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[bookmark: _Toc226136460]Section 1: International Business Analysis on Cadbury
[bookmark: _lnyx3hbozmmz][bookmark: _Toc226136461]1. Introduction
The report is associated with an international business analysis of Cadbury within the UK market environment. The food processing industry in the UK is a vital component of its national economy. The food processing industry is a sector that involves the processing of raw materials such as agricultural products, dairy products, meat products, and fishing products, among others, into intermediate or final products through different methods such as processing, preservation, and packaging (Malik, 2022). The food processing industry is competitive, innovative, and globally integrated. 
The objectives of this report are to critically analyse the competitive environment in which Cadbury is operating with the help of key analytical frameworks. The scope of this report would include the overview of the industry, competitive analysis, and strategic suggestion in respect to the performance of Cadbury in the market environment of the UK. In addition to this, this report will also present an overview of the international business environment with respect to the business of Cadbury.
[bookmark: _me86zlkath5k][bookmark: _Toc226136462]2. Industry and Country Overview
[bookmark: _th556lp9h257][bookmark: _Toc226136463]2.1 Industry Introduction
The UK food processing equipment market has been segmented on the basis of technology and application. The food processing equipment market has been segmented based on application type, including Bakery and Confectionery, Meat and Poultry, Dairy, Alcoholic, and Non-Alcoholic Beverages (GMI Research, 2022). The food processing equipment market of the UK is estimated to achieve a projected revenue of $4,881.1 million by the end of 2033. A compound annual growth rate of 4.2% is expected to be achieved by the food processing equipment market of the UK between 2026 and 2033 (Grand View Research, 2025) (Refer to Figure 1). Automatic technology holds the highest share of the equipment manufacturing industry.
[image: ]
Figure 1: UK Food Processing Market Growth
(Source: Grand View Research, 2025)
[bookmark: _26b8mohfzsgo][bookmark: _Toc226136464]2.2 Size, Scope, and Economic Importance of the Industry
The demand for processed food products is a major driver for the food processing equipment market. The food processing equipment market was estimated at a value of $56.79 billion in 2025. The market is expected to grow at a CAGR of 4.2% during the forecast period from 2026 to 2033 (Grand View Research, 2026) (Refer to Figure 2). The demand for healthy, protein-based, and frozen food products, especially convenient food products, is a major driver for the food processing equipment market (Business Insight, 2026). The food processing equipment market is a key sector for food security, as it helps convert domestic and imported raw materials into food products.
[image: ]
Figure 2: UK Food Processing Market Size
(Source: Grand View Research, 2026)
[bookmark: _qz7697f4thcy][bookmark: _Toc226136465]2.3 Major Firms Operating in the UK
Outlet density, delivery readiness, training depth, and flexibility within their estate are factors that can drive real influence, despite underlying revenues that may appear to be behind. This explains why pub-based groups may have strength in terms of presence, yet be lower in execution with debt and investment limits in place. Major foodservice operators within the UK, such as McDonald's, Whitbread, and Starbucks, compete on menu innovation, delivery through digital channels, and outlet density (Mordor Intelligence, 2026) (Refer to Figure 3). Many like to understand who is delivering outlets at the fastest rate of growth and who can deliver in adverse weather.
[image: ]
Figure 3: Major Food Processing Companies in the UK
(Source: Mordor Intelligence, 2026)
[bookmark: _b2b615po7avn][bookmark: _Toc226136466]2.4 Key Competitors in the UK Food Processing Sector and Their Positioning
	Company
	Used Strategy
	Market Segmentation
	Positioning in the UK
	Competitive Strength

	Cadbury
	1. Cadbury adopts sustainability practices (Cadbury, 2026).
2. Cadbury uses the market leadership strategy to gain a market lead in this sector.
	1. Cadbury is focusing on the age group of 18-24 (Mahapatro and Mali, 2026).
2. Cadbury is also focusing on kids and children.
	1. Affordable, high sales and provides better quality to the customers.
2. Cadbury shrinks the quantity of their products but keeps the price the same (Gorman, 2026).
	1. Strong brand reputation and Affordability
2. Cadbury is following the key trends and innovation (Cadbury, 2024a).


