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[bookmark: _Toc112429692]Introduction
Entrepreneurship is described as the effort or innovation of a person to start or establish a new business taking all the responsibilities and the risk of the business failure and all the rewards and profits of the business, the person who makes the efforts of the entrepreneurship is known as the entrepreneur. Entrepreneurship includes various sectors of businesses and industries in which the opportunity to grasp the market and extract profit can be seen, in entrepreneurship, the main focus is considered to be on the entrepreneur and the skills, the tactics used by him to establish the business. Entrepreneurship and the enterprise cover a broad range of entrepreneurship concepts focusing on the entrepreneur who is the sole responsibility and owner of the business, the intrapreneur who is described as the manager of the business trying entrepreneurial skills to develop the business, and support providers who are described as the provider of services and support to the customers and the policy maker which is described as the decisions and policymakers for the promotions and the other aspects of the entrepreneurship (Aparicio, Turro, and Noguera, 2020). In this report, there will be a brief study of the entrepreneurship concepts and the evaluation of the concepts from the perspective of the entrepreneur, intrapreneur, support provider, and policy maker. The study will focus on the traits, characteristics, attributes, and motivations of the entrepreneurs and the difference between for-profit and non-profit small businesses considering the entrepreneurial values and beliefs of the entrepreneurs with the examples and the evaluation of the examples.
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[bookmark: _Toc112429792]Figure 1: (Entrepreneurship)
(Source: eduCBA)
[bookmark: _Toc112429693]Evaluation of the Traits, Characteristics, Attributes, and Motivations of entrepreneurs
[bookmark: _Toc112429694]Traits of the Entrepreneurs
The traits of the entrepreneur in making or establishing a business play a great role in terms of developing the values and the vision of the business, aligning the co-workers and the employees to the vision and inspiring the human resources, and tackling the hurdles of the way in entrepreneurship (Khosla, and Gupta, 2017).
Leadership is one of the most important traits in entrepreneurs which is beneficial for leading and guiding the team of the business to achieve certain goals of the business and managing and inspiring the human resources of the business.
Positivity is also an important trait in an entrepreneur which is beneficial for the hard times and difficulties or internal issues in the business to overcome with a positive approach and calm nature.
The Vision of the entrepreneurs is very important to train in business to develop and get the human resources and team members on board with the vision and to achieve the goals of the vision, the vision of the entrepreneur should be clear for engaging the team to it.
[bookmark: _Toc112429695]Characteristics of the Entrepreneurs
The characteristics of the entrepreneur matter a lot for the success and survival of the business in the starting phase in a market full of competition and dominant players in every industry, these characteristics help the entrepreneurs to deal with the consequences like financial breakdown, failure of plans, and loss (petrović, and leković, 2019).
Passionate one of the most important and impactful characteristics of entrepreneurs is that they are always passionate about the business and the vision of the business which helps in regularly improving the business and the strategy. 
Never give up attitude is also a very important characteristic of the entrepreneurs which helps them fight and survive in the market full of competition and the different issues and difficulties in operating the business and dealing with the problems.
Planning skills is the characteristics most required in entrepreneurs from the very starting of the business and for sustainable development of the business which helps in planning the required permissions, finances, resources, and the skills to operate the business successfully.
[bookmark: _Toc112429696]Attributes of the Entrepreneurs
The attributes of the entrepreneurs play a great role in the management and the operations of the business which are commonly considered the qualities to grasp the opportunity for business growth and the sustainable management of the resources in the business (Belàs, and Kljucnikov, 2016).
Courage to take a chance is one of the best attributes which an entrepreneur should have for growth which helps in analysing the opportunity and risk of the business and taking a chance with proper planning and execution considering the outcomes and the risk of the chance.
Management of people and money is a great skill for the entrepreneurs for the smooth cooperation and the operations of the business which help in managing the costs and the expenses of the different departments and managing and analysing the work efficiency of the employees.
