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[bookmark: _Toc168338374]Introduction 
The UK hotel and hospitality industry is going through a huge transformation after COVID-19. Recently it has become a concern about the green issues and environmental sustainability for long-term impacts. The industry is becoming more conscious about eco-friendly activities for their business growth and customer demands. Travelers are also giving preferences to eco-friendly activities mostly the millennials. Based on sustainable practices different sustainable accreditation bodies give green certifications to the hotels (Mzembe, 2020). This will develop the strategies that are needed to be implemented to have this green or sustainable certification. The benefits and Challenges are associated with any transformation and the embracement of sustainability is not out of that. The future of the hospitality industry is surrounded by technology, sustainability, and several new concepts of tourism that will also be described.


[bookmark: _Toc168338375]Sustainable Accreditation in the UK
The hotel and hospitality industry needs to have the proper certification to operate their business and among them, sustainable certification is one of the main concerns in recent days. There are different sustainable accreditation bodies in the UK including Visit Britain’s BREEAM and Green Tourism. Both are widely recognized sustainability accreditation bodies that offer different programs including energy and water use, waste management, maintaining ecology, and others (Mzembe, 2014). On the other hand, green tourism provides tourism certificates to hotels that practice sustainability.
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[bookmark: _Toc167873914]Figure 1: Britain's BREEAM Sustainability Logo 
Source: (Mzembe, 2014)
There are different requirements for accreditation, and all these are important to embrace the thing. The hotels and hospitality industry needs to be concerned about environmental management. For these, the organisations should have policies and objectives to monitor the energy and practice other sustainable objectives. Resource minimization is another concern to get a green certificate. The food and beverages of the hotels and resorts should maintain the Act of Food and Safety as well as those that need to be prepared through high-quality and ethical sourcing (Jones et al, 2016). Ethical sourcing includes ensuring the supply of friendly products and services from local suppliers. Raising awareness of employees and taking strategies for their well-being is another concern to get green certification of tourism. 
The hotels and resorts need to implement clear policies and objectives in their policies that will help to understand their forward thinking of environmental aspects (Withiam, 2014). The policies need to be implemented through regular monitoring.
Every aspect like waste minimization, less water consumption, amount of carbon emission, etc. can be measured through the integration of technology and proper monitoring if necessary. 
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[bookmark: _Toc167873915]Figure 2: Strategies that comply with sustainable accreditation.
Source: (Kim et al, 2019)
The hotels need to practice different strategies like LED lighting systems, and HVAC systems, make them aware and promote the environmental aspects, etc (Kim et al, 2019). Waste reduction, recycling, water management, minimization of the use of plastics, low flow faucets, reuse of towels, etc. are the effective recycling programs that need to be practiced in the hotels (Inkson and Minnaert, 2018). The raw materials need to be collected at local and fair trade so that the lifestyle of the local people increases, and these should be applied in every manner like construction, furniture, amenities, and others. They must comply with the UK regulations as the accreditation body considers these as a baseline requirement. 
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[bookmark: _Toc168338377]Benefits of integrating sustainability
The UK hospitality industry is integrating sustainability to offer a win-win situation to the guests, business, and environment. The hotels can enjoy an increase in brand reputation and attract eco-conscious travelers through improving environmentally friendly strategies. UK travellers are giving priority to sustainable friendly services and the amount is almost 56% (Cooper, 2021). Hotels are becoming conscious of this market segment as the people in this segment are growing largely. On the other hand, people are also willing to pay more especially Gen Z and the millennials, and almost 73% millennials of in the country are willing to pay more for eco-friendly services in the hotel and hospitality industry (Peiró-Signes et al, 2014). 
To improve eco-friendly services hotels, need to be concerned about waste minimization and the recycling process that reduces their costs of operation. Using waste materials reduces their raw materials costs and waste disposal costs. To take newer strategies, the organisations are practicing the culture of innovation in their organisations. This helps to improve new and creative solutions, is cost-effective, and helps in resource management.
[image: Sustainable supply chain, digital transformation, and blockchain technology  adoption in the tourism sector | Humanities and Social Sciences  Communications]
[bookmark: _Toc167873916]Figure 3: Practices that increase the benefits of sustainability.
Source: (Morioka et al, 2016)
The UK government has taken different strategies, and the hotel industry is complying with those in various aspects. They are aligning with the regulations of energy efficiency, waste management, environmental sustainability, and others. The organisations are thus shifting towards sustainable practices and avoiding different penalties according to the legal acts (Morioka et al, 2016).
Sustainable practices also increase the guest’s satisfaction and employee engagement. Sustainable practices include employee development and framework and guests’ satisfaction (Sloan et al, 2017). Proper training and development of employees help to develop their motivation, engagement, and commitment and improve positive relationships with the guests.
Moreover, integration with technology has reduced labor costs and completed different repetitive tasks automatically. This is how the hotel and hospitality industry is embracing sustainability and ensuring their long-term success.
In 2020, Hilton managed to Received Gold Class distinction in S&P’s Sustainability Yearboo ( Hilton, 2021) for their hard work towards their environmental aspects of the business, More and more sustainable actions, along with Hilton Event Ready program, a program that has been implemented, establishing environmental sustainability and social responsibility standards for all Hilton meetings and events, made Hilton to have a strong position regarding their sustainability practices. (Hilton, 2020)
 
