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Founded in 1927 by J. Willard and Alice S. Marriot, with over 7,600 properties across 133 countries and most continents, Marriot International is one of the global leaders in the hospitality industry. Marriot is renowned for their commitment to provide an exceptional guest experience. Marriot’s CSR policy is called “Serve 360: Doing Good in Every Direction “and this CSR program is in place as Marriot wants to address aspects such as global challenges and they want their CSR policy to align with the United Nations Sustainable Development Goals, in order to create a more sustainable future. Additionally, Marriot really emphasizes on ethical business conduct, ensuring the fair treatment of employees and suppliers. This essay is constructed to carefully discuss Marriot’s CSR policy and analyse whether Marriot as a business follows their CSR policy. 























Concerns such as increased government pressures and competitors actions towards CSR are shaping Marriott’s strategies, this way Marriot can emphasise sustainability, ethical practises and community engagement in the business as a whole. Governments worldwide are intensifying regulations concerning environmental sustainability and social responsibility. Marriott, operating in diverse jurisdictions, grapples with varying compliance demands. Stricter carbon emission standards, waste management regulations, and human rights expectations challenge Marriott’s operational framework. Government pressures necessitate investments in eco-friendly technologies and responsible sourcing (Smith, A., 2021). 
Competitors’ CSR initiatives drive Marriott’s continuous improvement. Rival hospitality chains adopting sustainable practices raise the industry bar. Marriott's initiatives mirror or exceed competitors' efforts to maintain its market position. For example, Hilton’s robust community engagement inspires Marriott’s local philanthropy projects, fostering a spirit of healthy competition (Jones, B., 2020).
Ethical labour practices and human rights remain a paramount concern for Marriott. Ensuring fair wages, safe working conditions, and diversity in the workforce are critical areas of focus (Johnson, R., 2022). Marriott's commitment to the United Nations Guiding Principles on Business and Human Rights underscores its dedication to respecting human rights in its global operations (UN Human Rights Council, 2021). Addressing environmental concerns, Marriott emphasizes reducing its ecological footprint. Initiatives such as energy-efficient lighting, water conservation, and waste reduction programs are pivotal (Green, M., 2021). Marriott’s participation in the Science-Based Targets initiative demonstrates its commitment to aligning with climate science to limit global warming (Science-Based Targets, 2022). Marriott's CSR extends to community engagement and philanthropy. Supporting local initiatives, disaster relief efforts, and education programs, Marriott invests in the well-being of the communities it serves (Smith, E., 2022). Their partnerships with organizations like Habitat for Humanity underscore their dedication to community development (Habitat for Humanity, 2021). 
Legislative changes and regulations have led Marriot to create specific policies, especially in areas such as environmental sustainability. The two examples I will be referring to are one including plastic straws and the legislation related to environmental conservation and energy efficiency standards. The global push to reduce plastic waste led to legislative actions and bans on single-use plastics in various regions. Several countries, states, and cities have implemented or proposed laws banning plastic straws and other single-use plastic items. For instance, the European Union passed a directive banning single-use plastics, including straws, cutlery, and stirrers, which came into effect in 2019 (European Commission, 2019). Similarly, individual U.S. states such as California, cities like Seattle and New York, and countries like Canada have either implemented or proposed bans on plastic straws and other plastic products (California Legislative Information, 2018; Government of Canada, 2020). These legal developments had an impact on Marriott's policy. Marriott, like many other hospitality groups, has phased out plastic straws and stirrers from its operations to comply with legislation and lessen its environmental effect. Marriott's sustainability commitment includes initiatives to eradicate single-use plastics throughout its global properties. Marriott not only complies with regulatory standards but also displays its commitment to environmental stewardship by replacing plastic straws with biodegradable or reusable alternatives (Marriott Sustainability Report, 2021). 
To minimise climate change and encourage sustainable practises in the hotel business, some governments and regions have created energy efficiency requirements and environmental legislation. For hotels and other commercial facilities, these policies frequently regulate energy consumption, water conservation, waste management, and emission reduction criteria. In the United States, for example, the Environmental Protection Agency (EPA) establishes rules and certifications for hotels, such as ENERGY STAR, to encourage energy efficiency and sustainable operations. Furthermore, European Union nations have strict environmental rules specifying waste disposal procedures, energy consumption restrictions, and carbon emission reduction objectives for enterprises, including hotels (European Commission, 2021). To comply with these regulations and standards, Marriott has implemented various policies and initiatives. Marriott's commitment to reducing energy consumption and carbon emissions is evident through their adoption of energy-efficient technologies, implementation of smart building systems, and use of renewable energy sources in some properties. Marriott has implemented water conservation measures, waste reduction programs, and eco-friendly practices across its global chain in response to these regulations (Marriott Sustainability Report, 2021). 
