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The MVP I created is a click-through landing page. A click through landing page is still a single 
action MVP as the “read more” links are not active. The only page that allows for interaction is 
the final page asking the viewer to submit their email address to be added to a mailing list. This 
could also be achieved by making the “pages” into a video, with the final page allowing for 
interaction. I chose a landing page as much of what my venture has to offer is intangible. The key 
value adding areas are based on education, research and community connections. Due to the 
intangible nature of the foundational aspects of the Wool Innovation centre, a landing page 
seemed the most appropriate Minimum Viable Product I could create. 

My landing page is slightly more complicated than a single page, single action landing page. It 
was difficult to make a single page with an appropriate "hero image" that encompassed all the 
aspects of the Wool Innovation Centre, without becoming confusing. By using a click through 
landing page, the prospective "customer" gets a Preview of what the WIC website could 
potentially look like, with different pages showing elements of education, research and 
community activities. While the research and educational aspects of the MVP are currently 
hypothetical and based on the potential partnerships with other business and degree programs 
within UWTSD, the events page has real events. The exhibition in Carmarthen is currently under 
development and the second Wool Forum is in early discussion stages. 

I used the Tir Glas website as a template to create the WIC landing page, using similar headings, 
colour scheme and style. This helps to tie WIC to the Tir Glas project, while at the same time 
keeping its own identity though a different dominant colour.  

WIC intends to be part of Tir Glas which is Part of University of Wales Trinity Saint David. UWTSD 
has a passion and commitment to Promoting the Welsh language. Because of this, I decided to 
make a Welsh version of the click through landing page. Communicating as much as possible in 
Welsh is important in developing strong and lasting relationships with the local sheep farming 
community. Welsh is the dominant language used in the local agricultural community, and the 
Wool Innovation Centre seeks to break down the barriers between farmers and academia to 
promote real world changes that will encourage the move to sustainable farming practices. If 
the landing page was deployed, there would be an option of language; it would not be necessary 
to click through both the Welsh and English version. Google translate was used to generate the 
Welsh translation. A first-language Welsh speaker was asked to look over the Welsh text to 
ensure the translation was true to the original English. The feedback from the Welsh speaker 
was that the Welsh text makes sense and is true to the English, but some alterations would 
need to be made to make it more colloquial and authentic to the West Wales dialect. These 
changes were not made as that would require additional input from a third party. I deemed the 
translation seen on the slides to be sufficient for this assignment.  

Version 0.4 has AI changes to the main text on the first page first page, the main text on the 
second page and “Composition of Wool” on the fourth page. I had already written the body of 
text and used Claude.ai to improve it. In order to make sure that Claude understood the Wool 
Innovation Centre, I first uploaded my infographic from assignment one. I then put the body of 
text I wanted it to improve into the text box and asked it to make improvements based on the 
content of the text and the information it had gained from the infographic and also added the 
stipulation that it should be of a similar word count. The original text can be seen on the slides in 
appendix 1.  

The image for “the History of Wool” on page 3 is an AI generated image from Canva. I used the 
prompt of sheep dressed as Vikings in a Viking ship. I chose to use an AI generated image as I 
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wanted the image to appear “fun” at the same time as showing the historical nature of the 
course. Time and financial constraints limit the possibility of commissioning such an image for 
now, however, should WIC be taken up by UWTSD, the image could be created by the graphic 
design department.  

 

The design of the landing page keeps it aligned with the Tir Glas project. This gives a strong 
connection between Tir Glas and WIC, enabling WIC to benefit from the actions and 
authenticity of Tir Glas.  By using separate pages to highlight the different key areas of WIC, the 
information is clear and organised. The creation of a Welsh language version is especially 
important in order to connect with the agricultural community of West Wales, as well as aligning 
with UWTSD’s aims of promoting and engaging with the Welsh language.  

There is a long process to get to the single action page. This may cause people to become 
frustrated and leave the landing page before they get to the single action page, and thus lose 
potential interested parties, such as customers and investors.  The unclickable “read more” 
buttons may cause frustration in users; however, it does highlight the potential of WIC. There is 
a risk that these “unclickable” buttons will make potential customers feel like the WIC is 
dishonest in its intentions.  

The “unclickable” buttons pose a massive risk as there is the potential of making visitors 
perceive WIC as dishonest. The solution would be to remove these and make sure that all the 
text is contained and finite. Though the click through is specifically designed to look like a 
website, it is a significant deviation from a traditional landing page. It is more complex and 
therefore reduces the chance of a visitor making it to the final single action page. The single 
action page would benefit from another action box with a drop-down menu with options such 
as: courses, research, events and everything. This would help identify the main areas of interest 
from visitors to the landing page. This would also make people have more control over the 
content they receive and may increase the likelihood of people submitting their information. 
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Appendix 1 

Pages from Wool Innovation Centre MVP with original text before AI enhancement using Claude.ai. 

Page 1 
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Page 2 
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