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[bookmark: _Toc230149829]Abstract

The primary aim of this thesis was to evaluate the way that children use social networking sites and to explore the positive and negative issues that arise. Criteria were formulated from the theory in chapter two that assisted the researcher in the creation of an original evaluative framework of an online survey.  The survey was conducted to evaluate the reasons why children use these SNS’s, what sorts of activities they undertake when on them, how much time they spend on SNS’s and what kinds of experiences they have when using them. The online survey was distributed to local comprehensive school Bishop Gore. Findings from both the literature review and the online survey were analysed and contrasted with each other to identify if the findings of the survey if it reinforced or disproved any of the concerns highlighted by the literature review.
The dissertation concluded that SNS’s are still a developing phenomenon and much in-depth research remains to be completed in this area, particularly with regards to children. Further that the survey results both challenged and reinforced issues discussed in the literature review.
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[bookmark: _Toc228265415][bookmark: _Toc228876296][bookmark: _Toc228879411][bookmark: _Toc229373242][bookmark: _Toc230149830]Chapter 1 – Introduction SNS’s change to SNS’s

1.1 [bookmark: _Toc230149831]Introduction

During the last few years, social network sites (SNS’s) including MySpace, Bebo and Facebook have become common destinations for children as well as young people and adults. This thesis will focus on issues concerned with SNS’s and children.   Arguably, participation on these three social network sites is essential to being seen as “cool” at school and an important part of many children's social lives.  Whether children are doing their homework on the family computer in the living room or texting and surfing the web on their mobile phone, it may seem like children are connected at all times.
SNS’s are extremely popular among teenagers, and are rapidly growing in popularity with younger children as well.  Children using these SNS’s are able to create elaborate profiles, publicly articulate their thoughts, activities and relationships and write comments back and forth. Children are also able to use these SNSs to connect with others who might live halfway around the world as well as with their peers whom they pass every day in the corridors at school.  Children can use SNSs to express their emotions or even to perform unofficial background checks on other people they meet at parties and at school. For example, after they meet someone in person, a child might visit that the new acquaintance's site to find out if he or she might be someone they would like to be friends with. Arguably, these days, many children draw little distinction between real life and online life. They may use SNSs that are purposely designed for children such as Webkinz or Club Penguin, or SNSs designed for adults such as MySpace, Bebo, Twitter, Facebook, and others.   However, the focus of this study has been on MySpace, Bebo and Facebook, due to the limited time resources. This new phenomenon has not received extensive study, particularly with reference to children. There for it is the intention of this dissertation to explore the experiences of children who use SNSs in order to understand the positive and negative issues involved.   Importantly, also it is intended to benchmark areas of good practice in order for children to use SNSs safely.  

[bookmark: _Toc230013214][bookmark: _Toc230149832]1.2	Introduction to Social Networking

Boyd and Ellison define social network sites as web based services that allow individuals to
· Construct a public or semi-public profile within a bounded system,
· Articulate a list of other users with whom they share a connection, 
· View and traverse their list of connections and those made by others within the system. 

Social networking is the grouping of individuals into specific groups, although social networking is possible in person, especially in schools or in the workplace, it is most popular online. (2)
The term "social network site" is used to describe this phenomenon and is inter-changeable with the term "social networking sites". What makes social network sites unique is not that they allow individuals to meet strangers, but rather that they enable users to articulate and make visible their social networks to a range of individuals and groups.   Facebook was setup with the idea to get in touch with old friends and not make new ones like MySpace was. On many of the large SNSs, participants are not necessarily looking to meet new people; instead, they are primarily communicating with people who are already a part of their extended social network. Finding out if this is what children are doing on these sites is an aim of this thesis.

[bookmark: _Toc230013215][bookmark: _Toc230149833]1.2. New Media Effects
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Figure 1.1 World internet user stats 
Since entering the mainstream in the early-to-mid-1990s, the Internet has altered the way people interact with one another. As of March 2009 over one and a half billion (1,596,270,108) people worldwide had internet access. (3) There are now more children using the internet than adults with 98% have access to the internet either at home or in school. 

[image: This is a graph showing Households with access to the Internet, GB]
Figure 1.2 Percentage of households with access to the Internet in GB
According to the government’s national online statistics in 2008, there were 16 million households in Great Britain, 65%, that had access to the internet . This is an increase of just over 1 million households (7 per cent) over the preceding year and an increase from 5 million households (46 per cent) since 2002.   
There are now numerous ways and or environments that people and children are able to go online now. These are at home with the use of, pc’s, TVs, games consoles and even phones. They are also able to go online in the workplace, schools and libraries. This has led to a 24/7 environment for people and children to go online leading to both advantages and disadvantages that will need to be looked at later in chapter 2.
[bookmark: _Toc230013216]
[bookmark: _Toc230149834]Introducing the sites

This study will concentrate on three SNS and how children’s use of them is affecting these children. These sites are MySpace, Bebo and Facebook and are discussed in-depth in chapter 2.7.

[bookmark: _Toc230013217][bookmark: _Toc230149835]1.3.1 Facebook
Facebook is a free-access social networking website that allows people using it to add friends and send them messages, update their personal profiles to notify friends about themselves and can play games with one another.
[bookmark: _Toc230013218][bookmark: _Toc230149836]1.3.2 MySpace
MySpace is a social networking website targeted at a general audience. Launched in 2003, it became one of the most visited websites in the world within a few years. MySpace has an age limit of 14years old to use the site.
[bookmark: _Toc230013219][bookmark: _Toc230149837]1.3.3 Bebo
Bebo, an acronym for "Blog early, blog often", was founded in January 2005. Like Facebook, Bebo has an age limit of 13 for users to use the site. 

[bookmark: _Toc230013220][bookmark: _Toc230149838]1.4 Examples of SNS growth

Research by MC Marketing from January 2007 – January 2008 found that Facebook’s number of visitors grew by 688% from 1,630,000 to 12,840,000. In the same period of time growth experienced by the three target sites was 11% from 30,072,000 to 33,254,000 (4).  This is arguably evidence of significant growth.  Whilst this is a total figure, it could be suggested that the growth in the number of users will include a growth in the number of children who use the site.

[bookmark: _Toc230013221]


[bookmark: _Toc230149839]1.5.1 Positive experiences at SNSs 

As seen in 1.4 the rapid and substantial growth of these sites is encouraging more and more children to socialise on these sites. However, when a child uses these sites they are at risk of both positive and negative effects. Some of the benefits that apply to the children who are using these sites are:
· The ability to make new friends see 2.10.1
· The ability to keep up with the frequent use of existing and emerging technologies. See 2.10.1.
It could be suggested however, that the positive experiences discussed above are old activities that are being carried out in a new context, i.e. the Internet.  This will be explored further with reference to DeGeorge in chapter 2.11.2


[bookmark: _Toc230149840]1.5.2 Negative experiences at SNSs

Negative experiences include:
· The damage to children’s health see 2.10.2.
· The addictions to the sites see 2.10.2.

As noted above, the negative experiences outlined above once again are negative experiences executed in a new environment, that of the Internet.
These and other positive and negative effects are looked at in more depth within chapter two. And will be used later in the thesis along with the study conducted to make conclusions and recommendations about children using SNS.

[bookmark: _Toc230149841]1.6 CSR and SNS’s
The Corporate social responsibility is about how businesses align their values and behaviour with the expectations and needs of stakeholders . The CSR has had to have been looked at due to new ethical problems facing the creators and stakeholders of these SNS due to the rapid growth of these sites which has seen more and more children using them. The stakeholders of SNS’s can be illustrated in the following figure;


Figure 1.1 Illustration Stakeholders of SNS’s 
This has then produced new ethical problems for the sites such as the safety of the children when using the sites. Some of the larger sites like Facebook and MySpace however have signed a pact (Feb. 2009) with the European Union to improve the safety of the children when using the sites. It shall be looked at in more depth later in the study to see if the legislation is doing enough to help keep the children safe. 
Is the current CSR providing a safe and secure environment for children with the introduction of this new legislation it can be argued that at least the governments re trying to make it a safe environment for children. However if this legislation was to be improved or even made compulsory then it could provide more advantages to all stakeholders. This point will be looked at through the entirety of the thesis and will be answered in Chapter 5 along with solutions to other problems that may arise.
[bookmark: _Toc230013222]
[bookmark: _Toc230149842]1.6 The Research Aim 

The aim of this dissertation is to explore the issues involving children and SNS’s.

[bookmark: _Toc230013223][bookmark: _Toc230149843]1.7 The Research Objectives 

To achieve this aim, the research focuses on the following objectives.   

1) To analyse children’s use of social networking sites. 

To achieve this objective the literature review evaluated a range of material including the sites in this study, to identify the frequency of SNS use and the activities undertaken by children whilst on the sites. Online questionnaires are conducted within a case study of Bishop Gore Comprehensive School to collect primary data relating to the objective.

2) To evaluate the positive and negative impacts of the children’s use of social networking sites.
To achieve this objective the literature review evaluated a range of material including the sites in this study, to identify the impact of SNS use on children, for example, health issues, cyber-bullying and addiction. The online survey is then compared to the literature review.

3) To synthesise the primary and secondary research data to make recommendations to stakeholders for the safe use of social networking sites for children.
The secondary data collected in the literature review will be linked to the data collected at Bishop Gore and the implications evaluated to provide a set of recommendations for the key stakeholders such as Schools, parents, government.

[bookmark: _Toc230013224][bookmark: _Toc230149844]1.8 The Research Context

For this study Bishop Gore Comprehensive School kindly accepted to be the case school. Bishop Gore is an 11 – 18 mixed comprehensive school situated on the west side of the city of Swansea, located away from the centre of its designated catchment area. There are 1579 pupils of whom 213 are in the sixth form. 

This chapter has introduced the key themes.  Chapter two, the Review of Literature, explores these all these themes and more in-depth.