	Mars
	1. Mars focused on sustainable growth following improved quality, responsibility, freedom and many more (Mars, 2026b).
2. Mars established the market growth strategies to operate the business.
	1. Mars focuses on the age group of 18-34 as its customer. 
2. It focuses on the demographic of young adults who like to have chocolates and snacks.
	1. Mars sells in a slightly higher price range than the other brands.
2. Mars’s celebration pack has decreased by 23%, and the price was also increased to £6.11 by 44% (Mitchell, 2025).
	1. Mars is following sustainability trends and practices (Mars, 2026a).

	Nestle
	1. Nestle is following a strategy to improve the brand profile to achieve profitable growth (Nestlé, 2025).
2. Nestle is improving the locally-based business and simplifying the organisational structure (Nestlé, 2025).
	1. Nestle has its target demographics between the ages of children of 0-6 years (Nestle, 2022).
2. However, the parents of the children are the customers of Nestle, who are the adults.
	1. Nestle offers mid-priced products to the customers with mid-staged quality of the confectionery.
2. Nestle increases the product prices by 7.5% after the last 14 years in 2022 (Sweney, 2022).
	1. Nestle has
strong retail growth and organic growth (Nestle, 2026).

	Hershey
	1. Hershey intends to grow the business with innovation and sustainability (Kavadia, 2024).
2. Hershey moves forward to expand their business in the snacks industry with chocolate (Hershey, 2026).
	1. Hershey focuses on the age group of young and young adults.
2. The age group of Hershey is currently focusing on 15-30, and also wants to reach the senior age group.
	1. Hershey sells their products at a higher value than the other competitors, but maintains the best quality and taste of them.
2. Hershey increased the price of their candy bars, citing the reason for the shortage of cocoa (Dobkin, 2025).
	1. Hershey’s strength is the product quality, innovation and transparency (Hershey, 2024).


