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[bookmark: _Toc216462034]Introduction
I am Cotoi Aurel-Dumitru, a student at the University of Wales Trinity Saint David, pursuing a degree in Business Management to complete my higher education (HE). For this programme of developing the skills, I will write a reflective essay that will help me identify my strengths and weaknesses, influencing my career development and potential employability aspects. By demonstrating my knowledge and understanding of employability concepts, I will provide a comprehensive overview of the skills required to achieve my professional objectives. I will also develop a personal development plan to address the improvement of the weak areas and lack of skills to ensure future accomplishment of career goals.
[bookmark: _Toc216462035]1. Task 1
[bookmark: _Toc216462036]1.1 Selected Job Advertisement
[bookmark: _Toc216462037]1.1.1 Job Advertisement 1
[image: ]
(Source: Study Smarter, n.d.)

[bookmark: _Toc216462038]1.1.2 Job Advertisement 2
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(Source: LinkedIn, n.d.)
[bookmark: _Toc216462039]1.1.3 Job Advertisement 3
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(UK.indeed, 2025)

[bookmark: _Toc216462040]1.1.4 Job Advertisement 4
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(UK.indeed, 2025)
[bookmark: _Toc216462041]1.2 Key Skill Identification
The four job advertisements highlight excellent organisational and planning skills as the most important. The role of Chivas Brothers in particular involves a high level of planning and superior organisational skills, coupled with the ability to observe deadlines. Though the Get Recruited job requires one to be in charge of planning, budgeting, ongoing optimisation and performance analysis. The ability is critical to orchestrating several campaigns at the same time, and in doing so, within a short time.
Digital marketing knowledge is widespread in all ads, especially in areas of SEO, PPC and social media management. The position based in Salisbury clearly states that one has to be proficient in SEO. Likewise, Krome Technologies advertises executing digital marketing plans in multiple channels, which indicates that the market needs technical platform skills in all cases.
The power of analytics is highlighted in three out of the four job advertisements. The Get Recruited advert specifically targets a high-quality analytical mind that is results-oriented and has a test-and-learn attitude, where the analysis of data is important in optimising the campaign. The skills in carrying out the so-called keyword research, competitor analysis, and SEO audits, as well as in the analysis of the success of the campaigns and enhancement of the future campaigns, show that the contemporary marketing job demands the skills of evidence-based decision-making.
The list always includes interpersonal and communication skills, and the position of Chivas Brothers presupposes strong interpersonal abilities. The possibility and confidence to work either self-sufficiently or in a team in a multi-cultural context, and the presentation skills and the ability to make a presentation to any listener or speaker in a formal manner. The position of the Marketing Associate focuses on such traits as being an active, dependable self-starter and being an energetic, extroverted person who likes to create good relationships and be active.
[bookmark: _Toc216462042]2. Task 2 
[bookmark: _Toc216462043]2.1 Self-Assessment
By taking a test to evaluate my personality and analyse my strengths and weaknesses, I took the 16Personalities Test to find out my innate behaviour [Refer to Appendix ]. This has helped me to discover my underlying strengths and weaknesses. Likewise, it would guide me to unravel the potential skill gaps which can risk my future growth and the associated opportunities. My personality type is "Protagonist" as the test identified that I have visionary abilities, good communication skills due to an extroverted nature, high emotional intelligence and analytical competence (16Personalities, n.d.). With the help of the test, I can align these abilities to real experiences from group work or classroom settings. During group activities, I often take up leadership roles because I can interact easily with everyone and blend in, which avoids conflict. Thus, my strengths include communication, teamwork skills and high emotional intelligence.
However, considering my weaknesses, I feel that I often fail to organise tasks appropriately, which has led to late submission of assignments and missing deadlines. Furthermore, I feel that I do not have good analytical abilities, which requires further development to enhance my employability. As per the views of Kurtzke and Setkute (2021), critical thinking and analytical skills are significant for individuals to foster career growth in marketing fields, which have become data-driven industries.
The opportunities available for my career path include visionary and supporting roles in people's lives, which will allow me to utilise my strengths and offer guidance to help people as a human resource or a leader (16Personalities, n.d.). However, due to a lack of effective critical thinking skills and poor analytical skills, I may be unable to navigate my pathway as a marketing associate in future. This is because individuals in marketing need to have innovation capabilities and analytical ability to comprehend data and visual graphs to develop engaging content and campaigns (Ohara et al., 2024). Hence, I have decided to develop my shortcomings and improve my weaknesses to ensure career growth and the accomplishment of my goals.
[bookmark: _Toc216462044]2.2 Evidence of Readiness
Employability is displayed by a number of academic and practical accomplishments that meet the requirements of being a marketing associate associated with the advertised position. In academics, I have performed well throughout my studies, undertaking marketing-related modules. Of course, I have performed well, especially in consumer behaviour and digital marketing courses, where I attained distinction grades.
As per the work experience, I went through a three-month internship at a local digital marketing agency, where I was working on handling the social media accounts of small businesses. Through this placement, I came up with content calendars, engaging posts, and performance metrics of the campaign, having obtained practical working experience with tools such as Hootsuite and Buffer. This experience is right in line with the digital marketing assistant advertisements. The latter is especially needed as day-to-day management of both paid and organic activity on Google and social media.
Through extracurricular activities, I worked as marketing coordinator of the business society at the university, whereby I was able to boost the number of people attending the different events by thirty-five per cent, using focused social media campaigns and email marketing campaigns. This position required me to juggle numerous roles, work with committee members, and provide outcomes and results with limited budgets. This is an illustration of the strong planning and excellent organisation skills highlighted through all four adverts. All experiences show that I am ready to move to a professional marketing position, though there are still aspects that I need to develop.
[bookmark: _Toc216462045]3. Task 3
[bookmark: _Toc216462046]3.1 Self-Employment Goals 
Short Term Goals (6-12 months)
Goal 1: Attract Entry-Level Digital Marketing Jobs
In six months after graduation (June 2026), I will need to have a job as a digital marketing assistant or marketing associate, such as at Krome Technologies or Watermill Accounting. This is an objective because it is specific, since it involves specific job titles that can be measured by the acceptance of jobs offered. This is feasible considering my educational and internship status, which applies to my career goals and is limited by time, having a specific deadline of six months.
Goal 2: Attain Google Analytics Certification
By September 2026, I will pass and have the Google Analytics Individual Qualification (GAIQ) exam. This simultaneously can fill the gap in analytical skills I noted in my SWOT analysis and fulfils the stated criterion in the Get Recruited advert of being skilled in using GA4. This qualification can be measured by evaluation, and it can be realised by studying with a specific approach at the Google Analytics free academy. This objective is quite pertinent because three out of four adverts focus on the aspect of analysis.
Long Term Goals (3-5 years)
Goal 3: Advance to Senior Marketing Specialist position
My long-term goal is to have a senior marketing specialist or a digital marketing manager by the end of 2028 with more strategic inferences. This is equivalent to the expertise needed in the Get Recruited commercial, in which they are in search of a seasoned Digital Marketing Manager. Such progress can be quantified by job title promotion, which can be made by way of regular skill development, and applies to career goals of a long-term nature.
Goal 4: Full Professional Marketing Qualification
In June 2029, I will acquire the Chartered Institute of Marketing (CIM) Level 6 Diploma in Professional Marketing. This qualification offers recognition in the industry, covering knowledge gaps in strategic marketing planning and budget management, which are emphasised. The Chivas Brothers advertisement appeals at the level of numerical and financial proficiency in terms of budget analysis and is restricted in time, with a deadline set in year three.
[bookmark: _Toc216462047]3.2 Develop a Personal Development Plan
	Goals
	Activities
	Benefits
	Measurement of Progress
	Timeline