[bookmark: _Toc230149845]Chapter 2 – The Review of Literature

Within this chapter the researcher will attempt comprehensively review the phenomenon of social networking sites (SNS) and young people.  Emphasis will be placed on the positive and negative issues associated with social networking sites, habits of site users and attitudes of users.  The participants will focus on young people aged between 11 and 15 at Bishop Gore Comprehensive School. 
The research will take into consideration a broad range of sources including industry-produced material, current journals and professional publications as well as the academic literature that exists in the college libraries. In addition to these sources the World Wide Web (www) will inevitably be accessed for further referencing or clarification. Care will be taken in all circumstances to ensure that the original source is credited and documented. All referencing will be as up to date as possible and it is anticipated that all the reading material will allow for a clear and precise understanding of each objective that has been listed and its connection and relevance to the latest information that exists.  It is the argument of the researcher, however, that social networking sites are a recent phenomenon and unfortunately there is a paucity of academic literature upon which to build an extensive literature review; however, the researcher has made every effort to utilize the available material to the high standard the School of Applied Computing at Swansea Metropolitan University requires.
[bookmark: _Toc230149846]2.1 SNS

As seen in 1.2 the growth of the internet in the UK has contributed to the number of users that use SNS’s. SNS’s are a global phenomena with two-thirds of the world’s Internet population visiting social networking sites according to Nielsen (8). These sites have witnessed astonishing amount of growth as seen in 1.4. It can be argued that the cause of the growth of the internet and SNS’s is based on interactive technology and software, including Web 2.0. Web 2.0 is referred to as this idea of the "Web as a platform" (9). The idea of web 2.0 is instead of viewing the internet as a place where users view data it should be seen as a platform that allows users to get things done. This could be in the form of creating their own pages or applications to be used on the SNS’s. This growth of SNS’s has also been fuelled by the growth of broadband worldwide. There were 13.77 million broadband lines added in 2008 taking the world total to 410.9 million lines (10). Broadband allows users to access WebPages much quicker than the traditional 56k dial up speed because broadband can come in speeds up to 10mb in the UK which is 200 times faster than the 56k enabling users to open WebPages with large volumes of data, like pictures, quicker than before. The developments therefore of software and hardware facilitated the emergence of social networking and arguably made is possible.

[bookmark: _Toc230149847]2.1.1 Harmful effects of new media 

The concerns about the harmful effects of the media on young people and children have a long and well-documented history.  Social historians have traced the successive waves of anxiety that have regularly greeted the advent of new media and cultural forms across the centuries. It has been argued that the latest debates about the internet are merely just the latest manifestations of a tradition that stretches back through time about the concerns over video and television violence, so-called horror comics, the influence of sex in the cinema through to the penny dreadful and penny gaffs of the nineteenth century (11). 

Concerns about the harmful effects of the media on children and young people are evident.  An example of which is the 23 young people in Bridgend south Wales who all hung themselves within 20 months of each other. They were all friends on social networking sites including Facebook and Bebo and these links are being blamed on their behaviour (12). 
Dr Himanshu Tyagi (13) argues that:"People used to the quick pace of online social networking may soon find the real world boring and not stimulating, potentially leading to more extreme behaviour to get that sense of excitement”.  
It could be argued that children and young people live in a fast paced world and are bombarded with violence in the media, a lack of parental supervision at home and social influences that have created an atmosphere of acting out in the communities in which they reside physically and which they are part of, on an internet level. 
A study of American children (14) discovered these children have a large appetite for entertainment media and pack in 8 hours of exposure to it each day. The activities included in this 8 hour total are surfing the Web, playing video games, and listening to music, all with the TV on in the background. 
Steve Doughty writes that “n the modern era computer and TV are blamed for teenage violence and casual sex (15)”. A report by the good childhood inquiry also found this to be true saying that the computer and TV “were to blame for the tilt to more and more violence which can then breed more violence” (16). Another study by the Centre on Media and Child Health, based at Children's Hospital Boston, Harvard Medical School and Harvard School of Public Health, found that children's who view  violent television programming are more associated with peer isolation.  The Researchers who conducted this study also found that children who watched violent content spent less time with friends than children who watched non-violent programs (17).
[bookmark: _Toc230149848]2.2 Communication in the 21st century
 Arguably, in the last two decades the technological revolution has caused explosions in many sectors.  
Changes in the way children can connect to the internet are changing nearly as quickly as what they are doing online. A study by Nielsen (18) found that “Mobile internet use has skyrocketed in the UK in 2008, growing eight times more than PC-based internet. From the second to third quarter, mobile internet use increased 25%, from 5.8m to 7.3m users, compared to 3% growth for PC-based internet (34.3m to 35.3m)”. As well as using mobile phones to connect to the internet children can now also connect to the internet using video games consoles such as the Xbox using their service of Xbox Live.
As well as the different means of communication in the 21st century there are also different patterns emerging on how we are communicating. Consumer research company OTX conducted a survey of 3,000 people and they found that the opening of emails over breakfast was the very first productivity boost of the day, typically enabled by BlackBerry-style devices (19). Only a decade ago if you wanted to read your mail over breakfast you would have had to have to wait for the postman to deliver the post. Sarah Womback (19) writes that “Humans can now squeeze 31 hours of activities into a single day thanks to time-saving hi-tech devices” in the same article she then goes on to say that these new technologies and communication patterns are causing Young people to become an “alienated and that are turning into a white faced generation who are hooked on playing violent computer games in their darkened rooms (19)”.  She also says that (19) “attention spans are being reduced to milliseconds” due to the instant nature of computers. The art of conversation has been vandalized by the arrival of emails and text messages. These are some of the worries that this thesis will look at to see if this new means of communication- SNS, are actually affecting children or if they are just unfound concerns.

[bookmark: _Toc230149849]2.3 Child Internet Safety Study
A survey commissioned by Cox Communications and NCMEC2 found the following results about children’s online behaviour.
[bookmark: _Toc230149850]2.3.1 Online Behaviour:
Children have established significant presence on social networking web pages: 61% of 13- to 17-year-olds have a personal profile on a site such as MySpace, Friendster, or Bebo. Half have also posted pictures of themselves online. 
· 71% reported receiving messages online from someone they don’t know.
· 45% have been asked for personal information by someone they don’t know.
· 30% have considered meeting someone that they’ve only talked to online
· 14% have actually met a person face-to-face they they’ve only spoken to over the Internet (9% of 13-15s; 22% of 16-17s) (20).
[bookmark: _Toc230149851]2.3.2 Perceptions of Internet Safety:
The same report found that 20% of children reported that it is safe to share personal information on a public blog or social networking site. It also found that, 37% of 13- to 17-year-olds said they are “not very concerned” or “not at all concerned” about someone using their information for other things. The report did however find that if families take the time to talk to their children about internet safety then this helped to reduce the threats to these children being online. 36% of youth, girls and younger children most notably, confirmed that their parents or guardians have talked to them “a lot” about online safety, and 70% said their parents or guardians have discussed the subject with them during the past year. Again children whose families have talked to them “a lot” about online safety have an IM name or pictures of themselves on the Internet, compared to children whose families have not talked to them at all. More children who’ve talked to parents or guardians also ignore messages from unfamiliar people, refuse to reply or chat, block unknown senders, and report these occurrences to trusted adults.  
These findings seem to show that if a child is educated about the dangers of social networking sites then they are safer when using them. After the study conducted for this thesis is completed and if it shows that the children feel they need to be kept safer online then this will be put forward as a recommendation to both the sites and parents in order to keep children safer.

[bookmark: _Toc230149852]2.4 Why do children use SNS’s

A report entitled Young People, New Media found three key areas as to why children use social networking sites which are:
1. Insufficient outdoor activities
• A substantial majority (66%) of children and young people aged 9-17 think there is not enough for them to do in the area where they live (21). It could be argued that due to them not having anything to do then the internet becomes an area of play.
2. Parental fears
• Parents are deeply concerned about their children’s safety outside the home (21).  It could be argued that this then leads the children to spend more time in the home so the uses of SNS’s would become a valuable means for socialising with peers.
3. Media-rich homes
• Possibly by way of compensation, increasing numbers of young people are provided with a rich media environment at home. (21) This seems to support the figures in chapter 1.2 where more and more UK households are having the luxury of the internet available.
This report  entitled Young People, New Media has established three reasons for why children use SNS’s but there are also others which can include children using SNS’s as the Internet today is a part of their natural environment (22). Children are now exposed to the internet in IT classes in school and the majority have a pc at home with internet access, 16 million households in Great Britain 65% had Internet access in 2008. (23)
Michael McNamara (24) gives a reason for children social networking as “making new friends and communicating with existing ones has always been a popular pastime for children”. Social networking web sites make it easy for children to do this from the comfort of their own computer. Another possible reason could be the ability to create an online world which children can express their creative thoughts without really caring what anybody thinks and enjoy making their page as individual and unique as possible.(25)
Most sites, such as Bebo, MySpace and Facebook, set a minimum age of between 13 and 14 to create a profile but none actively enforce the age limit. This therefore allows children under the age of 13 to use a fake date of birth to join these sites with ease.
Ofcom’s (26) survey of 5,000 adults and 3,000 children found 49% of those aged between eight and 17 have a profile. This proves that these social networking sites aren’t enforcing the minimum age at all as even children as young as 8 are able to join up.
More results from this survey by Ofcom are shown below.
	Age Range 
	Results

	8-17 yr olds who have an online profile
	49%

	16+ who have an online profile
	22%

	8-17 yr olds who use Bebo
	63%

	8-17 yr olds who use Facebook
	18%

	8-17 yr olds who use MySpace
	37%

	On average adults have profiles on how many sites

	1.6 sites


Figure 2.1 Results from Ofcom’s survey (26)
	Other Findings
	Results

	Why 8 to 17-year-olds use SNS
	59% use social networks to make new friends

	% of parents that do not know if their child’s profile is visible to all
	16%

	% of parents say they set no rules for their children’s use of social networks
	33%

	% of children say their parents set no rules for use of social networks
	43%


Figure 2.2 More Results from Ofcom’s survey (26)
The statistics from both tables show that more and more young children are using these SNS and many of them are defying the age limit set by the sites in order to create a profile. This fact is backed up by the study, carried out by ID protection website Garlik which found that around 750,000 underage children are using sites such as Facebook, Bebo and MySpace, according to their research (27). 
The results from the Ofcom study also found that an extremely high number of parents set no rules for their children when using these sites and some didn’t even know that their child’s profile would be visible to other people. With Ofcom finding that 1/3 parents set no rules (26) and as previously talked out in 2.1.1 children who are educated about how to use these sites are statistically safer when using them.

Most social networking websites also offer additional features. In addition to blogs, which is a short for "web log", and that is exactly what it is, a web site that is like a log or journal (28). Members can express themselves by designing their profile page to reflect their personality. The most popular extra features include changing backgrounds and font styles. An article from the herald again supports the fact that children are using these sites for these reasons as Vicky Allen quotes “She likes the way you can change the template of a page using elements called "skins"” (29). 
Even though you would think that only an older generation need to keep in touch with past friends children also feel the need also in an article by the Sunday herald on SNS it was found an interview stated her reason for using SNS to be the same. Swanson was around 13 years old when she first started using Bebo to keep in contact with friends after she moved school (29). 

So even though there have been concerns and worries such as the increase in sex and violence that has been blamed on new media like social networking, young people still use social networking sites for a variety of reasons as just discussed. 


