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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The pages load fast and respond without any noticeable errors. Moving between sections is smooth, which helps create a positive first impression. Speed is important because users often leave if a website takes too long to open.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site is organised into clear areas, including class options, booking and contact details. All sections are easy to access through the main menu. It was simple to move around and find information without any confusion.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book classes directly through the website. Each course has its own page where users can read details and choose a date before booking. This makes the process simple and convenient.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One issue I noticed is that some icons in the top menu, such as the menu icon and user icon, are placed too close together. This may confuse users, especially on smaller screens. Increasing the spacing would improve clarity. Also, clearer “Book Now” buttons would help guide users.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The overall design feels modern and tidy, giving a professional impression. When viewed on a mobile device, the layout still functions well, although some elements appear slightly closer together. Despite this, the experience remains consistent.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Across the site, there are clear and appealing images of food and cooking activities, which improve the visual experience. Warm tones are used to create a welcoming feeling. However, there is very limited use of video, which could make the site more interactive.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: A visible “Ask a Question” button is placed at the bottom of the screen, allowing users to contact the business easily. This works as a support feature, although it does not provide instant responses like a full live chat system.


	Question 2d – How effective are the social media links on the website?


	Answer:  Social media options such as Instagram and Facebook are available, but they are not strongly visible. Because of this, users may not easily notice them. The chat feature is more noticeable, which may reduce attention to social platforms.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Information about services is presented through different cooking classes. Options such as Thai, Indian and Italian cuisine are clearly shown. This makes it easy to understand what is offered.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer feedback is included on the website, although it is not strongly highlighted. Some users might not see it straight away. Making reviews more visible could improve trust.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The layout is clear and structured, which gives a professional impression. Information is easy to follow, and everything looks organised. In my experience, this makes the service feel more reliable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are available on individual class pages, for example around £125 for shorter classes and about £199 for full-day courses. This helps customers understand the cost, although it would be better if prices were easier to find.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cooking classes UK

	
	2. cooking courses London

	
	3. cooking school UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching these terms, the website does not always appear at the top of the results. This suggests that its visibility on search engines could be improved.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites still play an important role in modern UK businesses. They allow customers to access key information, such as services, pricing and booking options, in one place. While social media is widely used, a website often feels more reliable and complete. From my experience, I usually check a company’s website before making a decision. A clear and well-organised website can help build trust and support business growth, which makes it an important digital tool.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement I would suggest is increasing the space between icons in the top navigation area. At the moment, some elements are placed very close together, which can make them harder to use, especially on smaller screens. Improving the spacing would make the layout clearer and easier to understand. It would also give the website a more organised and professional look. Even small design changes like this can improve the overall user experience and make the service feel more reliable.
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