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AIM(S)

· To develop a critical understanding of the heritage tourism industry and the internal and external factors that contribute to it.
LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:

1. Employ a range of theoretical perspectives to critically evaluate the contribution of heritage to the international tourism industry and the regeneration of communities. 

2. Demonstrate a critical awareness of the work of heritage tourism organisations and operations including regulatory frameworks and the promotion and management of heritage tourism attractions.

Details of each week can be found on Moodle. Learning is based around weekly reading and activities.
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ASSESSMENT
There are two elements of assessment for this module, as detailed below.  All assessments should be submitted by Turnitin.
Critical Discussion of 2500 words 
50%

Case Study of 2500 words

50%
Assignment 1  
Critical Discussion of 2500 words 
50%
Due Friday 30th   March 2018
“What pleases the nostalgist is not just the relic but his own recognition of it, not so much the past itself as its supposed aspirations, less the memory of what actually was than of what was once thought possible”
(Lowenthal, 1985, p8)

Using this quotation as a starting point, critically evaluate the significance of authenticity in heritage presentation.
	Assessment Criteria
	Learning Outcomes
	%

	Your critical awareness of the role of heritage tourism attractions and organisations
	1,2
	40

	Your discussion and critical evaluation of the nature of heritage and the concepts of bias and authenticity
	1,2
	40

	Your critical use of academic and case study material to develop your argument
	1,2
	20


Assignment 2: Case Study of 2500 words
50%
Due Friday 4th May 2018
By selecting an area as a case study (this may be a town, county or region) critically evaluate how heritage has been used as a strategy for regeneration.  Within your case study you should explain the context for the area you have selected (e.g. industrial decline) and explain the role of organisations and communities in heritage promotion and product development.  Critically evaluate to what extent the strategy has been successful. 
	Assessment Criteria
	Learning Outcomes
	%

	Your critical awareness of the role of communities and heritage tourism organisations within the context of your case study
	1,2
	40

	Your discussion and critical evaluation of the role of heritage in regeneration
	1,2
	40

	Your critical use of academic and case study material to develop your argument
	1,2
	20
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