[bookmark: _Toc230149853]2.6 History of social networking sites

The first and earliest example of internet socialisation was multi user domains (MUD’s),  developed in the late 1970s, MUDs allowed participants to enter a text-based fantasy world through their Internet servers this is where users would interact in a role-play that more commonly than not had the theme of science-fiction or medieval characters. During the 80’s the internet continued to grow in both its usage and sophistication. Newsgroups were organized along broad lines; for example, one that began with the prefix "rec" focused on recreational activities, such as video games or television programs. Newsgroups helped people from around the world meet one another in an online setting to discuss shared interests (30).
Then, in 1988, a Finnish computer programmer named Jarkko Oikarinen developed the first Internet Relay Chat (IRC) (31).   IRC allowed Internet users to communicate with one another instantaneously in a chat room setting.  
Soon after the development of IRC's, the internet service provider called America Online (AOL) appropriated the technology. AOL used the technology to create chat rooms that then became an immediate hit; many credit them with sparking the general public's interest.   Internet chatting quickly proved to be most popular with the computer proficient computer user’s youth of the 1990s and early 2000s. This could be down to the fact that this generation was growing up with computers and using them in schools and at home more frequently than older generations.(32)
However though according to the definition of what is a SNS, the first recognizable SNS site launched in 1997. SixDegrees.com allowed users to create profiles, list their friends and, beginning in 1998, surf the friends lists. While SixDegrees attracted millions of users, it failed to become a sustainable business and, in 2000, the service closed. This is down to early adopters who complained that there was little to do after accepting Friend requests, and most users were not interested in meeting strangers. 
The next wave of SNSs began when Ryze.com was launched in 2001 to help people leverage their business networks. In particular, the people behind Ryze, Tribe.net, LinkedIn, and Friendster were tightly entwined personally and professionally, as they believed that they could support each other without competing (33)
Friendster launched in 2002 as a social complement to Ryze. It was designed to compete with Match.com, a profitable online dating site.(34) Friendster was designed to help friends-of-friends meet, based on the assumption that friends-of-friends would make better romantic partners than would strangers (35). Friendster grew to 300,000 users through word of mouth before traditional press coverage began in May 2003 (36).As Friendster's popularity surged, the site encountered technical and social difficulties (37) 
Friendster's servers and databases were ill-equipped to handle its rapid growth, and the site faltered regularly, frustrating users who replaced email with Friendster, they then had to go back to using email to communicate with each other instead of using the messaging system which was available on Friendster. 
From 2003 onward, many new SNSs were launched.  Most took the form of profile-centric sites, trying to replicate the early success of Friendster or target specific demographics; they would want to do this as they could tailor their site for the specific needs of a social group e.g. Asian Americans as done by AsianAvenue. 
MySpace was launched in 2003 to compete with sites like Friendster, Xanga, and AsianAvenue (38), after rumours emerged that Friendster would adopt a fee-based system, users posted Friendster messages encouraging people to join alternate SNSs, including Tribe.net and MySpace.  MySpace differentiated itself by regularly adding features based on user demand and by allowing users to personalize their pages (37). 
Teenagers began joining MySpace en masse in 2004. As teens began signing up, they encouraged their friends to join. Rather than rejecting underage users, MySpace changed its user policy to allow younger children onto the site. They changed their policy so that users could no longer browse every member so it would be safer for minors to join (39). As the site grew, three distinct populations began to form: musicians/artists, teenagers, and the post-college urban social crowd. 
Then, in July 2005, News Corporation purchased MySpace for $580 million (BBC, 2005), attracting massive media attention. Afterwards, safety issues plagued MySpace. The site was implicated in a series of sexual interactions between adults and minors, prompting legal action. A moral panic concerning sexual predators quickly spread (40)


[image: ]
Figure 2.3. Timeline of the launch dates of many major SNSs and dates when community sites re-launched with SNS features 

[bookmark: _Toc230149854]2.7 Comparing the Sites

[bookmark: _Toc230149855]2.7.1 The Sites
[bookmark: _Toc230149856]2.7.1.1 What is MySpace?
MySpace is a social networking website targeted at a general audience. This is because if you target everyone then there is more chance of gaining more and more members. Launched in 2003, it became one of the most visited websites in the world within a few years. With almost a billion visits per month, MySpace is the most popular social network. It is argued by bouttell.com (41) that the reason for this is because MySpace offers everything to everyone. It is not just a social networking site that concentrates on socialising but it also has all the features of every other SNS but all on one page. For example Utilizing a system of adding friends to your network, the ability to customize your profile, write blog entries, play favourite mp3 tracks, join groups and enter discussions.

[bookmark: _Toc230149857]2.7.1.2 What is Bebo?
Bebo, an acronym for "Blog early, blog often", is a social networking website, founded in January 2005. Bebo offers three privacy levels: public, private and fully private. Public profiles can be seen by any user, except that profiles of users younger than 16 years are seen only by logged in users. Private profiles are seen only their friends and members of any school or college they have joined. Fully private profiles are ones that have not joined any school and so only their direct friends can view their profile. If a user chooses the 'Public' option, they can also set age restrictions on who can contact them. Age restrictions do not apply to direct friends. Bebo also allows a user to set their photos to private, so only friends can see them and can stop others from copying them too.
[bookmark: _Toc230149858]2.7.1.3 What is Facebook?
Facebook is a free-access social networking website that is operated and privately owned by Facebook, Inc (42). "2008 growth puts Facebook in better Position to make money (43)". Users can join networks organized by city, workplace, school, and region to connect and interact with other people. People can also add friends and send them messages, and update their personal profiles to notify friends about themselves. The website's name refers to the paper Facebook depicting members of a campus community that some US colleges and preparatory schools give to incoming students, faculty, and staff as a way to get to know other people on campus. This is an American invention as are most of the social networking sites, there is no specific reasoning for this but it could be down to the boom of Silicon Valley in the US. 
Mark Zuckerberg founded Facebook with fellow computer science major students and his roommates Dustin Moskovitz and Chris Hughes while he was a student at Harvard University. Website membership was initially limited to Harvard students, but was expanded to other colleges in the Boston area, the Ivy League, and Stanford University. It later expanded further to include any university student, then high school students, and, finally, to anyone aged 13 and over. 
Here is a table comparing the main features of all three of the sites with what they offer to a user.






	
	Facebook
	Bebo
	MySpace

	Custom Skins – ability to change the page style of your profile
	N
	Y
	Y

	Customize Code (HTML or CSS)
	N
	Y
	N

	Personalized URL– e.g. www.myspace.com/matt
	N
	Y
	Y

	Photos
	Y
	Y
	Y

	Privacy Settings– ability to set your profile to different security settings
	Y
	Y
	Y

	Networking Features e.g. chat rooms, instant messaging and groups
	Y
	Y
	Y

	Search – e.g. by name, area, school
	Y
	Y
	Y


Figure 2.4 a comparison of the three SNS’s features
As the data shows the three sites are fairly similar in the features that they offer to users. Bebo is the site that is able to be customised the most which could be a reason for it popularity with children as “Children can express their creative thoughts without really caring what anybody thinks and enjoy making their “online diary” as individual and unique as possible” was suggested earlier in chapter 2.4 to be a reason for children using these sites.

[bookmark: _Toc230149859]2.7.2 Comparing growth

[image: ]
Figure 2.5 Bebo, Facebook and MySpace growth figures January 2007 – January 2008 (44)
As figure 2.5 shows there has been an 11% increase in the unique numbers of visitors to the three target sites in the year Jan 07 – Jan 08. The largest growth for one of the single sites was by Facebook with their growth being 688% in the same year. The possible reasons for such a rapid growth have already been looked at when children are concerned which were such things as insufficient outdoor activities, parental fears and media-rich homes. Reasons for why the average adult user will now be looked at quickly as both adults and children are using social networking sites.

[bookmark: _Toc230149860]2.8 Reasons for SNS Growth in General

There are multiple reasons that social networking sites such as Facebook are rapidly growing. The availability of the internet is one of these reasons, 79% of High income families in the UK have internet access (23).Internet access in Great Britain alone has steadily been increasing and in 2007, 61% of all homes had internet access (23).
Another reason is the number of different things to do on these sites. A typical user can view friend’s photos, type messages to one another, watch TV clips, listen to music and also play games.

[bookmark: _Toc230149861]2.9 Technologies that makes social networking sites possible

There are two types of networks on the Web: networks of websites or blogsites (or individual pages therein) where the network tie is the hyperlink, and networks of individuals in social networking services (SNS) such as Facebook, where the ties are “friendships” (where a user requests and gains permission to list another user as a friend on his or her profile) or joint membership in groups (for example, for alumni of particular universities).

[bookmark: _Toc230149862]2.10	Positives and negatives of social networking sites

[bookmark: _Toc230149863]2.10.1	Positives

It is commonly appreciated that children do require some protection on the Internet due to there being some many harmful and inappropriate material shown online, but when there is a filter it may also prevent them from experiencing a range of positive consequences. Indeed in some circumstances negative and positive effects may be impossible to separate depending on the personal opinion. Social networking sites offer many positives for children networking socially online. They include: 
· The ability to Practicing social skills. Online children get a chance to meet all kinds of people from within the safety of their own homes. Because socializing via technology isn’t as immediate as face-to-face interactions children have more time to think about a situation before they respond. This is an opportunity for them to experiment with greetings, responses and general socialising skills (45).  And will this be explored during the development of the study 

· Making new friends/keeping in touch with old friends.
Children who use social networking sites have the chance of making new friendships but also staying in touch with friends that have moved away. An article by Johanna Peace tells the reader how two roommates from college found out all their shared interests likes and dislikes via Facebook before every having met each other (46).

· Defined/guided social interaction. 
Some examples of focused interaction online include buddy/friend lists, moderated themed chat rooms or message boards, and, for younger children, the opportunity for parents to help a child by typing or reading along some of the time. This can help children build skills and confidence that will help them become more independent as they mature. (45)
· Creating private social spaces. 
More and more public places are watched so closely by adults that kids (especially teens) feel they can’t gather in groups without parents or another authority figure keeping track of them (45). So the use of these sites enables the children to chat in an adult free zone.
· Identity experimentation. 
Kristin Stanberry (45)writes “A child can create an identity online that is different from what he normally presents”. For example this could be a child who has a love for gardening can join a gardening group on a social network site without the threat of bullying. 
· Frequent use of existing and emerging/changing technologies. 
Technology is evolving faster than ever before. As children learn to adapt to new technologies (or new applications of existing technologies), they will be better equipped to adapt to future technology (47). This will help them quickly assess the risks of communicating through these new methods and adapt their behaviour to maintain control over their own safety. 