Innovation is a great quality attribute for the entrepreneurs to develop and improve the products and the services of the business with the help of innovating the products and the ideas of the business in the presently changing environment and the choices of the consumers.
[bookmark: _Toc112429697]Motivations of Entrepreneurs
The motivations of the entrepreneurs can vary according to the person for the sake and the vision of the business and his reason for the entrepreneurship, although the main motivations of the entrepreneurs are personal satisfaction, challenges of the business, and the independence of the thoughts (Bhansing, Hitters, and Wijngaarden, 2018).
Personal satisfaction is one of the main reasons of motivations of entrepreneurs which is the work life and the efforts made by the entrepreneur working for the individual growth of the entrepreneur and his business giving satisfaction in work and the efforts of the person.
Challenges of the business and the adventures are also a great motivation for the entrepreneurs which help them improve and grow as an individual and give great learning and experience in the challenges.
Independence of the thoughts and the decisions makings for the growth of the business and the freedom to choose and apply the best method of action to deal with the operations and activities of the business is a great motivation for the entrepreneurs.
[bookmark: _Toc112429698]Differences between ‘for profit’ and ‘not for profit Small Organizations
The organizations and the businesses are classified as for-profit and not-for-profit organizations, the for-profit organizations are described as the organization or businesses which provide services or sell products to consumers to make a profit out of them while the non-for-profit organizations are described as the businesses which provide services or work for the benefit of the country or the community without any profit of the organization. The difference between for-profit and not-for-profit small organizations considering the values and the beliefs of the entrepreneurs varies in terms of the business styles, business vision, and the impact of the business on the community and the environment (Megheirkouni, 2017).
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[bookmark: _Toc112429793]Figure 2: (Difference Between For-Profit and Non-Profit Organizations)
(Source: estonsehirmahallem.com)
[bookmark: _Toc112429699]For-profit Organizations
For-profit organizations are considered to be business organizations in which the vision and the belief of the entrepreneurs are to make money in the form of profit by selling the manufactured products and the services of the organizations to its customers, the main focus of these organizations is to attract and sell the products of the businesses and grow by making profit out of them. The vision of the entrepreneur in this organization is not to get a regular income but rather to make or create a sustainable business organization for increasing personal wealth with the profits in the business. All the businesses and organizations which come under the for-profit organizations spend on marketing and advertisement of the product and the organization to attract more customers for their growth. The profit organization includes the various sectors and industries of the businesses in which the business work for profit like the manufacturing industry, the private institutions, restaurants, hotels, and delivery companies whose main focus are to sell products and services and make money from the business without contributing to the society or the community (Beer, and Micheli, 2017).
[bookmark: _Toc112429700]Non-profit Organization
Non-profit organizations are considered to be the organization in which the business or the organization work for the wellness or the benefit of the community and the country, in this organization the businesses don’t work for profit and can not share any income of the businesses with the team member or the stakeholders of the business. Non-profit organizations are known as non-business entities and are qualified for tax exemption because of their vision and service in the wellness and benefit of the country and their contribution to the community (gratton, 2018). The vision and the belief of the entrepreneurs in non-profit organizations are to work for the betterment of society and to develop the infrastructure and the essential needs of the people and the community. The non-profit organizations include the construction of the infrastructure of the country, the transport system, the distribution system of the gas, water, and electricity supply to the community, and the development of the institutions and medical facilities for the community for the survival and growth in a society like the cancer research UK which works in the health department to research and develop the cancer medication for the patients without any vision of making a profit from the organization.
