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Luxury hotel brand Six Senses caters to eco-conscious and affluent tourists. Luxury and exclusivity are the brand's strengths. Even, Six Senses Yao Noi in Thailand has luxury villas with pools, butler service, and breath-taking views (Koh Yao Noi Hotel &amp; Island Resort in Thailand, 2023). Also, the Six Senses Zighy Bay in Oman and Six Senses Ninh Van Bay in Vietnam offer luxury amenities, design, and exclusivity. Sustainability has also set Six Senses apart (Oman Luxury Villas & Camp, 2023). The brand emphasizes environmental responsibility through eco-friendly activities as the Six Senses Laamu in the Maldives, guests may grow coral and save sea turtles. Six Senses does have certain flaws, though. One difficulty is that, in comparison to other hotel chains, it has a smaller global footprint. As an illustration, Six Senses has fewer properties than international premium chains like Four Seasons or Ritz-Carlton. The market reach and visibility of the brand may be constrained by its limited presence and exposure to consumers. Six Senses' status as a premium resort also has a higher price tag. For instance, compared to mid-range or low-cost hotels, a stay at Six Senses Douro Valley in Portugal or Six Senses Kaplankaya in Turkey may be much more expensive (Luxury Resort Hotels in Bodrum, Turkey, 2023). Although this pricing represents the brand's luxury products, it may put off tourists on a tight budget and restrict the brand's reach to a larger audience.
Despite these obstacles, Six Senses can take advantage of several chances. The growing interest in healthy travel presents one option. Six Senses may improve its wellness-focused products as tourists put a higher priority on health and self-care. For instance, the company may increase the size of its spa and wellness facilities, give specialized wellness programs, or work with professionals to offer distinctive holistic experiences. Six Senses does, however, confront dangers. The market for luxury hotels is extremely competitive, with several well-known companies fighting for wealthy tourists. For instance, Six Senses is directly rivaled by companies like Aman Resorts and One&Only Resorts when it comes to luxurious offers and exclusive experiences. Six Senses must always innovate and set itself apart via its service excellence, sustainability efforts, and distinctive guest experiences in order to stay competitive.
Holiday Inn has a global presence and excellent accommodations. The brand's popularity is a strength. Holiday Inn Express Times Square in New York City offers comfortable rooms, free breakfast, and a convenient location for business and leisure travellers. Holiday Inn also offers a variety of accommodations to suit different traveller interests and budgets. For example, the Holiday Inn Resort in Orlando, Florida, has pool complexes, children's activities, and access to Walt Disney World (Holiday Inn Resort Orlando Lake Buena Vista, IHG, 2023). However, the Holiday Inn Express in London City caters to budget-conscious travellers who want a handy base for experiencing the city. Holiday Inn does, however, have certain shortcomings. Its uniform approach to hotel experiences is one problem. While constancy is a positive quality, some visitors might feel that Holiday Inn lacks the distinctiveness and individualized service offered by boutique or luxury hotels. This may affect how appealing it is to visitors looking for unique and customized experiences during their visit.
Despite these obstacles, Holiday Inn may take chances to grow its clientele. Increasing its footprint in developing areas is one potential. For instance, Holiday Inn may strategically open hotels in important locations to meet the rising travel demand from economies like China, India, or Brazil as their middle-class populations rise (Holiday Inn Express, 2023). In addition, Holiday Inn may innovate and create fresh hotel ideas to meet changing client demands. To improve the visitor experience, the brand may, for instance, develop eco-friendly properties that follow sustainability trends or embrace technology by adding amenities like smart room technology or mobile check-in possibilities.
A luxury hotel chain called Six Senses provides upscale, eco-friendly lodgings. Six Senses offers a luxurious and unique stay for discriminating guests with an emphasis on customized services, private villas, and wellness activities. For instance, visitors at the Six Senses Zighy Bay resort in Oman may enjoy private pools, attentive butler service, and spectacular vistas. In order to represent its exclusivity and exquisite features, the company charges premium pricing. Holiday Inn, in contrast, places itself in the mid-range market and caters to both business and vacation guests (Junaedi and De Novianti, 2021). At more reasonable pricing, it offers dependable and comfortable lodging. Holiday Inn offers accessible and practical accommodations by carefully choosing sites in popular tourist areas and major cities. For instance, the Holiday Inn Express Times Square in New York City offers convenient lodging right in the middle of the action-packed Times Square district.