Table 1: Positioning of the Key Competitors
[bookmark: _brv8sm77wkty][bookmark: _Toc226136467]3. Porter’s Diamond Model Analysis
[bookmark: _160vej86llrp][bookmark: _Toc226136468]3.1 Factor Conditions
According to the Government of UK (2026c), the wholesale scale has increased by 0.4%, whereas the retail and catering services have decreased in the food industry. This can benefit the overall growth of the food processing industry by leveraging the revenue growth. According to Yang (2024), the workforce of the food processing industry has increased over the years, but has a small decline in the year 2024 by 0.1% (Refer to Figure 4). This workforce has a significant level of skill shortages that impact the industry's performance and efficiency to deliver best quality. 
[image: ]
Figure 4: Growth of the Work Force in the Food Industry of the UK
(Source: Yang, 2024)
The UK food processing industry largely depends on imported materials for the processing, and that impacts the productivity of the supply chains. According to Simpson (2024), there is a lack of testing components in the UK food industry infrastructure, that leads to taking help from outside countries. Besides, the industry has efficient supply chains and also focuses on the transformation to meet the shortage issues. According to Statista (2025), the UK food industry has used over 18.3 million hector farmland for growing crops and animal farming. The industry also uses raw materials and water as resources for efficient production and supply. 
[bookmark: _efj120y6prd1][bookmark: _Toc226136469]3.2 Demand Conditions
The food industry is facing strong market pressure due to a lack of different factors, such as production, sourcing and consumer behaviour. According to Davey (2026), the UK grocery sector inflation is at 4.3%, and the price of food materials is consistently increasing. The inflation impacts the growth strategies and investment of the companies and also often results in the customer loose. The market demand is very high and competitive as many of the organisation is operating here with transformative and innovative project ideas. According to the Government of UK (2025), organic consumption is in high demand in the UK, compared to imported materials. 
[image: ]
Figure 5: Changes in the Prices of the Food Items in the UK
(Source: Government of UK, 2025)
According to the Government of UK (2025), the prices of processed food are changing in 2025, and these are also in demand (Refer to Figure 5). The UK consumers are demanding high-quality, improved food safety, and improved transparency in the food resources information for improving trust and loyalty. The purchasing frequency of consumers in the food processing industry is high, and they are also willing to spend more on buying food products, based on their needs and convenience. 
[bookmark: _b9nq71pkom7h][bookmark: _Toc226136470]3.3 Related and Supporting Industries
The food processing industry has a strong ecosystem and supply model for a strong presence and improved growth. This industry is supported by a few industries in the case of sourcing raw materials and supplying them perfectly to the market. The food processing industry is dependent on the agricultural industry for its supply of raw materials for food production. The packaging and manufacturing industry helps to process the food and package it for innovative product presentation. According to the Government of UK (2026a), smart packaging and improved sustainability can attract the interest of consumers. Additionally, plants based on organic raw materials enhance the safety and the quality of the products. Logistics and networks help in organising and distributing a large amount of food products in the retail and wholesale markets for improved sales. Besides, the market research helps to bridge the gap in the product quality and the market demands, and the use of the machinery also helps to ready the product without hassle on time. Different industries have a large contribution to maintaining the stability within the food processing industry by leveraging success. 
[bookmark: _77ddd8j47v4q][bookmark: _Toc226136471]3.4 Firm Strategy, Structure and Rivalry
The business strategy and the firm's infrastructure have been decided based on the market needs, competition, and necessary actions. Many of the studies show that the firm has adopted a few strategies to keep the position of the brand in the competitive market and transformation of the market dynamics. The firms are strategising the product innovations, locality-based business orientations, and other improvement strategies. According to Fan et al. (2025), improving supply chain integration and enhanced choices in the strategies can improve the revenue growth and corporate culture of the companies. The firm structure is the key mediator to assess the improvement needs for the firm’s growth and market presentation. According to OECD (2024), the food supply chain has two types of responses: monopoly power and monopsony power in the market. The UK food market has the monopoly power of companies having the power to sell their products. However, the retailers are feeling extreme pressure to balance the price of the product and the needs of the customers' choices. These companies are meeting their gaps with innovative procedures, but at the same time they face backlashes for the limitations of the dependent factors to foster innovation. 
[bookmark: _jxvkz3e8ke4u][bookmark: _Toc226136472]4. Foreign MNC Analysis
[bookmark: _kpio4mprhhks][bookmark: _Toc226136473]4.1 PESTLE Framework
	Factors 
	Analysis 
	Impact 

	Political 
	· The new UK Labour government has made a promise to focus on food security, where 50% of the food consumed in the UK will be produced domestically (Eastlake, 2024).
· The political stability index remains unchanged in the UK in 2025 (The Global Economy, 2026c) [Refer to Appendix 1].
	Favourable 

	Economic 
	· The revenue generated by the food market within the UK is estimated at an amount of just under £179 billion (Statista, 2025).
· The UK’s Q4 2024 report shows the GDP growth has decreased by 0.97% from 1.2% (The Global Economy, 2026a) [Refer to Appendix 2].
	Unfavourable 

	Social 
	· The labour cost of the UK has increased by 112.70 points in Q3 of 2025 (Trading Economics, 2026) [Refer to Appendix 3].
· Consumer spending on food and non-alcoholic beverages in the UK is £142.8 billion in 2023, which is an increase (Bedford, 2024) [Refer to Appendix 4].
	Unfavourable 

	Technological 
	· The Food Industry Robotics market in the UK is expected to see a considerable rise in revenue (Statista, 2024).
· The innovation index of the UK shows an advanced position, with 59.10 points in 2025 (The Global Economy, 2026b) [Refer to Appendix 5].
	Favourable 

	Legal 
	· There are a small number of laws incorporated into the UK food processing industry, such as “the Food Standards Act 1999, the Food Safety Act 1990, and the Food Safety Order 1991” (Food Standards Agency, 2024).
	Favourable 

