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“The greatest threat to our planet is the belief that someone else will save it.” by - Robert Swan OBE, 1956. 
This quote by Robert Swan ties in effectively with the topic to sustainability leadership as, to me this means that WE have to be the change we wish to create in the world and waiting for someone else to do it will only lead to failure and regret. 
So, what is sustainability leadership? 
From my own thoughts from this module as well as my prior and continued research whilst creating this presentation and using sites such as the Cambridge institute of sustainable leadership I have developed the understanding that Sustainable leadership occurs when leaders of businesses manage companies in a way that benefits societies. Additionally, this includes the need to care and protect environment along with long-term sustainable development goals, such as ending poverty, while also maintaining financial performance (Cambridge Institute for Sustainability Leadership, 2022).
It is worth noting that often, Sustainable leadership is also referred to and linked with PPP, or the triple bottom line: People, Planet, Profit or social, environmental and economical. 
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The Sustainability Leadership Challenge that I have chosen to highlight is rising costs and lower product availability leading to heightening the cost of living. 
From my research and reading of (Liu and Ramakrishna, 2020)  ‘an introduction to the circle economy’. Their discussion of sustainability leadership challenge relates well to the circle economy model and principles which works towards the elimination of waste and pollution, circulation of products and materials to obtain the highest value possible and regenerate nature by moving from a take-make-waste linear economy to a circular model that supports natural processes allowing for nature to thrive. 
Currently in March 2022 one of the biggest issues facing people is the increasing cost of living through things such as rising prices of fuel (UK petrol price jumps above £1.50 as oil costs rise, 2022) which has a knock-on effect of raising costs of energy bills, driving and transportation costs and overcall increases the cost of living even further. 2022 is a year that is witnessing dramatic challenges – for business and the consumer. This has forced businesses to maximise the use of the resources that they have through maximising value and use of all or as many as possible resources. 

The BBC reported that, this rising in cost of living is approaching dangerous levels where wages are failing to keep up to support people to live their lives - with prices rising by 5.5% in the 12 months to January and wages increasing by 3.8% the budget on households is getting tighter (Cost of living: 'My pay isn't keeping up with rising prices', 2022). 
Other huge global issues mainly the war in Ukraine impacting the world in a multitude of different ways however the two impacts that UK households are noticing the most are rising fuel and food prices. 
From a business point of view is that with rising costs and no end in sight profits are reducing and, in a way, to offset this as much as possible businesses are seeking to maximise value as much as possible. the circle economy approach helps to do this and helps businesses to think outside of the box to help find alternatives to wasteful approaches that are currently the commonly accepted practice. 
From a consumer perspective and as a consumer myself the impact has not yet truly been felt and as such the issue of increased cost of living is still being ignored. 
Consumers can be far more difficult to motivate to change habits as such it is likely there will not be any large-scale change in consumer habits until there is no other choice but to change to a more sustainable and less wasteful way of living. 
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I am in a very fortuitous positron through my employment as a training accountant.  I have access to a vast amount of first-hand data relating to businesses that is constantly up to date and relevant to this course through parts of my job such as management duties which allows me do directly interact with a verity of businesses ranging from micro-entities to large, limited companies, through this I can understand their current issues and challenges. The accounts production area of my job allows me to see how businesses have delt with global issues such as the coronavirus pandemic and are currently preparing to deal with increasing prices and the changes of an uncertain economy.  
It is interesting that a majority of business abide by multiple principles of the circle economy model and consider the different aspects in a completely sand alone way and are unaware they actions are able to be linked together. 
Companies that are already working towards some aspects of the circle economy are not doing so just for sustainability, in my experience companies are scared that the future is now more unpredictable than ever.
During such time of trouble such as these companies are able to increase prices to deal with it however this passes all of the responsibility to the consumer to have to deal with. Consumers are facing increasing National Insurance contribution from April, as well as increased interest rates, an extortionate increase in fuel cots and increased food and clothing prices.
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The fallout from the current global situation has many negative impacts that can be expressed through different United Nations sustainable development goals (THE 17 GOALS | Sustainable Development, 2022). 
The first is the UN goal number 1 of no poverty which as cost of living rises more people are pushed into poverty and the change of escaping poverty becomes even harder ultimately resulting in less likelihood that this goal is able to be met by 2030. 
Next is goal 7 which there could be hope for as due to the war in Ukraine and sanctions being placed on Russia the oil supply to the rest of the world is under threat. This could force countries to take sustainable energy sources much more seriously and increase the speed of widespread clean energy implantation across the world. 
Following on is goal 8 which is negatively impacted as cost of living rises people are able to spend less leading to stunted economic growth that slows down the economy leading to a stagnant economy that requires changes to being around new ears of prosperity. 
Finally, is goal 12 this goal of responsible consumption and production, this will be met in time as the world beings to understands that this is what is needed to help reach a state of global sustainability, sadly I believe that this well be done on a mass level in a reactive way rather beginning to do so now in a proactive manner that would have far greater benefits for the global environment. 
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To conclude an opposing perspective to the scenarios mentioned within my research could be that the UK Government will now have to make larger concession to the wind turbine markets and offshore wind farms. The UKs over reliance on oil from Russia is now a point that will need to shift. This could be a long-term advantage and may promote more consumers to consider turbines and less use of fossil fuels. The dramatic price increases of diesel, petrol and electricity may force consumers to use more public transport or alternative working habits, such as remote working and shared transport. This will ultimately reduce the cost of living for individuals, as the hope will be to negate or fully reverse some of the negatives we've seen in recent years and potentially change the trends that we see developing of rising prices from global uncertainty’s that has become the currently norm allowing the cost of living to fall helping the worlds sustainability goals to be reached. 


