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Using social media for Professional Networking
Introduction
Social media has never been important as it is today. With the recent technological advancement, social networking for various reasons has been an exceptional way to connect with different people online and to make progress. One of the reasons is to network professionally and either seek help in business or a career. Wankel (2011) defines social networking web systems as sites whereby the user can interact and socialize with other people through the use of various services, tools, and applications. The most common free and public social media networking sites include myspace.com, facebook.com, orkut.com, among others. Some sites are only meant for professional networking, while others are general and can be used by users for different reasons. This paper seeks to present various benefits of using social media as a means to network professionally, as well as some examples of these social media tools.
Benefits of social media to Professional Networking
	Career-wise, one can get a job via social media platforms like LinkedIn, to advance their career. It is often referred to as a social media hiring tool for various professionals. It is also a business networking website. As a company, the firm offers hiring solutions and has the globe’s most expansive professional network. By 2012, the platform had attracted over 175 million individuals across the world. The platform presents people’s professional profiles online to facilitate networking. One can access various opportunities on the platform, jobs, as well as connect with other people with similar interests.  It stands out as the most famous recruitment platform in the world. about 93% of human resources professionals noted that this platform has been useful at a given point or intend to use it to hire more employees (Hayes, 2012). Thus, social media networking elevates people’s careers through platforms such as LinkedIn.
	Social media networking professionally helps boost customer engagement. One can easily create social equity for the users they have connected with via network affiliation, as well as gain much-needed recognition in terms of a professional network. One gets better business prospects every time they connect on social media. Companies have registered more revenues with the use of social media platforms such as LinkedIn. This is because companies can save on advertising costs that they would otherwise have spent on marketing efforts, for instance. The more one can connect on social media with consumers, the lesser the marketing cost (Friedrichsen & Mühl-Benninghaus, 2013). 
	In addition, social media professional networking is fundamental when it comes to business applications and usage. For instance, it offers businesses the much-needed feedback which is used for feedback analysis. This feedback helps boost the quality of the commodities being sold by a given firm. Social media networking also offers a unique chance to connect with consumers on platforms such as E-Commerce. A good example of such is eBay where one can directly interact with the consumer with the latest information and products. Numerous consumers have to register an account as well, mostly as a result of referrals from other happy customers. Their continued reviews and comments help popularize the products or services at hand. 
	Further, marketing on social media becomes free for small and medium-sized businesses that are struggling to expand. It is an exceptional platform to help them push their products and services to their target market with the help of tools like filters to a given geographical area or age in a given population. Other tools such as polls provide critical data on how people think about a product or a service from online professionals such as consultants or digital nomads. With such feedback, they can tailor-make the solutions they offer to different consumers they have met on social media (Bansal, et al., 2018). 
	Social media networking also offers a chance to educate oneself on various topics. We are currently in the information age, the fourth industrial revolution, and we have an endless amount of information streaming in daily on social media platforms. While a good part of it is noise, the content online offers a chance to learn and understand any kind of topic one can think of. It has never been easier to access information than it is today. We can easily create lists that will curate the information that we want from our favorite professionals who have authority in their relevant fields of expertise. In addition, we can easily learn about events happening around the world and plan to attend and learn. Such events might include conferences and fellowships, for instance. 
Examples of Social Media Platforms for Networking
Other than LinkedIn, we have other social media platforms that have proved important when it comes to professional networking. They offer a unique chance to connect online and enjoy the benefits that come with it. Here is a list of examples that serve this role. They include but are not limited to XING, Opportunity, Meetup, Ryze, Gadball, among others. XING helps users acquire jobs, find events, and firms they like. It makes one of the oldest social networks mostly for professional and business purposes. It contains about 7 million users who are mostly seeking business help or partnerships and speak about 16 disparate languages in the group. This platform stands out when it comes to being an entirely business networking site. One can keep track of his or her business network, and one can recruit from the users. The site also contains a lot of young professionals looking for their dream jobs (Nations, 2020). 
Another platform is Opportunity. This website uses a strong algorithm to match an individual with the most suitable opportunities in sales, for employment, for networking, among other professional relations. Users can also integrate Opportunity with their LinkedIn accounts to be receiving opportunities’ alerts as they flow in. Meet up is another platform that goes beyond just professional networking. It is the perfect social medial platform for people looking for business partners. For instance, it connects people with similar interests to meet in person. One can utilize it to meet people in their nearest locations, or across the globe. One can also initiate these physical meetups based on their locations. 
On the other hand, Ryze forms one of the earliest social media platforms to network. One can set up business networks and connect with other professionals. Ryze is one of the earliest social networking platforms. It was formed in 2001. It has a special bias to entrepreneurs and is free. Additionally, we have Gadball that acts as an alternative to LinkedIn. Gadball contains valuable tools and resources. If one is seeking employment, he or she can create a unique professional profile, search and go though the existing listed jobs, access a center for cover letters, view wages and salaries, among other services. Companies post jobs on the website for free, which motivates them to keep posting (Nations, 2020). However, we cannot forget the mainstream social media platforms that have been empowering users for years, Facebook and Twitter, as well as the more recent, Instagram. They all contain unique tools to optimize one’s business and create meaningful relationships. 





Conclusion
	Social media for professional networking has proved to be beneficial both to business and professional individuals as they seek to achieve their different goals. in summary, social media provides the necessary visibility, exposure to opportunities, a chance to make more money online, and other numerous benefits. It would be disastrous to ignore social media today more than ever. One can network for professional purposes, but also to create meaningful relationships. It is also favorable to people who do not have the confidence to initiate physical conversations and meetups. However, users must be cautious of possible security concerns such as data breaches and privacy. With the increase in its use, social media scammers are increasing by the day. 
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