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Introduction: I have chosen the company Cadbury it has a great brand image, and would like to write a report on communication model, IMC campaign, Different types of promotion mix and brand Equity and  kellers model and relate the following things with the Cadbury company I have chosen for my report writing.

Communication: Communication basically means transfer of information, making aware and reminds the customer about the brand may be indirect or direct. Marketing communication basically represent the voice of the company or the brand. Consumer plays and important and active role in communication. Communication become difficult when there are more competition in the market. They set brand equity by creating a good brand image in the market which can lead to more sales and value the stakeholder more in the company. Due to Advance in technology its has brought a large change in communication.( Philip Kotler, 2009)
The communication process model by Claude Shannon And Waren Weavers.
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The company should understand the communication element for more effective communication in the market. There basically 9 elements in the model. The two major elements in the model are sender and receiver and two important tools in the model are Message and media. The 4 major functions in the model are encoding, decoding, response and feedback. The last element of the model is the noise of the competitor, interfere, or the one distracting or it can be either random massage. Sender must be sure about what massage or to which audience their message should be reached, they should encode the message through media to targeted group and they themselves will decode, once the message is receive to audience or the customer they should be provided with feedback channel so that company can analyse their response. ( Philip Kotler, 2009)
The Integrated Marketing communication ( Sally Dip,2012)
The IMC is basically the most popular marketing concept used by many organisations. It is basically about coordinating all the communication tools and different sources within organisation and basically programming the market communication activities. The basic intention of the IMC concept is to maximise their impact on public and target market and audience and minimise their cost. IMC is basically contains the whole promotional mix, it also cover business to business, marketing channel, customer focused and internally directed communication. IMC campaign represent different element of promotional mix in coordinative way. Unlike each separate department for each of the element and in uncoordinated way.
Stages of IMC campaign: ( Sally Dip,2012)
Define the audience to be targeted: Cadbury brand basically target the younger age group as kids are more found of chocolates and Cadbury produce on chocolates and it best satisfy the needs of the younger age that is 5 to 10 years of group. But recent years Cadbury has shifted the target group to adult as well, while introducing dairy milk product where all family members can celebrate festival together by enjoying the chocolates. While Cadbury also target young generation who like to gift people on the occasions. Cadbury also target consumer who purchase in gift people on occasion with attractive packaging.( Cadburyworld,2016)
Promotional objectives: It’s aimed to acquire all the diverse people all over the world. It has campaign that emphasis more on fun and family. It aims to make as traditional sweets of the most countries festival. It basically aimed to bring out different culture and promote the product through different culture of different countries. Its objective is to make as a daily household desert rather than just chocolate sweets. It objective is attracting each and group of people not only just the kids. Attract people with different ads of festive celebrating with the joy of Cadbury. Cadbury make the product with attracting packaging for gifting on various occasions.  Obey your mouth campaign which was basically launched on 11th may attract most of the young teenager. .( Cadburyworld,2016)
Promotional budget: It depends on the company if the promotional budget is low then it need to invest more on sales person rather advertisement because sales person has a immediate impact. The Cadbury has the large promotional budget and can used various mix. Cadbury invest 7.5 million pound on campaign.
Promotional Mix use by the Cadbury company: ( Sally Dip,2012)
Role of promotion: Promotion basically means to communicate each and every one in the market it may be individuals or group or may be organisations. It can be either direct or indirect transfer of information to the audience and make them believe in the product and accept the product of the company by the customer. There are different stages in promotion: Awareness, where each individual are aware of the product of the company they some information about the production. Mass communication like television, radio, magazines, newspaper and internet can be used to bring the product to the consumer or audience. Then next stage is Interest, where customers are attracted or motivated towards the product to get more information about the product like feature, advantages or disadvantages or price. Same sources used in awareness can be used but the message should be in different form. Evaluation stage where the customer evaluate that the certain product would be suitable for their needs and requirement and how efficient it could be, personal source like friends relatives or social media are used at this stage. Trial stage where the people take a small quantity of the product just to try it , it can be sample or free product for testing, it require personal sources like relative, friends and salesperson. Adoption stages where consumer is encouraged to buy the product and they are satisfy with product according to their general needs and want. Personal source require reassuring the consumer about the product and mass communication source is also required to get more and more sale. IMC campaign represent different element of promotional mix in coordinative way. Unlike each separate department for each of the element and in Promotional mix ingredients( Sally Dip,2012)
Advertisement: Advertisement is basically the paid form of non personal source through television, radio, magazines, direct mail, public transport or vehicles. Advertisement helps to attract small group of audience to large group of people. Basically advertisement is used to build a long term image in the market. Advertise are use to produce to promote the product of the organisation, its encourage primary and selective demand of the people, Basically set opportunities to face competitor challenges, makes the market understand and get the knowledge of the product, help to the use of product more, make people aware of the product again and again and help to reduce the sales up and down fluctuation. 
Television: As television is the primary source of advertisement in Cadbury. As a Cadbury include only sweets and chocolates like dairy milk, perk, 5star and gems it attract only children, so they have come with an advertise with a elder enjoying eating Cadbury which says there is a child in every elderly people to attract more elder group also , its was biggest challenge to the competitor Nestle it was the most innovative idea they had come up with, then on festive season they come with ad celebration pack of joy in Easter and in diwali festive, to attract more people. ( Sally Dip,2012)
Magazine and newspaper: Big image of Cadbury chocolates, `The real taste of life’ by dairy Milk , or on festive season poster coding celebration pack of joy to be given to their love ones. There are special offer the festive season or any other special that could be valentine day, pack of joy that include variety Cadbury sweet in one pack with special price that are printed in the paper.
Public’s vehicle poster: Poster on publics vehicle that include sweets and chocolates may be a celebrity or a any person eating the chocolate and enjoying the joy of eating the Cadbury these are the poster display on public vehicles and publics place.

