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London
Application for Brand Marketing Manager
Dear Hiring Manager,
I am writing to apply for the esteemed position of Brand Marketing Manager at Sephora. Over the past few years, I have had time to build a background ranging from Business Management to Creative media. This opportunity interests me as Sephora has enabled itself to build a luxuriousness around it, brands having their products in a Sephora makeup store is a sign of success for their own brand image not just Sephora’s. Not only the brands but also being able to shop at Sephora is an experience within itself. Creating advertisement for Sephora would allow me to create this luxury around my own personal brand image how my work carries onto other brands and notable figures. The chance to build a skillset in a way that is suited to Sephora’s brand personally interests me as well as allowing me to discover more within the beauty industry which I have took pride in personally my whole life.
Through my studies in Business Management, I have developed an understanding of a unique selling point, this is what makes the brand differ from others targeting the same audience. A USP is crucial when advertising a beauty retail store as multiple companies are consistently working on the same thing what I create must be able to overpower others. My Media, Broadcast and Production course helped me develop digital skills that would allow me to be an all-rounder in this role. I would not be just subject to thinking of a vision, but I’d be able to accurately carry out what I have envisioned for the brands image. I believe these skills would be valuable in this role because I can easily identify where I can make for example Sephora’s Christmas campaign differ to campaigns from boots and Selfridges, the ability to hold different skills within myself innovative and digital allows me to lead teams affectively and strategically.  This role within Sephora particularly interests me as I understand the technique and influence it requires to not only build a brand but also withhold it.
My administrative experience at Ortu Specialised Home has strengthened my organisation, record keeping, coordination and attention to detail. I supported day-to-day operations, maintained documentation, handled sensitive information discreetly and communicated with colleagues to ensure information was shared accurately. These transferable skills would support the coordination of campaign timelines, marketing assets, approvals and cross-functional activity.
I believe I would be a suitable candidate for this position because not only do I fill the requirements on paper I personally have a relationship with what we are selling. I am the target audience. This allows me the viewpoint from my peers I get an understanding of what amazes others around me personally, meaning I can walk into Sephora as a casual customer and spark up conversation with other customers solely based off our similar interest in all thing’s beauty, skin and scents. Advertisement isn’t all about creating but also discovery in the brand and their audience. I am particularly interested in how Sephora brings brand partners to life through integrated campaigns across retail and digital channels. I would be enthusiastic about developing my skills further in campaign planning, performance analysis and brand partnerships. I would bring commitment, creativity, strong customer awareness and a willingness to learn, alongside the transferable skills developed through my education and employment Thank you for considering my application. I would welcome the opportunity to discuss my suitability for the position further.
Yours sincerely,
Laura Lunga

LAURA LUNGA
07853 989325  |  sinokuthulaa@gmail.com
BRAND MARKETING  |  CUSTOMER EXPERIENCE  |  BUSINESS MANAGEMENT
Professional Profile
Creative, commercially minded and customer-focused professional with experience across hospitality, administration and support roles, alongside a completed Level 4 Business Management Diploma and a T Level in Media, Broadcast and Production. Confident building rapport with different audiences, communicating clearly, coordinating day-to-day tasks and maintaining accurate records in fast-paced environments. Interested in prestige beauty, brand storytelling and customer engagement, with a developing understanding of how marketing, digital channels and consistent brand presentation can support business growth. Organised, adaptable and motivated to develop a career in brand marketing.
Key Skills
Customer engagement and relationship building
Clear written and verbal communication
Organisation, coordination and time management
Attention to detail and accurate record keeping
Teamwork and working effectively under pressure
Understanding of media, visual content and brand presentation
Confidentiality, professionalism and discretion
Business management fundamentals and commercial awareness
Interest in beauty, retail trends and customer experience

Employment Experience
Lustro Health — Support Worker | April 2026–Present (part-time)
Provide respectful, person-centered support while communicating with individuals with different needs and preferences.
Complete accurate daily notes and incident records, demonstrating attention to detail and accountability.
Follow procedures consistently and manage responsibilities reliably, including medication processes in line with care plans.
Build trust through clear communication, patience and a professional approach.
Ortu Specialised Home — Administrative Support | December 2024–May 2025
Supported daily operations through record keeping, document organisation and general administrative tasks.
Handled sensitive information discreetly and maintained confidentiality.
Helped organise paperwork, reports and internal documents to support an efficient working environment.
Communicated with colleagues to share information accurately and assist with scheduling and coordination.
Varanasi Boutique — Waitress/Runner | September 2024–December 2025
Built rapport with a wide range of customers and helped create a welcoming customer experience.
Managed multiple tasks during busy periods while maintaining service standards.
Worked closely with colleagues to coordinate service and respond to customer needs.
Maintained presentation, cleanliness and health and safety standards.
Audrey Bar — Waitress | March 2025–Present (part-time)
Deliver friendly, consistent customer service in a fast-paced environment.
Collaborate with colleagues to meet service demands and maintain a positive customer experience.
Follow health, safety and hygiene procedures while balancing competing priorities.

Education
University of Wales Trinity Saint David (Birmingham) — Level 4 Business Management Diploma | Completed 2026
Loughborough College — T Level: Media, Broadcast and Production | 2024–2025
South Charnwood High School | 2018–2023
English Language: Grade 6  |  Higher Math’s: Grade 5
References
Available upon request.
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The Opportunity

As our Brand Marketing Manager, you'll play a
central role in accelerating the growth of
SEPHORA UK'’s surge and priority brands,
including our exclusive Only at SEPHORA
portfolio. Reporting to the Senior Brand
Marketing Manager, you'll translate shared
ambitions into compelling omnichannel
marketing plans that build brand visibility,
engage our customers and deliver commercial
growth.

You’'ll become a trusted strategic partner to your
brands, leading launches and ongoing marketing
programmes from planning through to
performance review. Working across Marketing,
Commercial, Digital, Media and Global teams, as
well as external brand and agency partners,
you'll bring teams together to deliver seamless
campaigns and unlock new opportunities for
success at SEPHORA UK.

What you'll be doing...
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