[bookmark: _Toc230149864]2.10.2	Negatives

As well as positives there are also negatives to social networking sites which shall now be studied.
Bullying – including imitation (in the form of aggression or anti-social behaviour)  cyber bulling is a big problem as the internet is available 24 hours a day 7 days a week which leaves the children open to insult for the same period of time (48). This bullying online will be looked at in the research that is to be carried out later in the thesis.
Sexual content –inappropriate pictures added by users or images in groups. Once a child registers with a social networking site there is no limit on what they can do. Therefore they could easily search groups that are unsuitable for them freely and with no restrictions.

Advertising – in relation to misleading claims, or inappropriate adverts for minors. One of the crudest levels of advertising on the internet is the use of banner ads. Banner ads are probably the most basic kind of advertising. A banner add works by attempting to get children to click onto them which will then lead them onto a different site too which they were viewing. While some banner ads are static, others use music, animation or film clips to appeal to children in an attempt to gain more visitors to the sites they are advertising.(49)
Inappropriate or unwanted contact with others – for example in the form of bullying which was looked at previously or in the form of stranger danger. Previously in the chapter a study by a survey commissioned by Cox Communications and NCMEC2 found that 71% of the children studied reported receiving messages online from someone they don’t know (20). Research will be conducted to find the number of children in the local school that have had similar problems with strangers.
Health – for example poor eyesight due to the large amount of time spent online is also a problem for children using social networks. Dr Aric Sigman (50) says “the amount of time we spend with each other has slumped dramatically and in turn is damaging our health”.
He also says that “our devotion to such sites could alter the way genes work, upset immune responses, hormone levels, and the function of arteries, and influence mental performance (50)”. 
There are also physical health issues that need to be looked at such as RSI which is repetitive stress injury. Repetitive strain injury is caused my performing the same action or movement many times in succession or within a short period which puts your muscles and tendons under great strain as they will normally be tense (51). Research in Australia has revealed that 6 out of every 10 Australian children using laptop computers at school are suffering from upper limb disorders (52). 
Eating disorders. 
Anorexia/bulimia - Organizations have joined together to remove "Ana Sits" – (sites that glorify anorexia) from the internet only to see the use of Facebook and MySpace replace those banned sites (53). Some organizations join social networking sites portraying themselves as a positive support system only to be revealed trading pictures of anorexic members and their weight loss diets (53). Children are the most susceptible to this new form of peer pressure as it becomes much easier to locate someone with the same negative behaviour pattern to identify with receive negative feedback (53).
Obesity- due to the large amount of time children are spending online on social networking and other sites, they are spending less and less time outside playing with peers. By 11, 33% of children are overweight or obese; data from the National Child Measurement scheme shows (54) .However this could be argued that it is not only due to social networking but down to both the environment the child grows up in and the ease at which fast food is available now in the UK (55). 

Education - Students who fall behind and then try to catch up by getting lessons notes online often do not pass modules and classes (56). Reduced levels of educational achievement due to the amount of time spent online and the neglect of homework will be looked at in the thesis to find if this is a problem or not.

Addiction - MySpace and Facebook have become addictions in our society. Similar to people who are dependent on drugs or alcohol, social networking junkies count the minutes to their next profile fix, checking their computers multiple times per day to see how many shout-outs, virtual drinks or new friends they've acquired (57). The amount of time spent logged on and how often the children log on will be studied within the survey carried out in this thesis
[bookmark: _Toc230149865]2.11	Bullying and Cyber bullying 
[bookmark: _Toc230149866]2.11.1 Bullying
Bullying is the act of intentionally causing harm to others, through verbal harassment, physical assault, or other more subtle methods of coercion (58).
Arguably, the growth of activity on the internet has also led to an increase of negative activity, including in this case bullying.  

[bookmark: _Toc230149867]2.11.2 Cyber Bullying

DeGeorge (59) argues that “the internet creates new ethical issues and dilemmas”. However others such as Groucutt and Griseri (60) argue that the problems might not be new e.g. bullying, sex and violence but the content in which they are seen is. For example bullying has gone from the playground to internet and therefore such areas as Cyber bullying need to be looked at for this study.

Belsey (2007) (61) defines cyber bullying as involving “the use of information and communication technologies to support deliberate, repeated and hostile behaviour by an individual or group that is intended to harm others.” 
There are many different mediums that cyber bullying can take place on. An American study into online bullying and found the following results from their research:
A total of 3,767 middle school students ages10-15 depending on how old they were when they started school completed a questionnaire on their experiences of online bullying, both receiving and issuing abuse (62).
The results of the study found that 11% had been electronically bullied at least once in the last couple of months prior to them taking part in the study (62). 7% indicated that they were bully; and 4% had electronically bullied someone else at least once in the previous couple of months (62). The most common methods for electronic bullying involved the use of instant messaging, chat rooms, and e-mail. Importantly, close to half of the electronic bully victims reported not knowing the perpetrator’s identity (62).

Another study by NCH and Tesco Mobile conducted on 770 children ages 11-19 found that 20% of the children had experienced bullying or threats via e-mail, internet chat room or text message (63). The most common form of bullying was by text messaging. However almost three quarters of the children had been bullied by email, internet chat room or text message said they knew the person who bullied or threatened them, while a quarter said it was done by a stranger (63).

The implications of these studies have shown that cyber bullying is a problem for large numbers of children, and it will be one of the areas looked at in the study that will be carried out in this thesis.

[bookmark: _Toc230149868]2.11.3 The Outcomes of Cyber bullying

Due the 24/7 nature of the internet children are at risk of being bullied not just in the classroom or play ground but also in their own homes. Some of the more general effects of cyber bullying include poor performance at school, depression and low self-esteem (64). 

[bookmark: _Toc230149869]2.11.4 Bullying prevention

Facebook, MySpace and Google have signed a pact (Feb. 2009) with the European Union. The aim of this act is to improve safeguards against the bullying and abuse of children/teenagers online. The agreement signed by site operators in the EU commits them to limit the risks of misuse by providing a report abuse button. This button allows users who are receiving inappropriate contact from or conduct by another user to a site admin. The admin can then in turn pass the information over to the local police if the complaint is of a serious nature. As well as the addition of the abuse button the sites must also make sure online profiles and contact lists of underage users are set to the highest privacy settings to ensure they are not obtainable on search engines. (65)
However this pact is voluntary, and even though it aims to push the same minimum safeguards on network sites used across Europe is it doing enough? After research has been conducted in this study this legislation will be looked at and it shall be concluded to see if this legislation is doing enough to protect the children or not.

[bookmark: _Toc230149870]2.12 Issues of privacy on the Internet

Privacy issues on the Internet relate to two major concerns. The first concern is the users’ capability to control the speed, sort, and sequence of the information they view. Spam, or unwelcome business e-mail, is a control concern because it violates privacy, and steals resources (66). It could be argued that this has relevance to social networking sites such as Facebook, Bebo and MySpace as they produce huge amounts of spam emails whenever something happens concerning the child happens.
The second concern of privacy relates to the capability of the children to address and recognize how organizations collect and use personal information on the Internet. Many Web sites require visitors to identify themselves and provide information about their wants and needs especially social networking sites. Some Web sites even track visitors’ “footsteps” through the site by storing a cookie, which is a small file on the child’s online behaviour e.g. what sites they view (66).  This is then a problem when concerned with children as they are often very unaware about how the technology that makes these sites works. Meaning they would have little to no understanding of how a cookie was to work and would therefore be totally unaware about their details being stored and used by other companies online. 
[image: ]
Figure 2.6 Privacy Settings Available on Facebook (67)

As you can see in figure 2.6 Facebook does have privacy settings that allow users to set who can see their profile, search for their profile and what items are displayed on their “wall”, but in finding these settings you have to look through large areas of the sites which is not something the average child would do.
[bookmark: _Toc230149871]2.12.1 Privacy on Facebook an example SNS 

Due to the time constraint of this thesis it was only possible to look at one of the sites for privacy issues so Facebook was chosen as it is the site the researcher is most comfortable with. There are two principles when it comes to privacy in Facebook. Facebook’s mantra is for the children to have complete control over their data or information and have access to the information that other people wish to share (67). Apart of the terms and conditions of Facebook allows the site administrators to access a users profile and computer, as well as tracking the user’s usage (68).
Privacy problems for the user
In order to install an application, a Facebook user must first agree to "allow this application to...know who I am and access my information." Users not willing to permit the application access to all kinds of data from their profile cannot install it onto their Facebook page.
[image: ]
Figure 2.7 Screenshot of adding an application (69)


[bookmark: _Toc230149872]2.13 How do SNS’s make money?
A means of making money by the owners of these sites is through advertising. 
[image: ]
Figure 2.8 adding an advert onto Facebook
Facebook allows users or companies to upload image ads onto its site; the service is free to add your advert to their site. Facebook then makes its money by clicks, every time a Facebook user sees the advert and clicks on it the owner of that add has to pay Facebook from either $0.01 -$1 per click. Facebook allows owners to set a limit of how much they are willing to spend each day and once that limit is met the advert will not be seen on Facebook again until the following day.(69)
SNS’s are currently a very popular acquisition to big businesses due to the amount of money that they can generate through advertising. MySpace recently became the most visited website in America and its purchase in 2005 by News Corporation for $580m now looks like a masterstroke. Other media groups and investors are crowding around other such websites such as Facebook in order to purchase them.(70)

[bookmark: _Toc230149873]2.14 The Future of social networking

The future of social networking is seen to be on mobile phones (71). On most of the new phones on the market the user has the ability to be able to browse the internet quickly and cheaply. Phones know where they are, thanks to in-built GPS satellite technology or triangulation from mobile phone masts. They can then tell if other phones are in the same area. Bluetooth short-range radio technology is also standard on most mobiles and with this phones can pick up the presence of other Bluetooth-enabled phones within about 20 meters (72).
A company based in Berlin, Germany, has recently launched its new mobile social networking service. The service called aka-aki already has 3000 German users in just over one month. To be able to use this service the users must download a free application to their mobile phones. The phones then use the pre mentioned Bluetooth technology to search for users. Once the phones finds a local user it will make a noise enabling the user to then check who it is and choose to access that person's profile, message them and, if they want, go over and have a chat in person (71).[image: ][image: ][image: ][image: ][image: ]





[bookmark: _Toc230149874]3. Research Methods

[bookmark: _Toc230149875]3.1 What is research?
Research is defined as human activity based on intellectual application in the investigation of matter (73).
[bookmark: _Toc230149876]3.2 What is research methodology?
Research Methodology is all of the techniques, methods and procedures adopted in terminology work to carry out terminology research (74). 
When creating a dissertation B.L Massingill (75) states a sequential and structured approach is advisable. The research process, illustrated within the figure below, demonstrates the research process I must undertake
[image: http://wilderdom.com/courses/surveyresearch/images/ResearchProcess.png]
Figure 3.1 The Research Process (76)
From the diagram above you can see that choosing the appropriate research strategy and data collection methods is crucial to continuing my dissertation. 
The “research onion” (77) has been identified as useful for the thesis looking at social networking sites – negative and positive issues.  All philosophies, research approaches and data collection methods revolve around the onion as depicted below:



[image: C04NF001]
Figure 3.2 The Research Onion (77)

For this dissertation the onion in figure 3.3 was implemented for the research.

