Task 1. e-Commerce Website builder/software solution (Approx. 500 words and 2/3 sources) 
Square Online: is an excellent choice for small business, restaurant, and retail store, especially those that already started use Square’s Point of Sale (POS) system for in-person transactions. 
- The free Plan: Square Online allows users to build a fully functional e-commerce store and list unlimited products completely for free. It does not charge a monthly subscription fee; instead, it operates on a transaction fee model, charging 2.9% + 30cent per sale.
- Key Features: the platforms offer automatic inventory and sales synchronization between online and physical stores. It includes features for curb side pickup, local delivery, and digital product sales. The builder itself is guided and highly intuitive, making it incredibly fast to set up.
- Limitations: The free plan requires you to use a Square-branded subdomain (e.g., your store. square. Site and displays square branding on your website. To connect a custom domain or remove ads, you must upgrade to a paid tier.

Shift4Shop: (formerly 3dcart) offer one of the most unique and feature-rich free plans in the e commerce industry, specifically tailored for merchants based in the United States.

  - 1997-2001 (The Foundation): The plant form was originally founded by developer Gonzalo Gil under the name Infomart 2000, with development starting in Tamarac, Florida. It was officially released to the public in 2001 as 3dcart.
 - 2010-2017 (Growth & Partnership):  Initially 100% bootstrapped, 3dcart closed its first funding round of 1.25million in 2010. It was officially released to the public, focused on building out built-in unbundled features to cut out third-party app dependencies.
-2020-Present: In early 2021, the system officially rebranded as Shift4Shop. Shift4 introduced as highly pricing approach, giving away its full enterprise-tier suite for free to US-based users who processed payment exclusively though Shift4.
Core Feature 
Unlike platform that require dozens of plugins to be effective, Shift4Shop ships with a heavy lineup of native tools.
· Store Management: Fully managed secure web hosting, an integrated Content Management System (CMS) and free SSL certificates.

· No Cap on Store Size: Unlimited prices< unlimited storage< unlimited bandwidth, and zero platform transaction fee.

· Built-in Marketing: Native Tools for discount coupons, an advanced affiliate program, gift registries, abandoned cart savers, automatic XML sitemaps, and full customization over meta tags and canonical URLs.


Advantages 
· Exceptional Value Proposition (The “Free Plan”): if you are a US-based merchant using the native Shift4 gate way and meeting their monthly sales requirement (typically $500-$1000) depending on active campaigns, you get an all-inclusive, enterprise-grade store builder for $0/month.

· Fewer Paid Add-ons: Features that routinely require monthly subscription apps on Shopify or BigCommerce (like an affiliate framework or wholesale B2B pricing tiers) come natively out-of-the-box.

· Strong Operational Backend: Excellent for catalogues -heavy stores. Bulk data imports/exports, real-time shipping calculation, and multi-step order editing tools are mature and highly functional.
Limitations
· Geographic & Processor: The highly publicized free plan is strictly restricted to US merchants. If someone outside the US or wish to use alternative payment processors, you are subjective to standard premium pricing tiers.
 
· Dated & Rigid Interface: The template editor and dashboard have a noticeable learning curve and can feel dated. Simple edits to typography and colours are easy, but structural changes to layouts frequently require raw HTML/CSS editing. 

· Early-Stage Friction: Because the free tier demands a minimum sales processing volume, absolute beginners who have zero sales starting out may have to pay a monthly hosting baseline fee (£39/monthly) until they that threshold.     













