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Abstract 
The objective of the dissertation is to investigate if the media does impact the public perception of the Police. The reason why the researcher has chosen the topic is there has been a lot of high-profile incidents involving Police which has gathered huge media coverage in recent times. The researcher will also explore the Police’s social media engagement with the public, to see if their engagement can be improved, resulting in enhanced public perception. 

The researcher has dissected and evaluated existing literature surrounding the chosen question. The researcher then conducted their own research in form of a survey to accumulate quantitative and qualitative data.  The data gathered was then analysed and documented. The main findings from the research were presented, with the recommendations, further research and limitations also documented.
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Chapter One- Introduction 
1.1 Introduction 
This research will discuss how the media can impact the public perception of the Police. The research will analyse information and investigate the views of the public. This chapter will describe and explain the aim and intentions of the research project. 
The police and the media are two organisations that interact regularly. The relationship can be described as symbiotic. The media need the police to supply them with information about crime and crime patterns that are of the interest their readers, listeners, or viewers. The police need the media to improve their image within the community, to publicise major crime or crime patterns, to publicise wanted persons and to seek witnesses from the community (Guffey, 1992). From 1829 when Sir Robert Peel created metropolitan police act and the first disciplined police force in the UK, the police and media have worked closely together. 

In 1864 the Police news, a newspaper created by the police service, was sold for the first time. Published from 1864 to 1938, the popularity of the Police News was never higher – nor its reputation lower – than during the three-year period of the Whitechapel Murders (1888-1891), when East London was stalked by a serial killer known as ‘Jack The Ripper’ (British Library, 2020). 
According to (College of Policing, 2022) A successful working relationship between the police service and the media is imperative. Working with the media to communicate to the public can help solve crimes, bring offenders to justice and keep communities safe. Police services around the UK use the media on regularly for a wide range of reasons. 

In modern days social media is becoming more and more popular worldwide. In 2020 fifty one million people in the UK had Facebook accounts (Zivkovic,2022). A post about police can be shared to millions of people across the world in minutes. These posts can have a major impact on how the police are perceived by the public. This can be seen with the death of George Floyd in 2020 which sparked protests not only in the USA where death occurred but across the world. In Paris, they marched. And in Rome, silent crowds took a knee. In Sydney, Australia, the focus was on aboriginal people beaten or killed in custody. In 2015, Australia had its own George Floyd, David Dungay, who died in prison, shouting "I can't breathe" (Major Garrett, 2020). The George Floyd death is a prime example of how one an incident can impact how the police, worldwide are perceived.

1.2 The summary of objectives

•	How the media can impact the public perception of policing will be evaluated. 
•	How negative police incidents are reported by the media and the affect it has on the public will be explored.
•	How the Police engage with the public will be examined. 
•	How the increasing popularity of social media and how many people worldwide use the various platforms will be evaluated. 


1.3 Initial Literature review

According to (Dowler and Zawilski, 2007) The popular media is of fundamental importance in the construction of attitudes toward criminal justice and criminal justice agents. The majority of public knowledge about crime and justice is derived from media consumption. Dowler and Zawilski considers how the Police are portrayed in the media and how the media influences the public perception of the Police. 

One of the most challenging issues facing police executives is the impact of use-of-force incidents on the relationship between law enforcement and the public. Law enforcement, due to the nature of its role, is empowered to use reasonable force as defined by municipal and state legislation or policy (Tulini, 2019). Tulini discusses how use of force incidents can impact the public perception of the police. 

HMICFRS commissioned BMG Research to undertake a large-scale survey of the public to assess current perceptions of the police. The study consisted of 17,043 surveys with members of the public. The majority were conducted via online panels, with a small number conducted-face-to-face (Constabulary and Fire, n.d.). HMICFRS conducted a survey in relation to how much confidence the public had in police. The public were asked if they were satisfied with local policing. 

Community engagement can help to create stronger communities by supporting the development of informal social controls, improving police-community relations, and making police work more effective (Lloyd and Foster, 2009) Positively engaging with the public can have a positive impact on the public perception of the police.

1.4 Summary of research- survey method
 
The researcher plans to use the following research methods-
•	Websites 
•	Books 
•	E books 
•	Surveys
•	Newspapers 

The researcher wants to use a variety of research methods to make sure the best information available can be accessed.

The research project will have a survey which is designed by the researcher and answered anonymously to collect data on the chosen topic. 

1.5 Summary of sampling framework 

As the question is related to public perception, the public will be chosen to participate in the research. It is hoped that a wide variety of the public from different backgrounds will complete the survey. The questions in the survey will be in relation to the public’s perception of the police and the British media, how the police engage with the public and how the police can improve the way they engage with the public.

[bookmark: _Hlk122594537]1.6 Ethical issues

There may be issues with bias in the surveys. When conducting the survey, it is imperative the sample group has anonymity to provide honesty and transparency to the answers given. 
The researcher will use as information from some websites and newspapers, these sources are not always reliable and truthful.

[bookmark: _Hlk122594555]1.7 Time scale 

The first deadline to be met is on  May 16th, 2022, where the research proposal needs to be submitted and final deadline is on January 9th ,2023, where the full research project will be submitted.
The researcher will have to juggle family life and a busy job to make sure all deadlines are met. The researcher will have to make sure they remain organised and punctual to meet all submission deadlines throughout the year.
[bookmark: _Hlk122594575]1.8 Research structure
The dissertation will contain five chapters. 
Chapter one introduced the proposed research project and outlined the aims and objectives of the research project. 
Chapter two, the literature review will research and explore the information and data around the question “Does the media affect the public perception of the police?”.
Chapter three will outline and examine the methodology that will be used during the research project. 
Chapter four will evaluate the information collected through the methods. The data and information will be analysed and the results will be presented. 
Chapter five will review objectives of the research project. The main findings, recommendations and limitations to the research will be discussed in this chapter.