[image: ]
Figure 3.3 My research onion adapted from Saunders et al 
The research philosophy that was chosen was a phenomenological one. This means that the information gathered and can then be interpreted by the researcher. Whilst this involves the researcher to be subjective and may involve subjective bias, it is argued that the researcher ensured his independence and honesty at all times.   The study used a survey and it was decided that it would be an electronic one because of the difficulties for persons to gain access to schools and children, even for the purposes of research.  The survey received pilot feedback , and with the approval of the school, supervisor and School of Applied Computing was approved.  The data was then recorded using the software that the website surveymonkey.com provided. This then meant that security and privacy issues were acceptable due to the site covering these needs.  It was not possible to interview the children and possibly it would not be appropriate to have interveiwed the teacher because whilst the survey was conducted during school hours, SNSs are arguably not educational. However, when research can be triangulated and receive authority from another source, the results are valiated by a seaparate source.  The data was transcripted and put into Microsoft excel and the results were clear and in graph form .  The researcher then interpreted the information gathered taking into consideration the literature review and with particular reference to the aim and objectives always being uppermost in mind.

[bookmark: _Toc230149877]3.3 Research philosophy and approach

 The phenomenological research philosophy has been utilised to conduct the dissertation research. To justify this: Collis and Hussey (78) , states that: the phenomenological concept “is concerned with understanding human behaviour. This approach stresses the subjective aspects of human activity by focusing on the meaning, rather than measurement of social phenomena”.

The main features of the philosophy can be seen below.
Phenomenological
· Tends to produce qualitative data
· Uses small samples
· Concerned with generating theory
· Data is rich and subjective
· The location is natural
· Reliability is low
· Validity is high
· Generalises from one setting to another (78)

The phenomenological philosophy is ideal for the research of this dissertation as it is primarily concerned with generating theory from qualitative data. The sample used in this thesis will also be small as it shall only be a few classes of children from Bishop Gore School. The data that shall then be recovered from these children will hopefully be rich and subjective. However though the reliability of this data will be low due to the responses are coming from children and these can be seen as unreliable. The validity however though will be high as the children are the correct age for the study and also hopefully will all have experience in using social networking sites.

[bookmark: _Toc230149878]3.4 Inductive approach

The main points that the inductive research approach aims to achieve are stated below by Eisenhardt (79):
· Aims to build theory
· This involves collecting data, analysing it, and then developing theory.
· The outcome will be to add to the body of knowledge in the field.

However not all three of these points fit when considering this dissertation. The study needs data to be collected and then to be analysed within chapter four so that conclusions can be made in chapter five which will then hopefully add to the body of understanding in the field which does tie in with the third point. 
A final reason given by e for the inductive approach being suitable for the dissertation is:
· Is suitable when the topic is new, has much debate  and/or there is little existing literature (79)

This is diffidently the case when looking at the new phenomena that is social networking as it is a young one with the topic having little academic literature available for reference and study.


[bookmark: _Toc230149879]3.5 Research Strategy
[bookmark: _Toc230149880]3.5.1 Case study

The case study analysis is an extensive examination of a single instance of a phenomenon of interest and is an example of a phenomenological methodology. The importance of the context is essential and again Eisenhardt refers to a case study as: “a research study which focuses on understanding the dynamics present within a single study (79).” 

Therefore a case study approach implies a single unit of analysis, such as a company, school, event or technology. This is perfect for this thesis as the single case that shall be looked at within this dissertation shall be children at Bishop Gore school.

To back this up Yin (80) identifies the following characteristics of a case study research:

· The research aims not only to explore certain phenomena, but to understand them within a particular context. The phenomenon look shall be looked at within this thesis is SNS and the context is how children- in Bishop Gore, are using these sites.
· The research does not commence without a set of questions and notions about the limits within which the study will take place. This would be the research conducted in chapter two which shall lead onto the online questionnaire being produced.
· The research uses multiple methods for collecting data which may be both qualitative and quantitative – for this thesis only one method shall be used which will be an online survey/questionnaire given to Bishop Gore School but the results will be both qualitative and quantitative due to some questions being open ended.

[bookmark: _Toc230149881]3.5.2 Weaknesses of Case Studies

Even though a case study has been chosen for this particular study, there are like all methods, some weaknesses that need to be addressed and overcome. According to Robert K. Yin (80) these include; 

· Access to a suitable organisation is often difficult to negotiate;
· The process of the research can be very time consuming;
· It is difficult to decide where to place the boundaries of the study.

The problem of gaining access to a suitable organisation was overcome by emailing all the local school until a suitable school agreed to take part in the case. See appendix A. The fact that the research was time consuming is not a factor that is easily overcome due to the nature of the study and the constraints put on the researcher. Deciding where to place the boundaries of the study was a problem that was helped by the fact that the researchers work having to go before the SMU ethics committee as well as gaining Bishop Gore’s approval, before it could go out to the children see appendix B for emails from school requesting alterations.

[bookmark: _Toc230149882]3.6 Research Resources

The two main sources of data that exist and are used in this thesis are primary and secondary data. However preparatory research (groundwork) was needed to be conducted before the study. 
3.6.1 Preparatory research 
This ground work was a role play as a 13 year old boy joining the social network site Facebook. This role play was carried out with the consent of both the project supervisor, the child’s parent and with consent of the child L. Registration was able to be completed without any parental knowledge or involvement. Immediately after joining the site L joined groups that were arguably unsuitable. See screen shot.
[image: ]
Figure 3.3 Screenshot of L having joined a poker game at age 13 (69)
As the role-play developed, L has been approached to become friends with a 24 year old male “MD” who is unknown to both him and his parents.


[bookmark: _Toc230149883]3.6.2 Primary data

Primary data is data that has been compiled for a specific purpose, and has not been collated or merged with others (81). The primary data collected for this thesis will be the survey that shall be made by the researcher then sent to Bishop Gore School for the children to complete.

[bookmark: _Toc230149884]3.6.3 Secondary data

Secondary data – is information that has already been written, and has collected for some other purpose. Sources include census reports, trade publications, and subscription services (82). The secondary data used for this thesis is contained in Chapter 2 and includes such things as surveys, articles, books and websites concerning children and social networking. The research gained gave me the base to start my own studies on the effects of social networking on children. 

[bookmark: _Toc230149885]3.5 Data collection methods

There are various advantages and disadvantages for the types of data that can be collected online. Much of the data gathered is going to be based on self-report measures and this has its own set of limitations (83). There are several types of social networking data that particularly lend themselves to online collection, such as: questionnaire based studies, psychological tests, participant observations and interview based studies. This is not an exhaustive list but it represents the most common methods of data collection.


[bookmark: _Toc230149886]3.6 Types of questionnaires
For this thesis the most suitable type of data collection method was a questionnaire. Reasons for this shall now be looked into.

[image: ]
Figure 3.4 the different types of questionnaire available to this study (77)
Saunders et al (77) show the different types of questionnaire that could be used in this thesis as seen in figure 3.4. The decision was made by the researcher to use a self-administered, internet-mediated questionnaire which shall be hosted on an internet site named surveymonkey.com. Both the advantages and disadvantages of using this method shall now be looked at.

[bookmark: _Toc230149887]3.6.1 Advantages of questionnaires

Richard T. A. Wood and Mark D. Griffiths (83) states that “the online questionnaire saves time in terms of administration and data inputting”. They also argue that it can “save paper and other physical resources” which are a plus for this dissertation as the researcher would not have to spend large amounts of money getting paper questionnaires made. There are also other advantages such as free software available online to create and host the survey which for this dissertation shall be using surveymonkey.com. These sites also supply free secure storage of results for analysing the data once collected. 

The online survey may be particularly useful for the discussion of sensitive issues that participants may find embarrassing in face to face for example the issue of cyber bullying that this dissertation shall look at. The reason that an online questionnaire is useful for this is due to the nature of this medium, it means that a relatively high degree of anonymity can be maintained and participants may feel more comfortable answering sensitive questions on their computer rather than in a face-to-face situation. However, it must be noted that anonymity may be compromised for example if the participants are required to enter an email address so when creating the survey it must be remembered that the children need to be kept anonymous for ethical reasons.

Questionnaires are also an efficient way of collecting responses from a large sample of people (same set of questions) (84) .Standardised questions are more likely to be interpreted in the same way by all respondents. Questionnaires require less skill and sensitivity to administer than interviews. They also reduce the possibility of interviewer bias as the researcher shall not be present at time of completion.

[bookmark: _Toc230149888]3.6.2 Disadvantages of questionnaires

The first disadvantage of online questionnaires is fraud according to D.Roos (85). There are several security measures that a company can use to decrease survey cheaters and maintain high panel integrity:
· The first solution to combat survey fraud is invitation only. This is when the target is issued with an email to participate in the survey (85). This shall be used in this thesis as once the survey is completed an email link containing the survey will be sent to Bishop Gore school. 
There are a variety of technical glitches that can occur while a respondent is filling out an online survey. These include Freezes and crashes, Error messages And Double entry. For this study these problems shall be over come largely by the online questionnaire hosting site surveymoneky.com. The site does not allow the user to program their own code so error message will not be a problem for the children when they complete the questionnaire. Surveymonkey.com also stops double entry by storing the pc's IP address and not allowing another questionnaire to be filled in from this address. Freezes and crashes are out of the control of the researcher and therefore unfortunately cannot be solved.

There is also the problem of ethics when conducting social networking research online. The British psychological society states that, “researchers should obtain informed consent, respect confidentiality, make participants are aware of their right to withdraw from the study (86)” In addition to this there is another issue specific to online studies. Researchers have a duty to the research community, as well as to their participants, to avoid moral panics or to produce research that only examines the negative consequences of their study area (87). This is not to say that these areas cannot be looked into but the whole picture and its implications of the research before it is undertaken. The ethical problems will be tackled in this study by gaining permission from the school and letting them have a say in the final question are so that both parties feel that there is no problems with it. Also the case will have to go before the SMU ethics committee before the children will be allowed to fill in the questions. 