	To improve organisational and time management skills
	Implement a task management system with daily prioritised task lists

Conduct weekly planning sessions.

Apply the Pomodoro technique. 

Attend an online workshop on effective project management
	Zero missed assignment deadlines

Enhanced productivity and reduced procrastination

Better work-life balance

Improved professional reliability
	Track the completion rate of weekly planned tasks.

Maintain a progress journal documenting weekly achievements.

Monitor deadline adherence
	3 months

	To develop advanced analytical skills and data interpretation competencies
	Complete Google Analytics beginners course

Complete the advanced Google Analytics course.

Create monthly analytical reports identifying trends and recommendations
	Achievement of GAIQ certification

Enhanced employability for digital marketing roles

Competitive advantage in job applications
	Successful certification achievement

Monthly self-evaluation comparing baseline with current analytical capability

	4 months

	To gain proficiency in essential digital marketing tools and platforms
	Complete certification from Semrush Academy

Practice using Google search for blog optimisation
	Hands-on experience with industry-standard tools

Enhanced technical competency for digital marketing assistant roles
	Obtain Sem rush certification

Successfully optimise personal blog demonstrating SEO improvements
	4 Months


Table 1: Action Plan
[bookmark: _lnva9eh59zth](Source: Self-Developed)
[bookmark: _Toc216462048]Conclusion
This reflective essay has critically analysed my strengths, weaknesses, and employability preparedness to take the marketing associate role. My self-assessment revealed that I have effective communication and teamwork skills, and I still need to work on organisational skills and the ability to work analytically. The individual development plan provides the solution to these gaps with specific activities, such as Google Analytics certification, knowledge and skills in digital marketing tools, and improved time management habits. These four areas of competencies developed systematically in the next four months will make me a stronger job seeker and help me achieve my short-term aim of getting an entry-level position in digital marketing. This systematic process will guarantee lifelong professional enhancement, which will eventually allow me to achieve my long-term goals of rising to senior marketing job roles.
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[bookmark: _Toc216462052]Appendix 2: SWOT Analysis
	Strength
	Weakness

	· Visionary abilities and a forward-thinking mindset
· Strong communication skills with an extroverted nature
· High emotional intelligence
	· Poor time management
· Weak critical thinking capabilities

	Opportunity
	Threat

	· Mentoring and people development positions
· Human resources and leadership roles
· Professional development programs for analytical skills
	· Competitive data-driven marketing industry
· Evolving requirements for quantitative skills. 