[bookmark: _Hlk122594656]Chapter Two- Literature review
[bookmark: _Hlk122594679]2.1 Introduction 
This review of relevant literature will identify the key sources and themes that will help answer the question: - “Does the media have an impact on the public's perceived perception of the Police”? The review aims to present findings reflecting policing around the world and how they are perceived by the public from reports from the media. The police are regularly in the media and a lot of publicity is negative. This research is pertinent in finding if the media does affect the public perception of the police and how the police can engage with the public to improve perception. 
Research has been conducted through numerous articles identifying general media impact on policing. Due to the evolution of the internet, information can be quickly shared and accessed by many people across the globe, which constructs an opening in the research into media platforms, including newspapers, social media, and television. Most of the study will be based on Policing in the UK but Policing around the world will be analysed as policing around the world can impact policing in the UK. Publications concerning how the media has affected public perception of the Police in the past and present will be addressed and critiqued.
[bookmark: _Hlk122594705]2.2 Main research 
The Police and the media interact regularly. The relationship can be described as symbiotic. (Guffey, 1992). The press needs the Police to supply information about crime and crime patterns that interest their readers, listeners, or viewers. The Police need the media to improve their image within the community, to publicise major crime or crime patterns, to publicise wanted persons, and to seek witnesses from the community (Guffey, 1992). Since 1829 when Sir Robert Peel created the metropolitan Police, the Police and media have worked closely (UK Parliament, 2019). This information is relevant as it shows how the Police and media work with each other.
In 1864 the police news, a newspaper created by the police service, was sold for the first time. Published from 1864 to 1938, the popularity of the Police News was never higher, nor its reputation lower, than during the three-year period of the Whitechapel Murders (1888-1891), when East London was stalked by a serial killer known as 'Jack the Ripper' (British Library 2021). The subject matter of this newspaper was very similar. It reported sensational or unusual stories, often drawn from the London Police Courts, but also reports of mishap from elsewhere in Britain and the world. While repeatedly emphasising the "true" nature of the stories, their entertainment and curiosity value was crucial to the success of the news (www.britishnewspaperarchive.co.uk, n.d .). The media has changed since 1864 with the introduction of televisions and leading to the internet and social media. This information is relevant as it shows how long the media has affected policing in the UK.
 
In more recent years, social media has become increasingly popular. Social media is used by billions of people worldwide and can be a helpful tool when trying to pass a message to the public. Analysis from (Kepios 2022) shows that there will be 4.65 billion social media users worldwide in April 2022, equating to 58.7 percent of the total global population. Social media user numbers have continued to grow over the past 12 months, with 326 million new users joining social media since last year (DataReportal, 2021). This information shows the popularity of social media worldwide, with over half of the world population having a social media account.
In 2020 fifty-one million people in the UK had Facebook accounts (Zivkovic, 2022). That is a vast amount of the British population who use just one social media account. The current population of the United Kingdom is 68,546,277 as of Wednesday, May 11, 2022, based on 'Worldometer' elaboration of the latest United Nations data (WORLDOMETER, 2022). This information proves that most people in the UK have access to social media accounts.
The following four social media platforms are the most used in the UK.
'Facebook': - A social networking site that makes it easy to connect with family & friends online. UK users- 51,150,000 worldwide users- 2,890,000,000
‘YouTube’: -YouTube is the foremost website for long-form video content. UK users-35,600,000 worldwide users- 2,290,000,000
'Instagram': -A photo, video and live video sharing platform owned by Facebook. UK users-28,810,000 worldwide users -1,380,000,000               
'Twitter': -A Micro-blogging platform with a strict character count for posts. UK users-17,550,000 Worldwide users- 397,000,000 (social media, 2019)
This information is pertinent as it reveals the number of people in the UK and worldwide that use social media.
All police services in the UK use social media to improve the relationship between the public and the Police. According to, (the Police Foundation, 2014) as of 2014, all police forces in England and Wales, including the British Transport Police, now have Twitter accounts and all but two are on Facebook. South Wales Police (SWP) uses all the four most popular social media platforms. SWP's Facebook page has 178,000 followers, meaning if all those users view any Facebook post by SWP and with people sharing the post, the number of people viewing these posts could be even more. As of 11/05/2022 at 16:00 hours, according to (SWP,2022) the South Wales Police YouTube page has had 1893,060 video views. The South Wales Police Instagram page has 40,900 followers, and the Twitter page has 151,000 followers. The number of people viewing the posts, photographs, and videos from the various social media platforms.
According to (Grimmelikhuijsen and Meijer, 2015), 'Twitter' does increase perceived police legitimacy, albeit to a limited extent. Subsequent analysis of the mechanism shows both an effective and a cognitive path from social media use to legitimacy. Overall, the findings suggest that establishing a direct channel with citizens and using it to communicate successes does help the Police strengthen their legitimacy, but only slightly for a small group of interested citizens. This article is fitting and shows that social media can positively impact public perceptions of the Police.
A post about the Police can be shared with millions of people worldwide in minutes. Facebook released a report documenting that the public viewed one post 80.6 million times (Clark, 2021). These posts have a significant impact on how the public perceives the Police. This can be seen with the death of George Floyd in 2020, which sparked protests not only in the USA, where the death occurred but across the world. According to (Major Garrett, 2020) in Paris, they marched. And in Rome, silent crowds took a knee. In Sydney, Australia, the focus was on aboriginal people beaten or killed in custody. In 2015, Australia had its own George Floyd, David Dungay, who died in prison, shouting, "I can't breathe" (Major Garrett, 2020). The George Floyd death is a prime example of how one incident can impact how the Police, worldwide are perceived. In the Gallup data (2021) for the week following Floyd's death (June 1 to 7), anger increased to 38.4% and sadness to 38.1% of the US population. When compared to the four weeks preceding Floyd's death (April 27 to May 24), this represents a roughly 1.56-fold increase in population anger and a 1.32-fold increase in population sadness (both P values < 0.001), despite elevated levels of both anger and sadness in 2020, as compared to historical mean levels, due to COVID-19. (Eichstaedt et al., 2021). This information is appropriate as it shows how an incident which occurred on one side of the world can impact policing on the other side of the world.
It is believed a television show can impact the public perception of the Police. "Cops" was instantly popular and ground-breaking when it appeared in 1989 (Langley and Barbour, 1989). It was the first reality-TV program about crime to use actual video footage instead of re-enactments. The program has been recorded in dozens of American cities and Britain, Hong Kong, Russia, and Bolivia. In comparison, some police forces in major American cities were initially reluctant to cooperate with Cops. It soon became apparent that appearing on the new reality show would, for reasons that will shortly be discussed, prove a much safer bet in protecting police image (Doyle 2003). This kind of television show generally painted a positive picture of the Police, with officers arresting dangerous suspects and dealing with menacing public members. While presenting the 'action highlights' of a particular incident in real-time provides a fictive immediacy or 'newness' that may make Cops more exciting to viewers, it also naturalises the footage somewhat (Doyle 2003). Events unfold in an edgy, fast-forward procession that seems disconcertingly paced. Yet naturalisation occurs when the actual cuts are concealed (Doyle 2003). This TV show was one of the first shows where a camera crew followed the Police, and the show painted the officers mainly in a positive light. It showed the officers catching violent criminals and protecting the public.
Another way Police will be recorded for television is at a public event where the Police must manage a large crowd. Police are potentially more vulnerable when they must deal with large groups and demonstrators with cameras. In contrast to the making of Cops, the media are not there by invitation. There may be a conflict between police and news media interests. Reporters want a story; Police might not want visibility if the situation becomes violent. How much does the balance of power shift in this less controlled context (Doyle 2003). Three groups were involved in the riots and protests: the Police, news reporters, and members of the public. All three groups interact to shape how the public views the incident through the media (Doyle 2003). 
One of the most historical riots in the United Kingdom was the Brixton riots in London in 1981. According to (BBC, 2022). On April 10, 1981, a Friday, stories of police brutality against the black community ended in an angry crowd confronting Police for a few hours before the protests were stopped. An arrest the following night saw the streets of Brixton, south London, erupt into violence. Fighting took place between protestors and the Metropolitan Police. For three days, rioters - primarily young black men - fought with Police, attacked buildings, and set fire to cars. More than 300 people were injured and the damage caused came to an estimated cost of £7.5 million. This historical event became known as the Brixton riots (BBC, 2022). In 2011 there were more riots in London. Mark Duggan was shot in the chest by the Metropolitan Police during an arrest where the officers believed Duggan to be in possession of a handgun.  Due to how the public viewed they were getting treated by the Metropolitan police. The crowd was angry and dismayed by unbalanced, unhelpful media coverage of the events of August 2011. This anger began with the reporting of the initial events that triggered the mass disturbances of August 2011, "this was the most recent example of how the machinery of the state and the media can work together to misrepresent facts surrounding a death at the hands of the police and the profile of the victim". A description is given in the report about how the misreporting of Duggan's death, fed by the Police and Independent Police Complaints Commission, played out (HuffPost, 2022). The London riots in 2011 are a pertinent example of how poor communication between the Police, media, and the public can cause significant issues, resulting in millions of pounds worth of damage and impacting many lives.
In modern times, reports of police use of force incidents have increased across traditional media and social media. According to (GOV.UK, 2021) there were 562,280 incidents where a police officer reported the use of force on an individual in England and Wales in the year ending March 2021. In the previous year, experimental statistics showed 491,984 recorded incidents.
Misinformation is a regular occurrence caused by the fast-paced environment of the news reporting process. Although the information on social media is repeatedly unverified, social and news media outlets are trying to report stories across the world for ratings (Morrow,2019). Fake news from social and news media causes confusion and anger on the basic facts on events. The media fails, in fact, check information continuing to release fake news for individuals to consume, and the media does not care how people react toward those wrongfully accused. Once the falsified information is released people react by posting negative comments on social and news media platforms, making threats and protesting. (Morrow, 2019). Due to the nature of the media, especially social media, it is so easy to share videos and post around the world at a click of a mouse or even a tap on a mobile phone screen. With people only sharing part of a video to fit their agenda or creating fake news, it could potentially impact how the public views the Police.
The 2019 Crime Survey of England and Wales conducted a study regarding the public in the UK and the confidence they have in the Police. 75% of people in the UK had confidence in their local police force in the year ending March 2019 (Home Office, 2021). Only 70% of black people had faith in their local Police, and only 68% of mixed ethnicity (Home Office, 2021). These statistics are relevant as the reporting on incidents like the Brixton riots and the death of George Floyd. Officers were perceived to be racist in the media and could have had an impact on how they are perceived by black people and people of mixed ethnicity. According to: (Gauthier and Graziano, 2018) if a single publicized incident of police misconduct impacts attitudes about police, repeated exposure to media reports of various incidents of misconduct will exert even greater effects. It is believed that if members of the public are regularly exposed to negativity against the police it can greatly impact their perception of the Police. This information shows that if a person is regularly exposed to negative news about the Police, it can impact their perception of the Police.  