[bookmark: _Toc230149889]3.7 Time horizon

The two different option s that were given to choose between were firstly, a longitudinal research time horizon which extends over a substantial period of time and involves studying changes over time . The second choice according to K.A Levin (89) was cross-sectional research which is “a snapshot of a situation in time”. This second choice is what has been chosen as the study shall only look at a snap shot in time. This is because the data collection method of an online questionnaire will only able to ask about experiences had when completed, experiences that occur after it will not be able to be taken into this study. 

[bookmark: _Toc230149890]3.8 Evaluation of Data - Chapter 4 

This study shall use exploratory research. Leedy (90) defines exploratory research as “Research that is often undertaken in order to collect primary data to help clarify or identify a problem rather than for generating problem solutions” 
This is confirmed in the way the study shall be made as to evaluate the data gathered, all the information from the completed questionnaires will need to be studied for trends. This shall be done by entering the data into excel and making graphs and tables, this will make it a lot easier for the data to be handled as it is felt that a fairly large amount of results will be returned. However with this study recommendations shall also be given as it is a requirement of the thesis that they are given.


[bookmark: _Toc230149891]4.1 Analysis of Results


In this data analysis chapter, the researcher organized and evaluated the results of an online questionnaire which explored the aspects of social networking sites and children. The researcher took steps to ensure that the research process was consistent, logical and documented (91). The researcher objectively analyzed the data with no pre conceived expectation of the results.   The researcher is aware that there may be issues of a subjective bias; however, every effort has been made to ensure the results are interpreted with fairness and honesty.

[bookmark: _Toc230149892]4.1 Question 1 - Age and Gender
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Figure 4.1 Graph of Age and Gender of Respondents 
These figures agree with figures show in chapter 2.4. where Ofcom found 49% of 8-17 year olds have an online profile, however Ofcom did not study gender.  These figures are largely due to Bishop Gore allowing only years 7, 8 and 9 participate in the study.  Years 10 and 11 were busy with GCSE course work and consequently, the study uses children between the ages of 11 and 14, slightly more girls than boys.  It was not within the remit of the study to ascertain the demographics of the school and arguably this is a limitation of the study.  

[bookmark: _Toc230149893]4.2 Question 2 - What social networking sites do you use and why?
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Figure 4.2 Graph of What sites are used
The three most popular sites were Bebo, MSN and Facebook. The results are backed up by the research in 2.7.2 as it showed the three most popular sites to be Bebo, MySpace and Facebook with 63% 37% and 18% of the 3,000 children surveyed to have profiles on these sites. Even though MSN scored second in this study it was not looked at as in the opinion of the researcher MSN is more of a chat room than a social networking sites and was given by the children as a surprising answer as when the research for chapter 2 was conducted MSN is never mentioned as a social networking site even though it appears the children do class it as one. However though the fact that the survey was carried out at one local school could mean that the children use the same site as their friends so if the majority in Bishop Gore use Bebo, however,  this could be different in another school, even another school within the neighbourhood could return a totally different set of results. Another reason for the result is that Bebo is more of a UK site than MySpace, if the survey had been carried out exactly the same but in America it is anticipated that the results to be reversed with Bebo only have a few users and MySpace having the majority.

Only 7 of the 89 children were not using a social networking site. This figure backs up the growth of these sites as shown in the literature review for these sites as seen in chapter 2.7.2, the reason for this maybe that these children are in the small number of homes that do not have a computer.  Further it could be argued that it was a limitation of this study, that the researcher did not anticipate all possibilities and therefore failed to ask if the respondent had internet access at home.  

[image: ]
Figure 4.3 Pie Chart of Why do the children use the sites?

Question 2 was a two part question – what social networking sites do you use and why? Most of the children didn’t answer why they use the site this could be because the question was not expressed clearly enough for the child to see that it was a two part question, or it could be that the children just did not want to answer this. However of the ones who did, the majority use the sites to chat with their friends. This is not an unexpected result as this is what these sites were set up for, to allow people to keep in contact with their friends. The rest of the reasons such as to make new friends and to escape real life all had around the same number of answers ranging between 1 and 3. However from the literature review, one of the reasons given for why children use social networking sites (see chapter 2.4) was “the ability to create an online world which they have full control over.” one of the children gave this as their reason which does not seem to back up the previous research found in the literature review.
It could be argued though that because the children answered in school time they might not have been 100% truthful. This could be as they didn’t want to type something that a friend might see so the results may have been different if this study had been completed at home instead.

[bookmark: _Toc230149894]4.3 Question 3 - How often do you log into your account
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Figure 4.4 how often do the children log in cross tabbed by gender.
The results have now cross tabbed with question number one to see if there was a link between genders when logging onto social networking account.  The girls who responded seemed to be the extremes either logging in once or multiple times per day. The boys were more likely to log in once per week to check their accounts. This could be down to the fact that the boys are spending more time playing computer games than using the social networks to play games as traditionally it is boys who tend to play the console games (92). 
However these results could be because children are having internet access restricted at home by worried parents due to a range of concerns such as fear of sexual predators on the internet. 
Therefore they could only be allowed online for a short period per day and therefore then only able to check their profiles once per day. If they were not having their internet usage regulated then they could be able to log in many more times per day which could be argued is the reason that most children are only logging in once per day. This is backed up by the study Ofcom conducted where it found that 67% of parents were setting rules for their children’s use of social networking as seen in chapter 2.4.
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Figure 4.5 Pie Chart of How many times per day do the children log in if more than 1.
18 of the children log into their accounts more than once per day. 25% of children answered that they are spending a lot of time on the computer every day. Most of the children are logging in between 2-4 times per day but in the extreme there are two of them who log in up to ten times every day. This amount of log on could show that some of the children are becoming addicted to these sites and feel they have to log in multiple times per day to see what’s happening on them, this backs up the research in the literature review about addiction being a negative of social networking as seen in chapter 2.10.2 addiction. However it could be argued that the number is so high due to the age of the children. They are at the age where they are not old enough to be going out of their homes without their parents etc so they spend more time on the pc now but when they get a bit older they might spend less time on these sites 2.10.2.
Again these results show that there could be genuine health concerns for these children as if they are logging on so often then they are at risk for giving themselves RSI as stated in 2.10.2.
Also in the literature review in chapter 2.10.2 anorexia and obesity were given as negative issues of using these sites. The results in figure 4.5 could be argued to show that obesity especially is a cause for concern as 25% of the children are spending such a long time online it could then cause them to have issues with their weight. However though it would not have been ethical to have asked the children about their weight in this study so it could then be seen as a limitation of the study that this was not able to be found out.


[bookmark: _Toc230149895]4.4 Question 4 - How much time do you spend logged on each time you visit your account
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Figure 4.6 Line Chart of how long spent logged in do the children spend.
The figure above shows the results from the survey conducted. These results could be because the children are logged into the sites during an IT lesson which generally last between half hour and an hour. Although this would seem unlikely as when the first draft of the survey was sent to Bishop Gore a game that was on the webpage used to host the survey was asked to be removed but this does not stop the children using these pages in the background as they do their IT work as seen in appendix B. However though it could be argued that the reason they are logged in for so long is that children are on the pc and laptops at home and are using the chat features to talk to their school friends. This could be why they are logged in for so long to use the chat feature that the site has as this was the number one reason given by the children in question 2 as why they are using these sites. 
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Figure 4.7 Chart of how long over 1hour spent logged on.
From the children’s responses it was clear that many of them logged onto the internet for longer than an hour per day.  What was alarming was that out of the children questioned, one of them answered that they were logged in for around four hours but this was done by logging in up to ten times per day, which is of particular relevance to this study as the presumed response was between one and two hours per day.
For a child to spend so long on the computer at such a young age could be seen as being extremely worrying as they are at more of a risk for health issues such as poor eye sight due to the amount of time on the computer. Also if they are on the computer for such a long period of time their social skills will suffer as they will not be spending time with friends or family 2.10.2. Their education could also suffer as they are already showing signs of addiction and therefore could easily now be neglecting their school work to spend more time on these social networking sites again seen in 2.10.2.
However there is the counter argument that although they would lose social skills by lack of human interaction they could also be gaining them from using these sites as they are chatting to people online in which they have the chance to think about their reply before sending it so becoming more confident in their own replies to questions and situations as seen in chapter 2.10.1.
The primary data revealed a girl who spent 4 hours at a time logged in and would log in up to 10 times per day It was decided to cross tab the gender question with this question on the amount of time spent logged in to see if this was the trend that the girls would log in for longer swell as more often.
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Figure 4.8 How long spent logged on crossed tabbed by gender.
From the results it shows that there was not much difference between the genders on how long they spend logged on to their accounts. Girls did answer that they spent longer on there than the boys as the more than one hour graph below shows from the responses of More than 1 hour.

[image: ][image: ] Figure 4.9 Graph showing girls results	      Figure 4.10 Graph showing Boys results
This could just be down to the fact that the boys are doing other things such as computer gaming or it could be down to something like the different families that they have grown up in giving them different restrictions to internet access.
The sheer amount of time these children are spending logged in for those is a huge area of concern. In the literature review 2.10.2 health concerns were given as a negative reason, in the form of obesity, repetitive strain injury and poor eyesight. The children are spending huge amounts of time online they are more likely to be doing less exercise and therefore put on more and more weight. Or on the other hand if they become addicted they could spend so long online that they start skipping meals and become malnourished and could possibility create some sort of eating disorder.
Some of the games and applications on these SNS sites glorify for example drinking smoking and gambling. The screen shot following is an example of one of these games, it is called dope wars and as you can see from the info shown in figure 4.11 the aim of the game is to deal drugs, buy guns and fight the police
.[image: ] 
Figure 4.11 Screenshot of an application from Facebook. (69)
Because the children are being online for so long it is more likely that they will play these games or have a friend who plays these games could then be argued could cause them to try smoking in real life.


