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[bookmark: _Toc233623270]Introduction
The main purpose of this report is to document the design and development process of a functional, interactive webpage created using HTML (Hypertext Markup Language) and CSS (Cascading Style Sheets). The report outlines key sages of the design process, including implementation and refinement of the code that sits behind the websites structure and visual presentation. [1]
In addition to describing the technical development, the report evaluates the websites overall performance and reflects on how effectively the final design meets the original project objective. This includes assessing the usability, visual aesthetics, and functionality of the design, as well as identifying and opportunities for future developments to improve the user experience. 

[bookmark: _Toc233623271]Requirements of the website
The website is designed to promote a local restaurant and display what it has to offer to the community.  A primary requirement of the website is to attract potential customers to the restaurant. To achieve this the website needed to be bold and informative without having to much information to distract the users. 
The website informs the users of what is to offer in the restaurant and provides them with the history of the venue and a few recipes to try at home. 
The webpage required simple navigation and engaging text to help with the user experience it consists of four web pages linked together to produce a simple yet effective site.

[bookmark: _Toc233623272]The Design process 
For a successful website the design process is essential, the website objectives need to be determined early to provide the foundations needed to make a professional and successful website. The page layout needs planning to keep the users engaged while using the website. The content for the webpage needs planning to allow the designer the opportunity to set out how the information will sit on the screen. The information must be structed following a chronological order to stop the users from becoming confused and disengaged. [2]
For the website in this report the design required a simple design to market and advertise a local restaurant. A basic colour scheme was selected consisting of white black and a hint of red to connect the Welsh theme. It will also help simplicity making it more readable for the potential target audience. White backgrounds and black text making reading very simple, the added images to provide colour and some representation of what is to offer at Luke’s

[bookmark: _Toc233623273]Implementation
Once the design process Is completed and website has been completed the results require testing. 
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Here we have the Home page. The home page needs to be eye catching and engaging for the users. Using HTML and CSS to design a static webpage that provides a clean and welcoming feel. The red text was chosen for headings to continue the Welsh theme. During the building process of the webpage multiple colours where trialled and the red was proven to be the most effective. <href> was used to introduce website links to find where locally sourced produce comes from. [3]
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Page one of the website features the coffee menu at the top. This section is designed to clearly display a list of what coffees are available at Luke’s. The page can be found on the navigation bar at the top of all the webpages making navigation between pages easy. This helps with the overall accessibility ensuring the user experience is quick and effective. <span> and <div> have been used to produce the coffee menu. [4]
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The second page of the website is where you will find the menu section. This page is to showcase what the restaurant has to offer. The page includes a lot of written information that has been broken up with a few added pictures to break up the text and keeping users interested. The menu headings follow the same style as the other pages with the red text. This was achieved by using a styles sheet with CSS. [5]
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Page three is designed for users and customers who have visited the venue and enjoyed their meal, offering customers just two simple recipes from the restaurant. This page has also followed the same styles sheet, with the text being centrally aligned to the middle of the page. Page three is one of the longer pages that contains multiple lists and instructions that extend the page length. 
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The final page of the website is the history section, which provides a narrative for customers to read and engage with either before or after their visit. This page again continues to follow the same consistent design and style as the other pages on the site. The layout remains the same visually as the other pages, ensuring a unified user experience.
Throughout the development for the site, HTML and CSS were used to structure and style the website ensuring the pages can be displayed correctly on both PC’s and mobile devices. A range of HTML tags were used such as.
· <h1> for headings 
· <p> paragraph 
· <li> lists 
· <img> for images 
· <link> for attaching web links 
To meet the requirements of the site and maintain simplicity, the HTML code was kept clean and easy to follow. 
The CSS styles sheet was used for the visual styling elements of the website, used to position and colour the text on each page, and keeping the consistency across the site. CSS was also used to produce the navigation bar at the top of each page; the navigation will provide the users an easy way to navigate around the site. 
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During the development, w3 Schools was used to check and validate the html code. The feedback from the html validation tool helped identifying and fixing any issues throughout the development process. A screenshot was taken to show some of the errors encountered along the way. Most of these errors were straightforward and had simple fixes, allowing the html code to be quickly corrected. 
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The CSS validator was also used. the results show that there are no errors found in the code. 
[bookmark: _Toc233623274]Evaluation 
The website is simple to us, and with minimal moving elements, the website appeals to a wide audience. The navigation bar positioned across the top of each page allows the users to quickly find the information they need, improving overall usability. 
Search engine optimisation requires designers use a range of techniques to improve a websites position in search results. Several of these techniques have been used in the development of the website. Keywords were incorporated across all pages to help with online visibility. After researching how to implement these techniques, some design adjustments were made to give the website the best possible chance of ranking well online. [1]
Reflecting on the final product, the website successfully provides the required information. However, there are areas that could be improved in future iterations to make the design more professional. There are areas that can be enhanced to make the website more effective and efficient. 
The website was developed using notepad ++, which proved to be straightforward and accessible tool at the time. However, it is a very basic editor and exploring more advanced software options in future such as Visual studio code or sublime text could improve workflow and provide additional features useful for web development.

