Beyond a Facebook 'panic button'
A button for reporting abuse is crucial, but online child safety measures also need to address data protection and privacy
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It has to be in everyone’s best interest to make places such as Facebook as safe as possible for underage users. Photograph: Alamy
Facebook is the latest and most high-profile website to grapple with the issue of child protection. Arguably, action is long overdue – virtually every UK teenager uses social networking sites, and Ofcom research last month revealed that a quarter of internet users aged between eight and 12 have an underage social networking profile. For millions of children, the online world, which they visit and socialise on daily, is no different from the offline – so surely it has to be in everyone's best interest to make places such as Facebook as safe as possible. Ceop, the Child Exploitation and Online Protection Centre, has seen its calls for Facebook to adopt their "report abuse" button rejected. The button allows users to immediately report any abusive, threatening, worrying or wholly unacceptable content or behaviour to a range of experts, who can provide specialist help as necessary.
For me, the impact and importance of having the Ceop button on websites populated by young people is clear. Young people love Facebook, but they also have a right to be safe. If they do ever get into trouble online, they want two things: first, to be able to report it to the website so it can take action, and second, to get help. Social networking sites can do the former but not the latter, and therefore need to work with organisations better placed to help their users around specific issues, such as cyberbullying. The Ceop button, already implemented by Bebo and MSN (although haplessly small and ill-conceived in the case of Bebo), links directly to CyberMentors (Beatbullying's online service provision) for reported incidents of cyberbullying, and in the last month alone, we've been able to help over 500 young people who've been referred to us in this way. Safeguarding and protecting young people online.
Ultimately, the safety of young people has to be what we must all come back to – and that's why we need to work with the big industry players, the Facebooks and the Googles of this world. Their safety centres must be easy to find from every page, they must refer to support services, while awareness-raising campaigns are used to drive the message home. When YouTube agreed to host the CyberMentors advert on its front page, the socially responsible messaging was clear: "We want you to be safe. We will do everything we can to keep you safe. But if you do ever get into trouble, here's where you can go for help." And young people do need that help and support. For some, they will need it today, for others perhaps tomorrow or next week. Which is why, while social networking sites procrastinate on adopting the Ceop button, we still have a duty to work with them, to run awareness campaigns, to provide content and resources for their safety centres – to have an integrated partnership.
However, the Facebook/Ceop debate only scratches the surface of the issue. Data protection, privacy and civil rights, confidentiality and issues of consent should all be examined if we are to set standards for the safeguarding of young people on social networking sites. These are the issues we have to tackle with CyberMentors, which is in itself a social networking site – it provides young people who are being bullied or are dealing with a variety of wellbeing issues with real-time online mentoring from their peers and counselling from accredited counsellors. It's why we engaged with the Information Commissioner's Office – to approve our data protection protocols.
Think of the data we are holding. Imagine holding over 350,000 taped conversations of vulnerable young people, and as a matter of integrity, law and best-practice, be bound to protect them. These are private conversations which must be quarantined, privileged, safeguarded and if you care about privacy and civil rights, be subject to informed consent if you are to obtain, process and analyse the content. Now think of the data held by the big social networking sites, and question how they set out to safeguard; they can and they should protect data, privacy, and the identities (and locations) of their users, many of whom are under 18.
Child safety online goes beyond installing a reporting button or running an ad campaign. It's a great start, and an absolutely critical one, but the debate needs to be widened to include data protection and identifiability – and if we are going to prioritise the safety of our children online, then it's one we need to have now.
· [image: Print this]Printable version 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_email-friend.gif]Send to a friend 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_share.gif]Share 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_clip.gif]Clip 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_email-us.gif]Contact us 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_font.gif]larger | smaller 
Email
Close 
Top of Form
Recipient's email address 

Your first name 

Your surname 

Add a note (optional) 



Your IP address will be logged
Bottom of Form
Share
Close 
· Digg 
· reddit 
· Google Bookmarks 
· Twitter 
· del.icio.us 
· StumbleUpon 
· Newsvine 
· livejournal 
· Facebook 
· Mixx it! 
Contact us
Close 
· Report errors or inaccuracies: userhelp@guardian.co.uk 
· Letters for publication should be sent to: letters@guardian.co.uk 
· If you need help using the site: userhelp@guardian.co.uk 
· Call the main Guardian and Observer switchboard: 
+44 (0)20 3353 2000 
· 
· Advertising guide 
· License/buy our content 
Society
· Child protection 
Media
· Social networking 
Technology
· Facebook · 
· Data protection · 
· Internet 
UK news
More comment 
More from Comment is free on
Society
· Child protection 
Media
· Social networking 
Technology
· Facebook · 
· Data protection · 
· Internet 
UK news
Related
16 Apr 2010
Facebook puts faith in its software smarts to see off sexual predators 
13 Apr 2010
Facebook announces new safety measures but no panic button 
30 Oct 2009
Facebook wins $711m in spam lawsuit 
18 Jun 2009
Breakfast briefing: Facebook's open approach scrutinised by European regulators 
· [image: Print this]Printable version 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_email-friend.gif]Send to a friend 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_share.gif]Share 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_clip.gif]Clip 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_email-us.gif]Contact us 
· [image: http://static.guim.co.uk/static/89136/common/images/icon_history.gif]Article history 
Email
Close 
Top of Form
Recipient's email address 

Your first name 

Your surname 

Add a note (optional) 



