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DIGITAL SKILLS AND RESEARCH METHODS

Executive Summary
The study shows the importance of digital skills for a business organisation in this modern world. Modern technologies have helped the organisation to make the communication process to be more effective and efficient. Modern technologies make the work process more simple and transparent. The study highlights the importance of social media as a marketing strategy and its benefits in reaching out to a wider number of people without any extra cost.
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Introduction
The world is continuously evolving and in order to follow the world, organisations need to adopt digital skills. In this modern world, digital skills are highly valued in the workplace and in the coming future, digital skills are going to be vital. The IT department needs to change with the climate in order to survive in the market. Digital skills help the organisations to increase the sales, productivity and profit margin.  The study highlights the effectiveness of modern technologies within the workplace. The study sheds light on social media and how it is considered as an effective marketing tool for business organisations.
[bookmark: _Toc6248878]Effectiveness of the use of modern technologies within the workplace
Various technologies are used in the workplace in order to improve the communication between the employees and higher authorities. Modern technologies make employees work easier as well as transparent. Employees work can be analysed and monitored by the leaders. Each and every technology is depended upon the internet (Stokes et al. 2017). Almost every organisation is equipped with cloud storage which helps the employees and managing bodies to access data from anywhere. Use of smart phones within the workplace is very low but very effective. The stakeholders of the organisation do not have visited the organisation unless and until it becomes necessary. The stakeholders focus on carrying out task through the smart phones. Some of the modern technologies are:
Smart Phones
Smart phones have completely changed the business process and pattern. The organisation’s representative does not have to travel distance to meet and convince the clients. Most of the task in the organisation is carried out through smart phones. The managing bodies are responsible to take important decisions for the organisation but before taking any decisions they need the authority of the stakeholders (Evans, 2016). The managing bodies use smart phones to communicate with the stakeholders to take permission or report any information. Every organisation goes through ups and down and the leaders of the organisation could handle the tough time with the help of modern technologies. Smartphone’s have helped to enhance communication between the employee and leaders. The consumers of the organisation also use smart phones to report any issue related to the products or services the organisation offers. 
Every organisation through certain changes and the leaders of the organisation is responsible to hold the employees and survive the change. The employees uses smart phones to report the high authorities if they want a leave or something. The organisation sends a message to every employee if they want to inform something important or any notice. Some organisation links their business software with the employee’s smart phones to carry out the business operation (Hanlon, 2019). Important detail like employee’s details, payment and other such important information can be accessed through smart phones.
Web Portal
Each and every organisation creates a web portal for their employees. This portal helps the employees to check their attendance, salary slip, leaves, working routine and working hours and many more. Employees do not need to memorize thing now as they can access their confidential data through the portal. The employee could complain against some other employees or higher authorities if that person is causing some trouble. The organisation uses this portal to understand the employee’s needs and demands and focuses on fulfilling them. As per the view of Kennan (2016), if the employees are satisfied with their job then the employees work with their best potential. Employee’s productivity is directly proportional to organisational productivity. 
A separate web portal for the customers is also made where the customer can complain about any service or products as well as they give their review about the services and products. This web portal focuses on satisfying the customers by solving their problems and issues regarding the products and services. 
Emails
Emails are used as a communication process in the organisations. Email is considered one of the most formal communication processes. Emails is used by the organisation to inform their customers about their new products and services, invoice receipt of the product or services, registering any complaint against the products or services and providing extra discount or incentive to the loyal customers (Eynon and Geniets, 2016). Email is very effective in attracting customers and improving the sales and profit. Emails replace all those paperwork’s and hard copies as well as important messages can be easily accessed through phones or computer. Emails saves a lot of time as it could to be sending to the receiver within a second. Emails are used by the employees to send important and confidential messages to the higher authorities regarding the business operation or working environment. 
Cloud Storage
Every organisation has shifted its business operation to cloud storage. Cloud storage allows the organisation to store data and records. Cloud storage has huge storage capability and it never runs out of space. Cloud storage can be accessed from anywhere and any device. The data and records stored in the cloud storage never get lots of corrupted as it is very safe, secure and encrypted. The confidential data of organisation stored in the cloud storage cannot be breached or leaked by the experts or hackers. Cloud storage is very cost-effective and saves lot money (Chaffey and Ellis-Chadwick, 2019). Microsoft one-drive, Google drive, drop box and Amazon drive are the world's most famous cloud storage service providers and almost every business organisation have collaborated with these service providers to carry out their business operation. 
[bookmark: _Toc6248879]Impact of modern technologies on the employees
The modern technologies create a great impact on the employees and organisation and it could be analyzed with the help of adult learning theory. The modern technologies help in recruiting skilled and experienced employees with the help of comprehensive screening processes. The modern technologies helps in motivating and encouraging the existing employees as they learn something new from the new technologies as well as they enhance their skills. Employees can easily communicate with the higher authorities and leaders about their need or problems they are facing at the working place. The employees can easily send files and documents through cloud storage or email and they does not need to stand outside the manager’s cabin anymore. As stated by (Chaffey and Allen, 2015), training and development program are also equipped with modern technologies in order to make the employees understand the concept easily and quickly. Modern technologies improve employee performance and productivity. Employee uses the modern technologies to provide quality service to the organisation. Employees are able to solve the consumer’s problems more quickly with the help of cloud service as consumer’s data and information are also stored in the cloud storage. Modern technologies also help the employees to avoid any uncertainties like losing important data or information (Chetty et al. 2018). Modern technologies are also used a risk management approach by the organisations. 



