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Throughout this essay, I am going to be discussing my three keywords and three key images in synthesis with three key artists and or thinkers that will lead to a question that I will develop for my dissertation. My idea for my dissertation at present is to look at ways in my practice I could be more sustainable, and see how other artists and designers do this within their work. This will include research into Interior design and how it's beginning to get its own ‘Fast Fashion' or as I'm calling it ‘Fast interiors', and how to solve this problem by looking into upcycling and Japanese aesthetics such as ‘Kintsugi’ and ‘Wabi Sabi’. And also looking into a new interest of mine packaging design, and how we can reduce waste with new and old design ideas. 

My first keyword is ‘Fast Fashion' or more to the point I want to address ‘Fast Interiors'. ‘Fast Fashion is defined as; ‘the reproduction of highly fashionable clothes at high speed and low cost’ (Collinsdictionary.com, 2019) Fast Fashion has been a huge environmental problem in recent years, with brands needing to keep up with the latest trends they need to produce them fast, efficiently and cost effectively which usually means they are increasing their carbon footprint. (Neelis, 2019) One of my favourite designers who tackle the fast fashion problem head-on is Hikaru Noguchi. She designs beautiful accessories and knitwear from a range of prices. Noguchi has become a guru of visible knit darning and by using traditional Japanese aesthetics such has ‘Kintsugi’ and ‘Wabi Sabi’. Her philosophy is that her products should last a lifetime, and by her providing a free mending service for all her items this brings this philosophy to life. ‘Where does Wabi Sabi come into this? There are in fact three ways in which the philosophy of Wabi-Sabi relates to environmental issues: Minimizing consumption, choosing quality products that come from sustainable organic sources, and respecting nature’ (150: Juniper, 2011)	
 In my opinion, not only is ‘Fast Fashion’ a huge environmental problem so is ‘Fast Interiors’. Although we do not swap and change our furniture as much as our clothes, there are still companies that are selling cheaper and worse quality items like the fashion businesses that are not going to last as long and end up in a landfill. This idea dawned upon me this term during a project we did with Orangebox. Orangebox is an office furniture company that is trying to be more sustainable as a business. Although their furniture isn’t the cheapest or even bad quality they explained that once their products were sold they couldn’t control how they were disposed of. Although my project with Orangebox was on their fabric wastage and how they as a business could reduce or reuse that, I couldn’t stop thinking about how many office chairs were coming through the factory and where they were all going, were they being sold on or were they just being disposed of and ending up in landfill? 
	Although I feel that as a country we have a lot of love for our antique furniture and ‘up-cycling’ I still feel that companies such as IKEA that are selling cheap and bad quality furniture are affecting the planet in their own way. ‘Furniture - while it is not that evident - is not similar to fashion. 
It has more in common with the automotive field than fashion.’ (Rivoira, 2019) Despite the fact that the Interiors industry could be hurting the environment as much as the fashion industry there are a few selling points of difference. The first being that people don’t buy on impulse as much as they do fashion, this is usually due to price. For example, if you walk into Zara and see a dress you like for £30 you'll probably buy it straight away, however, if you were to go to Next Home and see a Sofa for £1000 your definitely not going to impulse buy. In an article by Franz Rivoira who has worked for an Italian furniture company since 2002, he explains that furniture is far less temporary than what the ‘Fast Fashion’ principle suggests ‘With one notable, humongous exception: the yellow-and-blue giant known as Ikea.’ (Rivoira, 2019) Even though Ikea has its benefits for us as consumers what is it really doing to our environment in the long run?
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(Anon, 2018) Figure 1. Picture of some examples of Hikaru Noguchi’s darning.
My second keyword is sustainability, ‘the quality of causing little or no damage to the environment and therefore able to continue for a long time.’ (Dictionary.cambridge.org, 2019) Although this is quite a broad term I feel that it is something that is important to me and how I work and live my life. Throughout my work, I would like to be more environmentally conscious and adapt to this new way of life we should all be living. In the past, I have looked at traditional Japanese aesthetics such as ‘Kintsugi’ and ‘Wabi Sabi’ I would love to be able to bring these practices into my own work. 
Kintsugi (Kin- golden Tusgi- Joinery) means joined with gold. In traditional Japenese aesthetics, the broken pieces of smashed pots would be carefully collected reassembled and then fixed with the most expensive gold lacquer. There would be no attempt to hide the damage but to reflect and emphasize that the breaks have a philosophical merit all of their own. Therefore, by mending the pots with gold you are making something artful and worth more. Kintsugi belongs to the Zen ideals of ‘Wabi Sabi’, which cherishes what simple unpretentious and aged.’ (Perilla, 2018) These traditional ways of mending and recycling have influenced a lot of ways we recycle today. In a more modern perspective, the terms ‘Linear and Circular Economy' are something we hear more about in today's society. Linear Economy is the old fashioned unsustainable way of making. It includes; taking the natural resources, making what is needed and then disposing of them, which means waste. However, the circular economy has two paths; the first being that you take the natural resources make what you need and once consumed by the consumer it is then enriched back and make into something else. Or the simpler way which is simply made, use return.  
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(https://www.mfe.govt.nz/waste/circular-economy, 2019) Figure 2
At the moment in my major project, I am looking at gift wrap and packaging, this is a huge problem for the environment at the moment. ‘Any plastic that evades appropriate collection and treatment that escapes into the environment has the potential to have a long-lasting impact on the environment.’ (Understanding plastic packaging and the language we use to describe it, n.d.)  We all know plastic is a huge problem, but even with the plastic bag ban with Wales leading the way for the UK back in 2011(Lewis, 2019) We still have a long way to go. ‘Each year billions of plastic bags end up as litter; reusable bags, such as furoshiki can help reduce the impact on the environment. In 2013 the British Government (backed by research from recycling advisors WRAP), claimed the amount of wrapping paper thrown away over the Christmas period in the UK would reach the moon, that’s almost 239,000 miles, and that's just for one day of the year! What about all the birthdays and gift buying occasions that fill the other 364 days?’ (Lush Fresh Handmade Cosmetics UK, 2019) The Japanese tradition of wrapping items in a cloth called ‘Furoshiki’ is something I wish to explore during this project. ‘“Furoshiki” cloth is a traditional Japanese wrapping cloth, mainly used to transport clothes, gifts, or other goods.’ (Japan Info, 2019) Big companies such as Oliver Bonas and Lush are already selling their own ‘Furoshiki'. I think this is not only a brilliant idea for reducing our packaging it also makes a gift seem more special, but you could also then reuse the cloth for another gift or as a bandana or for anything you like!
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(Spot Pink & Red Fabric Wrap, 2019) Figure 3
Lush has been a huge spokesperson for the fabric wrap or as they call them ‘Knot wraps’. ‘Knot-Wraps celebrate the ancient Japanese tradition of furoshiki, which uses techniques similar to origami, to wrap an item in a reusable piece of fabric either for the purpose of carrying it around or giving it as a beautiful bespoke gift. When reused as bags, passed forward as gifts or simply worn as scarves they have the benefit of reducing waste and creating a culture of reusing and upcycling.’ (Lush Fresh Handmade Cosmetics UK, 2019)

