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Industry responses to sustainability:
- Green Marketing, Sustainable entrepreneurship

From conventional hotel to green hotel: opportunities to generate revenue
and enhance business performance

Green marketing: the strategic communication and promotion of hotel's
adherence to sustainability

= Greenwashing: companies could misrepresent or exaggerate their
accomplishments to deceive customers

Sustainable Entrepreneurship: prioritises environmental and social
sustainability while creating economic value, innovation, and positive
impact.
Risks:

= Limited scalability

= Resistance from companies

(Alyahia et al., 2024, Andrade-Valbuena et al., 2022, Eirdiansyah et al., 2021 )
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Recommendations

Hotels to adopt more green practices

Research their guests’ preferences and create profiles
= Use data collection for best decision-making
= Encourage guests' participation to surveys

= Recognise their participation to environmental care by booking the green
hotel

Research community's Destination Management Plan

Associate grganisation’s goals with the goals of Tourism and the
Sustainable Development Goals — Journey to 2030 (example of Hilton
Hotels)

(Hilton, 2021; Jarvi, 2019; Liu et al,, 2021; Prevolsek, Kukurin and Golja, 2024)
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Green loyalty brings several
advantages:

competitive advantage,
enhanced brand image and reputation

motivation towards sustainability
commitment
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Introduction

= Hospitality industry, including hotel sector:

o responsible for consumption of large quantity of
resources to operate (e.g. water, energy)

o for consistent carbon footprint emissions, pollution,
for

o solid and hazardous waste (Reem,

Rasgolimanesh, and Nelum-Rajika, 2022).

- escalation of social and environmental
concerns, adverse impacts of tourism on destinations:
need for sustainability

- Rising preferences for green hotels over the traditional
ones (Boronat-Navarro and Pérez-Aranda, 2020)

- Green practices - a competitive advantage
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Sustainability as link between hotel and guests — Literature
review

Hotels adhere to sustainability:
o improve their impact on environment
o Attract customers who value sustainability

o Gain market share from less sustainable competitors

«  Hotel's sustainability commitment: important selection factor for customers

Green loyalty: repetead purchases considering eco-friendly aspects of
product/service

Green loyalty:
o consolidates brand image
o Consolidates relationship with customer
o Generates revenue

o Encourages sustainable management systems

(Bashir et al. 2020; Lin, Lobo and Leckie, 2017; Wang ef al 2019; Zhang et al,, 2023)
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VSustainabiIity's impact on hotel and hospitality industry

PESTLE Analysis findings
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Industry responses to sustainability:
- Green Marketing, Sustainable entrepreneurship

From conventional hotel to green hotel: opportunities to generate revenue
and enhance business performance

Green marketing: the strategic communication and promotion of hotel's
adherence to sustainability

= Greenwashing: companies could misrepresent or exaggerate their
accomplishments to deceive customers

Sustainable Entrepreneurship: prioritises environmental and social
sustainability while creating economic value, innovation, and positive
impact.