[bookmark: _Toc6248880]Using social media as a marketing strategy
The business organisation conducts a survey through the social media platform in order to understand the society needs and demands. The organisation understands and analyses the society demands and develop a product or service according the society needs and demands (Helsper and Van Duren, 2015). It has been witnessed that the products released after the survey have high success rate as well as positive response from the consumers. The use of social media as a marketing strategy does not require any huge investment as well as it is a successful marketing strategy. 
[bookmark: _Toc6248881]Using social media to recruit employees
Each and every organisation is using social media to attract employees and LinkedIn is one of the best platforms which connect the candidates with the companies. Most of the organisation uses LinkedIn to recruit skilled and experienced employees than can provide quality service. There are some other platforms that are also being used to recruit employees. Modern technologies has helped to decrease the unemployment rate as candidates gather information’s about job vacancy and job  roles with the help of LinkedIn and other platforms. Companies post their job vacancy on the websites and set some criteria for the candidates. Qualified candidate gets to know about the job role and applies for the role; the candidate has to go through a test, group discussion and interview in order to get recruited by the company. This type job portal helps to connect the candidates and companies. 
[bookmark: _Toc6248882]Exploring social media as a tool for marketing
At this present time, social media is being used as a marketing strategy by business organisations. Every organisation gives great importance to social media as everyone is connected through different social media platforms. The organisations use social media to attract customers and build a brand image in the community. They focus on promoting new products and services through social media channels as it does not require any funding or financial support from the stakeholders. As suggested by Helsper et al. (2015), social media marketing is very cost-effective and successful for the business organisations. Facebook, Twitter and LinkedIn are the most social media websites and almost every organisation uses these three platforms to carry out their marketing strategy. It is very old fashioned to carry out seminars and concerts for releasing a new product or services and that too were not effective as limited could participate in those events and concerts. This event costs a lot of money and also less efficient. These events were also carried out for brand promotions (Gruber, 2017). The event and concerts have been replaced by the social media marketing strategy. 
[bookmark: _Toc6248883]Application of Facebook for business organisations
Facebook is the biggest social media platform as it has more than 2.3 billion active members throughout the world. The business organisation uses that huge number as an advantage and focuses on developing brand image with the help of Facebook platform. Every organisation has to create a Facebook page which helps them to post about events, products or services, message and notification for the users. The people that follow the organisation page get notification about the organisation posts. Facebook is a great way to attract customers and build brand image in the community. Facebook does not charge any money to the business organisation for posting about their business activities and products. Using Facebook as a marketing strategy has helped many business organisation increase its sales and profit margin (Grainger and Spours, 2018). I personally use Facebook to promote my company's business activities. Facebook has helped my organisation to gain people's attention as well as people ask several questions related to the post. 
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Figure 1: Application of Facebook for business organisations
(Source: https://m.facebook.com/Georgiana-Nails-774933872907436/
[bookmark: _Toc6248884]Application of LinkedIn for business organisations
LinkedIn is one the of the most famous social media platform for employment. This website was created to provide employment and connect the candidates to the organisation. The organisation human resource professional post the job vacancies on the website to recruit skilled employee for the organisation (De Waal et al. 2016). People create a user id on the website to know about the job vacancies. People can filter job roles according to their profession and apply for the organisation best suited for them. The business organisation also uses LinkedIn for brand promotion and attracting new fresh innovative candidates. There are some criteria for every job and if the candidates meet those criteria then they could apply for that job role. This website has helped the organisation as well as people to get recruited and recruit. Many other job portals have come up using the same concept of LinkedIn. I personally use LinkedIn to post for job roles that is vacant in my company. I get a lot of response from the LinkedIn users whenever I post any job vacancy.
                   [image: ]
Figure 2: Application of LinkedIn for business organisation
(Source: De Waal et al. 2016)
[bookmark: _Toc6248885]Application of Twitter for business organisations
Twitter is one of the most systematic and formal social media and every celebrity, business organisation and athletes have their account on twitter. Twitter is generally used to convey a message or information to the public. The business organisation uses twitter to post about their events, seminars, new products and services, social development activities and their growth. Twitter helps the organisation to build and enhance their brand image as well as attracting the community (Wilson and Grant, 2017). I personally use Twitter to post events and important activities related to my company so that the society is well aware of the organisation activities. 
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Figure 3: Application of Twitter for business organisations
(Source: Wilson and Grant, 2017)

[bookmark: _Toc6248886]Conclusion
The study concludes that, digital skills are very essential for organisation to survive in the market. Modern technologies have helped the business organisations to make the business operation more simple and effective. The employee’s productivity and performance have significantly increased by using modern technologies. The business organisation uses social media as a marketing strategy to attract new customers. Social media also helps the organisation to build good brand image on the society. Facebook, Twitter and LinkedIn are the biggest social media platforms that can be used by the business organisation.
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