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In Marriott, 53% of employees are women,
and 47% are men, it has maintained its
‘geographical location by maintaining a
‘worldwide business (Marriott, 2023)

Marriott acknowledges the importance of
‘geographic segmentation when expanding
its hotel portfolio with different brands
across diverse global regions and cities.

Marriott primarily caters to affluent
individuals and business travelers by offering
its services.

Marriott places emphasis on the hotel or
resort's prestige as well as its capacity to
meet the needs and preferences of its
customers.

Marriott places a significant emphasis on
delivering outstanding services, distinctive
designs, and memorable experiences.
(IvyPanda,2023).

Premierinn

52% male and 47% female are present in
Premier Inn, situated in England (Premier
Inn, 2023)

Premier Inn highlights the importance of a
meticulously planned roadmap for
implementing segmentation throughout
the business.

In their promotion strategies, Premier Inn
differentiates between segments that book
well in advance and prefer cost-effective
"early bird" offers, and those who book
closer to the date and are willing to pay
more with "last chance" offers

premier Inn collects the appropriate
inputs, which encompass customer
information stored across various operating
systems located in different segments of
the organization.

Premier Inn creates and constructs a

practical Customer Segmentation strategy
that enables Whitbread and Premier Inn to
gain insights into their customers,
effectively oversee these segments, and
engage with them in a meaningful way.
(Big Difference Marketing,2023).
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Marketing mix
(Marriott Hotel)

- Famous branding-based products
with huge pricing rates have been
promoted through offline
marketing by Marriott Hotel
(Marriott Hotel, 2023).

+ Physical evidence of proper
services and worldwide marketing
through global people are the
main marketing strategies.

- Guests' proper night’s sleep has
been engaged in the business
market.
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Marketing
mix (Premier Inn):

- Premier Inn has provided the
products and services of
comfortable living, with
affordable pricing rates.

« It has started making online
promotions among
consumers by providing
physical evidence of proper
services (Premier Inn, 2023).

Promtion
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Conclusion :

Marketing methods in hotels, such as Marriott Hotel and Premier Inn to focus on
their consumers, stakeholders, and business strategies. Based on the study, it can be
summarized that Premier Inn has engaged in more effective and positive marketing
methods than Marriott Hotel in terms of attracting more audiences through social
media platforms in the business market. Marriott hotels need to focus more on
making affordable pricing rates to attract people more. It can be concluded that both
hotels can achieve successful strategies in their business by developing investment
methods for the stakeholders in the global place.
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‘Matketing methiods are any organizational promotional sirategy that mainly contains big launch eveats, press releases, and other
‘marketing ways among consumers. Marrioft Hotel has focused on making centers around fuxury travel (IIDE, 2023). On the ofher hand,

‘Premier Inn has developed social media to promoteits hotels on online platforms. The major aim of the study is o focus on various
inds of marketing strategies of hotel brands such as Marriott Hotel and Premier Ton in terms of shades of light on ts competitors and
‘consumers. Tt can hefp understand the marketing mix sirategies in the global business market.
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MARRIOTT

Marriott International, Inc. manages and
licenses various brands of hotels, corporate
housing  establishments, and timeshare
properties.

Established in 1927 by J. Willard Marriott and
his wife, Alice Sheets Marriott.

In 1957, they inaugurated their initial hotel, the
Twin Bridges Marriott Motor Hotel, located in
Arlington, Virginia.

Marriott International's longest-running hotel,
the Key Bridge Marriott in Arlington, Virginia,
commenmorated its 50th anniversary in 2009,

In December 2012, the JW Marriott Marquis
Hotel Dubai, a 5-star establishment, was
officially acknowledged by Guinness World
Records as the tallest hotel globally.
(CompaniesHistory.com,2023).
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