The Cultivation theory evidences that the media does influence public perception. It was created by George Gerbner and according to (Perera, 2021) it is a communications and sociological framework which posits that long-term exposure to media shapes how the consumers of media perceive the world as well as conduct themselves in life. Cultivation theorists believe that television viewing can have long term effects that slowly affect the viewing audience. Their focus falls on the effects of viewing in the attitudes of the viewer as opposed to created behavior (Davie, 2013). The Cultivation theory supports the claim that media affects the public perception of the Police, the public can be influenced by what they see on television and television views believes television portrays an accurate account of the real world. 
[bookmark: _Hlk122594842]2.3 Conclusion 
It can be concluded that the media can play a large part of people's lives. In modern times social media has become very popular, with the majority people having access to some form of social media. It is arguable that perceptions of Police are becoming ever more negative, especially with the recent adverse policing incidents. Reflections need to be made for media users utilizing it for their origin of news, which can be fallacious due to not being able to fact check and cause misinformation. Misleading information portrayed in the media can affect the public perception of Police, especially when the data has minimal context. The London riots,2011, where misinformation around the death of Mark Duggan was released, is a pertinent example of how misinformation could have a massive impact on public perception of the Police and cause major unrest nationwide. Television shows based on policing have been and are still very popular in the UK and worldwide, with reality Television camera crews following police teams becoming more favoured by the public.
Chapter Three-Methodology
3.1 Introduction 
Recently, there have been many stories involving the police in the media. The legitimacy of the police is vital in the policing model; according to (Farrow, 2022), policing by consent is maintained via the legitimacy officers retain in the eyes of the public. If the media stain the legitimacy of the police, it could impact how the public interacts with the police. Unfavourable publicity could affect police officers in making decisions and potentially make them think if they are in the right profession. This study aims to understand the question better, "DOES THE MEDIA IMPACT THE PUBLIC PERCEPTION OF THE POLICE." 
Cambridge Dictionary (2019) describes research as a "detailed study of a subject, especially to discover (new) information or reach a (new) understanding. This section aims to investigate whether the media have an impact on the public's perception of the police. An eight-question survey will be created to try and answer the lead question. The study's results will be discussed alongside findings from previous studies to offer a conclusion to what the research has found. A mixed methodology will be used during this process. There are many positives to using mixed methods. According to (the UK health security agency, 2020), these include- 
•            combining quantitative and qualitative approaches can balance out the limitations of each method 
•            it can provide more substantial evidence and more confidence in your findings 
•            it can give you more granular results than each method 

[bookmark: _Hlk122594939]3.2 Chosen questions: - 
What is your gender? 
What is your age? 
Have you seen anything relating to policing in the media? 
Has the content related to police in the media affected your opinions on policing? 
In what way has the content changed your opinions? 
Do you follow South Wales Police on social media? 
How could South Wales Police engage with the public better on social media platforms and improve public perception of the police? 
What is your opinion on British media and why? 

