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In this assignment we will discuss about Hotel Standards, Reputation Management and Customer Loyalty. 

Due to the competitive nature of the hospitality industry, businesses need to stay up-to-date with the latest trends. Doing so allows them to deliver the best possible customer experience.
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The term Hotel Standard refers to the various operational and physical standards that a hotel must meet in order to provide its guests with the best possible service and experience. These include the quality of its staff, the facility and the use of its leased personal property. The hotel should also operate in the same manner as other comparable establishments and, in any event, provide the same services and facilities that are typically offered by these operators.
One of the most important factors that hotel chains consider when it comes to attracting and retaining their customers is the standards of their service. These standards can help provide a sense of familiarity and professionalism to the customers. The standardization of procedures within a hotel chain is related to branding. It is important for a hotel chain to avoid negative associations with its own brand, as it can affect the reputation of the organization. This is because brands are very important for a hotel chain as they are known to attract travellers.
Consistency is an essential component of a company's brand identity. It allows it to maintain its position in the marketplace while communicating its values and ideas. Throughout branding work, an organization is constantly looking for ways to improve its image by exploring the various elements that define its brand.
One of the most important factors that hotel chains consider when it comes to enhancing their image is the implementation of uniform standards. These standards can help them attract and retain more customers. The importance of standardization is acknowledged by hotel managers as it allows their guests to easily associate their brand with it regardless of where they are located. This is very important for any hotel chain as it allows them to maintain a strong relationship with their customers. In this article, we will talk about five essential standards that hotel chains should follow.
· A one-star hotel is typically clean and has basic rooms with private bathrooms. Guests can use the hotel's facilities at any time. Its restaurant and dining room are open seven days a week. The hotel also has a designated reception area.
· In addition to all points for one star hotel A two-star hotel has a restaurant and dining room provide a high-quality service and offer a full meal at night.
· In addition to all points for two-star hotel A three-star hotel is the hotel's room service includes hot and cold snacks during the daytime and evening. Guests can also access the various areas of the hotel without using a key.
· In addition to all points for three-star hotel A four-star hotel is the hotel's duty staff is available 24 hours a day. It also offers 24-hour room service, a cooked breakfast, and table service during the day. It has one restaurant that serves breakfast and dinner seven days a week, and non-resident and resident guests can use the facility's luggage assistance. Some of the rooms have bath facilities.
· In addition to all points for four-star hotel The hotel is open 365 days a year. It has a variety of facilities and services, such as a 24-hour room service, a bar and lounge, and a parking area. All of its bedrooms feature a bath and a shower, and all have additional facilities, including a business centre and leisure facilities.
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The concept of hotel reputation management emerged during the public relations industry. It involves analyzing and influencing how a hotel's image is perceived online. According to TripAdvisor, the hospitality industry is among the most vulnerable sectors in the world due to the impact of reputation. According to TripAdvisor, over 90% of travelers rely on reviews when making a hotel reservation. A survey revealed that over 50% of respondents would not book a room at a hotel that doesn't have online reviews. Online reputation and reviews can help the hospitality industry grow. User-generated content (UGCs) such as these can influence a customer's purchase decision, which is why it is important for hotel owners and managers to acquire positive feedback. The success of a hotel's online reputation can directly affect its sales volume. Having a poor online reputation can lead to significant losses, which is why it is important that the hotel has effective reputation management. Most business owners are surprised when their reputation takes a hit after several years of building a positive image. Being proactive can help prevent this from happening. In a recent whitepaper, we discussed the various opportunities that review platforms can provide for hoteliers.  You can start by collecting and analysing data to improve your online reputation. One of the most effective ways to do this is by sending customized emails to your guests asking them to review their stay. You can also assign a certain percentage of them to specific review platforms.
In the hotel industry, reputation management is very important to ensure that your brand is perceived favourably by potential clients and that you maintain strong relationships with past customers. This can help boost the sales of your hotel. A hotel's online reputation can also affect its sales and profitability. According to a study, an increase in a hotel's review score can boost its ADR by around 9%. On the other hand, a 10% boost in reviews can boost sales by around 4.4%. Given the competitive environment and the importance of maintaining good reviews, it is important that hotels regularly monitor their online reputation.

[bookmark: _Toc129898333]A negative review can have a significant impact on a hotel's reputation.
According to a study, 35% of internet users would hesitate to book a hotel if they read more negative reviews about it online. A hotel could lose 22% of its bookings due to this, which is a major issue for a business as it can affect the revenue of the hotel and its reputation. During peak season, a negative review can have a significant impact on the traffic and bookings of online sites.
On various online platforms, such as TripAdvisor, reviews are available in different languages. A negative review can have a global impact, for instance, if it's posted in French, it could cause a loss of bookings in France, as well as in other countries, such as Canada. Since negative feedback can't be deleted, it can affect your reputation, and this could cause you to lose more bookings.
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A loyal customer is someone who gives a repeat business to a company or brand. This type of customer is usually those who prefer to stay with one company over another. Even though the prices may be higher, or the policies may be more strict, they still remain loyal to the organization. They're willing to spend a little extra to ensure that their expectations are met. Successful businesses are constantly looking to improve their customer retention and attract new customers. A hotel's goal should also be to retain its existing customers. One of the most important factors that hoteliers consider when it comes to developing their operations is guest loyalty. Having a strong relationship with their customers can help them grow and provide a sustainable environment. Not only does this increase the number of guests, but it can also help staff develop a better understanding of their needs.
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Rewarding loyal customers is a great way to improve the guest experience and make your hotel a better place to visit. It can also help boost the revenue of the hotel. Increase the profitability of your hotel by developing effective sales strategies and increasing its ADR and RevPAR. Also, build a strong base of repeat guests. Enhanc online rankings and improve the hotel's performance. A hotel loyalty program can help guests earn points easily by spending money at your property. It should also make them feel valued members of the hotel family. Some hotels will offer a discounted rate for those who are part of the program.
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Although hotel marketing has its own set of idiosyncrasies, it's important to have a foundational understanding of the principles of general marking. This course will teach you how to apply these principles to various marketing tasks. One of the first steps in any successful marketing campaign is to set goals. However, these goals should not be the same for every type of business. Instead, focus on setting SMART goals that are specific, measurable, achievable, and time bound. 
One of the most important factors that a hotel should consider when it comes to its marketing strategy is the development of its content marketing plan. This strategy should include creating blog posts, social media content, and videos. As you develop your marketing plans, make sure that you establish good habits. For instance, you should regularly research market trends and collaborate with other hotel departments.
In order to keep up with the changes in the marketing industry, it is important that you continuously improve your skills. The rise of the Book Direct movement is an example of a timely marketing trend. It has resulted in various changes within the industry, such as the development of software functionality and promotional offers. For instance, if you're struggling to get more potential guests to click on your website, then consider marketing your hotel using visuals that will catch their attention.
A SWOT analysis is a great way to analyse your competitors' performance. It can help you develop a strategy that will work well for your hotel. Due to the complexity of hotel marketing, it's hard to keep up with all of the details. Having a partner that is knowledgeable about this field can help you get the most out of your marketing efforts. We've listed down some of the key factors that you should consider when choosing a hotel marketing agency.
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