Table 2: SWOT Analysis
(Source: Self-Developed)
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Desired experience:

 Working knowledge: Drive for business results, influencing and
partnering and experience planning.

« Strong planning and excellent organisation skills Abiliy to respect
deadiines.

A proactive, reliable self-starter with strong interpersonal skills
the confidence and abilty to work autonomously or
collaboratively in a multi-cultural environment.

« Presentation skills: confidence to present formally to intemal and
‘external audiences with the abilty to engage.

« Proven analytical abilities, assimilates data quickly and is able to
carry out appropriate analysis. Numerical and financial skills for
budget analysis.

* Right to work in the UK.

« Relevant work experience (please state exact dates) in sales or
marketing post university.

* A commitment to living abroad in year two and a desire to
continue an international career beyond the programme.

« Aself-confident, outgoing individual who actively enjoys building
strong relationships.

« Aself-starter who takes initiative to make things happen
entrepreneurial, enthusiastic. a ‘can do’ attitude.

 Maturity and professionalism — srikes an appropriate balance
between leveraging convivality and representing the brand and
‘company in an appropriate manner.

A passion for the bar scene and mixology, and therefore can
inspire and connect with the bar community.

A responsible attitude and approach towards alcohol,
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Marketing Assistant

Watermill Accounting &

Cambridge CB4 2HY
Remote

Location

© Cambridge CB4 2HY

Benefits
Pulled from the full job description

* Work from home

Full job description

Job Title:
Marketing Assistant

Purpose:
To support and build a project and promote workshops

Reports to:
Director
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Main Responsibilities

1
Promoting Workshops

2.
Posting on various networks and social media channels

3.
Writing News Articles

4.
Managing the event

5.
Collecting feedback

6.
Managing Facebook advertising

PERSON SPECIFICATION

Knowledge:

1
Ease in using social media

Skills/attributes:

1
Degree in social media

2
Ability to work independently and as part of a team
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Digital Marketing Assistant

Krome Technologies Ltd @& - 4.7 %
Chertsey
£25,000 - £32,000 2 year - Full-time

Apply now o ()

Job details
& pay

£25,000- £32,000a year

& Jobtype
Full

© shiftand schedule
Monday to Friday

Location

Q Chertsey

Benefits

Pulled from the full job description

Annual leave

Free parking
« Company pension
Private medical insurance
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Your personality type s:

Protagonist
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DIGITAL MARKETING ASSISTANT
'SALISBURY - OFFICE BASED
'UPTO £40,000 + GREAT BENEFITS + CULTURE

THE OPPORTUNITY:

Get Recruited are recruiting on behalf of leading and highly successful business who is looking
to expand their operation due to the continued success of the company. Due to this growth
they have a fantastic opportunity for a Digital Marketer to take over paid and organic activity
including PPC, SEO and social media.

1f you are an experienced Digital Marketing Manager / Senior Digital Marketing Executive /

‘Senior Marketing Executive / Campaign Marketing Executive / PPC Executive / SEO Executive

and looking for a new challenge in a growing business who offer fantastic career prospects

and development.

THE ROLE:

o Utilising existing content and strategy to execute the Digital Marketing strategy and
calendar.

o Creating an effective SEO, PPC, Social Media and web strategy.
o Owning and executing the SEO strategy, including technical SEO, on-page optimisation,

and content planning.

« Conducting keyword research, competitor analysis, and SEO audits to inform content
and web strategies.

* Responsible for planning, budgeting, continuous optimisation, and performance
analysis/reporting.

* Analysing the success of campaigns and improving future campaigns.

« Day-to-day management of paid and organic activity across Google and social media.

o Setting up reporting templates, producing monthly reports, and providing strategic
recommendations based on performance.

THE PERSON:

o Strong knowledge of social media, including organic growth and paid campaign
planning.

® Must be skilled in SEO.

o Proficient with tools like Google Ads, GA4, Google Search Console, SEMrush, Ahrefs,
‘Screaming Frog, and Meta Business Suite.

* Strong analytical thinker with a results-driven, test-and-learn mindset.

« Creative with a keen eye for digital content and audience engagement.
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Marketing Associate ©
Chivas Brothers - Brentford, England, United Kingdom (Hybrid)

Your Mission:

A two year programme, in which you will gain experience during year one
25 2 marketing associate, with the opportunity to move overseas for year
two s 2 brand ambassador.

* Year 1: Gain operational experience within 2 global marketing or
activation environment providing dedicated support on marketing
or market activation initiatves. Responsibilies will evolve by pillar
and the associate is expected to undertake any reasonable work
expected.

* Year 2: Option to become  brand ambassador in a ke
international marke.

Location:

Vear one will be based in the London offic. For year two, you could be
assigned a placement in a key global market. Each year we have
opporturities in Europe, Asia Afrca, Latin America and Australasia and the.
fole will be based in the local Pernod Ricard Market Company.

Reporting Lines:
Giobal Marketing or Brand Home Teams.
Key Responsibiites:
= Design new tools, assets and toolkits for markets to deliver best in
class experiences in consultation with interal teams and agency
partners

 Manage updates on internal communication platforms e.g. My
Brands and IBP Storybooks