[bookmark: _Toc233623275]Comparison of two websites existing. 
The two websites I have chosen to make a comparison between are Apple and Amazon. Both companies are in the technology marketplace. 
Starting with www.apple.com, First impressions of the Apple website it feels modern, professional and very current. The design is very sleek and professionally displayed.  Situated at the top of the webpage is a navigation bar although the writing is small the white text stands out against the black background. 
There is a search option to the top right hand side of the webpage this remains consistent through every page across the pinned navigation bar. The search option allows the consumer to type what it is they require and results are delivered quickly without delay this helps with usability. The speed of the website is very impressive there is little to no delay between any page’s loading, this will help keep the users interested. 
Apples colour scheme is basic but very easy on the eye. The colours are neutral but also very effective at attracting in the user. The product information on the website is simple and easy to find. A clear example is using the search option to find the latest iPhone. Using the option at the top of the screen on the floating navigation bar. All the information around the product is available and easy to navigate to. The webpage is interactive and as the user scrolls down the page information is moving forward in the page.
[image: IMG_5616.jpg][image: IMG_5615.jpg]as mentioned in the report, the two views here are captured from the apple website. One being the webpage in the safari browser and the other being the apple application from the app store. 
The apple application is very basic at first but after selecting a product the design changes. Becoming more like the browser option displayed on the left picture. 
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Using the WAVE accessibility tool online Apple.com has zero errors. They do receive two contrast errors and 75 alerts. But across such a large website, errors can be expected. The AIM score of 8.7 suggest that apple have heavily invested in ensuring disabled users can navigate the site effectively. The results are considerably higher than amazon.  
Apple is very accessible offering both web browser and mobile app options to the website. Apple has a store app that is different from the web browser option. The app is basic with the device and products listed in plain text with no images, however upon selecting the product required the pictures and details are then provided. The details provided are very informative and easy to discover. 
Apple’s SEO strategy is relatively straightforward due to its limited product range. Apple uses a predictable URL structure and focuses on site architecture. [7]
The second website chosen to review was amazon.co.uk Amazon is a popular online marketplace that has thousands of views daily. The website is very easy to use with a large search bar option at the top of the screen. Amazon uses a basic colour scheme with a white background and a grey ribbon at the top of every page keeping a consistent feel through the website. This will help with the website’s useability and improve the trust from users.  
[image: IMG_5614.jpg][image: IMG_5612.jpg]Amazon provides great detail into the products they sell, this information is simple and easy to navigate to on the webpage. Using amazon to search for the new iPhone 17 keeping it consistent with the apple search. The result was very quick and the user is presented with multiple options to choose from. Once selecting an option the webpage has all the relevant information on the page and all the user is required to do is scroll. The website design make it very simple for the customer to purchase the product required. 
Mobile view and application view from amazon. Taken from my own device the products are tailored to my pervious searches from the SEO
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Using Wave to review the accessibility of the website reveals one error and 49 contrast errors. The aim score is low at 4.1 out of 10. The AIM tool is used to measure how accessible the website is for disabled users. So amazons lower score suggests that it may be more difficult to use.  
After using amazon, the navigation and filters make it very simple and easy to find the products required. Amazon is very consistent to use across multiple devices. Amazon app on mobile is very straight forward to use and is consistent with the web browser viewing option. 
Amazon uses a A10 algorithm to rank its products based on relevance and performance. The relevance relies on keywords being used in titles and descriptions. The performance factors are based on units sold and popularity of products. 
Amazons SEO is based on an organic search ranking the company prioritises products that are most likely to sell when customers search for them. Effectively position the listing is vital for performance. [7]
Overall Apple and amazon take very different approaches when it comes to website design and user experiences. Apple.com focuses on a highly polished refined website that promotes products and the brand very efficiently. 
In contrast, amazon prioritises functionality and efficiency. The design being less refined allows amazon to prioritise the users experience with quick and easy navigation functionality. 

[bookmark: _Toc233623276]Conclusion 
After reflecting on both websites, Apple clearly stands out as the stronger of the two sites. Its website is visually engaging, highly interactive and delivers product information in a unique and polished way. The refined smooth navigating design makes Apple’s site more enjoyable and user friendly. While amazon is functional and efficient, Apples combination of aesthetics and usability make it a better site to visit. 
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Recipes
Here are some recipes to make some of our classic meals.
Luke's Homemade Cottage Pie

Awarm, comforting classic served fresh at Luke's made with rich minced beef, vegetables, and creamy mashed potato.

