of the given organisation 
The management of Amazon is very much capable of connecting zillions of people with gigabytes of production information on the basis of advanced Knowledge Management techniques to manage the relationship between the information and customer base. The management of Amazon is very much particular about the success factor of the business to be determined based on the user experience aspect and acquaintances of the customers (cnbc, 2020). This has facilitated the management of the company to strive for operational and business objectives in the most personalised and intuitive approach. There are certain principles of Knowledge Management that are maintained by the management of Amazon which is listed below

Figure 3: Principles of Knowledge Management for Amazon
(Source: Created by leaner)
· Singularity of Portal and Interface: Each and every service and product available for the side of Amazon are projected from the same portal allowing one-stop shopping to facilitate the customer experience. This also helps to breed the familiarity of the customer in terms of buying experience (amazon.science, 2021). The implication of a singular portal and interface also benefits the employee base  of the company with the atomicity of the gateway for rendering knowledge in all levels of the workplace 
· Consistent Presentation:  The presentation technique used by Amazon happens to be very much structured and systematic where the same kind of order of presentation is used for any kind of features be it product specifications or reviews. This reflects the ability of the company on the scale of content management where the information is composed and published in the most consistent manner (amazon.science, 2021). This also helps in the tracking and archiving of any product on the portal of Amazon.
· Modular Content: The management of Amazon has the ability to organise each page of the portal in an easy-to-read fashion without the application of any kind of external books. The additional detail provided by Amazon is also provided in an innovative approach using an external hyperlink in the section of the product descriptions.  This facilitates the process of time management for the employees of the company by quickly accessing the specific content of the webpage.
· Distributed Upstream Content Creation: The management of Amazon comprehensively focuses on rendering the actual content of any product on the portal without adding any irrelevant content for the same.  This aspect is very much dependent on the design standards and policies of the company in terms of e-business. This also facilitates the factors of content completeness, accuracy and relevance for the product in front of the targeted audience. 
· Personalisation atomicity: One of the most advantageous strengths of Amazon is that the management of the company has a structured know-how podium for the potential customer base of the company. The most intriguing thing is that the algorithm induced for Amazon's portal is designed in such a way that the more the customer will be engaged on the portal, the more amount of information regarding the same will be trained. This facilitates the search history aspect of the portal of Amazon where the company can work on the list of product suggestions (amazon. science, 2021). This enhances the productivity and efficiency of the system to render one of the most facilitating user interactive portals. 
· Crowd-sourcing: The management of Amazon has the ability to build knowledge and insights of the customers based on the user feedback, ratings and review. The archetype of the portal of Amazon has developed in several dimensions due to numerous online shopping activities taking place daily. This also helps to build a sense of community among the worker base of the company without any kind of community of practice. 
· Reduced Servicing: The rate of customer service and support in terms of 24X7 telecommunications has also been reduced potentially by the management of Amazon due to the rendering of a comprehensive and user-friendly e-commerce portal. This acts as one of the most potential cost-cutting strategies of the company which has also maximised the aspect of customer satisfaction (amazon. science, 2021). In this way, the management of Amazon has been able to reduce the cost incurred on the management of call centre inquiries for the company.  
· Performance-centred: The management of Amazon has also managed to design a structured and systematic path of action for the e-commerce portal of the company to meet all the tasks of the customers. This has also enabled the management of the company to shift from a topic centred approach to a well-defined performance centred approach. 
· Mobility: The management of Amazon has designed the e-commerce application and website of the company in the most effective manner so that the same can be used at any place and time without any kind of a hassle (amazon.science,2021). This has facilitated the management to stimulate the factor of customer satisfaction and increase profitability in business.  
In this way, the management of Amazon has efficiently been able to integrate trillions of customers with the help of production information on the basis of Knowledge Management techniques and principles. This has enabled Amazon to increase the productivity and profitability factor in the businesses by meeting the needs of the customer as well as enhancing their respective experience (Cooper, 2018, p. 5). The management of Amazon has been able to identify requirements of knowledge management for the business development and therefore all the business activities of the company are being aligned to the Techno-centric Knowledge Management Theory. This theory has enabled the management of Amazon to implicate all technological credentials of the E-commerce platform to concern the explicit knowledge and information of the company into the most tactical ones (OYAKHIRE, 2021, p.75). In this way, the company will be able to study the acquaintances and requirements of the customers and deploy the service with the help of the technological establishment of the company 