My third keyword is durability, which to me means how well something can withstand wear pressure or damage. ‘the fact of something continuing without failing’ (Dictionary.cambridge.org, 2019) The durability of furniture, for example, needs to be good as we probably use it every day, and the more durable something is the more environmentally friendly it is as we don’t have to throw it away and therefore it ending up in landfill and then replace it causing more problems of mass production. I mentioned earlier that we as a nation seem to love a good antique, and especially in my household and family we swap and change furniture between houses quite often. Older pieces of furniture, especially pieces like side-boards, dressers, and tables are often bought as antiques, (usually oak or some sort of wood) even if they are re-painted after or just rubbed down. Up-cycling is now a huge thing in the antique market, lots of new up-cycling businesses repaint or even remake new pieces of furniture from the old ones. Obviously getting someone else to do it professionally can be expensive but buying a piece from a charity shop and painting it yourself can cost as little as £20, and is a sustainable way to redecorate your home. You would not be able to upcycle cheap pieces of furniture such as the ones from Ikea, as they are coated in plastic so you can’t repaint them and usually don’t last long enough for you to have the chance to change your mind. A company called ‘Upcycled Creative' are an award-winning business based in Derbyshire, specializing in handmade upcycled furniture and lighting. They not only redo old furniture to be new they also make new versatile furniture out of random objects that would otherwise be thrown away. They are best known for their inventive lights. The rustic designs are clever and almost have a warehouse vibe to them. They are very popular within commercial businesses which is good to see these businesses not only ‘recycling’ but also supporting the local businesses. The pictures below show the range of things the company do, from repainting a 1930’s drawer unit to light fixtures made from a cup and saucer to an old gin bottle lamp.

[image: ][image: ][image: ](https://www.upcycledcreative.co.uk/upcycledfurniture, 2019) Figure 4 
Durability can also be taken into context with the ‘furoshiki’ or the fabric wrap. For these sustainable replacements to be worth their while they need to last. They need to be a high-quality fabric which can withstand the amount it will be used. Lush and Olivier Bonas describe their wraps as being 100% cotton. ‘So instead of gift wrap, Lush are championing reusable Knot-Wraps; sumptuously soft yet strong pieces of fabric that are so flexible they can wrap, rewrap and be restyled into so many other wonderful things.’ (Lush Fresh Handmade Cosmetics UK, 2019) Lush as a brand is known for their cruelty-free and sustainable products. ‘Sustainability is a company-wide priority that flows through our products. Working with suppliers that respect the environment, as well as the animals and people living there. The Knot-Wraps at Lush are sourced in three innovative ways. Working with a women's cooperative in India called Re-wrap, which equips rural women with sewing skills, giving them the opportunity to practice traditional crafts in a safe, clean environment with increased financial security, and these professional artisans use 100% organic cotton to sew their wonderful re-usable wraps. A company in the north of England provides us with vintage wraps for people to reuse and fall in love with, the great thing about vintage Knot-Wraps is that they take no energy to produce as it is all about reusing the beautiful designs that are already in existence. And finally, some of the Knot-Wraps at Lush have been created from recycled plastic bottles that have been melted down and spun into thread.’ (Lush Fresh Handmade Cosmetics UK, 2019) In my option to be sustainable we need to buy for quality and not for price, may that be a pair of socks or a sofa, things that are better quality are more durable and therefore last longer so are more sustainable. 


In conclusion, next year I would like to research how I as a pattern designer for interiors and lifestyle, can really make a difference and be sustainable throughout my work. And by using traditional Japanese aesthetics like ‘Kintsugi’ and ‘Wabi Sabi' throughout my work I will be able to show this. Whilst also keeping in mind more modern philosophies such as Circular Economy. I feel that the environment and everything that is happening to the planet at the moment is such a huge worldwide issue that every person should be trying their best to change the way they live and us as designers are here to design better designs that can help our planet not damage it.


How can you as a designer, be sustainable throughout your work by using aesthetics such as ‘Kintsugi’ and ‘Wabi Sabi’ and philosophies such as circular economy? 
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