	Environmental 
	· The provisional UK greenhouse gas emissions based on residence for the year 2024 was 0.5% less than those of 2023.
· The greenhouse gas emissions for the UK for the year 2024, which is provisional, were at a level of 476 million tonnes of carbon dioxide equivalent (Mt CO2e) (Environment Accounts Team, 2025) [Refer to Appendix 6].
	Favourable 


Table 2: PESTLE Analysis
Discussion:
The PESTLE analysis suggests that the macro-environment for the UK’s food industry is favourable. Based on the political perspective, it can be argued that the environment for the UK’s food industry is favourable. The Labour government’s promise to enhance local food production is a boon for the country’s food industry since it helps minimise imports. This is a stable environment, which is good for any business since it involves low risks.
In economic terms, the industry has a wide market size, with revenues close to reaching £179 billion. The slowing down of growth in GDP means that there is a decline in economic momentum, which could have a detrimental effect on consumers. This creates an unpropitious economic scenario, notwithstanding a wide market size.
The social conditions are not too promising; there is an increase in labour costs, which will significantly increase the operational costs of food production and retailing businesses. However, the fact that the amount spent by consumers on food products is increasing may show a strong demand for food products.
Based on the technological perspective, there are good growth opportunities in the UK. Food production can benefit from robots in the food industry, as it can increase efficiency as well as save money in the long term, as it does not have to rely on human labour. The high innovation index in the UK is a positive growth aspect for this sector, as it is a conducive environment for growth.
The legal viewpoint is stable and under control, and the rules in terms of food safety give guidelines on how to comply with them without being too restrictive. Lastly, from an environmental viewpoint, the UK is taking the right path in cutting down on greenhouse gases, which is a move in the right direction towards sustainability. Therefore, this is a positive factor for the environment.
[bookmark: _3zf17nsqqovo][bookmark: _Toc226136474]4.2 Porter’s Five Forces Analysis
	Factors 
	Analysis 
	Impact 

	Threat of New Entrants
	· The food processing sector in the UK has high barriers to entry, with factors such as high competition from established players, a post-Brexit regulatory environment, and capital investment requirements (Thalia and Hartfield, 2024).
	Low 

	Bargaining Power of Suppliers
	· Food and drink manufacturing businesses that are currently operational in the UK have 12,000 to over 12,500 suppliers (USDA, 2024)
	Moderate 

	Bargaining Power of Buyers
	· The consumer base of food processing in the UK is essentially the total number of people within the UK, since food processing services provide food and drinks for 67-68 million people.
	High 

	Threat of Substitute Product
	· Substitutes include meat substitutes made from plants, which include Quorn; milk/yoghurt substitutes that make up dairy alternatives; plant-based dairy products; and natural preservative ingredients (Chauhan and Rao, 2024).
	High 

	Intensity of Competitive Rivalry
	· Cadbury’s main competitors in the United Kingdom’s chocolate market are Mars Wrigley (Snickers, Galaxy), Nestle (KitKat, Aero), and Ferrero (Kinder, Nutella) (Kunst, 2024).
	High 


[bookmark: _q3godm6o2o3c][bookmark: _Toc226136475]Table 3: Porter’s Five Forces Analysis
Discussion
Porter’s five forces analysis indicates the level of competition in the food processing sector in the UK. The threat of new entrants is low since it requires a lot of capital investment, it is tightly regulated due to the Brexit vote, and it is a competitive sector.
The bargaining power of the suppliers is moderate since there are a vast number of over 12,000 suppliers in the industry. However, having a vast number of suppliers is a double-edged sword since there are some raw materials that may be critical.
However, the bargaining power of the buyers is high since the number of buyers is huge. The presence of many brands makes the buyers loyal to the company since they can shift their loyalties from one brand to another.
The threat of substitute products is also high because of the popularity of these products. For example, there is an increase in the demand for health-conscious products such as dairy-free or meat-free products. Although there is an opportunity for new entrants in the market, there is pressure on new entrants because of the high cost of operations and the lack of labour.
Lastly, the level of competitive rivalry in the industry is high, especially in chocolate, where companies such as Cadbury compete with international companies. Hence, the industry can be considered competitive.
[bookmark: _fmb7ogowcrre][bookmark: _Toc226136476]4.3 SWOT Analysis
	Strength 
	Weakness 