Six Senses uses social media, digital marketing, and partnerships with upscale travel agents to promote to wealthy and environmentally conscientious customers. To attract its target population, the company emphasizes its elegance, sustainability, and unique experiences (Komari et al, 2020). Holiday Inn, on the other hand, uses broad-based marketing strategies to appeal to a diverse consumer group. To draw guests on a tight budget, it places an emphasis on dependability, family-friendly features, and cheap price. To reach and engage their respective target markets, both businesses understand the value of smart marketing techniques (Jain and Jain, 2022). Six Senses prioritizes individualized care when it comes to its staff and its offerings, hiring devoted butlers and wellness specialists to attend to customers' requirements and preferences. In order to deliver a flawless and opulent experience, the brand's team receives thorough training. Holiday Inn prioritizes helpful and timely service to make sure guests have a comfortable and hassle-free stay (Komari et al, 2020). The company places a high value on hiring professionals who can respond to consumer demands quickly and competently.
Six Senses strives to give visitors an immersive and seamless experience in terms of procedure. The brand makes sure that every aspect of the guest trip is well-orchestrated and catered to personal tastes, from pre-arrival communication to check-in, dining, and wellness activities. Holiday Inn, on the other hand, places a high value on simplicity and efficiency in its procedures (Holiday Inn Express, 2023). To offer a simple and hassle-free experience, the brand simplifies processes including online booking, check-in, and check-out. Last but not least, Six Senses offers tangible proof in the form of opulent and environmentally responsible features that mesh well with their natural environments. The brand's architecture and design are elegant and environmentally friendly. The elegantly renovated 19th-century manor home in Six Senses Douro Valley in Portugal is one example of how tradition and luxury can coexist. All of Holiday Inn's locations offer similar and uniform physical experiences. To provide visitors a sense of warmth and familiarity, it places a priority on cosy guest rooms, common areas, and facilities.
Market segmentation by Six Senses is based on psychographic and behavioural traits. The company caters to wealthy, environmentally concerned visitors who appreciate luxury, sustainability, and wellbeing. This market group looks for upscale, individualized lodgings that complement their values and satisfy their need for an unforgettable, immersive experience. High-net-worth individuals, wellness aficionados, and those looking for rejuvenation in opulent settings are the target market for Six Senses. The brand targets tourists that value luxury, are prepared to spend more for excellent experiences, and place a high value on sustainability and overall wellness. The luxurious accommodations provided by Six Senses are elegant, environmentally friendly, and wellness-oriented. Six Senses portrays itself as a supplier of upscale, ecologically responsible, and transformative experiences by emphasising its unique selling points including private villas, individualized services, and immersive wellness programs (Komari et al, 2020).
Holiday Inn targets both business and leisure travellers with a broader strategy to market segmentation. The company offers trustworthy and comfortable lodging at reasonable costs to both people and families. Convenience, accessibility, and a unified experience across all sites are important to this market sector. Holiday Inn caters to guests on a tight budget who value comfort and a hassle-free stay. The brand caters to both families searching for a cosy and welcoming environment during their holidays and business travellers seeking facilities and services that support their job demands (Jain and Jain, 2022). Holiday Inn markets itself as a dependable, trustworthy mid-range hotel brand that offers reliable convenience and quality. Holiday Inn fosters a sense of dependability, accessibility, and value for money by providing affordable rates, cutting-edge facilities, and a significant global presence.
The concept of marketing is not only integral in traditional form of businesses or industries it is also essential for even tourism industry as well. As a result, the implication of marketing concepts of tourism industry is similar to the traditional industries. In order to effectively acknowledge the implications of marketing strategy and marketing concept this essay presented a short analysis of both of the reputed hotel brands, later on a 7p’s of marketing strategy of both of the hotel brands were compared and lastly STP analysis was done. By doing so a reader will be able to acknowledge the strength and weaknesses of these reputed hotel brands and can make informative decisions based on the changes of the industry as well as the competitive aspect of the industry.
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