[bookmark: _Toc230149896]4.5 Question 5 - What do you do when you log into your account?
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Figure 4.12 Graph of actives done when logged into SNS
The majority of the children go onto their accounts to update their profile, comment on photos and chat to friends. Social networking sites advertise themselves as “able to connect you to everyone and everything you care about” (69) so it makes total sense that this is what they are being used for.  Another limitation of this study is that the researcher did not ask with whom the respondents were chatting.  If the respondents are chatting with school friends they have been with all day, it could be argued that the children should have communicated face to face during the day, but it is a suggesting that children are feeling more comfortable to be communicating behind the computer screen.  If however, the children are communicating online with strangers, then a very different set of concerns are likely to be involved such as protecting the children from these predators either by the school government or parents. 
Also it is thought that if older children would have been surveyed the same sort of results would have been found. Also if a different school had been chosen, again it is felt that this would have had little if any effect onto the results.
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Figure 4.13 A Screenshot of question 5 cross tabbed by gender
The results were again cross tabbed to see if there was any noticeable difference with the results between boys and girls. The biggest difference was that a lot more of the girls used the sites to comment on their friend’s photos and news, 73.2% of the girls answered that they use the sites for this. This is compared to only 44% of boys who use it for this. This could be down to something as simple as the stereotype that girls are a lot chattier than boys, or it could just be that this result is for this group of respondents only. Boys log in more often to update their profile.
The results could be different if older children had been surveyed as they could possibly have less free time to spend writing comments on friends walls as they would be concentrating on exams such as GCSE’s and A levels, compared to the younger children that were surveyed for this study who are not at that age yet.

[bookmark: _Toc230149897]4.6 Question 6 - Why do you use these sites? 
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Figure 4.14 Graph of results for why children use the sites.
Research asked why they started using the social networking sites. To keep in touch had the highest amount of answers which is a surprising answer for children aged 11-14 as you would expect them to see most of their friends on a daily basis in school. Although It was not requested for the children to indicate with whom they kept in touch with on these sites .If older teenagers or young adults had been survived then It would have been more fees able for them to answer like this as people grow apart as they get older due to university, jobs and family. 
To socialize without being monitored did not receive a very high number of responses as expected. This could be again due to the age as most of the children who are not at the rebellious teenager years yet or for the reason gain that these questionnaires were filled in during class so some of the children might not have answered truthfully as they might not have wanted their friends to have seen them answer this.  However, another reason could be that the majority of the respondents were quite sensible.  It could be argued that internet safety is an issue with which the children involved in this survey were familiar.  As a result, it is to be anticipated that children would comply with the internet safety issues possibly suggested by school if any have been set at Bishop Gore. If a different school had been chosen for this study it is felt that these results would still be very similar as these were the expected results due to the nature of the sites in that they are there for people to socialize with each other in the form of messages and picture sharing.
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Figure 4.15 A Screenshot of question 6 cross tabbed by gender
When the results were again cross tabbed by gender there were no huge differences between the boys and girls. The biggest difference was that again a higher percentage of girls use these sites to look at profiles and pictures than boys, 58.6% v 72.7%. This result could explain why in the previous question more girls commented on pictures than boys, as they are spending more time looking through these pictures than boys and therefore more likely to post a comment.
Both genders had high responses to boredom as the reason they use social networking sites. This is an interesting answer as if the government or local authorities or school and parents want their children to be more active and spend less time online then maybe they should provide some sort of alternative for them to be doing. A limitation of the study was that this response was not thought to be a popular one therefore no research into boredom has been conducted, however it will be looked at if a future study is conducted.

[bookmark: _Toc230149898]4.7 Question 7 - If you were not on these sites what else would you be doing?
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Figure 4.16 Graph showing results of children would be doing if not social networking
The results found that the most popular activity when not using social networking sites was watching TV. This could then prove the negative of health issues to be true as the children are spending a lot of time on the pc or watching TV which could lead to their eyesight deteriorating or obesity occurring.
There were positives to be found from the results, as shown being outdoors, sports/hobbies and spending time with friends all scored extremely high. This is a good sign that the children are not becoming too addicted to these sites and are in fact still spending their time doing outdoor activities and socializing with one another offline. In the literature review it was given as a negative that the children were becoming addicted to these sites, but these results seem to disprove this as the children clearly are not becoming too addicted as they are still spending time doing “normal” activates that you would associate with being a child.
However if a different school had been chosen It is not felt that the results would be any different. This is because of the age of the children that were studied, however if older children had been studied It is feel they would have answered different with possibly homework and seeing friends as the top two answers as when they get to GCSE and A level age the school work starts to pile up so this would then become more of a priority. However though it could be argued that the negatives discovered about SNS’s could be even worse for older teens as for example an addiction could cost them A-Level results or even a job.



[bookmark: _Toc230149899]4.8 Question 8 - What are the good and bad things for you about using social networking sites?
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Figure 4.17 Screenshot of answers to question 8
Figure 4.18 shows the results grouped by positive and negative issues but when these questions were seen by the children they were randomised so that the children would have to read them all and not just see them as the two different groups. The results are very pleasing in the sense that all of the results showed the children being able to identify the good and bad points of using social networking sites. This could be seen as an argument to support the literature review 2.10.1 that the positives of these sites do in fact outweigh the negatives as the children are able to see the dangers and avoid them.
However if a different school had been used for the survey it is hoped that the results would be very similar with the children being able to identify the right from wrong on the sites. If older children had been surveyed it is felt that the results would be even better as the older children would have more of an understanding of the internet and how to use it safely so hopefully all of them would be able to identify the rights from wrongs 100% correctly. 
[bookmark: _Toc230149900]4.9 Question 9 - Have you ever done any of the following?
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Figure 4.18 Graph showing results of what children have done online
A worrying amount of children have not completed school work and spent time online. This was a point made in the literature review as a negative is that education can suffer from children spending too much time online. The research conducted and has now found that this case 40 of the children have not done school work due to social networking instead. 
Also their social skills look to be suffering also as they have missed sports or social events and spent time online instead of being with family or friends.
The second highest result was not completing chores, this is again worrying as these children are not learning to take responsibility for themselves as doing chores when young is a way to teach children responsibility and also a way for them to earn a little money. 
A limitation of the survey though was when asking the children what groups they had joined of an inappropriate nature an option for them to name the group was not supplied. This could have helped with other research for example a study into underage gambling if they had been joining poker groups. Also the same applies for giving out another person’s mobile number it was not asked to whom it was given. E.g. another child or a stranger.
However it could be argued that these results could be down to the age of the children, especially when it came to not completing school work. As the children are young they could feel that, as they are not studying for GCSE’s yet then they can afford not to do their homework. So if older children had been surveyed it is felt that the results would be different with homework taking more of a priority to these children as this work would be effecting their future grades.
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Figure 4.19 Question 9 cross tabbed by gender
The results were cross tabbed by gender so the results would be in the same format as the survey by Ofcom in 2.4 and therefore easier to see similarities or differences. The results for bullying were nearly exactly the same as found in the literature review by Ofcom and their survey for bullying. In chapter 2.4 Ofcom found that 35% of boys admitted to bullying someone online where 32% of the boys that answered this survey admitted to making fun of someone online. Ofcom found that 25% of girls admitted to bullying online where as only 10% of girls in this survey admitted to it. The repercussions of this could be that Bishop Gore is doing well to stop both bullying and cyber bullying in its school, however it could be argued that these results could be an anomaly and if a different group of children were surveyed the results could be significantly different.
A positive and yet negative result of the survey was that only 7% of both boys and girls had met up with someone that they had met online. It is positive as only a small percent of children have done so, yet negative as there are still some children meeting people they meet online. However who they met is not known in this survey it could be that they met children their own age or they could have met up with an adult pretending to be a child or even with an adult who they knew to be adult. If they were meeting other children then this is not too bad as it could be a potential boyfriend or girlfriend or just a new friend. On the other hand if they are meeting with an adult then this is a huge concern and one that will need to be looked at in the recommendations section of this thesis.
Large numbers of both gender are also giving out their phone numbers online nearly 25% in both case. This is not a safe thing to do online as people are not always who they say they are and it is potentially a very dangerous thing to be doing. But again it could be argued that the recipients of these number are unknown but the same argument for meeting up with people online applies here for the fact that there is no definite way to know if the person is who they say they are.


[bookmark: _Toc230149901]4.10 Question 10 - If you could make any changes to these sites, what would they be and why?
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Figure 4.20 Graph of what changes the children would make
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Figure 4.21 Graph of figure 4.20 by gender - Male 
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Figure 4.22 graph of figure 4.20 by gender- Female
When the pilot study was conducted between the researcher and supervisor ideas such as the ability to watch TV programs on the sites were the sorts of ideas that were put forward. These sorts of responses were seen in the more stuff to do category which included such answers as the ability to watch TV and movies as well as being able to play X-box games online. As the results obviously show children are concerned with their safety when using these sites it is good to see the government introducing the recent E.U. legislation as seen in the literature review chapter 2.11.4. However though in the recommendations section it will be looked at how this legislation could be improved as well with what the schools and parents could do to help keep the children safe. One of the children surveyed gave a good response to improve the safety of adding people which was that a quiz would need to be completed on the person who you would like to add as a friend in order to prove that you actually know the person.




[bookmark: _Toc230149902]5. Conclusion
In this chapter the researcher will discuss whether or not the aim and objectives of this thesis have been achieved and also to offer conclusions and recommendations based upon collection and consideration of the secondary and primary data.  
The aim of this dissertation was to find out the effects that social networking sites are having on children’s lives both positive and negative. Along with the objectives;
1) To analyse children’s use of social networking sites. 
2) To evaluate the positive and negative impacts of the children’s use of social networking sites.
3) To synthesise the primary and secondary research data to make recommendations to stakeholders for the safe use of social networking sites for children.
It is argued that the aim and objectives have all been reached and from the following conclusions reasons for why these have been completed can be seen.
[bookmark: _Toc230149903]5.1.1 Conclusions from the literature Review Chapter 2.

The first conclusions emanate from the secondary data in the literature review. The phenomenon of social networking is a very new one and Facebook is four years old as seen on figure 2.3. Consequently, there is limited amount of academic research on the topic which was a limitation for this thesis. The secondary data was therefore limited and statistics.  Regarding the survey there was dialogue between the researcher and the school.  Originally, the survey was based just on children’s experience of Facebook however, when the survey was supplied to Bishop Gore, the staff involved kindly advised me that this social networking site was not used by very many children.  In fact, the children commented that Facebook was for old people, however, this thesis will not discuss what the children meant by this.  As a result, the thesis including the literature review and survey has to be reworked to cover a variety of social networking sites.  The error can be explained as when a pilot study was carried out and limited to asking family members of the same age what sites they used, to which they replied Facebook. 
The second conclusion made from the secondary data is that a very large number of users actually use these sites, particularly children. For a phenomena to have generated such a large user base in such a short amount of time it is important that more research is conducted into the field to find out if this new form of socialising is actually a good or bad thing especially where children are concerned. Arguably, this new form of socialising is seen as a good thing for both children and adults together as seen in chapter 2.10.1 the children get to practice social skills online and also get frequent use of existing and emerging/changing technologies. 
 