After the questions from the survey have been answered, the results will be analysed. The data will be scrutinized to see if the media impact the public perception of the police in the UK. The results will be discussed, and recommendations for future research concerning the chosen subject will be made. This part of the dissertation explains the methods utilised to gather the information to investigate the questions detailed above.

[bookmark: _Hlk122594970]3.3 Research onion
The research onion was created by Saunders et al. According to (Thesismind, 2019) the Saunders Research onion illustrates the stages involved in the development of a research work and was developed by Saunders et al, (2007). In other words, the onion layers give a more detailed description of the stages of a research process. The researcher can use each layer of the research onion as a guide to conducting research. 
Figure 1- Diagram of the research onion (Thesismind, 2019).
[image: ]



[bookmark: _Hlk122594992]3.4 Research approach
In the Saunders et al research onion there are two types of approach, the inductive and deductive. According to (www.bachelorprint.co.uk, n.d.)  The primary distinction between inductive and deductive reasoning is that inductive reasoning seeks to develop a hypothesis, whereas deductive reasoning seeks to test an existing theory. Inductive reasoning proceeds from particular observations to broad generalizations, whereas deductive reasoning proceeds in the other direction.
This research will use the inductive approach. Some advantages of an inductive approach are its easy and cost efficient, there is no interview process, respondents may be more willing to share information (Ipl.org, 2011).

[bookmark: _Hlk122595114]3.4 Research strategy and choice
The public will be asked to complete the survey; a link to the survey will be posted on social media platforms. It is desired that a minimum of twenty people will complete the survey. It is hoped that feedback is gained from a range of people, both male and female, with various age groups. Collecting data online has many advantages for researchers, including ease and speed of participant recruitment and a broader demographic of participants. (Connor Desai and Reimers, 2018). There is a possibility of a lack of knowledge from the public, which could affect the results, which is why It is desirable to have at least 20 participants conduct the survey. By conducting an online survey, it keeps anonymity and allows the participants to be honest about the subject.
One disadvantage foreseen in the analysing of the results, is the quantitative data could take a lot of time to arrange and organise. According to (Chukwuemeka, 2021) unlike qualitative research which has to do with analysis of already prepared data, quantitative research demands that you source for and gather all the data yourself.
[bookmark: _Hlk122595158]3.5 Research Methods/Instruments 
The methodology used in this study to answer the questions is qualitative and quantitative. It is thought that using both methods can help obtain the best results. Quantitative research is "the numerical representation and manipulation of observations to describe and explain the phenomena that those observations reflect." Qualitative research is "the non-numerical examination and interpretation of observations, to discover underlying meanings and patterns of relationships" (Kiani, Ahmed, and Zaman, 2014). It is thought that using both methods can help obtain the best results from the sample group.
Using both qualitative and quantitative data can be described as mixed methods. According to (Guetterman, Fetters, and Creswell, 2015), mixed methods research is the collection and analysis of both qualitative and quantitative data and its integration, drawing on the strengths of both approaches. In more recent times, using "mixed methods" have become more popular. According (to Sandelowski, M. 2000), Researchers have increasingly turned to mixed-method techniques to expand the scope and improve the analytic power of their studies. There are many advantages and disadvantages to all the different research methods, and it is, therefore, vital to identify these within the methods selected for this study to make sure that they are the correct ones to use practically and ethically. The mixed method approach will be used in the questions asked to provide in depth evidence of the topic. 

[bookmark: _Hlk122595195]3.6 Ethical considerations 
When recruiting the sample group for the survey, all will be informed that they are free to choose whether they want to participate or not and that they can withdraw themselves from the study at any point of the survey without any negative repercussions. 
It will be ensured that the data collected will not be falsified, manipulated, or misrepresented in the research reports. The survey will be conducted openly and transparently. 
[bookmark: _Hlk122595248]3.7 Procedure 
The survey will consist of both open and closed questions. The questions will include asking the sample group their opinion on British policing if the media has affected their view of the police, and how South Wales Police's social media platforms could improve public perception of the Police service. The survey will be arranged on the website Survey Monkey and shared on social media platforms to gain the best results from the survey. It will also be shared amongst the users to allow social media users to share the survey with their friends and followers to get an extensive range of participation. The survey will be open to the public for twenty-one days, and submissions will be collected only within the twenty-one-day time frame. Thought has been given to potential issues when conducting the survey. The sample group will need to want to take part, and there may not be any participant engagement yielding improper results. Using an online survey could cause potential problems. According to (Schmidt, 1997), the potential for missing data, unacceptable responses, duplicate submissions, and web abuse exists; one can take measures when creating the survey software to minimize such incidents' frequency and negative consequences. 
[bookmark: _Hlk122595270]3.8 Time horizon 
The time horizon in the research onion is the timeframe pertinent to the research project. According to (Alamgeer, 2022) It is the period in which the researcher is interested in studying the population. The researcher determines the time horizon depending on the research objectives and type of investigation.
There are two types of time horizon, longitudinal and cross-section. According to (Thomas, 2022) the opposite of a longitudinal study is a cross-sectional study. While longitudinal studies repeatedly observe the same participants over a period of time, cross-sectional studies examine different samples (or a ‘cross-section’) of the population at one point in time.
For this research project, the researcher has chosen the cross-sectional method as it is the most suitable method for short period surveys.
[bookmark: _Hlk122595310]3.9 Survey design 
Survey research is defined as "the collection of information from a sample of individuals through their responses to questions" (Check & Schutt, 2012, p. 160). This type of research allows for a variety of methods to recruit participants, collect data, and utilize various methods of instrumentation (Ponto, 2015).
The online survey contains six closed questions and two open ended questions. The open-ended questions were used to gather more in-depth Information from the public. The online app Monkey Survey will be used to conduct the survey. The researcher has conducted a sample survey to understand how the app functions and to confirm the app is fit for purpose. 
[bookmark: _Hlk122595342]3.10 Validity and reliability 
Reliability and validity are vital in the research methodology chapter. All information needs to be collated not just concisely but precisely. Validity and reliability are essential for producing an ideal setting for conducting research. Reliability is referred to the stability of findings, whereas validity is represented the truthfulness of results [Altheide & Johnson, 1994]. It is vital that the researcher has excellent knowledge of the chosen method and conducts enough research to ensure the correct method is utilised. Validity and reliability increase transparency and decrease opportunities to insert researcher bias in qualitative research [Singh, 2014]. 
The use of anonymous surveys helps the sample group provide honest answers and not socially acceptable answers. According to (ResearchGate, n.d.) Studies have shown that allowing people to answer surveys completely anonymously yields more reports of socially inappropriate attitudes, beliefs, and behaviors, and researchers have often assumed that this is evidence of increased honesty. But sometimes an anonymous survey lowers motivation to submit thorough and well written answers. According to (ResearchGate, n.d.) Three studies reported in this paper demonstrate that allowing college student participants to answer questions completely anonymously sometimes increased reports of socially undesirable attributes.
[bookmark: _Hlk122595363]3.11 Limitations 
As with most research projects there has been minor issues and problems. There is an 8,000-word limit which restricts the amount of questions that can be asked and analysed. There have also been time constraints with deadlines needing to be met and the dissertation needing to be completed over a short period of time impacting the time frame the survey could be open to the public. 
[bookmark: _Hlk122595401]3.12 Conclusion
This part has recognized and revealed the most acceptable form of methodology used for the research. The reasoning behind the mixed method approach has been justified.  The next chapter of the project will reveal and evaluate the data obtained during the survey.