Internet: There many add on social media like instagram , snap chat, face book or twitter. That makes the people about the new product of Cadbury and special offer on different occasion. (Cadbury communication Mix)
Sales promotion Recommendation: Sales promotion is basically informing the consumer and convincing them to purchase it through personal communication. The best type of sale include understand the product feature more efficiently when representing it to the customer. Personal selling also refers to as telemarketing whether is it’s been sold directly to the consumer or to the distributor on incentive basis. Cadbury used sales promotion to for intensive and quick buying, it is basically a short term product offers like buy one get one, combination of variety of sweets in one pack with discounted rate, than sales promotion could also be selling a some of the chocolate to win any lucky draw chocolate gifts or sales promotion could be buying other product with a free Cadbury chocolate. Its more effective on later stages to get more people to attract the product and know the buyer preferences and action. Voucher and coupons used in Amazon in sales promotion which valid for limited period of time.( Cadbury world)
Difference between Sales promotion and Advertisement( Sally Dip,2012)
	Advertisement 
	Sales promotion

	· Its aims a large target audience.

· The cost is less than Sales promotion.

· It may have considerably less impact on consumer.

· It doesn’t provide immediate feedback from the consumer.

· Its for the long term promotion.
	· It aims a small target audience.

· The cost is more than advertisement.

· It may have more impact on the consumer.

· It provides immediate feedback to improve their communication.

· It for the short term promotion.
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Public relationship( Sally Dip,2012): Public relation is basically maintaining good reputation and understanding with employees, public, stakeholder, and distributor. Every organisation how large or small it could be it depends on good reputation. The supplier, distributor, journalist, stakeholders had impact on public relation. They all come up with their own perspective and view whether wrong right or good bad about the organisation. These views will make further decision on working or shopping with the organisation. Effective public relation could maintain through good reputation and relationship with the stakeholders of the organisations. Public relation is about advertising a large target market by welcoming new company. Cadbury focused on enhancing community value across the world and focusing on their investment on areas such as education and health. Cadbury has focused on major public events like Melbourne club carnival, Royal show, Worlds largest Easter egg hunt and three time in AFL premiership champion Brisbane lion and also support majority of student in free enterprise, most of the food bank and variety of clubs.( Cadbury communication Mix)
Digital Marketing: It basically refers to as advertising done through internet or digital channels such as search engine, website, social media, and mobile apps. It helps in improving the position and image of the marketer in front of consumer and competitor. It helps in communicating millions of customers all across the world and get their feedback about their product more easily. It’s help instant responding the action or feedback of the public and improves the position in the market. Respond more quickly to the competitors move. It helps in attracting new comers with also maintaining a good relationship with the existing customer. Cadbury has his own page in face book and has a online shopping website that emphasis on promotion and sale. On snap chat Cadbury has 100million active user. ( Sally Dip,2012)
Sponsorship: Sponsorship is basically a special kid of public relationship increasingly more popular with large organisation. Basically a company will sponsor a large event or sport to promote their brand. Some of the sponsorship may be done socially like charitable events. Cadbury sponsor major event like Premier League's Golden Boot and Golden Glove awards, Cadbury Olympic sponsorship etc,
Evaluate the result: Recommendation in advertisement:
 They can print advert of Cadbury in the books for children, supply books and donate to charitable organisation. 
Cadbury can display poster on public stating health and safety, drive save, don’t drink and drive.
 Sales Promotion can done special events like charitable and social event held in charity can give more sale promotion, buy one and get one free or a free hamper or prize inside the chocolate wrap.
 These can attract more groups of people. Public events like children day colour competition or valentine day even in different university can encourage brand promotion to the public.
 Can focus more direct marketing : which means directly communicating the consumer through text or email and making them aware of the new product and their arrivals in the market. Make them more aware about the feature and best offers of the product.