The management of Amazon seeks to attain core competencies with the help of creating and sustaining an innovative process of knowledge management for the collection of personal information of the customers to study the buying trends (Krishna and Sreenivas, 2019, p.7). This is the reason why the E-commerce business of Amazon should be able to induce an Information System to meet the requirements of the customers and design the portal of E-commerce accordingly. 
Information System used by Amazon 
Amazon has always used the Management Information System as a vibrant tool for effective and collection of information where some of the best practices of MIS are being implicated in the Value Chain of Amazon. The application of the technology, presses and system implicates by Amazon in the electronic business of the company facilitates the uniqueness of the MIS being applied by the company for knowledge management (Al Shobaki and Abu-Naser, 2017, p.7). The impact of MIS is being projected from the period of the activity initiation of the buyer or the customer at the portal to buying the product and proceeding to payment options. The management of Amazon has inducted an efficient technological department to work on the improvement of the existing MIS used in the company to meet the growing requirement of the potential customer base. 
The main functionality of the Management Information System depends on the input processing and outpoint paradigm of the MIS. The input means the entire customer requirement in terms of feedback, reviews and acquaintances (Talón-Ballestero et al., 2018, p. 190). These are taken and fed to the algorithms of Machine Learning to get trained and processed for the output. The outputs are rendered and projected as the modulations being developed for the portal of E-commerce to give the ultimate buying experience to the customers. 
[bookmark: _Toc86682173]Amazon’s Potential Knowledge Management challenges.
The major challenges that can be faced by the management of Amazon as a result of implementing Management Information System and Knowledge Management System collaboratively are listed below. 
· Obsolete Technology: The technology of E-commerce being used by the management of the company, in terms of acquisition of customer data and training the same to render outputs, may get obsolete in terms of application and suitability in the market. 
· Employee Motivation: The main task is to be performed by the employee base of the company supported by the technological establishment of Amazon. Once the technology gets backdated and expired, the computational processing maybe gets rendered taking a lot of time (Demir. 2017, p.5). This may get projected to be very much hectic for the employee base and thus may prove to be de-motivating for the same. 
· Information Accessibility: The information collected from the customer base happens to be the core asset of the Knowledge Management System on which each and every task of the Information System is being executed by the employee base (Demir. 2017, p.9). Complexity in the information and problem to access the data may not render the adequate outcome of Amazon to meet the specification requirements of the E-commerce portal
[bookmark: _Toc86682174]Recommendation to strengthen Amazon’s Knowledge Management Challenges
The management of Amazon can work on the enhancement of the Knowledge Management System integrated with the Management Information System by focusing on the following recommendations for the company. 
· Amazon should aim for the improvement of products and services on the e-commerce platform of the company by enhancing the anti-phishing interventions on the system (Demir. 2017, p. 6). 
· The management of the company should try to integrate the system with the platform of social networking to increase customer engagement (Demir. 2017 ,p. 8)
· Customer Relationship Management should be intervened across the business operations of the company (Demir. 2017, p.9). 
· The company should integrate the Knowledge Management System with Artificial Intelligence to effectively use the concept of Virtual Agents so that the data and information can be trained more effectively (Demir. 2017 ,p.9). 
· The marketing campaigns of Amazon should be more customised according to the preferences of the potential customer base (Demir. 2017, p,.10). 
· The gap between the sales activities and marketing strategies should be resolved and minimised with immediate effects.
[bookmark: _Toc86682175]Conclusion 
From the above report, it can be concluded that Knowledge Management is very much important for any company, especially in the e-commerce busies to meet the requirements of the customer and apply the same to enhance the business operations of the company. Knowledge Management System can be characterized as the IT framework utilized by the organization from any space, that is being intended to store, recover and dissect the information, data and information to work on the part of interaction cooperation and arrangement in business. The administration of the organization can ensnare the part of Knowledge Management System to focus the information base for the potential client base and customer base of the organization. A few kinds of Knowledge Management Systems are being utilized as indicated by the space of the business and prerequisites of the client. A portion of the normal qualities of a nonexclusive Knowledge Management System can be classified on the lines of Community Features, FAQ substance, Webinars and some more. It includes the course of the recognizable proof, stockpiling and assessment of the important data utilized in the organization to work with activity the board. A legitimate Knowledge Management System works with the delivery of precise answers for a normal issue which can be handily gotten to by the client base of the organization.
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Appendix
[image: Text, timeline