[bookmark: _Hlk122595694][bookmark: _Hlk122517206]Chapter Four- Analysis

4.1 Introduction

[bookmark: _Hlk122595728]This research is compelling as the Police are reported on in the media on a regular basis and it is interesting to see if theses media reports does affect public perception of the Police. This part discusses the data from thirty members of the public. The participants completed the survey online on the website Survey Monkey, with the link for the survey being uploaded on social media platforms. The survey generated 30 responses with both qualitative and quantitative questions answered. The survey was open to the public to complete for twenty-one days.

Members of the public were chosen to complete the survey as Police Officers may have a biased view of how the media affect the public’s perception of the Police. According to (Gramlich and Parker, 2017), eight-in-ten Police Officers (81%) who work in departments of 100 or more sworn officers say the media generally mistreat the Police.

[bookmark: _Hlk122264023]4.2.1 Figure 2- Pie chart- responses to the question- what is your gender?
 [image: ]
[bookmark: _Hlk122595766]The purpose of this question is to measure the representation of the gender of the participants. Out of the thirty people who completed the survey, 20 (66.67%) were female, and ten (33.33%) were male. Women have been proven to be more likely to partake in surveys. Of over 500k respondents in a study in the Culture Counts Australian database, 67% of those responses were women (Culture Counts, 2020). This information is pertinent as it could have an impact on the results of the survey as generally, females and males may have a different view of the subject area.

4.2.2 Figure 3- Column chart of responses to the question of what is your age? 
 [image: ]
The age range was split into seven categories, with 18-25 being the youngest and 65+ being the oldest. Each category had at least person from the sample group. The category with the most participants was the age group 26-33, with 36.67% of partakers between the ages 26 and 33. This information shows the age range of the people who conducted the survey was varied.
[bookmark: _Hlk122595825]4.2.3 Figure 4- Pie chart of responses to the question of- have you seen anything relating to the Police in the media?

 [image: ]

[bookmark: _Hlk122595892]Twenty-six (86.67%) of the respondents confirmed that they had seen something relating to the Police in the media, with just four (13.13%) of the part-takers answering with a no in this part. The majority of people answered yes to this question, the information is pertinent as is shows the Police are reported on in the media, and the public is viewing and hearing these reports. All ten male participants said they had seen Police related news in the media.

4.2.4 Figure 5- Pie chart of responses to the question- has the content related to the Police in the media affected your opinions on the Police?
  [image: ]
[bookmark: _Hlk122595948]Ten (33.33%) of the participants answered yes, and twenty (66.66 %) stated the media did not affect their opinions of the Police. This information contradicts the argument from George Gerbner and the Cultivation theory (Perera, 2021) that harmful exposure to police news detrimentally impacts the public perception of the Police. 

4.2.5 Figure 6- Pie Chart of responses to the question in what way has the content changed your opinion on Policing?
[image: ]
 
[bookmark: _Hlk122596049]Six (20%) answered positively, six answered (20%) negatively, and eighteen (60%) answered neither. Once again, the data contradicts the idea that the media influence public perception of the Police. Over half of the participants stated the media did not change their opinion on policing. This information once again, disputes the claim from (Gauthier and Graziano, 2018) that if members of the public are repeatedly exposed to negativity against the Police, it can majorly impact their view of the Police.

4.2.6 Figure 7-Pie chart of responses to the question - do you follow SWP on social media? 
 [image: ]
Twenty-one (70%) of the participants said they follow SWP on social media platforms, and nine (30%) said they did not follow SWP on any social media platforms. On 16/11/2022, Carly Yeates, SWP digital and content communications manager, posted on Twitter that SWP now has one million followers across all social media platforms. SWP has a large social media following, and if used well, it can help paint a good picture of the Police in South Wales and improve public perception of Police officers in South Wales.

[bookmark: _Hlk122596261]4.2.7 Responses to the question, how could South Wales Police engage with the public better on social media platforms and improve public perceptions of the Police?
[bookmark: _Hlk122596450]Thirteen percent of the participants answered that SWP should show more positive outcomes. One participant said, “Share stories of positive events where police have engaged with the public to tackle a problem,” and another person said, “Inform the public of the good they have done. The arrests they have made”.
Thirteen percent of the participants stated that SWP should communicate with the public more. One person said, “More engagement with the public,” and another said, “Post more frequently in an attempt to engage with the public. “ 

Ten percent of the participants said there should be more question and answer opportunities with the Police. One participant said, “Maybe hold social clinics for residents to voice local concern,” and another said, “Possibly post more Q & A’s. “
The three most common answers indicate that the public would like more engagement from SWP social media platforms. Whether, posting more of the positive work SWP do on social media platforms, doing more question and answer opportunities, or simply more communication, the results show that the public wants more from SWP. Increased engagement could result in an improved public perception of the Police. 