[bookmark: _Toc168338378]Challenges of the hospitality industry
There are different challenges in the hospitality industry because of varied reasons and influential restaurants. The hotels need higher initial costs to implement the strategies. It requires high cost to make renovation and technological infrastructure in hotels. The hotels need to make the infrastructure for energy efficiency appliances, installation of water management machinery, renewable energy solutions, and others. In this case, the organisations face higher barriers to financial resources. Almost 63% of hotels face financial constraints in case of embracing sustainability (Liu et al, 2015). They may face a lack of budgets and other resources in case of implementing these.
In this transformation, the main constraints come from the employees. They may show resistance in accepting the changes towards technology because of fear of job loss and others. So proper training should be provided (Liu et al, 2015). Proper staff training will help to answer the questions and solve the problems of guests. 
Proper data analysis of the market and research on the customer's changes become challenging. The research and development section of the hotel and hospitality industry has not become that popular. So, the organisations will face difficulties in finding employees or partners who will help to do market research. 



[bookmark: _Toc168338379]The future of the hotel and hospitality industry
After the huge loss of the pandemic hotel and hospitality industry is looking towards future services to the guests in a more flexible way. As different influences change the market, the hotel and hospitality industry are taking different strategies to adapt to these factors and give emphasis to sustainability. The upcoming trends and future of the hotel and hospitality industry are provided below,
The hospitality industry is people-focused, and it is important to give the highest service to the guests. Hospitality industry when a guest arrives at the hotel, they need to receive a warm welcome so that they can have a good service. To monitor the guests’ services different technology can be used. These technologies will help to measure and increase the guest satisfaction level (Grotte, 2018). Moreover, attention toward the guests increases their loyalty and this integration of technology can help.
The hospitality industry is transforming towards the digital process and digital marketing. Through digital marketing, the guests receive ads based on their interests. About 72% of consumers book hotels based on their received ads in social media and it has become the highest-growing sector of promotion (Dredge et al, 2014). Through using a hyper-personalization process the hotels can make one-to-one communication that also increases trust and loyalty towards the sector. Moreover, the hotels are using CRM software, BI, and Nig data analytics to take different decisions, publishing different reports to gather investor trust and offer guests their feedback both online and offline so that they can attract more consumers (Jauhari, 2021).
Integration of AI in the hotel industry is getting significant concern and AI can be used in different sectors including guest services, monitoring, problem-solving, and others. The global AI market will grow by about 36.8% within 2030 and the hotel and hospitality industry will be a part of this (Roy, 2023). It will help the consumers in decision-making, guidance, support, maintaining ethical aspects, and others.
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[bookmark: _Toc167873917]Figure 4: Future of Hospitality
Source: (Roy, 2023)
The global AR and VR market will grow by about 12.6% by 2030, and the hotel and hospitality industry are integrating with these by providing guests reality tours into different destinations staying from the hotel (Edgell, 2020). Moreover, the guests can also experience their hotel services using this. Integration of AI AR and VR will increase the interaction and storytelling activities in the hotels.
The hotel and hospitality industry are also getting concerned about the safety and health of the consumers. The guests move and travel to improve their mental health and have some good moments (Valtr, 2023). So, the hospitality industry tries to improve those ensuring safety with proper comfort and maintaining hygiene and medicines.
The hotel and hospitality industry are introducing a term named Bleisure Traveller which is a framework for integrating leisure and business travel (Sustainable tourism: breakthroughs in research and practice, 2019). Different offices and corporate houses are arranging their office trips on the weekend so that the employees can enjoy both. Leisure trips will increase by up to 76% within 2027 which has a huge market opportunity (Liu et al, 2015).
Another recent framework of the hotel and hospitality industry is wellness seekers. The travellers who travel to improve their mental health by integrating with technology and treatment are known as wellness seekers. The market of these tourists is increasing at a rate of 10% and it will be a £2.3 trillion market within 2033 (Roy, 2023).
Environmental sustainability is another concern of the hospitality industry. The UK government has taken different initiatives to improve sustainability and reduce the environmental impact by 2030. Carbon emissions will be reduced by at least 50% in the hotel industry by 2030. The average rate of carbon emissions in the hotel industry has already decreased by up to 3% in 2018 (Valtr, 2023). Travellers accept extra payment in sustainable-friendly hotels which shows a clear customer demand for sustainable hotels.

[bookmark: _Toc167873918]Figure 5: Future growth of the UK hotel industry for different influences.
Source: (Self-made)


[bookmark: _Toc168338380]Conclusion
The green issue has become a growing concern for most of the sectors and the hotel and hospitality industry is not out of that. Hotels need to comply with governmental rules and regulations to avoid penalties and increase brand reputation, customer loyalty, long-term sustainability, and others. Proper environmental management, sustainable practices, waste reduction, infrastructure improvement, etc. are necessary to get the sustainable friendly certification from the sustainable accreditation bodies (Geerts, 2014). The hotels can enjoy long-term Impact, cost reduction, higher demand, resource efficiency, and effective employee engagement by taking the strategies of sustainability. They also need to face some challenges like higher infrastructural costs, lack of awareness, resistance from employees, change of legal acts, and others. The future of the hospitality industry is expected to be growth through the integration of different concepts like wellness tourism, bleisure tourism, and others.
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