	· Strong Brand Equity
· Global Presence (Cadbury, 2024b)
· Product Innovation and Portfolio
· Wealthy Parent Company (Cadbury, 2024b)
	· Limited product range
· High dependence on a certain market (Manikandan and Sarguna, 2024)

	Opportunity 
	Threats 

	· Innovative strategy
· Low threat of new entrants
· Legal facilities
· Political support
· Well-known brand
	· High competition
· High bargaining power of consumers
· Economic instability 
· High labour cost


Table 4: SWOT Analysis
Discussion
The SWOT analysis of the Cadbury company shows that it has strengths, weaknesses, opportunities, and threats. For example, Cadbury has a strength in that it operates in the market. This implies that it has a global presence, which enables it to gain trust from customers. Innovation of its products, as well as a wealthy parent company, are some of the strengths of the Cadbury company.
However, Cadbury has a weakness, such as a small number of products, which is a weakness for Cadbury when compared to its competitors. Cadbury has a weakness in that it operates in a particular market. 
The opportunities that are available to Cadbury are that innovation is a strategy that Cadbury can use for its products. A good legal environment is an opportunity for Cadbury with its well-known brand name. 
The threats that are experienced by Cadbury are that it is a competitive company. Bargaining power is a weakness for Cadbury, and an unstable economic environment is a threat to Cadbury.
[bookmark: _r9bnq4mmnq2b][bookmark: _Toc226136477]4.4 CAGE Distance Framework
	Factors
	Analysis

	Cultural Distances
	· Cadbury faces a huge backlash within the UK due to operating in Russia during the war conditions (Bennett, 2024).
· Cadbury has fallen from the list of royal warrants after 170 years (Khan, 2024).
· Cadbury needs to change their product recipes and quantity to compete in the rising inflation of the market.

	Administrative Distances
	· Administrative pressure is higher in the UK during festivals and occasions, and also at other times (Williams, 2026).
· The lobby culture staring form the upper authorities is impacting the labourers' health plans and fostering toxicity (Campbell, 2025).

	Geographical Distances
	· The UK food industry has a high risk of a lack of food supply due to the increase in war conditions (Pandey, 2026).
· The UK has faced a problem with river pollution in the case of improving sustainability (Messenger, 2025).

	Economic Distances
	· The food industry in the UK is expected to face inflation by 9% in this year due to the increase in oil prices, and that will affect the business preferences (Almeida, Butler and Partridge, 2026).
· The GDP of the UK is expected to increase by 1.4% in 2025 (BBC, 2026).


