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[bookmark: _Toc530762841]Abstract
Marketing is a term mostly used for satisfying need, want and demand of a customer by marketers. So, organizations are proactively working on developing various marketing strategies for their organizations with a versatile products and services. As globalization and digitalization already made a huge opportunity for business, market complexity has also enlarged with a great threat. In this report, importance of marketing will be analyzed briefly for managers and organizations with employees and personnel in terms of digital skills and technological implementation. The report will include various marketing terminology like marketing mix, product service expansion grid, customer satisfaction etc. for ensuring maximized profit and revenue with brand value for companies. The research will based on a survey of 20 people from various organizations working as in marketing department as marketing manager, marketing executive, brand manager etc. Different marketing functions and marketing activities with IMC (Integrated Marketing Communication) tools will be analyzed for measuring the effectiveness and efficiency in organizations with digital skills and communication procedures. Data and findings will also show the positivity or negativity of survey which will be made with a structured questionnaire. Based on statistical analysis, a suitable recommendation which will reflect and elaborate the importance of marketing for a business. 
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[bookmark: _Toc530762842]Introduction:
The aim of this report is to analyze the importance of marketing in organizations and companies. With the digitalization and technological advancement in this modern era, 21st is century mostly dependent on various marketing activities, organizational functions and activities. Activities and success of companies depend on various internal and external factors. Among them, organizations now a days focusing on different marketing activities with managerial functions to achieve potential target market and organizational performance for sustainable competitive advantage. Marketing mix is an important part of marketing. Based on marketing mix, companies can assesses the core value of their brand with their product/service, price, place and promotion. There are several marketing functions are also playing a vital role for a company. For effective and efficient organizational performance, marketing functions are palling, distributing, financing, sales, promotion and market research.  So, our research topic is “Analyzing and Evaluating Importance of Marketing with Digital Skills in Organizations”. As business environment is very much competitive and complex, digitalization with workplace environment will be effective for analyzing the importance of marketing for employees and as well for management. Marketing activities are based on strategic and tactical implementation of some managerial and functional decisions. Differential marketing activities and organizational performance will increase the performance and effectiveness of an organization. With the rapid change and adaptation of internet, social media has already influenced company’s marketing policies with some digitalization. Digital marketing, search engine optimization etc. are being adopted by employees and as well as the management of a company. Thus employees should have skills regarding different tools and techniques for the effective and efficient marketing analysis for the company. Marketing activities depends on some tools and communication. Integrated marketing communication (IMC) has a potential business opportunity to attain customers for a business. IMC tools includes various promotional activities for a business and to satisfy customers. Overall, the analysis will be justified by respondents and survey to reflect the importance of marketing now a days for a company. Organizations are focusing on marketing activities and functions to integrate other department with marketing to establish an effective organizational behavior for workplace with skilled employees. In this research report, the importance of marketing in organizations will be analyzed based on marketing mix, marketing functions, marketing activities and IMC to measure and understand customer’s satisfaction. 
[bookmark: _Toc530762843]Literature Review:
Marketing is essential element for understanding needs, wants and demands of customers (Kotler, 2008). In this age of globalization and digitalization, organizations are implementing various strategic and tactical functions of marketing according to the need and demand. Marketing mix has four factors and they are product, price, place and promotion (Zaha & Zeithaml, 2002). This theory actually helps organizations to offer, target and promote their brand. Product is something that has a potentiality and which can be the actual tangible thing from marketing mix (Keller, 2007). Organizations and companies are tremendously doing research and develop their product/service to ensure customer satisfaction. In UK, marketing is interrelated with everything. Pricing is the cost generator from a product based which is the main factor in marketing mix (Taylor, 1999). Organizations are working on various marketing activities with promotional tools only for pricing and customer satisfaction (Martin, 2014). Promotional activities includes different offers like discounts, sales promotion, advertising, public relation, TVC etc. to get reach target customers (Zeithaml, 2006). Various retailers and wholesalers are trying to implement marketing functions and promotional tools for sales and revenue. Segmentation in managerial view for organizations with different marketing activities are interrelated (Sigitas Urbonavièius, 2012). With the help of targeting, marketing mix and promotional activities with different market segmentation, companies will implement technological adaptation and digitalization in their company (Gringham, 2001). Integrated marketing communication (IMC) has a great influence for companies due to customer’s perception and customer’s retention (Kotler, 2009). To interact with brand and brand awareness, IMC will help organizations to achieve organizational performance. Because of social media and extreme uses of internet, marketing now a days became more competitive through social media marketing and digital marketing (Sara & Richards, 2011). IMC actually helps organizations to communicate between customers and companies. It also ensures a better relationship between other third parties of an organization. A company can horizontally go with acquisition and merger and they need various promotional activities and marketing activities (Integrated Marketing Definitions, 2018). There a lot of marketing programs are organizing by many companies. Marketing activities need to develop with marketing functions. Marketing functions include sales, branding, publicity and strategy for organizations which can increase the profitability ratio of a company (Brighton & Stephen, 2012). Ensuring a better profit margin with market growth and sales for companies, it is mandatory to integrate all marketing functions with other departments of a company. So, the importance of marketing is needed for organization to compete in market and industry with business expansion. 
[bookmark: _Toc530762844]Methodology:
Digital skills are important in workplace with different marketing activities. Organizations are emphasizing more on digitalization in their workplace. With the effective and efficient workplace environment, marketing activities through marketing functions are mandatory for companies to achieve objectives and organizational goals. In the report, we will analyze various data to examine and evaluate the importance of marketing with digital skills in organizations. We will make a structured questionnaire and survey that questionnaire among respondents. This research will be a quantitative research and we will do a casual study.
In this research, we will evaluate both primary and secondary data. Primary data is unique data for a research which is never be used in past (Alan Bryman and Emma Bell, 2012). We have our primary data from survey questionnaire and all the demographic part about customer’s gender, age etc. Secondary data are those data available from books, internet, journal article and in newspapers. Secondary data are not so expensive and they are available in many sources. Secondary data are also available from previous research and documents. 
Sample is one of the essential elements of research. Our respondents are our sample size. We will survey about 20 people who are currently working and employees of many organizations. The report will show the sample size which indicates respondent’s rate and their opinion regarding our data and questionnaire which measures the importance of marketing in organizations. 
We will use five point Likert scale for our research. It is given below-
	1
Strongly
Disagree
	2
Disagree
	3
Neutral
	4
Agree
	5
Strongly Agree