Description automatically generated]
[bookmark: _Toc86682183]Reference List
aboutamazon.com, (2021) Leadership Principles [Online] Available at: https://www.aboutamazon.com/about-us/leadership-principles [Accessed 1st November,2021]
Abualoush, S., Masa’deh, R.E., Bataineh, K. and Alrowwad, A., (2018). The role of knowledge management process and intellectual capital as intermediary variables between knowledge management infrastructure and organization performance. Interdisciplinary Journal of Information, Knowledge, and Management, 13, pp.279-309.
Ahmad, S.F., Shahid, M.K. and Syed, A.S., (2020). ROLE OF KNOWLEDGE MANAGEMENT IN STRATEGICALLY SUITABLE DECISION MAKING IN TELECOMMUNICATION SECTOR. EDITORIAL BOARD, p.60.
Al Shobaki, M.J. and Abu-Naser, S.S., (2017). The Requirements of Computerized Management Information Systems and Their Role in Improving the Quality of Administrative Decisions in the Palestinian Ministry of Education and Higher Education.
Almeida, T., de Vasconcelos, J.B. and Pestana, G., (2018, June). A knowledge management architecture for information technology services delivery. In 2018 13th Iberian Conference on Information Systems and Technologies (CISTI) (pp. 1-4). IEEE.
amazon.science,(2021) Information and knowledge management [Online] Available at : https://www.amazon.science/research-areas/information-and-knowledge-management [Accessed 1st November,2021]
Barão, A., de Vasconcelos, J.B., Rocha, Á. and Pereira, R., (2017). A knowledge management approach to capture organizational learning networks. International Journal of Information Management, 37(6), pp.735-740.
Barley, W.C., Treem, J.W. and Kuhn, T., (2018). Valuing multiple trajectories of knowledge: A critical review and agenda for knowledge management research. Academy of Management Annals, 12(1), pp.278-317.
Carayannis, E.G., Dezi, L., Gregori, G. and Calo, E., (2021). Smart environments and techno-centric and human-centric innovations for Industry and Society 5.0: A Quintuple Helix Innovation System view towards smart, sustainable, and inclusive solutions. Journal of the Knowledge Economy, pp.1-30.
cnbc.com,(2020) How Amazon managed the coronavirus crisis and came out stronger [Online] Available at : https://www.cnbc.com/2020/09/29/how-amazon-managed-the-coronavirus-crisis-and-came-out-stronger.html [Accessed 1st November,2021]
Cooper, C., (2018). Managing tourism knowledge: a review. Tourism Review.
Demir.A, (2017) Management Information System: Case Study of Amazon.Com Journal of Research in Business and Management Volume 4 ~ Issue 11 (2017) pp: 11-17
Gosselin, F., Cordonnier, T., Bilger, I., Jappiot, M., Chauvin, C. and Gosselin, M., (2018). Ecological research and environmental management: We need different interfaces based on different knowledge types. Journal of environmental management, 218, pp.388-401.
Hellebrandt, T., Heine, I. and Schmitt, R.H., (2018). Knowledge management framework for complaint knowledge transfer to product development. Procedia Manufacturing, 21, pp.173-180.
Imhanzenobe, J., Adejumo, O. and Ikpesu, O., (2021). A review of knowledge management and its application in the contemporary business environment. African Journal of Business Management, 15(10), pp.274-282.
Jyoti, J. and Rani, A., (2017). High performance work system and organisational performance: Role of knowledge management. Personnel Review.
Khabarov, V. and Volegzhanina, I., (2019, December). Knowledge management system of an industry-specific research and education complex. In IOP Conference Series: Earth and Environmental Science (Vol. 403, No. 1, p. 012197). IOP Publishing.
Krishna, P.V. and Sreenivas, T., (2019). The Role of Knowledge Management Clusters in Small & Medium Textile Enterprises. International Journal of Innovative Knowledge Concepts, 7, p.7.
Lim, M.K., Tseng, M.L., Tan, K.H. and Bui, T.D., (2017). Knowledge management in sustainable supply chain management: Improving performance through an interpretive structural modelling approach. Journal of cleaner production, 162, pp.806-816.