Table 5: CAGE Framework
Discussion:
Cadbury is facing high cultural distances due to the societal and geopolitical disruption in the UK’s culture. The UK has fostered individualism among its citizens of the country, following a financially independent society. The citizens are communicative, self-reflective and highly confident within their personal lives. However, many of the studies show that the society of the UK faces discrimination among people from different income groups. This can significantly demotivate the customer base of Cadbury due to losing the power to the choosing their rights and accessing al the facilities. The administration of the UK is strict and supportive with its laws and regulations for new businesses. In the mean time of the festivals these pressure increases to protect the citizens. 
The organisational culture of the food industry in the UK has fostered the lobby culture that impacts the workers' mental peace and health. As per the report of the Government of UK (2026b), the UK is focusing on the improvement of environmental credibility and resources. In the past, the country faced the problem of pollution and waste generation, and also, the rivers were polluted due to the depletion of the water source. The economic credibility of the UK has been very high for many years and ranked as one of the top 10 nations in the world (Zhang, 2024). The strength of the economic ability can enhance the business purposes of the Cadbury to get investment and expansion for future growth. However, the food industry is facing a shortage of food due to the inefficient supply and an increase in conflict. 
[bookmark: _51cwm0ll3037][bookmark: _Toc226136478]4.5 Strategic Recommendations for Cadbury
Cadbury, as confectionary brand and also for existing in the retail and wholesale sectors, always needs to go under few transformations for a consistent market presence. In the above analysis, it can be stated that the company has some strength beside of some significant weaknesses and also a few market conditions are not going in its favour. One of the leading challenges for the company is the intense market competition, followed by the lack enough product range and quality improvements. 
Recommendation 1: Focus on Improving Customer Experiences and Building Authenticity
To compete in the intensely competitive market, one company should take strategies to stand out from the crowd and build a strong foundation that helps in growing. According to Zemel (2025), improved customer experience can bring a competitive advantage to the brand. However, establishing the brand’s authenticity also makes the consumers believe in the brand's claims and credibility. According to PwC (2026), they believe that the customer experience is the key to a successful business, giving advantages in the competition. Bad experiences have a negative impact on the customers' responses and behaviour in every sector. 
Recommendation 2: Fostering Product Innovations and Improving the Materials Quality 
Innovation and product improvement in the new emerging trend of the market in the confectionery industry are now a different concept from improving taste, rather than focusing on the health benefits and healthy options. According to Garcia et al. (2025), product innovation can improve customer loyalty and attention for strengthening the foundation. According to Nestle (2026a), the company has integrated innovation within its product range to persist in the market competition. The company can also focus on producing more healthy food products and using organic raw materials for product design and sales. The customer can be impressed by the choices of the company, and the customer loyalty can be preserved.
[bookmark: _ask64tl0dkdn][bookmark: _Toc226136479]5. Conclusion
In conclusion, it is evident that through the analysis, the business environment in which Cadbury operates has been indicated as a competitive and dynamic business environment in the food processing industry in the UK, based on factors such as demand, technology, and consumer demand. The analysis of the business environment of Cadbury using tools such as PESTLE analysis, Five-Force analysis, SWOT analysis, and CAGE analysis indicates that, though the business environment in which Cadbury operates is conducive, challenges still need to be addressed. Some of the challenges facing Cadbury include competition, labour costs, and economic risks. Though Cadbury has a brand name, it has a global presence and innovation capabilities, but lacks diversification in terms of products and markets.
However, in order for Cadbury to remain competitive in the market, the company needs to focus more on customer experience as well as authenticity to ensure that the company can gain the trust of consumers. Additionally, the company needs to focus on the innovation of the products, particularly the healthy ones. Hence, it is possible for the company to remain competitive in the market through its strengths as well as weaknesses to generate new opportunities.
[bookmark: _v2pzb99ht1lh][bookmark: _Toc226136480]Section 2: Reflective Account
[bookmark: _61wnl7nvw4o4][bookmark: _Toc226136481]2.1 Description
Based on the above analysis, I have been able to realise that a company such as Cadbury operates within a dynamic international environment. For instance, brand equity and innovation are very important for a company. However, there are other factors, such as economic instability, labour costs, competition, among others, which are important for the success of a company. In order to this reason, tools such as PESTLE analysis, Five Forces analysis, SWOT analysis, and CAGE analysis have been very important in analysing the micro and macro environment of a company, especially within the UK environment. On the other hand, I have been able to understand the impact of global events and culture on a company’s reputation. Thus, the above reflection has been of importance in my ability to improve my analytical skills, especially in terms of understanding how a business runs in a dynamic international environment.
