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Does the required skill set of a Food & Beverage employee change, based on the type of business and the type of service that is offered?



In UK, there are different types of restaurants. Based on the structure, employee number and size of the businesses, the organisations differ from each other. For example, Mermaid Cafe and Laila’s Kitchen, these two are restaurants but Mermaid Cafe is a luxurious restaurant and Laila’s Kitchen is a small medium sized business (Boussard, et. al. 2021). Both of the organisations have employees who are involved with preparing foods. But there are some similarities and dissimilarities between their job roles. The essay will be discussed on the social media managers of Mermaid Cafe and Laila’s Kitchen, their significant roles, its comparison and contrast as well. 
A social media manager has to all the promotional activities as well as connect with the customers. Customers are regarded as the company’s assets. So, the managers of Mermaid Cafe and Laila’s Kitchen are fulfilling their duties in the most effective ways to benefit the business. For becoming a social media manager, a person must have some skills, such extrovert personality, problem solving ability, convincing power, ability to run computer software, knowledge on the promotional tools and strategy making ability etc. The roles are quite similar in Mermaid Cafe and Laila’s Kitchen. But as a small restaurant, Laila’s Kitchen is not that much active on the social media, whereas, Mermaid Cafe’s social media manager is highly promoting the brand by uploading attractive food pictures and videos on YouTube and Facebook channels (Cousins et. al. 2011). The organisation has a target to increase the number of potential customers so that, they are highly emphasising in promoting the organisation’s name.  A social media manage should have the multi tasking skill so that the person can do various kinds of tasks in one row (Davis et al., 2013).
In the case of Mermaid Cafe, which is a large business, the social media manager employs many influencers in order to spread the name of the institution. On the other hand, the management of Laila's Kitchen is solely reliant on the conventional marketing method. The most important factor in attracting consumers is exemplary conduct. Both of the eateries are making an effort to zero in on a certain consumer demographic. In light of this, a variety of different promotional strategies and offers have been developed. In addition, the restaurant is staffed by a large number of skilled chefs who work diligently to provide the patrons with items of the highest possible quality. Business. A person has to have specific talents in order to become a social media manager. Some of these skills include an outgoing personality, the capacity to solve problems, the power to persuade people, the ability to operate computer software, understanding of promotional tools, and the ability to make strategies (Davis, et. al. 2018). Another skill that is necessary is the ability to make strategies. The functions performed by Mermaid Cafe and Laila's Kitchen are comparable. Laila's Kitchen is a tiny restaurant, and as a result, it does not have a strong presence on social media. As a result, it does not get a significant number of reactions from consumers. On the other hand, the social media manager at Mermaid Cafe actively promotes the brand by publishing mouth-watering photographs and videos of cuisine on the restaurant's Facebook and YouTube pages. Because the organization's primary objective is to broaden its pool of prospective clients, it places a high priority on activities that raise awareness of its brand. A person who manages social media should be able to multitask so that they can do many duties in a succession without getting behind (Wood, 2018).
According to my understanding, various job titles can have an effect on the skill set of a Food and Beverage employee as well as the operations of a restaurant. Mermaid Cafe can attract a large number of clients as a result of the promotional activities it participates in (Johnston, 2012). As the social media manager, the primary emphasis should be on submitting photographs to various social media platforms to ensure that the most recent information is being posted. The consumers' attention is captured, and they show an increased desire to purchase the goods. When a company's social media manager is engaged in active communication with consumers, that company receives a significant increase in the number of prospective customers. That way, a firm can raise its rate of sustainability and continue to be a part of the organisation. In addition, when the social media manager is unable to handle the social media accounts, clients are unable to get any information about the company. Because of this, fewer customers are frequenting the establishments (Okeiyl et al., 1994).
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