We will use Microsoft Excel to measure and analyze our data. The survey questionnaire is given below-


Research Survey Questionnaire:
Please tick (√) the section: 

1. Male                  Female
1. Age:					
15-25
26-35
36-45
46 and above
1. Marital  status:  
                          Married                 Unmarried 

	Importance of Marketing with Digital Skills in Organizations
	Strongly Disagree
	Disagree
	Neutral
	Agree
	Strongly Agree

	1. Marketing and digitalization increase the effectiveness and efficiency in organizations.   
	1
	2
	3
	4
	5

	2. Marketing mix and marketing functions can integrate all other department of an organization which is beneficial for long-term goals for the company.
	1
	2
	3
	4
	5

	3. Effective marketing strategies and segmentation will create a strong brand positioning and ensure customer satisfaction.
	1
	2
	3
	4
	5





[bookmark: _Toc530762845]Findings:
After a survey among 20 respondents from various organizations for analyzing the importance of marketing, data finding is important. We will analyze overall data on Microsoft Excel and give an interpretation of respondent’s response. 

Figure: Survey result from Question 1 

Interpretation:
From the pic chart, we are seeing that 40% of our respondents are agreed that marketing and digitalization in workplace increases effectiveness and efficiency of an organization. Employees those who are working in marketing sector, they agreed that organizations now a days mostly dependent on marketing and implementation of different technology for maintaining a better communication. Respondents are also disagreed that sometimes marketing can’t achieve the organizational performance and goals without proper innovation and digitalization. When companies are trying to focus on promotion and different marketing activities, it may sometimes negative for companies to focus on the product or service development which may decrease sales and revenue. In our survey result, we are seeing, 5% respondents are disagreed with our statement. 10% respondents are strongly agreed and 10% respondents are strongly disbarred with the statement. They clarified that only marketing can’t increase the revenue or can help organizations to achieve goals rather than maintaining quality and fast service. The mostly focuses on the service.

Figure: Survey result from Question 2

Interpretation:
Respondents are agreed with the statement of our survey questionnaire that has implied the benefits of integrating marketing mix and marketing functions in organizations. Different organizations in different countries doing their business globally. Global business companies are mostly known as multinational, international companies. For effective marketing and promotion with integration of every department will ensure those companies a sustainable competitive advantage in competition. Apart from this, 30% of the respondents are neutral and they have stated that marketing functions and marketing mix integration will sometimes expensive and costly for organizations. After integration of these two, cost will be maximized and production will be minimized. 

Figure: Survey result from Question 3
Interpretation:
Target market, segmentation and brand positioning will be effective for organizations. Respondents are agreed and 50% respondents have said that companies can ensure customer satisfaction by increasing various promotional tools and target market with distinctive brand positioning. Organizations should implement ERP and digital technology with skilled employees and as well as some effective marketing strategies as business competition now a days is global competition is blooming at large. For ensuring customer satisfaction, segmentation, targeting and position are needed which are the key marketing terminology for a company. 
Overall Findings of the Data:
[image: ]
Figure: Overall Findings of Data
From the survey, we have seen that 25% respondents are agreed with our questionnaire. Respondents are agreed and the percentage is 14%. So, it can be said that importance of marketing is necessary for organizations. Companies are now a days trying to demonstrate their organizational identity with different marketing activities and functions so that they can ensure a customer satisfaction. Customer satisfaction is the core value of a customer that can increase sales and also influenced post-purchase behavior of a customer. Companies like Walmart, Amazon and Starbucks are gradually giving offers and discounts to their customers to make the satisfied and happy. Various promotional offerings and discounts along with TVC and social media marketing will also effects customer’s perception and retention. Social media marketing and e-commerce have already taken a big portion of UK’s market. For sustainable competitive advantage and market growth, companies need effective marketing strategies with digitalization for the better workplace environment. 
[bookmark: _Toc530762846]Conclusion:
At last, we can say that the research paper analyzed the factors and criteria of effectiveness of marketing in organizations. As 21st century is very much competitive, marketing can ensure a better communication with customers and thus customers can be happy. Marketing mix, marketing functions and different promotional activities are beneficial for organizations as these factors can create a strong brand positioning and efficient target market. So, impotence of marketing and different marketing activities are important for companies to increase brand value and market positioning. 
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Marketing and digitalization increase the effectiveness and efficiency in organizations. 

Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	2	1	7	8	2	

Marketing mix and marketing functions can integrate all other department of an organization which is beneficial for long-term goals for the company.

Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	0	0	6	7	7	

Effective marketing strategies and segmentation will create a strong brand positioning and ensure customer satisfaction.

Strongly Disagree	Disagree	Neutral	Agree	Strongly Agree	2	2	1	10	5	
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