

Marketing in Practice – Assignment 2 Submission Template


Marketing in Practice – Submission Template Assignment 2: Marketing Plan for a New Strategic Direction.  

Please provide the link to your Video Presentation in the box below
 
	
https://youtu.be/ZXSQaX9S9Y4?si=cYVS184N0FhT2wlq






Please provide a Reference list of all the sources used to support your Video Presentation in the box below:
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