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AIMS 
This core unit is of central importance to the post graduate programme.  The unit is designed to increase student ability to undertake effective research; to make them more reflective and critical; and to appreciate the relevance of data and various research methods.  For the masters’ pathway, the unit both supports and integrates with the dissertation. 

In the modern competitive environment, it is necessary that the competent manager acquire the appropriate research and analytical skills (e.g. desk research, data interpretation, statistical analysis and accessing data) with which to develop forward-looking strategies.  This module is intended to enhance the competencies necessary for this purpose by enabling the student to develop and ultimately execute an analytical study, based on real issues.  Thus, the module gives the opportunity for the student to undertake in-depth investigations of a policy,  management or business issue in the various sectors of   business administration.

OUTCOME STATEMENTS

The broad aim of this module will develop the student’s ability to undertake and manage research data and analysis techniques with sufficient depth, breadth and selectivity for post graduate research work.  

On completion of this module, the student should be able to:

1. Understand research concepts and develop research competencies and evaluate research strategies, methods  and proposals

2. Execute, evaluate and use appropriate research methodologies to investigate and analyse theoretical and practical issues within the fields of business administration, management 

INDICATIVE CONTENT

· Starting Research: Research definitions, theoretical perspectives in research, data sources and definitions, contemporary issues in research applications.

· Research Techniques: The role of theory, survey techniques and applications, experimental research design, qualitative, quantitative methods, action research.  Reliability and validity.

· Survey Research Design: Interviews, technique, selection of samples, questionnaire design,  structural interviews.
·  Choosing methodologies and resolving research dilemmas: recording and organising information, analysing the results, research writing, achieving research rigour, understanding bias, use of appropriate analytical tools, caveats of interpretation, drawing conclusions.

· Data analysis techniques: quantitative & qualitative analysis, case studies, written sources, text analysis, use of statistical packages and software e.g. SPSS / Excel / SNAP / Vivo techniques; Data and statistical testing techniques.

· Developing  a research proposal.

LEARNING AND TEACHING  STRATEGY

The teaching strategy, incorporating lecture and workshop sessions, will be complemented by student participation in projects and research experiments that will involve all elements of the indicative content.

CLASS CONTACT


Nominal 25 hours
ASSESSMENT 

Assessment will be by coursework and requires the student to participate in workshop assessments on data collection and data analysis techniques and the completion of a 2-3,000 word research proposal and presentation which will aim to link to the dissertation in part 2.  The research proposal will allow the student to choose a given research topic and develop a research strategy to undertake a major piece of independent research. This will address the learning outcomes of the module by assessing the criteria for developing a comprehensive research proposal. 

Coursework – 100%
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