4.2.8 Responses to question, what is your opinion on the British media and why?
Eleven (37%) people said they believed the British media to be dishonest or untrustworthy. One participant said, “What you always see is not always true,” and another said, “Untrustworthy as most are controlled by individuals with clear political motives.” These comments support the comments (Morrow, 2019) that the media regularly post fake news. 
Thirty percent of the respondents stated the British media reported primarily negative news. One person said, “Don’t like it, always negative news and just report on what they want.” Another replied, “Media often has a bias and needs to be read with a degree of caution. Negativity often “sells” better than positivity. “Once again, this information supports the work from Morrow, 2019 that the media posts negative news.
Only ten percent of respondents were optimistic about the British media when answering this question. The data from the sample group indicates that a high proportion of the public does not trust the British press, and most of the news they report on is either negative or fake.
[bookmark: _Hlk122596604]Chapter Five- Findings 
5.1 Introduction 
This chapter provides a conclusion derived from the analysis of the data gathered in order to reasonably answer the research question “does the media affect the public perception of the Police?”.
as well the researcher will summarise the limitations of the research project and provide routes for future research in this field. 

The achievement of objectives
 The research objectives were - 
•	To review previous and current literature of the chosen question. This aim was achieved by completing a thorough literature review of the subject.
•	To conduct a survey with the members of the public. It was decided that Police officers would not be asked to complete the survey as it has been suggested that Police Officers could have a biased view on the topic. This aim was completed by using the Survey Monkey app. Thirty members of the public completed the survey. 
•	To analysis and display data to identify trends in the quantitative and qualitive information collated in the survey. Once again, the Survey Monkey app was used to help collate and analysis data this aim was accomplished.  
Main Findings
The research confirms that large proportion of the general public does see, hear or read news reports about the Police transmitted through various forms of media (this would include, printed media, television, mobile phones, software and of course the internet), eighty seven percent of the project respondents confirm that they have experienced coverage relating to the Police.  
Only twenty percent of the sample group said that the media had changed their opinion negatively on policing. One potential issue with the data is persons not knowing the media has influenced their opinion of the police. As stated in Gauthier and Graziano, 2018, if people are repeatedly exposed to negativity against the Police, it can impact their opinion. 
The result of the survey shows a large amount of the public follow South Wales Police on social media, this data proves that SWP’s social media accounts are very popular, and a lot of people view their posts. 
When asked how SWP could improve engagement with the public the most common response was for SWP to engage more with the public, whether it was more positive outcomes to be posted online or more question and answer opportunities with Police, this research shows a lot of the public want more engagement from SWP.
Lastly, when asked their opinion of the British media, most of the sample group were negative with only ten percent of the respondents, displaying positive opinions, this data shows that generally the public have a negative view of the British media.  

Recommendations 
The following recommendations are based around the outlook from the numerous findings and learnings made from the survey conducted in this research project.
South Wales Police cannot influence what the media choose to report on Police, but SWP does have a large following on social media platforms. The sample group survey revealed they would like more engagement from SWP. The sample group wanted more positive outcomes to be shared with the public and more chance for members of the public to have open meetings with their Police officers. By positively engaging more with the public via social media platforms and having more chances for the public to interact with their local Police officers, SWP could influence and improve the public perception of the Police. As previously stated from Grimmelikhuijsen and Meijer, 2015, the use of social media and positively engaging with the public can help the Police strengthen their legitimacy with the public. 
Neighbourhood Policing conduct PACT meetings on a regular basis. According to (Tongwynlais.com, 2016) PACT meetings are the public’s opportunity to raise any community issues with the neighbourhood policing team. Representatives from the Community Council, Council and neighbourhood watch are often in attendance. With local Police organising meetings for the public, it’s a consideration that SWP make use of their strong social media following to better advertise these meetings. 
It may be a consideration for SWP to conduct a thorough investigation into their social media policies to try to enhance and improve engagement with communities to improve the public perception of the Police. 
Further Research
Due to a restricted time frame, only 30 members of the public completed the survey. Maybe having more time to obtain more research would allow deeper consideration of some important aspects that might allow refinement of current policies and procedures. with Sixty seven percent of the sample group being female, with more research being conducted it could result in a more balance in gender. This research has the potential to be re-opened and further work can be done in the future.
One question which could have been asked in the research is “if you have viewed news relating to the Police in the media, was the news positive or negative? Most of the sample group said they had seen news relating to the Police in the media. It would be pertinent to find out if the news was positive or negative relating to the Police.  Another question could have been asked to ascertain how times each of the sample group had viewed news relating to the Police in the media. After reflecting, the researcher believes these two questions would have added more depth to the research.
Further research could look at asking Police officers if how the media report on the Police have affected their job role, how the public interact with officers and potentially their mental health. Figures on how many Police officers leave the job role annually and if those numbers have been rising in line with the rise of social media and the increased scrutiny of the Police in the media. According to (Tyson, Charman and Conversation, n.d.) government figures show that the number of voluntary resignations from the police service in England and Wales has increased by 72%, from 1,996 in 2021 to 3,433 in 2022.

Limitations
The confines of this project have limited breadth and depth. Clearly, this subject area is vast and has many subtopics, it was difficult for the researcher to cover all angles with this project.  Given more time a larger sample group could have been achieved, with the potential for greater breadth and depth.
The dissertation focused on the opinion of the public, it would have been beneficial to conduct a similar survey of Police officers as well, as they deal with a wide range of people with varied backgrounds. The opinions of Police Officers may have added an extra layer to the information obtained by the survey. 

Conclusion
 To conclude, this dissertation has provided information the question “does the media impact the public perception of the police?”. 
The rise of social media in the United Kingdom has been staggering in recent years, with millions of people having access to a range of social media platforms. The Police can be seen in the media daily and a lot of the information in portrayed tends to be negative. 
Throughout the dissertation, the aim has been to gather information about the police, media and how the public view these two services. In the chapter one the reasoning behind the project was explored, in chapter two, the data was collated and examined, in chapter three, indicating the best model for analysis and chapter four and five presenting the results of the survey. 
The research has shown that SWP have a large following on social media and their posts can be viewed by vast amount of people. The majority of sample group said they had seen news relating to the police in the media. 
The dissertation has noted how SWP can improve engagement with the public on social media and with the large following SWP has on social media it could potentially be a key area in improving the public perception of the Police. 
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	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with prevailing data protection law of the country in question and England and Wales.