[bookmark: _7vcbkl2gc2vu][bookmark: _Toc226136482]2.2 Feelings
The experience of doing this analysis on Cadbury has been a learning experience for me. In my opinion, it has been a challenging and interesting experience, especially in an attempt to understand the competitive market in which Cadbury is operating. The experience has helped me to improve my critical thinking skills. The experience has helped me to become more aware of all the factors affecting businesses. The experience has given me more confidence in analysing the real business environment. The experience has encouraged me to further explore and learn more about the global environment. However, during this process, I have been really nervous too, as I not only have to analyse the current situation of the food processing industry, but I also have to find out the potential for Cadbury to enter the Indian market. However, when I continue the research process, my level of confidence has also improved.
[bookmark: _9jw05zhwwr6k][bookmark: _Toc226136483]2.3 Evaluation
In connection with my analysis of international business with the Cadbury company, I have mentioned three skills which could be regarded as my strengths. First, I have observed that one of my strengths is the ability to think analytically due to the use of various models, such as PESTLE, Porter’s Five Forces, SWOT, and CAGE. Due to the use of these models, I managed to understand the compliance environment in the UK food processing industry and analyse how the impact of both external and internal factors affects firms' performance. Another strength is that, I want to mention is my skills in conducting research and synthesising information. While conducting comprehensive research using different materials, such as Statista and official documents issued by the government, I was able to synthesise this information and draw conclusions in my assignment. Finally, strategic thinking has been mentioned among my strengths, and while using different theories, I managed to formulate strategies which will enable Cadbury to succeed. In order to complete this task, there are different areas where I have found myself lacking. These skills include skills in Lack of Observation, Risk Avoidance, and Lack of Journaling Skills, and in this particular area, there is room for improvement.
[bookmark: _24vhldv1qs86][bookmark: _Toc226136484]2.4 Analysis
In the entire research orientation, I have analysed the few weaknesses in my personality that are very important and essential for professional and academic development. I have assessed that the lack of observation, risk avoidance, and lack of journaling skills are the gaps in my skillset. The lack of observation contributes to the missing out of details in the research content and causes stress in me. I cannot acquire enough knowledge and details, and limit my power of thinking and the scope of knowledge development. Risk avoidance impacts my decision-making ability and keeps me under confident in any work due to the fear of failure. It restricts me from adapting to the new work environment and coming out of my comfort zone. This nature pushes me back from grabbing any new opportunity that is helpful for career advancement in my profile. The competitiveness of my personality has also been avoided in this situation, which needs transformation. Lastly, a lack of journaling skills decreases the quality of my research and new work opportunities. The level of the writing cannot often justify the facts that come from the research, after being better in the research, knowledge exploration. 
[bookmark: _xsclmfx5b070][bookmark: _Toc226136485]2.5 Conclusion
This entire self-reflection has discussed the experiences and realisation about my research area and the necessity of developing the skills, besides the analysis of the strengths. Description and feelings described about the opinions after the research with the critical evaluation of the facts. I have assessed the strengths and how they are enriching the research purpose. I have also identified the strengths and the limitations created because of that. 
[bookmark: _blrz7gdvt7cu][bookmark: _Toc226136486]2.6 Action Plan
	Need for Improvement
	Key Activities to Implement
	Resource for Action
	Time Span

	Lack of Observation
	Practising active listening and focusing on the details and improvement in the attention span
	The team members, mentors and family members
	Within 2-4 weeks

	Risk Avoidance
	I will improve the nature of the correct identification of the authentic data, boosting confidence and be self-aware and opinionated
	The friends, daily and Professors will help in my action
	Within 3 months

	Lack of Journaling Skills 
	Learn more about the journaling techniques, practice writing and improved journaling, collaborations and communication
	My professors, family members and friends will help to develop this quality
	Within 2 months


Table 6: Action Plan for Future Growth
(Source: Self-Created)
Discussion:
This action has been developed to show the entire thinking of the structure to develop my weaknesses as my skills in the near future work areas. The lack of observation in my skills can be developed by being focused and attentive to the details within 4 weeks, helping me in my professional growth. The nature of risk avoidance in my personality can be increased by coming out of the comfort zone and accessing new opportunities within 3 months, which will bring confidence in me. Lastly, the development of my journaling skills can be pursued through learning and practising new techniques to remove the knowledge gaps within 2 months, which will help me in further research practices.
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