Lim, M.K., Tseng, M.L., Tan, K.H. and Bui, T.D., (2017). Knowledge management in sustainable supply chain management: Improving performance through an interpretive structural modelling approach. Journal of cleaner production, 162, pp.806-816.
Muskat, B. and Deery, M., (2017). Knowledge transfer and organizational memory: An events perspective. Event Management, 21(4), pp.431-447.
OYAKHIRE, V., (2021). KNOWLEDGE MANAGEMENT STRATEGIES AND TECHNOLOGICAL INNOVATIVENESS OF MANUFACTURING COMPANIES IN EDO STATE, NIGERIA. UNILAG Journal of Business, 7(1), pp.67-83.
Prabowo, H., Cenggoro, T.W., Budiarto, A., Perbangsa, A.S., Muljo, H.H. and Pardamean, B., (2018). Utilizing mobile-based deep learning model for managing video in knowledge management system. iJIM, 12(6).
Rambe, P. and Mbeo, M.A., (2017). Technology-enhanced knowledge management framework for retaining research knowledge among university academics. Journal of Economics and Behavioral Studies, 9(1 (J)), pp.189-206.
Salzano, K.A., Maurer, C.A., Wyvratt, J.M., Stewart, T., Peck, J., Rygiel, B. and Petree, T., (2017). A Knowledge management framework and approach for clinical development. Therapeutic Innovation & Regulatory Science, 50(5), pp.536-545.
Santoro, G., Vrontis, D., Thrassou, A. and Dezi, L., (2018). The Internet of Things: Building a knowledge management system for open innovation and knowledge management capacity. Technological forecasting and social change, 136, pp.347-354.
Scuotto, V., Del Giudice, M. and Obi Omeihe, K., (2017). SMEs and mass collaborative knowledge management: toward understanding the role of social media networks. Information Systems Management, 34(3), pp.280-290.
Talón-Ballestero, P., González-Serrano, L., Soguero-Ruiz, C., Munoz-Romero, S. and Rojo-Álvarez, J.L., (2018). Using big data from customer relationship management information systems to determine the client profile in the hotel sector. Tourism Management, 68, pp.187-197.
Tripoliti, E.E., Karanasiou, G.S., Kalatzis, F.G., Bechlioulis, A., Goletsis, Y., Naka, K. and Fotiadis, D.I., (2019). HEARTEN KMS–A knowledge management system targeting the management of patients with heart failure. Journal of biomedical informatics, 94, p.103203.
Vasanthapriyan, S., Tian, J., Zhao, D., Xiong, S. and Xiang, J., (2017, December). An Ontology-based Knowledge Management System for Software Testing. In SEKE (pp. 230-235).
Vu, B., Mertens, J., Gaisbachgrabner, K., Fuchs, M. and Hemmje, M., (2018, July). Supporting taxonomy management and evolution in a web-based knowledge management system. In Proceedings of the 32nd International BCS Human Computer Interaction Conference 32 (pp. 1-11).
Wang, Y., Blache, R., Zheng, P. and Xu, X., (2018). A knowledge management system to support design for additive manufacturing using Bayesian networks. Journal of Mechanical Design, 140(5), p.051701.



Singularity of Portal and Interface


Consistent Presentation


Modular Content


Distributed Upstream Content Creation


Personalisation atomicity


Crowd-sourcing


Reduced Servicing


Performance-centred


Mobility


Using and Adding of Knowledge


Creation and Improvement of Knowledge


Knowledge Distribution


Knowledge Application


Knowledge Integration


20

image2.png
b crpang i s e St of Koo g, ¢ s
o oyt oy i e g e
A el e i o ey T P 6
e e T L e T

Lk of oo Lk

ot ek s
B T p—.
et ek e ke e

L L S
Gt e it e ot s i
e e L e R el

E R X

e b oy o e

e T S

o i o B e, e e ok s e
e e e T e T

T e e e et

The b i e e e e
el P o ko s b el s
o o s e v st (A . 0201 i,
o i e,

- e e
faouis gt s e g Tl e s of g
ot el it o e i f o T

O e e o e o g i

o i e e b S A e i

I e e b i e gy o i

i erie g
e ke g 0 e s, ey o 0

e oy Lo 4 s





image1.jpeg
DIALOGUE

SOCIALISTAION | EXTERNALIZATION

Te Buildi
e | Linking Explicit Knowledge

INTERNALISTAION! COMBINATION|

Learn By Doing