Furthermore, there have been significant changes in the way computers are used in the last few decades.  This is especially true for children as they are not only socialising on the internet but they are also shopping on pc’s either in the form of online shops or downloading music from such companies as I-tunes. The pc and internet has become a part of a child’s everyday life they are spending more and more time gaming online either on pc’s or on video consoles.   
With children spending so much time online another obvious conclusion that has been discovered is that many aspects of everyday life are getting a cyber presence including cyber bullying. This is a cause for concern as due to the 24/7 nature of the internet it means that children are now under a constant threat from bullying even in their own homes. The safety of these children will need to be looked at as suggested in the following recommendations section of this thesis.
However though the final conclusion from the literature review is that the E.U are starting to take the threat of these sites more seriously as in February 2009 a legislation was passed to try and stop teenagers being abused on the sites as seen in chapter 2.11.4. However it can be argued that this legislation did little to help and it a point of recommendation that will be looked at later in the conclusion.
[bookmark: _Toc230149904]5.1.2 Conclusions of the data analysis

The first conclusion from the data analysis is that the primary data reinforced what was stated in the literature review about the explosion of social network site usage. The data found that approximately 94% of the children were using social networking sites as seen in figure chapter 4.2. Figure 4.7 shows about 25% of all respondents use social networking sites for more than 1 hour. Unfortunately, a limitation of this study is that it remains unknown for each individual respondent how much longer than 1 hour they are using the sites for.
From the survey it could be argued that the behaviour indicated by the respondents was sensible – in fact one girl have a very responsible suggestion on how to improve the security of adding new people on social networking sites as seen in chapter 4.10. The suggestion was that a quiz would need to be completed on the person who you would like to add as a friend in order to prove that you actually know the person.
When asked about changes to be made to social networking sites the majority suggested that safety be the prime concern. This is very different from the pilot study where the researcher and supervisor suggested adding such features as the ability to watch TV on these sites.
The final conclusion is from the primary data and is a very pleasing one; this conclusion is that the children were aware of problems of social networking as shown in the results. This seems to show that there is not as much to worry about children using these sites as first thought as even though the children were of a young age they could still identify the rights from wrongs of these sites as well as the dangers of using them as shown in chapter 4.8.
[bookmark: _Toc230149905]5.2 Limitations of the study

Even though the study went well there were some slight limitations to the research and the study.
The first limitation was the lack of academic research into the phenomena. This is due to the young nature and explosion of growth of the last few years. It would have been a great help for the study if more had already been written but this was not the case.
Even though the wording of questions in questionnaire were thought about before being sent to the children by both the researcher and supervisor it is still thought that it may have been slightly too complicated for the children leading to some answers not being fully completed or just skipped out completely.
Another limitation to the study was that you cannot make any respondents including children answer every question in the survey. At first the survey was made so that if a question was not answered it would not allow the user to proceed onto the next question. But when this was shown to Bishop Gore they said this was not allowed which is understandable as the study group were only children but in a view only as the researcher it would have been helpful to have had completed surveys from all children.


[bookmark: _Toc230149906]5.3 Recommendations
The recommendation section of this thesis has been broken down into the micro and macro environment. 
[bookmark: _Toc230149907]5.3.1 The micro environment
The micro environment is the environment of a very small, specific area  in the case of this thesis it would be the child’s home with parents being in more control by possibly creating a post limit for their children. This would then mean that once they reach their limit e.g. 10 posts per day, they would not be allowed back on the site until the next day. 
A second micro recommendation is that parents take more of an interest in what their children are doing online and set up rules for time spent online and in some cases for younger children what they can access when online. This could possibly stop children from becoming addicted to these sites and in turn giving themselves problems such as poor health like eyesight.
[bookmark: _Toc230149908]5.2.2 The Macro environment

The macro environment is the larger area (94), for example the child’s school, the government and the sites themselves.  The first area that will be looked at is the schools.
One recommendation is that the school could spend a form period lesson dedicated to teaching the children the do’s and don’ts of social networking. This could include teaching them the different levels of privacy settings that are available on the sites for them to change who can and cannot see their profile and pictures. It could also include teaching the children what to do if they start to receive negative messages from other users or if they start to receive contact from unwanted individuals.  However, it is recognised that there are increasing demands on the school curriculum and this might not be feasible.
Although the sites have recently signed up to an E.U legislation to try to improve safeguards against the bullying and abuse of teenagers online this was a voluntary legislation so most of the smaller sites did not sign up. In the opinion of the researcher this legislation is very limited in the sense that all it does is to ensure there will be a report abuse button on these sites for children use and that site operators also must make sure online profiles and contact lists of underage users are set to the highest privacy settings and to ensure they are not obtainable on search engines. Another major floor of this legislation is that it is only for European sites which mean that children in America and other parts of the world would still be at risk from all the previous issues of social networking sites.
There were a number of better recommendations the legislation could have brought in for example the sign up procedure. At present the sign up means that only children aged 13 or above can register on social networking sites (13 being the age on Facebook other sites vary slightly) but as the secondary and primary research found children are just making false date of births to sign up. A better system to log in could be that if the child is under the age of 16 then there could be a three step process to doing so. The first step would be the child attempting to sign up with all their details as they already do now. The second step could be that the child has to enter the email address of the parent or the home telephone number so the site send an email or make a quick call to the parent t get their approval for joining the site. Once this approval is granted the child would be allowed to proceed onto the third step that is them gaining access to the main site. 
Another idea could be that there has to be a duel acceptance of friend requests on the sites for children under the age of 16. At the minute when a person requests to become friends you get an automated email informing you of this, what could now happen is that two email are sent, one to the child and one to the parent. Until both emails are checked and both have confirmed the request it would not be accepted giving the parent time to ask the child who the person is if they are much older or from a different area.
The legislation could also have been passed in the US instead of the EU and been mandatory for sites to sign up too. This would have solved a lot more problems as these sites are mostly all American so they majority then would have had to enforce these changes instead of doing so if they wished on their European servers.
The final area that shall be looked at is the government, in this case the UK government. It is the opinion of the researcher that the government should choose to regulate the social networking sites. This opinion was reached as at time of writing the country is in economic crisis due to the government not regulating the banks. The same thing could happen with the social side of the country if the government does not decide to take any action. One recommendation is that the government set up an independent watchdog. This watchdog would then regulate and monitor the sites to ensure that they are staying within the guidelines that it would set up, sites that then do not do so would be fined and if they kept braking the rules eventually shut down.
[bookmark: _Toc230149909] 5.3 Future Research
The researcher of this study suggests that further studies are required in order to extend the knowledge of social networking sites and the implications of child frequency, habits and usage.  
[bookmark: _Toc230149910]5.4 Concluding Remarks
It is hoped that this thesis will contribute in some way to the limited understanding that exists regarding social networking sites and children.  
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[bookmark: _Toc230149912]Appendix A – Email to schools for permission to conduct research and response from Bishop Gore to email.
12 Greenwood Close
Sketty
Swansea
sa2 9ay


25 November 2008

Bishop Gore School
De La Beche Road
Sketty
Swansea
SA2 9AP


For the attention of Headteacher Mr Ryan Davies

Dear Sir

Re  Research Title:  An Evaluation of the Positive and Negative Experiences of Facebook Users 

I am a third and final year student at Swansea Metropolitan University and working on my dissertation as above-mentioned.  I am trying to obtain your approval to survey a number of your pupils, possibly between 20 and 50 during February 2009.

I am attempting to evaluate the positive and negative experiences of Facebook users aged between 12 and 19.  I have designed an online survey consisting of ten questions relating to the usage and experiences.  The questions are;

1 About the amount of time spent on Facebook
2 What children do on Facebook
3 About any positive experiences (such as making friends, contact with friends out of school, making arrangements, playing games)
4 About any negative experiences (such as bullying, making friends with people you don’t know)

The survey will take between 5 and 10 minutes to complete and the respondents will be anonymous.  I would be pleased to provide you with a copy of my survey results.  Research into social networking sites is very limited, I hope that my results will add to the current knowledge we have. 

If you would like further details, please contact my supervisor, Caroline Jawad (email caroline.jawad@smu.ac.uk ).

Thank you for your attention to this matter.

Yours faithfully
Matthew Rees

Here is the response gained from Bishop Gore confirming their participation.
From: Davies, Ryan [mailto:Ryan.Davies@swansea-edunet.gov.uk]
Sent: Wed 10/12/2008 20:28
To: Jawad, Caroline
Subject: RE: Research Survey by SMU Student

Dear Ms Jawad

Thank you for your letter.  I believe we have already been contacted by this student.  However, I do give my permission for the research to take place and look forward to further information.

Ryan Davies
Bishop Gore School








[bookmark: _Toc230149913]Appendix B – Emails to Bishop Gore with completed survey and from Bishop Gore asking for changes to made to the online survey
	From:
	Matthew Rees (matt_rees86@hotmail.com) 

	Sent:
	09 March 2009 16:48:58

	To: 
	ryan.davies@swansea-edunet.gov.uk


Dear Mr Davies
 
I am pleased to provide for you the link to my website  http://facebookphenomena.blogspot.com/ which contains the link to my Facebook - Friend or Foe? online survey. Whilst the survey has been approved by two supervisors, Karen Jones, Director, B.Sc. Computing Portfolio and Caroline Jawad, Research Supervisor.  perhaps you would like to visit the site and assess the content of the survey in order that it meets with your satisfaction.  If you have any queries, please do not hesitate to contact me. 
I am very grateful for your co-operation and it will assist me achieving my research aim and objectives.  The study hopes to explore what children do on Facebook and to evaluate the positive and negative aspects of Facebook use.
and all data entered will be kept secure. If there are any problems here is the number of my project supervisor Caroline Jawad: 01792 481137. 
Upon completion of my dissertation I will provide you with a brief report of my findings.  I will let you know when the complete thesis will be available for your viewing.
Thank you for your help in this matter.
 






	From:
	Matthew Rees (matt_rees86@hotmail.com) 

	Sent:
	23 March 2009 22:23:24

	To: 
	ianhughes1@gmail.com


Hi Mr Hughes
 
Thank you for your response and helpful advice regarding my online survey.
I have made some amendments and now the survey applies to all social networking sites.  I have also had the approval from my supervisor, Caroline Jawad.
I am very hopeful that this time the survey will give me some useful primary data.  I hope your timetable will allow for the survey to be completed before Easter.
I have changed the title of the site to
www.bishopgoresurvey.blogspot.com
If you require any further information or have any comments, please contact myself or my supervisor.
Thank you for your co-operation. 
Matt Rees


[bookmark: _Toc230149914]Appendix C – The webpage created to host the online survey
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