[bookmark: _Toc112429701]Contextual Empirical Examples 
[bookmark: _Toc112429702]Example of Entrepreneurship 
One of the best and most commonly seen examples of entrepreneurship is a grocery shop where the entrepreneur takes the responsibility and the chance to deliver the grocery products to the customers in the effort to establish it as a business (Dana, 2021). The entrepreneurial traits, attributes, characteristics, and motivations of the entrepreneur can be analysed in the business model. The traits of the entrepreneur could be analysed in how he leads the salesman of the shop, the approach to any mistake of the customers or salesman in the shop, and the vision of the shop to deliver the quality of the product. The characteristics can be analysed in the acts of planning and executing the activities of the shop, the behaviour of the entrepreneur when not making a profit, and the passion to work for the shop. The attributes of the entrepreneur can be analysed in the offers and the discounts given by him to attract customers, the innovative ideas to satisfy the customers, and handling and motivating the employees working in the shop. And the motivations of the entrepreneur can be evaluated in the work cycle and work style satisfaction in the shop, the learnings and the handling of the challenges of the shop, and the independence of decision and techniques of the shop.
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[bookmark: _Toc112429794]Figure 3: (Example of Entrepreneurship)
(Source: Ok credit)
[bookmark: _Toc112429703]Example of the For-profit Organization 
The for-profit organization includes a wide range of businesses and industries in which one of the best contextual empirical examples is the small liquor business organizations in which they manufacture and sell alcoholic beverages to the customers and make profits with them like the Diageo which is an alcohol company based in U.K selling beverages and alcohol across the country to make a profit for the organization (diageo.com 2022). The liquor business doesn’t contribute to any social cause or community and the main focus of the organization is to sell the preferred choices of the consumers and create wealth with the profits. The liquor business organization is considered to be working in the private sector for the personal benefit of the entrepreneur or the owner of the organization. The profits in the liquor business are shared between the stakeholder and the partners of the organization according to their liabilities in the organization, although the taxes paid by the organization to the government help the economy of the country. The disadvantages of these organizations are that sometimes the alcohol products affect the health of the people which makes the organization’s liability to the consumers very bad and harms the customer engagement with the organization (Zhu, Wang, and Bart, 2016).
[bookmark: _Toc112429704]Example of the Non-profit Organization
Non-profit organizations are the widespread organizations working for the well-being and the benefit of the community, one of the best examples of non-profit organizations is the NGO which works to provide health and essential food services to the needy and poor people of the country like the Feeding Britain NGO which vision is that no one sleeps hungry in the country (Feeding Britain. 2022). The NGO works with the contribution and the donations of the partners or the local communities to help and feed the needy without any greed for any profit or income from the organizations and the income of the organization from any sources cannot be shared between the stakeholders or the partners in the organizations. The NGO organizations work in the volunteer sector in which all the workers and the team members of the organization are generally don’t get paid for their work in the organization and come to serve the community by choice. The main focus of the NGO organizations is to make a change in society by providing services and aid to the society, because of that the organizations are not intended to pay any taxes to the government as long as the services and the financial operations are done for charities and services to the community (Rathi, Given, and Forcier, 2016).
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Conclusion
The summary of the report explains that entrepreneurship has a wide range of businesses and the industry which cover a range of business styles and prospective like the entrepreneur, the intrapreneur, the support provider, and the policy maker. Entrepreneurship requires some skills and qualities in the entrepreneur like traits to lead the team, handle the issues with a positive approach and the vision of the organization, the characteristics to plan the strategies, process, and requirements of the business, and passion for work. The attributes to manage the people and the money of the organization, innovating ideas to reach the customers, and the motivations of the entrepreneurs of personal satisfaction and independence. The comparison of the for-profit and the non-profit organization which is different in terms of the business vision, the objectives of the business, and the beliefs of the entrepreneurs. The for-profit organization sell product and services to the customers and operate focusing on profit while the non-profit organization operates to serve the community by developing the infrastructure and providing services in society. The evaluation of the examples of entrepreneurship, non-profit organization, and for-profit organization help in developing the knowledge and understanding of the organizational functions, vision, and services of the organizations and the skills which are important in entrepreneurship for successfully establishing a business as an entrepreneur.   
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