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INTRODUCTION
Within this case study I will be identifying the beliefs, attitudes, and value systems also the impact it has on the workflow as a result I have chosen case study B which is an organization named Geevee Ltd which is a rapidly growing clothing organization company which was founded in 2021 this has been chosen as it presents a variety of the workflow context which was stated before this was due to the business segmentation of locations such as being based in the west midlands as well as 45 outlets across leading to changing suppliers which are based in Indian.
Ethics in the workplace
Any and every business must identify the belief, attitude, and values within the workforce as it affects the direct workflow within the business hence impactful.
Beliefs in the workplace can shape an individual's work attitudes, motivation, and commitment. They can also influence how individuals interact with their colleagues, make decisions, and contribute to the overall work environment and culture. This is why organizations such as often define and communicate their core values to align employees' beliefs with the company's mission and vision, fostering a shared sense of purpose and direction.
This is why it’s important that all of the employees are aware of the need to respect each other’s beliefs to prevent conflict and any form of harassment and discrimination which will benefit the brand of Geevee as this is important due to the fact that the organization has to communicate with individuals with different belief such as the new suppliers. behaviors ethics bring respect and help create trust which can lead to job productivity and job satisfaction additionally good ethical practices and health protect both employers and employees from legal problems. Also is important for Organisations to have good ethical behaviors allowing organizations to maintain a positive reputation for employees and employers in the eyes of the public.
In the workplace we can define positive attitudes are needed in an individual in order for them to be motivated and engaged in tasks. Attitudes arise out of core values and beliefs we hold internally. Beliefs are assumptions and convictions we hold to be true based on past experiences. Values-worthy ideas are based on things, concepts, and people (M. Kumar,2010).
The difference between them is attitudes are about judgments almost approaching objects, while values are trans-situational and abstract; the attitudes can be negative or positive. However, values are always positive, and attitudes are less relevant than self-concepts than values. As well as Attitudes are challenging to change a particular person, situation, or thing with the three components of an attitude that are thought of the cognitive, feeling of affective, and action of behavioral. Also, Satisfaction is essentially an attitude to the job that people have specific attitudes like those toward work schedules, or physical working conditions. Attitudes in the workplace can have attitude formed such are direct experience, classic conditioning, and observational learning. 

Overview of Issues   
The Geevee Lyd ethical challenge face is the change of supplier has negatively attracted their customers on social media with the hashtag Greevee and sweatshop trending on Instagram and Facebook. In 2021 the positive Geevee Ltd made is rapidly growing clothing company. The annual turnover started with 15 million in the last year and make a profit with 2,2 million also furthermore, the beginning company with 5 outlets in west midland produced 45 shops in the UK.
Nevertheless, they have made a negative reputation on social media and moved suppliers to the cheapest cost per unit to meet company needs. Also, this capacity of the supplier to meet the demands bring high volume orders that can be organizational conflict behaviors intended to obstruct the achievement of another person’s department goals such as positive and negative. The positive the previous UK supplier had been committed to using fairtrade sourced cotton this interactionalist of conflict is more recently progressive as a positive force that is an essential ingredient for organizational performance for organizational employee commitment organizational conflict and better ideas produced, people were forced to search for new approaches, long-standing problems brought to the surface and resolved this can also clarification of individual view, stimulation of interests and creativity and a chance for people to test their capabilities. The organizational conflict as having a negative point because the new supplier does not share this commitment to fair trade this also brings the distance between people is increased, some people feel defeated and demeaned, and a climate of mistrust and suspicion developed, resistance developed rather than teamwork, an increase in employee turnover. The company believes positive setup in 2021 growing rapidly annual turnover of £ 15 million in the last tax year and also making a profit of 2.2 million, the company has more than 45 shops outlets across the UK. The negative as a manager, everything started in March when the company began to use a supplier based in India the change of suppliers has attracted negativity amongst customers on social media, Instagram, and Facebook with the hashtag Greevee sweatshop trending.        
Conclusion
In this case study B,  the main point is an organization named Geevee Ltd which is a rapidly growing clothing organization company that was founded in 2021, the positive was the annual turnover started at 15 million in the tax last year and also due to outlets business segmentation of location such as being based in west midland as well as 45 shops outlet across leading to changing suppliers which are based in Indian. As well as negatively attracting their customers on social media with the hashtag Greevee and sweatshop trending on Instagram and Facebook It is important for a manager need to understand how can impact the beliefs, values, and attitudes when making decisions for the company.           
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