Your IP address will be logged
Bottom of Form
Share
Close 
· Digg 
· reddit 
· Google Bookmarks 
· Twitter 
· del.icio.us 
· StumbleUpon 
· Newsvine 
· livejournal 
· Facebook 
· Mixx it! 
Contact us
Close 
· Report errors or inaccuracies: userhelp@guardian.co.uk 
· Letters for publication should be sent to: letters@guardian.co.uk 
· If you need help using the site: userhelp@guardian.co.uk 
· Call the main Guardian and Observer switchboard: 
+44 (0)20 3353 2000 
· 
· Advertising guide 
· License/buy our content 
About this article
Close 
Beyond a Facebook 'panic button' | Emma-Jane Cross
This article was published on guardian.co.uk at 15.00 BST on Tuesday 20 April 2010. It was last modified at 15.27 BST on Tuesday 20 April 2010. 
[image: http://imageceu1.247realmedia.com/RealMedia/ads/Creatives/Guardian/Ventures_Eat_Right_sky_RON/eatrightSKYnewnew.gif/1268754977]
Gadgets from the Guardian shop
· 
10 band world radio
Small and lightweight, ideal for both home and holiday. 
From: £21.98
· Browse more technology products 
· Visit the Guardian reader offers shop 
comment is free…
Latest posts
· [image: Mustafa Qadri]
33min ago 
Why Pakistan has to work, despite its failings 
Mustafa Qadri: Ethnic and religious identity politics must not be allowed to sabotage Pakistan's continued survival 7 comments
· [image: Carly McKenzie]
1hr 8min ago 
Student Islamic societies must tackle hate speech 
Carly McKenzie: The Federation of Student Islamic Societies uses 'freedom of speech' rhetoric that would make JS Mill turn in his grave
59 comments
Comment from the paper
· Martin Rowson: Martin Rowson: Pope receives apology from UK Foreign Office for 'condom' memo 
· Mark Lawson: Villains in the Vatican 
· Rebecca Front: My Cinderella moment 
Latest news on guardian.co.uk
Last updated one minute ago 
· News
Cameron reaches out to woo Lib Dem voters
· Sport
Suspended chairman defiant amid corruption claims
· Comment is free
Villains in the Vatican
Free P&P at the Guardian bookshop 
· [image: Silent State]
· Silent State 
· £12.99 with free UK delivery 
· [image: Battle for Norway April - June 1940]
· Battle for Norway April - June 1940 
· £30.00 with free UK delivery 
· Browse the bestsellers lists 
· 
Sponsored features
· 
   [image: http://static.guim.co.uk/sys-images/Education/Pix/pictures/2010/04/13/break-tradition-sponsored.jpg] 

   Colleagues and competitors 
  
Tighter funding brings more cooperation
· [image: http://imageceu1.247realmedia.com/0/default/empty.gif]

[image: Guardian Jobs]
· UK 
· USA 
UK
Top of Form

Bottom of Form
Browse all jobs 
· Admin Assistant for International Advertising Grou…
hatty blue recruitment.
admin assistant for international advertising grou….
£25-£26k.
· Sales Manager - London
framepool ltd.
farringdon.
£Excellent+commission+benefits.
· Media Consultant - Advertising Spend
resources group.
are you numerate, statistically minded and confide….
£28K + Comm.
USA
Top of Form

Bottom of Form
Browse all jobs 

· Loading jobs... 
jobs by [image: Indeed job search]
Related information
Society
· Child protection 
Media
· Social networking 
Technology
· Facebook · 
· Data protection · 
· Internet 
UK news
More from Comment is free on
Society
· Child protection 
Media
· Social networking 
Technology
· Facebook · 
· Data protection · 
· Internet 
UK news
[image: Guardian trendsmap illustration]
Trendsmap: Trafigura on Twitter 
25 Jan 2010: 
Animated map of what the Twitterati were discussing or searching for after Guardian editor Alan Rusbridger hinted at a gagging order
More video 
21 May 2009
Social networks keep your deleted photos 
27 Apr 2009
Government wants phone and internet providers to track users 
25 Feb 2009
100 children a month alert police to internet predators 
9 Dec 2008
Facebook users warned over virus resurgence 
[image: Facebook Reaches 5th Birthday]
Business - Week in Pictures 
6 Feb 2009: 
This week: Obama hit the bankers where it hurts and a butter company discovered that sex sells – well, Sex Pistols sell
More galleries 
· License/buy our content | 
· Privacy policy | 
· Terms & conditions | 
· Advertising guide | 
· Accessibility | 
· A-Z index | 
· Inside guardian.co.uk blog | 
· About guardian.co.uk | 
· Join our dating site today 
· guardian.co.uk © Guardian News and Media Limited 2010 

image3.gif




image17.gif
Orstringy
bean?





image18.png




image19.jpeg




image20.jpeg
%




image21.jpeg
THE
SILENT.
STAT!





image4.jpeg




image22.jpeg




image23.jpeg




image24.gif




image25.gif




image26.wmf


Search all jo


image27.wmf



image28.wmf
Go


image29.wmf


gu_jobs_box_Com


image30.wmf


Comment is free_


image31.wmf


Search all jo


image32.wmf
Go


image5.gif




image33.wmf


gu_jobs_box_Com


image34.wmf


Comment is free_


image35.wmf




{for result in results}

<li>

<h




image36.gif




image37.jpeg




image38.jpeg




image6.jpeg




image7.gif




image8.gif




image9.gif




image10.gif




image11.gif




image12.wmf



image13.wmf





image14.wmf
S

end


image1.gif




image2.gif




image15.gif




image16.wmf
S

end


