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Introduction

Communication is the process through which ideas and thoughts are exchanged between two or more participants. The purpose of the communication is to get a feedback, to share thoughts and be understood or to solve a problem. Communication models are helping us to see a clearer image of the communication process and it’s elements. Some of the models of communication are showing us more detailed aspects of the communication, while others do not take into account the small details that affect the communication process. In the case of students, the models of communication are very helpful because they include steps, concepts and highlight the communication in a deeper way. To make a successful conversation, the advice is to learn from our previous successful but also unsuccessful conversations and find out what worked in the successful one and what did not work in the unsuccessful conversations, so these being said, there is a better opportunity to plan some successful conversations for the future. During the communication process, there are two participating segments, the sender and the receiver which are exchanging thoughts, ideas or try to solve a problem. The message in the communication process may be sent through verbal or non-verbal channels in order to have a better understanding. The encoding and decoding process is the internal cognitive process that enables the participants to send, receive, and understand messages. The encoding process comes when we vocalize our thoughts that’s why encoding process is complex because it may vary from person to person. When the receiver is getting your thoughts and understands them it gives you a feedback so this the decoding process abou. For example, when you are hungry and you say “Hey, I am hungry. Let’s cook some pasta!”, the friend is decoding the message, find out what your thoughts are and give you a feedback such as, “Alright! White or red sauce?”. There are many more methods of communicating except verbal communication such as non-verbal communication through gestures or facial expressions. 
                                             

Models of Communication 
1. Shannon & Weaver (1948)
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This model says that all communication must include six elements: Source, Encoder, Message, Channel, Decoder, Receiver.
Source: 
Can be describes a person or a group of people who have something to say and decide to intent a conversation.
Encoder:
When there exists the intent of communication we want to expose something such as, to show that you are friendly, you want to give some information, you want to warn somebody about something, you want to get directions, you want to make someone to do something, you want to negociate or you want to convince someone about a certain thing or thought. There is needed for the message of being formed in a language in order to be understood, but before of this the message must be encoded by using a code. 
Message:
The message represents what the communication process is about.
Channel:
The channel represents the way the message is encoded, such as a phone call, through e-mail or more others. But first of all, the encoder need to translate the message in order to send it through a channel.
Physical noise:
The noise is the disturbance factor that can occur in the communication process and make it hard to finish, may distortion the meaning of the message or make the whole communication fall and lead to big misunderstandings. Examples of physical noises can occur in a conversation:  noisy car driving outside, noisy kids, loud volume on the TV, the washing-machine, someone yelling, loud music or even a mixer running in the kitchen.
Decoder:
The decoder is the one who decodes the message in order to be understood.
Receiver:
The receiver is the person or the group of people which receive the message sen by the sender in the initial phase. 








2. Schramm (1954)
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This communication model has a circular view and it is about the exchange of information, thoughts or ideas between the sender and the receiver and it may be called the traditional model of communication because it has not many elements involved. 
Sender (encoder):
That is the person sending (encoding) his / her message.
Receiver (decoder):
This is the person who gets (decodes) the sender's message.
Interpreter:
A person trying to understand the message, interpret it or evaluate it.
Message:
This is the message which both parties share.
Semantic barrier:
Knowledge, language barrier, different point of view, misunderstanding, different values, lack of emphasis and this is how decoding gets difficult.









3. Berlo (1960)
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The Berlo’s Communication Model is  simple model meant to show how the information is transmitted from the sender to the receiver taking into account the Source, Message, Channel and Receiver. 
             Source:
            The source is that someone who intend to send the message to the receiver so it has to have good communication skills in order to impact the listener r listeners. There is also needed to be clear, to know when to pause, when to repeat the misunderstood sentences, to know how to express itself but also how to pronounce words in order to get a better understanding from the receiver.
             Knowledge – Knowledge is about the topic of the communication process, such as politics, University life, engineering and so on. 
             Social system – The social system includes the different facets of society such as ideals, interests, community, faith, and general view of society, for example, classroom activities vary from country to country
           Culture: The communication process may also be affected by the cultures all over the world. For example, if there are people involved in the conversation from different cultures, one of them may consider offensive something the other says. 

