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	Student Number
	2507258
	Student Name
	Dylan Boyd

	

	Website Chosen 
	Acocks Green Bowling 

	Insert hyperlink to website
	Discobowl Acocks Green - Discobowl Acocks Green

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is new and updated so accessing this is quite easily done and clicking on new accessible pages for the website is also very easily accessible compared to the old website so the new updated website since the company has been taken over is a massive improvement. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes the website has a lot of sub pages but all are very easy to access compared to the old slow version of the website this one is very new and updated and moves at great speeds, all of the sub pages are in clear writing at the top of the browser so no one should really struggle to find them.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes booking is also very easy to do from the website as I have used this site over the weekend to take the children out I can confirm that booking is made very easy and the verification is sent straight to your email and you can confirm times with employees and tell them your name and they will let you in.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The updates have all been made that was needed to be made from the last website so for now nothing but maybe in the future as it is a new business so you don’t want to take anything away from them that they have already done as it is looking on the up.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Yes the website looks better on a mobile as it is smaller and not everything is Insite but it still stands out on either and looks like a very approachable business

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses bold and vibrant colours to make you want to go there fun colouring to draw you in to make you want to take your children they also have reviews on there which is a very good touch so that you can see how somebody else has enjoyed there time there.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
They have the chat tool but it isn’t online it’s to email them or to contact them via telephone so maybe they could do that but once again it’s a new business and it would be top much money in labour to do something of this scale

	Question 2d – How effective are the social media links on the website?


	Answer: the media links take you straight to there pages they haven’t omitted many followers but they could over time.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services on the website are all clear I have tried them all out myself very easily accessible and shows you prices for partys and what not.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The customer reviews are all on the websites home page and are all up to date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would use them for a kids birthday party or for the summer holidays or maybe for a friend for date night a nice chilled environment to have fun with someone.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear for the customers and also states you can get deals on certain days and certain time frames.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling

	
	2.acocks green bowling 

	
	3. disco bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes they definitely do because if you want a spontaneous day trip you cannot just go out anymore in case it is fully booked so booking online still has a massive presence for UK businesses.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: put less things on there so its not so in your face but that’s how you get money so nothing ideally
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