(this box should expand as you type)





SECTION F: Scope of Research Activity
	Will the research activity include:
	
YES
	
NO

	Use of a questionnaire or similar research instrument?
	☒
	☐

	Use of interviews?
	☐
	☒

	Use of diaries?
	☐
	☒

	Participant observation with their knowledge?
	☐
	☒

	Participant observation without their knowledge?
	☐
	☒

	Use of video or audio recording?
	☐
	☒

	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	Investigation of participants involved in illegal activities?
	☐
	☒

	Use of procedures that involve deception?
	☐
	☒

	Administration of any substance, agent or placebo?
	☐
	☒

	Working with live vertebrate animals?
	☐
	☒

	Other primary data collection methods, please explain in this box
For example, ‘focus groups’. Please indicate the type of data collection method(s) in this box and tick the accompany box.
	☐
	☒

	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 



SECTION G: Intended Participants
	Who are the intended participants:
	
YES
	
NO

	Students or staff at the University?
	☐
	☒

	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	Vulnerable adults?
	☐
	☒

	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	Prisoners?
	☐
	☒

	Young offenders?
	☐
	☒

	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	People engaged in illegal activities?
	☐
	☒

	Others (please identify specifically any group who may be unable to give consent) please indicate here and tick the appropriate box.

	☐
	☒

	Other – please indicate here:



(this box should expand as you type)
	
	



	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	How many participants are expected?

	
10
(this box should expand as you type)

	Who will the participants be?

	
Adults 

(this box should expand as you type)

	How will you identify the participants?
	
By first name and surname

(this box should expand as you type)





	Information for participants:
	
YES
	NO
	
N/A

	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	Will you obtain written consent for participation?
	☐
	☐
	☒

	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	☒

	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	If NO to any of above questions, please give an explanation 

	


(this box should expand as you type)



	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
	☐
	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	If YES to any question, please provide full details 

	


(this box should expand as you type)





SECTION H: Anticipated Risks
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	Full risk assessment completed and appended? 

	Yes 
	☒

	
	No
	☐

	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	Risk to Participant:
None 


(this box should expand as you type)
	How will you mitigate the Risk to Participant



(this box should expand as you type)

	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	


(this box should expand as you type)

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	Risk to Investigator:

None 

(this box should expand as you type)
	How will you mitigate the Risk to Investigator:



(this box should expand as you type)

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	Risk to University:
None 


(this box should expand as you type)
	How will you mitigate the Risk to University:



(this box should expand as you type)



	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐





SECTION I: Feedback, Consent and Confidentiality
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
I will create a results table and then de-brief the participants with the results 

(this box should expand as you type)

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
This will be noted on the survey

(this box should expand as you type)

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
Anonymity is given

(this box should expand as you type)





SECTION J: Data Protection and Storage
In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person.
	☐
	x☐

	If YES, provide a description of the data and explain why this data needs to be collected:

	


(this box should expand as you type)

	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	
☐
	
☐x

	If YES, provide a description of the special category data and explain why this data needs to be collected:

	


(this box should expand as you type)


	
Will the research activity involve storing personal data and/or special category data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☐
	☒

	University computers?
	☐
	☒

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☐
	☒

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	“Cloud” storage or websites?
	☐
	☒

	Other – specify:

	☐
	☒

	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of password protection, encryption, anonymisation and pseudonymisation:

	
Survey will be anonymous and deleted after conclusion of survey.
(this box should expand as you type)

	All Data Storage

	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☐
	☒

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☐
	☒

	Data archiving?
	☐
	☒

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and DPA (and/or any international equivalent):

	
N/A

(this box should expand as you type)

	List all who will have access to the data generated by the research activity:

	N/A


(this box should expand as you type)

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
N/A

(this box should expand as you type)

	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
N/A

(this box should expand as you type)

	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
N/A

(this box should expand as you type)

	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

	YES
	☒

	
	NO
	☐

	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒

	
	NO
	☐





SECTION K: Declaration
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	Signature of applicant:
	Lewis Murphy
	Date: 15/05/2022




For STUDENT Submissions:
	Director of Studies/Supervisor:
	
	Date:

	Signature:
	

	



For STAFF Submissions:
	Academic Director/ Assistant Dean:
	
	Date:

	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.

	☒

	I have deleted the guidance notes before submitting the PG2 for consideration






	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.



STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/ 



Application Process

All staff research projects and all research students must submit the Ethical Approval Form to the University Research Ethics Committee via the Academic Office (pgresearch@uwtsd.ac.uk).   Staff research directly in relation to personal study for taught undergraduate or Masters programmes should be submitted via the Institute procedures explained below.

Taught masters and taught undergraduate research Ethical Approval Forms are considered within Institutes.  Institutes will provide details of the specific processes for this.  Where the Ethical issues within any single ethical application are of particular concern the Institute will refer these to the University Research Ethics Committee.   Any student activity that involves the collection of primary data needs to undergo Ethical approval, this includes assignment work as well as dissertations.   



Notes for guidance in completion of this form

Section A:  About You
Please complete all relevant sections

Section B:  Approval for research activity
Research proposals must be approved in principle before applying for Ethical Approval.  The proposal approval only becomes final when the ethical approval is received.  

The process for proposal approval varies according the individual and programme of study:
· Research students, by application on form PG1 to the Research Degrees Committee
· Taught students by review of research proposal within Institutes (Institutes provide specific details of these processes)
· Staff, by agreement by the Academic Director/Assistant Dean

Section C:  External Ethical Guidance materials
Many discipline areas are required to operate with the discipline specific codes of research ethics (for example health, psychology, education etc.), any such codes must be listed and you must tick to confirm that you have consulted with these.

Section D:  External Collaborative Research Activity
Provide details of the external collaborative partners, where appropriate you might want to submit a copy of the external collaboration agreement with the Ethical Approval Form.  If the partner requires the research to be subject to its own internal Ethical approval process then please provide details of that process and a copy of any final (or interim) approvals received from the organisation.

Section E:  Details of Research Activity
Remember that the individuals reviewing this Ethical Approval Form may not have seen your research proposal, and also may not be experts in the specific area of your research.  The information provided should therefore be jargon free and clearly stated.
Indicative Title:  please use the same title as used on the research proposal.
Purpose:  the Ethical approval process will want to ensure that the methods you propose are adequate and appropriate to address the research aims and objectives.  Excessive additional data collection can be seen as unethical.
Proposed Methods:  the Ethical approval process seeks to ensure that you understand the methods that are intended, and that the implementation of those methods will be appropriate and without unnecessary impact on respondents.  This section must explain how the methods described will lead to the collection of necessary and sufficient data, but not excessive data.  Please be specific.
Location:  this needs to mention geographical location and also local situation (for example, within Local Authority Offices in Cardiff, using a private room but close to other individuals).  If you are collecting data within an organisational setting then you need to explain the permissions that you have obtained to do this.
Research Activity outside of the UK:  please complete this section in detail, and note any guidance you have received.  Also describe your own familiarity (or not) with the location that you will be utilising.

