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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very quickly, which makes it easy and pleasant for visitors to use. A fast-loading site gives customers a better experience because they don’t have to wait or deal with delays. To keep the website running smoothly, it’s important to check it often and make updates when needed. These updates help improve loading speed and make sure everything stays responsive. Overall, the quick loading time makes the website more enjoyable, keeps customers happy, and encourages them to return.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
 The website is very simple because it has only one sub-page. This means that customers can move around the website by going from the main page to the single sub-page. To make navigation easier, the main page should have clear menus, links, or buttons that guide visitors directly to the sub-page. When information is easy to find, customers have a better experience. Good navigation makes the website more user-friendly and helps visitors quickly reach what they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The client can’t booking via the webpage but can contact via phone or email or visit them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website can be improved by making navigation simpler and easier to use. For example, the menus can be shortened and a search bar can be added so customers can quickly find what they are looking for. Clearer instructions and more natural, simple design elements will also make the site easier to understand. It is also helpful to collect feedback from users, because their opinions can guide future updates. These improvements will create a smoother, more comfortable, and more efficient online experience for customers


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website can be improved by making navigation simpler and easier to use. For example, the menus can be shortened and a search bar can be added so customers can quickly find what they are looking for. Clearer instructions and more natural, simple design elements will also make the site easier to understand. It is also helpful to collect feedback from users, because their opinions can guide future updates. These improvements will create a smoother, more comfortable, and more efficient online experience for customers.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website shows nice images of the spa’s interior, its treatments, and the products it offers. These pictures help new clients imagine what kind of experience they might have when they visit. The design also uses soft colours like blue, green, and white. These colours are often connected with calmness, peace, and relaxation, which match the spa’s overall style. When the images and colours are combined, they create an attractive, clear, and welcoming online presence for Eden Spa.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website doesn’t have an online chat tool.


	Question 2d – How effective are the social media links on the website?


	Answer: 
There aren’t any social media link on the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
On the Eden Spa Harborne lists treatments with prices and descriptions on its website, clearly showing what’s offered.
[bookmark: _GoBack]

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There aren’t any customer reviews on the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
They offer a variety of beauty treatments, including facials, body massages, hair removal, manicures, pedicures, and specialized therapies like hot stone therapy and microdermabrasion. This wide range ensures that clients can find treatments that fit their needs.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The Eden Spa website does not show service prices directly. There may be a few reasons for this choice. One reason could be that the spa wants potential customers to contact them first. This gives the spa a chance to explain services in detail and build a personal connection. Another reason could be that the spa prefers to highlight the quality and relaxing experience they offer, instead of focusing only on cost. This approach can make the spa feel more welcoming and customer-focused.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Massage

	
	2.Spa

	
	3. Harborn

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, it doesn’t appear on the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are still very important for modern UK businesses. Today, a website is not just a digital shop window. It has become the main place where customers connect with a company, build trust, and even decide to make purchases. According to Webflow’s “2025 State of the Website” report, made with research company Vanson Bourne, businesses are now facing new challenges and opportunities to make their websites stronger. The report, based on insights from 500 marketing leaders in the US and Canada, highlights important trends and strategies to help companies keep their websites effective and future-proof.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The website currently shows a large map as soon as you enter the page. This is the first thing visitors notice, and it takes up too much space. Because of this, some of the important information is harder to see right away. To improve the design, the map should either be removed or made smaller. A smaller map would still give visitors the location details they need, but it would no longer distract from the main content. This change would make the website easier to read and more user-friendly.
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