Ingredients

For the Filling

S00g minced beef
sonion, finely chopped
2 carrots, diced
2 cloves garic crushed
2 thsp tomato purée
J00ml beef stock
1 thsp Worcestershire sauce
115p dried thyme
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History
Luke's

Luke's Restaurant began as a simple idea in the mind of a young local boy who grew up in a small town in Wales. Luke spent most of his childhood in his grandmother's kitchen, where the smell of reshly baked Welsh cakes and freshly made
coffee. His grandmother, a beloved figure in the community, taught him that good food wasn't just about ingredients it was about bringing people together. As Luke grew older, he worked in the family run pub. But he aliways dreamed of opening
a place of his own somewhere warm, welcoming, and filled with the kind of food that made people feel at home. That drea finally came to lfe in September 2018, when Luke found a small, slightly worn building near the edge of town. With the
help of friends, family, and a lot of late nights, he transformed it into a cosy restaurant with wooden tables, local artwork, and the comforting smell of home cooked meals drifting out onto the street. Word spread quickly. Locals came first, drawn
by Luke's hearty breakfasts and generous portions. Then visitors discovered it hikers, golfers, families on holiday all welcomed with the same friendly smile and freshly brewed coffee. Over the years, Luke's Restaurant has grown, but its heart
‘hasn't changed. The menu stll celebrates Welsh ingredients, the atmosphere i still relaxed and familiar, and Luke can still be found in the kitchen most mornings, apron on, perfecting the dishes that started it all. Today, Luke's Restaurant
stands as a small but proud part of the community a place where stories are shared, meals are enjoyed, and everyone who walks through the door is treated like an old friend

Where to Find us.

Soul find us right in the heart of Neath, South Wales, tucked between the town'’s historic charm and its lively modern streets. Our restaurant sits on Riverside Walk, just a short stroll from Neath Market and the peaceful banks of the River
Neath. Whether you're popping in after a day of shopping, meeting friends for dinner, or exploring the town's heritage, we're easy to reach and even easier to enjoy. Address Luke's Restaurant 12 Riverside Wall Neath, SA1 148 South Wales
Getting Here By Train: We're a 5-minute walk from Neath Railway Station, with regular services from Swansea, Cardiff, and beyond. By Bus: Local bus routes stop just around the corner on Victoria Gardens. By Car: Parking is available at the
‘nearby multi storey on Fairfield Way, less than a two-minute walk from our door. On Foot: If you're exploring Neath town centre, you're already close — just follow the river and look for our warm glow and welcoming sign. Landmarks Nearby
‘Neath Market Victoria Gardens The Gnoll Country Park (a perfect pre- or post-meal walk)
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Hello and Welcome to Luke's

Welcome to Luke's Restaurant

Welcome to Luke's Cafe & Restaurant your home away from home. Relax, take a seat, and enjoy freshly homemade food, great coffee, and a warm Welsh welcome.

Luke's Restaurant is a Welsh owned, Welsh run kitchen committed to supporting local farmers, growers, and producers. From the milk in your morning coffee to the fresh vegetables on your plate, we source as close to home as possible. It's our
‘way of celebrating the land we grew up on and the community that helped shape us. Every dish we serve carries a lttl piece of Welsh flavours, local ingredients, and the kind of quality that only comes from people who care about cooking,

Our Local Suppliers
Coal Town Coffee
Coles Butchers

Lk Colil designe
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Menu Options

Luke’s Coffee Menu

Espresso Classics

Espresso Shot
Rich, bold, and unapologeticaly smooth. The foundation of
everything e do.

Flat White
Velvety microfoam poured over a double shot — silky and strong.

Latte
Creamy, comforting, and endlessly customisable with syrups.

Americano
Espresso mellowed with hot water for a clean, balanced cup.

Cappuccino
Equal parts espresso, steamed milk, and foam. A timeless favourite.

Signature Creations

Luke’s Maple Velvet
Espresso, steamed milk, and a drizzle of warm maple syrup.

Honey Cinnamon Cortado
Sweet, spiced, and perfectly balanced.

Midnight Mocha
Dark chocolate, espresso, and a hint of sea salt.

Caramel Cloud Latte
Light foam, buttery caramel, and a smooth espresso base.

Cold Brews & Iced Drinks

Classie Cold Brew
Slow_steeped for 18 hours for a naturally sweet, bold flavour.

Mocha Cold Foam Brew
Cold brew topped with chocolate cold foam.

Iced Vanilla Latte
Refreshing, smooth, and lightly sweet.

Iced Matcha Latte
Earthy, vibrant, and lightly sweetened.
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Breakfast Menu
Bacon roll £3.50
Bacon baguette £4.00
Sausage sandwich £3.50
‘Sausage baguette £4.00
‘Small Welsh Breakfast £5
Welsh breakfast £7.50
Large Welsh Breakfast £9.50

Halloumi and avocado on toast with sweet chilli sauce £6.50

Natural yogurt bowl with fruit oats and honey £7

®

Lunch time menu
‘Ham & Cheese toastie £6.75
Club sandwich £9.00
Sausage sandwich £3.50

Jacket potato with choice of toppings £7.00