Marriott International made a substantial commitment to Corporate Social Responsibility (CSR) in 2015 by signing up to the United Nations Global Compact. The United Nations Global Compact is a voluntary project that encourages corporations to adopt sustainable and socially responsible practises and to report on their implementation. By signing up to the Compact, Marriott agreed to 10 principles including human rights, labour, the environment, and anti-corruption. While there isn't a specific CSR agreement called the "Marriott Paris 2015 CSR Agreement," Marriott's participation in the UN Global Compact was a crucial step towards aligning their CSR initiatives with international standards. As part of the Compact, Marriott pledged to uphold fundamental values in areas such as human rights, labour standards, environmental responsibility, and anti-corruption efforts. Marriott has attempted to adhere to CSR values since its commitment to the United Nations Global Compact in 2015, however, like many other companies, it has had difficulty in maintaining thorough compliance. One of the major challenges faced by Marriott and other multinational corporations is the complexity of their supply chains. Marriott's extensive global network includes numerous suppliers, each with unique regulations and practices. Ensuring that every supplier upholds CSR values, especially in regions with lax regulations, is a formidable task (Rasche & Kell, 2010). It is a tricky act to balance profitability with responsibility. While CSR programmes are good to society, they might increase operating costs. Marriott, like many other organisations, must balance the financial consequences of CSR practises with its commitment to social responsibility (Carroll & Shabana, 2010). Greenwashing, or the perception that CSR initiatives are shallow, is a persistent source of worry. Public scrutiny is high, and any perceived divergence from CSR standards may quickly undermine a company's brand (Blowfield & Murray, 2008), and a company such as Marriot would take this concern and stress very seriously, therefore the constant reassurance and reports given out to the public in order to show that Marriot as a business does follow CSR legislations. Despite these obstacles, Marriott International, attempts to adhere to CSR standards. Through their reports and activities, the corporation demonstrates its commitment to ethical labour practises, environmental stewardship, and community participation (Marriott Sustainability & Social Impact Report, 2020).
Marriott's dedication to sustainability is in sync with the Circular Economy concept, in which resources are used for as long as possible, maximising lifetime and minimising waste. Marriott has embraced circularity by introducing waste reduction, recycling programmes, and sustainable sourcing efforts. Marriott decreases its environmental effect by supporting material reuse and recycling, so contributing to a circular economy (Ellen MacArthur Foundation, 2015). Marriott's CSR programmes also adheres to the Triple Bottom Line paradigm, which takes into account social, environmental, and economic consequences. Marriott invests in employee well-being and community development to ensure a good social effect. To reduce their ecological impact, the firm works on energy efficiency, water conservation, and waste reduction. Marriott's sustainable practises frequently result in cost savings, demonstrating the economic sustainability of CSR activities (Elkington, 1997). Marriott's sustainability programmes are organised around three essential pillars: environmental protection, social responsibility, and economic viability. Marriott uses environmentally friendly technology, lowers emissions of greenhouse gases, and conserves water. In terms of social responsibility, Marriott participates in community development programmes, promotes inclusion and diversity, and assures ethical labour practises. In terms of economics, their sustainability measures result in operational efficiency and cost savings, assuring long-term economic viability (Moon & Vogel, 2008). Marriott's commitment to the Circular Economy may be seen in programmes such as their soap recycling programme. Marriott collects spent soap from hotel bathrooms, sanitises and recycles it, and then distributes it to communities in need throughout the world in collaboration with organisations such as Clean the World. This effort targets not just trash but also hygiene gaps, demonstrating the transformational power of circular practises (Marriott Sustainability & Social Impact Report, 2020). Marriott's emphasis on strengthening local communities via employment and skill development is one of their significant projects. Marriott promotes economic progress and social well-being by giving job opportunities to residents in the places where they operate. This strategy is consistent with the socio-cultural component of CSR, emphasising the need of supporting local economies and cultural diversity. (Matten & Moon, 2008).
Furthermore, Marriott has been recognised for its dedication to diversity and inclusion in the workplace. Employees are respected regardless of their cultural background, gender, or ethnicity in the company's inclusive atmosphere (Carroll & Buchholtz, 2014). This approach not only represents Marriott's commitment to social equality, but it also fosters a lively and varied workplace, enriching the company's corporate culture. In terms of cultural preservation, Marriott frequently incorporates local customs and crafts into the design and services of its hotels. Marriott recognises and celebrates the particular legacy of the places where its hotels are located by including real cultural features. This strategy not only improves the tourist experience but also helps to preserve local traditions. Furthermore, Marriott's community engagement programmes, such as assisting local schools, healthcare initiatives, and disaster relief efforts, demonstrate the company's commitment to the socio-cultural side of CSR (Carroll & Buchholtz, 2014). These programmes show Marriott's dedication to giving back to the communities in which they operate, tackling social issues, and developing cultural understanding and peace.
Marriott International's CSR programmes are usually considered as beneficial, with a focus on community participation, environmental practises, and employee diversity and inclusion. However, like with any huge organisation, there is always space for growth. One area for improvement may be to reduce their environmental effect even further. While Marriott has made progress in terms of energy efficiency and waste reduction, a more aggressive approach to renewable energy adoption and the decrease of single-use plastics might improve their environmental stewardship even further. Furthermore, emphasising openness and aggressively disclosing their CSR initiatives to the public will boost their reputation and promote confidence among stakeholders. Continuous efforts in these areas have the potential to raise Marriott's CSR practises, assuring a more complete and impactful approach to social and environmental responsibility (Elkington, 1997; Visser, 2011).
















In conclusion, Marriott International's journey in Corporate Social Responsibility (CSR) illustrates a multifaceted approach to responsible business practices. Their focus to CSR's socio-cultural dimensions, such as community participation, cultural preservation, and diversity development, demonstrates a true commitment to beneficial social effect. Marriott's actions are in line with the Circular Economy concepts, emphasising waste minimization and the development of sustainable practises. Furthermore, their use of the Triple Bottom Line (TBL) paradigm displays a thorough awareness of the interaction of social, environmental, and economic concerns in business. While Marriott's efforts are admirable, the corporation, like many others, is confronted with problems. Potential areas for improvement include taking a more aggressive approach to lowering environmental effect, such as investing more in renewable energy and decreasing plastic waste. Furthermore, increasing openness and active communication about their CSR actions may help them gain reputation. Marriott International is a lighthouse of CSR in the ever-changing environment of responsible business, demonstrating how firms can negotiate hurdles, promote inclusion, and constantly develop their policies. Their activities not only serve as a monument to ethical business practises, but also as an inspiration for the larger corporate world, proving that a holistic and forward-thinking approach to CSR is not only respectable, but also necessary in today's socially conscious global community.
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