Section F:  Scope of Research Activity
Please tick ALL of the research activities that might be undertaken.   If any additional types of activity are intended then please add an extra box and describe these.
If you have answered no to all questions in F then sections G and J do not need to be completed.  Section H should be considered, and may be completed.  Signatures are still required in section K.

Section G:  Intended Participants
Please tick all categories that might apply.
Numbers & Source:  if you are using a series of different methods or research activities please list numbers for each stage/phase.  Be clear about how you will find respondents.   Will you use intermediaries, and if so how?  How will you ensure compliance with your sampling strategy?
Information for participants:  all participants should be appropriately informed about the research, what is expected of them and what will happen to the information that they provide.  The Ethical review process does not ask to see this documentation, but requires this to be reviewed and approved by the Director of Studies in the case of research students, the supervisor/module tutor in relation to students on taught programmes and the Academic Director/Assistant Dean in relation to staff research.

Section H:  Anticipate Risks
All research carries some level of risk.  The answers you provide to questions in this section will be reviewed to ensure that you have an appropriate understanding of the type of risks involved and how you can mitigate against these risks. If you have completed a full risk assessment, as required for example for laboratory work, field work, clinical tests, diving operations, or by a collaborative partner, you may append that to this form.  In that case, please tick the box indicating this has been provided.  You will not then be required to complete Section H.
Risk to participants   Think very carefully about how your actions/questions/discussions might affect the people you are involving as participants.  You might identify the risk as small but it would still be a risk.  Many types of question have the potential to make respondents less content with their life / job; you need to recognise and try to ameliorate any such effects
If these are business owners, time with you may reduce profit.  
In some locations physical risk is very real to both participants and yourself, please consider this.
Risk to you, the researcher   Think about where you will meet people, if there are any dangers involved in the location.  If you are meeting people as individuals think about using a public place.  In general do not visit people in their own homes or remote locations.  If you are talking to individuals about certain issues think about how their responses might affect you emotionally.  What about the risk of collecting insufficient data?
Risk to the University   When undertaking your research, you are acting as a member of the University (student or staff).  Professionalism is important, so it is important to be well organised and well prepared. Punctuality, clarity etc. are all part of this.  What will you do to ensure this?  You must ensure you do not harm the good name of the University in any way and do nothing to undermine the reputation of the research it conducts and sponsors.  Upholding high standards of conduct and integrity are vital in this regard. You must also conduct the research in such a way to minimise the potential for claims of negligence made against the University, its researchers and any collaborating individual or organisation. In this respect you should always comply with ethical, legal and professional frameworks, obligations and standards as required by statutory and regulatory authorities, as well as the university’s Research Integrity and Ethics Code of Practice.  Research misconduct in this respect can take many forms, including:
· fabrication: making up results or other outputs (eg, artefacts) and presenting them as if they were real
· falsification: manipulating research processes or changing or omitting data without good cause
· plagiarism: using other people’s material without giving proper credit
· failure to meet ethical, legal and professional obligations: for example failure to declare competing interests; misrepresentation of involvement or authorship; misrepresentation of interests; breach of confidentiality; lack of informed consent; misuse of personal data; and abuse of research subjects or material
· improper dealing with allegations of misconduct: failing to address possible infringements such as attempts to cover up misconduct and reprisals against whistle-blowers

Adverse Outcomes.  Think carefully about the possibilities, and cover here

Section I:  Feedback, Consent and Confidentiality
Feedback to participants:  outline your approach.   Will interview transcripts be shared with respondents to check accuracy?  Will summaries of questionnaire analysis be made available to respondents in some way?   Will an overview report be provided?  How and when?
Informed consent:   Draft letter / e-mail / or heading (or footer) section of questionnaire must be approved by DoS/supervisor (if research student), supervisor/module tutor if taught student, or Academic Director / Assistant Dean if a member of staff.
Confidentiality/Anonymity.  Explain clearly how you will ensure confidentiality and anonymity.

Section J:  Data Protection and Storage
Before completing this section it is necessary to read the University’s Research Data Management information.   The questions that follow are designed to ensure compliance with the Data Protection Act as well as established research protocols.

Many research activities will involve electronic transfer of data and use of data management systems in the summarisation and analysis of data.  You will need to explain these in relation to compliance with the Data Protection Act.
Think carefully about who will have access to your data, this will include supervisors and examiners. Also that a thesis will be made available via the University library and the British Library system.  If you are seeking an access bar for a period of time after completion then mention it here.  If you will provide a copy of your findings, or intend to give a presentation, to a facilitating/ supporting/accessing organisation then explain that in this section.  But also think about the general principle of data sharing, as explained in the Research Data Management information.
In terms of storage of data please ensure security, and also mitigate against loss of data.

Section K:  Declaration
Ensure the appropriate countersignatures have been provided
Look carefully at the checklist and ensure that you comply with and tick all that are relevant to your research.























Chapter 8- Survey results
Q1w
What is your gender?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
Male
33.33%-10
Female
66.67%-20
Prefer not to say
0.00%-0
TOTAL	30
Q2w
What is your age?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
18-25
3.33%-1
26-33
36.67%-11
34-41
23.33%-7
42-49
13.33%-4
50-57
6.67%-2
58-65
13.33%-4
65+
3.33%-1
TOTAL	30
Q3w
Have you seen anything relating to policing in the media?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
Yes
86.67%-26
No
13.33%-4
TOTAL	30
Q4w
Has the content related to police in the media affected your opinions on policing?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
Yes
33.33%-10
No
66.67%-20
TOTAL	30
Q5w
In what way has the content changed your opinion on policing ?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
Positively
20.00%-6
Negatively
20.00%-6
Neither
60.00%-18
TOTAL	30
Q6w
Do you follow South Wales Police on social media?
Answered: 30 Skipped: 0
ANSWER CHOICES
RESPONSES
Yes
70.00%-21
No
30.00%-9
TOTAL	30
Q7w
How could South Wales Police engage with the public better on social media platforms and improve public perception of the police?
Answered: 30 Skipped: 0
Q8w
What is your opinion on British media and why?
Answered: 30 Skipped: 0
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