Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Mbonisi A Khanye (2546036)

Topic chosen: The use of social media to promote businesses. 

Title of source: 
Social media as an effective tool to promote businesses – An empirical study. 

Author(s):  Dr. Moloy Ghoshal

Year published: 2019

How did you find this source?
(e.g. Google Scholar, library database, google)
I found the source using google scholar. 

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes, it is relevant to the topic because it directly investigates how businesses use social media platforms (such as TikTok, Vinted and Facebook) as marketing and promotion tools. 

Is this a useful article? 
Yes, it provides data on customers buying behaviour and how social media bridges the gap between brand reach to customers. 

Is this an academic source?
Yes, it is a peep-reviewed research paper published in an international academic journal. 

When was it published? Is it recent enough? Why?
[bookmark: _Int_Um8Yukv9]The paper was published in 2019. Although digital marketing swifts quickly, this study provides a reliable baseline on customer decision making processes which change gradually. It also provides structural platform strategies that are still fundamentally relevant to modern digital customer behaviour. 

Author Credibility
Who is the author? What are their qualifications or expertise?
Dr. Moloy Ghoshal is an academic researcher and management specialist with published works focused on corporate strategies, marketing, and business administration. 

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
[bookmark: _Int_Z2vdW1fn]Yes. It is published in the Global journal of management and Business research. 