Sponsor the charitable events and sports day in Government school to promote the brand.

Some pound of the chocolate can go for charity by buying the product can be one type of social promotion.

Brand equity: Brand equity is basically the brand image carried by the company, brand equity means having great value to the brand. Brand equity of the product can be recognize by their quality and reliable and quality of customer service which make the customer more brand loyal.
 ( Sally Dip,2012) 

Keller Brand equity model:
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Kellers Brand equity model is to understand the customer better and more in detail to implement strategy to improve it. There is a great connection between the customer and brand which has a positive result on the brand. With this positive connection it may result on consumer sustaining the product and acquiring it for along time.

First stage brand identity: Basically about what the brand is about and also need to make sure that people are aware of the brand and getting the right message about the brand. Basically helps the customer to distinguish from other brand. Basically telling people about yourself and what you do. As Cadbury come up with various innovative ideas to attract nt only the smaller group of people but also the elder and younger group of people which was a biggest challenge for Cadbury. Most of the people are aware of the brand Cadbury. It’s basically the brand that produces sweet and chocolates. It has great brand image across the world. It attracts smaller age group people but now shifted to younger and elder age group. As it has great brand reputation and understanding among people, employees, distributor, consumer and stakeholder. Cadbury is one of the world most popular chocolate brand. Cadbury a brand known and love around the world. Cadbury do communicate the customer directly through sales promotion, so there is no miscommunication. Cadbury has high awareness and recall and it is recognize as well known brand.
Brand meaning: Basically after identifying the brand image, then come the stage how loyal and how much the consumer trusts your brand. Once they are aware of the brand then the consumer will try to know about the brand and feature, how reliable and effective the brand. Brand performance, how well the brand is dealing in the market how well it is performing.  The Cadbury brand is one of the biggest brand and excelled in quality as , it has come with variety of sweets for different occasion like Easter egg Cadbury celebration promotion coupons and discount, in India celebrating Diwali with celebration pack of Cadbury , valentine Cadbury pack, gifting our love ones with attracting packing of the Cadbury. Its has a good quality, and easily affordable. Brand imagery is basically what image the consumer have regarding the quality and quantity, how well the brand is popular, the brand image means basically how strong the brand image could be. Fun experience brand and feel good brand.
Brand judgment: Brand judgments is basically how well the consumer respond to the brand, if the product is up to the customer expectation, he become very happy and when its more beyond his expectation that that is ultimate which make him to trust more to the brand and suggest others too and which develops a positive feeling to wards the brand. If the brand is not up to the customer expectation then it passes negative judgment about the brand. If there is too many negative judgment about brand than you may try a lot I selling the product but it won’t as result the customer positive result of the brand is more effective to get brand image. As there is some negative judgment regarding the Cadbury chocolate as the quantity of the chocolate is minimize. Brand also has a good reputation has its due its heritage, it has good quality and really it prefer as value for money and it has great style and design of the packaging, there some with positive feeling as it has bring out variety type of chocolate bars like dairy milk , silk, 5star ,gems , perk with different types of packaging that can be gifted on various occasion. Its basically about sharing love and family orientation, happiness and joy
Brand resonance- A strong relationship: Basically it’s the large sage of the pyramid, when the consumer is satisfy with brand and receive excellent customer service , the customer than become more loyal or advocate to the brand and suggest many of them. Cadbury had a loyal customer with more attached to the product. Customer feel more connected to the brand when it brings joy in the family.(Kellers Brand equity)
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