        Message:
      Is the information that is sent to the receiver.
The Message is influenced by factors such as:
Content-The message’s content is all about what is the message about, how is it structured and what words are used.
Elements –is about language, gestures , body language
Treatment – the attitude applied towards the message
Code –The form the message is transmitted such as language, body language , gestures, music, and even culture, is a code. The message is sent or received through a code. We give or get the message through codes. 
Channel:
The message is received through the channel. We use 5 senses in order to get the message: hearing, seeing, touching, smelling, and degustation.
Hearing-Using ears to get the message such as oral messages, vocal messages
See -Visual channels such as watching TV or videos
Touching – such as buying something, feel the fabric of the clothing
Smelling –, perfumes, food, burnt scent, something is burning, we can figure out which food is being cooked etc.
Tasting -. Food can be tasted
Receiver:
The receiver is the one who is receiving the message from the sender. The person who receives the message needs to decode it and use it’s senses in order to understand the message. The communication process will be successful when the sender and the receiver are on the same level says Berlo.



Communication Skills
1. Verbal Communication
The most used form of communication is the verbal communication which happens through words in order to solve a problem, to explain something, to negociate, to share thoughts or to inform someone about something. The proper verbal communications about saying words through our mouths to convey the message. Face-to - face meetings, conferences, intercom, text calls, telephone conversations, radio, internet, skyping or video messaging, speeches, interviews are the different forms of verbal communication.
It is necessary for everyone to have the verbal communication skills in order to be able to express their feelings or thoughts towards a situation. The most important thing is that the verbal communication skills gives value to personal and interpersonal skills and it is helping to gain respect and set some connections and relationships. The employers are looking that every employee has verbal communication skills, to assure that they will be understood and they will be able to manage situations or to solve problems in the workplace. For a successful conversation there is needed that the message to be clear, fluent and concise. 
Example:
Coworker:
Hello, is this your phone?
Me:
Yes, this is my phone. How did you find it? I’ve been searching for it for one hour.
Coworker:
I found it in the bathroom, on the sink.
Me:
Thank you.

2. Non-Verbal Communication
Non-verbal communication is another important aspect of the communication skills and it is about gestures or attitudes such as body language, facial expressions and many other gestures. The non verbal communication is helping to decode the message easier, for example, if someone says that is happy for you when you bought your car and it is not honest, you can see it’s facial expressions showing envy so you can find out that the message sent is not the same with their real thoughts. Attention and the ability to read non-verbal language are very valuable for employers and the chances to get a job or a promotion in the workplace rises.
Types of nonverbal communication:
Body language: Body language is an uncontrollable type of non-verbal communication and it helps us to figure out which is the exactly attitude of the others towards the message and it shows how they feel about it. For example, if someone is crossing their arms in front of you it means he or she wants distance because feels angry or nervous.
Gestures: While gestures vary widely across communities, they are generally used intentionally and involuntarily to communicate information to other people. For example, the thumbs up or like gesture means that the person is optimistic about the message or the information you as a sender gave him. 
Facial expressions: Facial expressions are the most common gestures and they happen uncontrollably and they can be show in many forms such as, lifting the eyebrows to express the wonder, smiling meaning the happiness, so through these we express our emotion towards the message. 
Touch: Touch is also a form of non-verbal contact, and it is used in order to see the comfort of something. It should never be used for aggressive situations.
Example:
If you thought it would be helpful to know how they feel at the moment, then approach them kindly with something like:
"I fear you might feel confused by my presentation. Is there something that I can take time to describe or an idea that you would like to give input on?”




3. Listening
Listening is part of the communication process which helps us to clearly understand the information and interpret it in a proper way and it is good to develop it among time. The more you listen, the better you will understand the message. There are two types of listening, active listening which means that you pay attention in order to hear well the message and figure out what exactly is it about and the passive listening which is just listening but not paying attention. For example, if your leader says to you to do a certain task and explain it, you have to use the active listening in order to be able to solve the task. Good listeners are usually doing their job great and use to perform in the workplace and grow in their career. Listening is the capacity within the communication process to correctly receive and interpret messages. Good listening skills can lead to better customer satisfaction, higher productivity with fewer errors and increased information sharing, which in turn can lead to more creative and innovative work. Many successful business people said that the key to success is to be also a good listener and pay attention to evey detail of the message received. 


Example:
A coworker says:
I don’t like the way you’re delivering your work. It’s in the wrong format. I have to spend a lot of time correcting the layout.
You think:
Ugh. That’ll take a lot of work!
You say:
So, you’re having to take extra steps because of the way I’m delivering my work. Is that right?
The coworker thinks:
Okay. He gets it. Now we can talk about how he sees the problem and how to solve it. 

Conclusion

In conclusion, the models of communication help us to have a better understanding among the communication process. They show us what can affect a conversation, what differences of culture may bring in the conversation, how can a message been sent correctly and how we have to decode it. For all of these, we should develop ot communication skills such as, verbal communication, non-verbal communication and listening skills. All these three communication skills describe different issues that can interfere in the communication process and how to manage the them in order to have an effective and successful conversation. 
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