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Marketing determine strategy in which the brand is used to promote products and services for customer. It is considered as a process of manufacturing or producing goods according to requirement of user that assists in enhancing sales and profit margin of company in upcoming time period. The marketing fundamental is considered as a process by which individual person focuses on fulfilling need of user and also they offer them value. It is significant to enhance understanding in respect of product, price, place, promotion, physical evidence, people, and process and so on. In this report, the company is taken is Apple. It is determined as an international organisation that offers various kinds of goods like iPhone, iPad as well as consumer electronics and many more. This report offer discussion in respect of marketing roles that assist in creating value for customer and also provide discussion regarding stakeholder which enforces direct impact on marketing activity of organisation (Bly, 2018).
Background of company
 Apple is determined as an international organisation that offers various kinds of goods like iPhone iPad as well as consumer electronics and many more.
· The mission of company is to offer unique goods to customer for satisfying its requirement.
· In assistance of this, the vision of organisation is to accomplish leading position around world.
· The objective is to enhance sales by 10% in upcoming 3 months and also the focus is on capturing largest share of market in next 6 months.
MAIN BODY
The marketing role assists in creating value for customer
The role of marketing is to create value for product and services in front of customer in the market. They emphasised on sharing data &information in respect of analysing requirement of user in the market. The marketer emphasised on existing user for enhancing understanding in respect of innovative product. Therefore, the marketing is considered as a procedure of creating message in respect of product& services that help in communicating message in an appropriate manner to customer. Thus, the marketing is considered as a form in which it includes press release& advertisement for interacting with customers during the period of time. Apart from this, marketing is significant because they focus on attracting large number of audience and create interest in providing products during the period of time. In addition to this, marketing is not considered as an advertisement& selling, it includes everything that organisation execute for satisfying need of user. In addition to this, the marketing plays important plays and significant role in creating value or worth for user. And, it is important for marketer to provide innovative products along with different feature and benefit for satisfying need and requirement of its user. Thus, their main purpose is to set affordable price that help in accomplishing competitive advantage over rivalries in the market. And, the management team of Apple organisation emphasis on set price as per competitive organisation like Samsung, P&G, and Dell and so on. Therefore, they focus is on managing proper relationship with user that aids assistance in generating value of user in the market. It is assess that marketing is significant for creating value for customers during the period of time. For instance, the manager of Apple Organisation emphasized on introducing new iPhone and their purpose is to announce new phone and also create excitement in respect of new feature and provide education to user in respect of latest technology included within phone. The marketing manager emphasize on analysing most appropriate method so that the message reached to customer in context of iPhone. Their goal is to offer information in respect of innovative product & they also focus on assessing need that assists in targeting ample of user during the period of time (Burgess and Munn, 2017). There are various kinds of strategy and tactics adopted by company for creating value for user which is given below:
 Discounts in the company emphasised on offering discount to user that aids assistance in enhancing sales and profit margin of company in future time period. Therefore, they motivate user in respect of their product and enhancing excitement in respect of new features that aids assistance in enhancing sales of organisation in upcoming time period.
Special offer gratitude, special offers and gifts that are provide to user that helps them in feeling valued and help in enhancing loyalty in respect of services during the period of time. They offer different kind of gift to its customer that help in enhancing experience in respect of product and services offered by them. 
Subscription services the facility related to subscription that is offer to user that assists in enhancing loyalty during the period of time. It also helps in enhancing experience of customer in respect of services that is offered by company during the period of time.
 There are various marketing role that create value for customers which is given below:
 The marketing plays a very important role in creating value for user. The Apple organisation emphasized on analysing marketing role that generate value for user like meet needs and requirements of customer, offering them a unique goods and services for satisfying their need that is given beneath:
Meet customer need and want the marketer analysis need and want of user by adopting appropriate marketing strategies. Their purpose is to influence or motivate customer towards products and services for satisfying their need. The primal purpose or aim is to offer unique goods and services to users for fulfilling their need. In assistance of this, the Apple organisation emphasized on assessing need that offer goods as per their requirement that help in enhancing sales in upcoming time period. 
Make sure organisation survival growth and reputation the company emphasized on retaining user and increasing market share during the period of time. The marketing manager of Apple company emphasis on achieving objective to fulfilling their requirement that is beyond user expectation. The Apple emphasized on retaining user by offering innovative products along with new or innovative feature that enhances level of excitement of user that help in fulfilling need and want of them during the period of time (Ding, 2018).
Widen market the marketing manager emphasis on using mass communication tools such as advertisement, event marketing and sales for promoting products in proper way. The main purpose is to use various programs that are used in building appropriate brand image of company during the period of time. Therefore, the revolution is created in media technology that is involved in marketing in more interactive manner.
Adopting right price is considered as significant elements of marketing mix thus it generates revenue. The marketing manager focuses on setting affordable prices, executing appropriate changes and manages exchanging process, their emphasis on offer goods and services at affordable price to its user for satisfying need. The marketer of Apple emphasis on offering unique goods and services to users as per their requirement that assists in fulfilling their need. They organised proper research for assessing strategy of competitive organisation that assistance in deciding cost of goods. 
Better product offering the organisation sell their product by adopting attractive package during the period of time. Their facility is considered as an intangible and inseparable. Therefore, the marketing is significant in managing and handling products which is offered by organisation. And, the Apple organisation emphasize on offering attractive and superior product for its user in order to sustain them for a longer time period. For instance, the marketing manager of Apple organisation emphasize on introducing new iPhone and their purpose is to announce new phone, also maintain excitement in respect of goods and offer education to its user for latest technology included in phone. 
Creator utility the utility of product is created by adopting marketing strategy for staff. It is considered as the ability of product to fulfilling need and requirement of customer. Thus, the marketing create time, information as well as form utility.
 Management of demand the marketer are considered as the competent professional that is significant in influencing need of customer. Thus, the company focusing on dealing with diverse need of customer for satisfying they need. In assistance of this, the Apple emphasis on handling demand of user in offering them goods as per their needs during particular phase of time period (Duffy,Wright and Heard, 2017).
Face competition is important in present global market as well as it help in maintaining appropriate balance of user expectation and competitive organisation by monitoring and controlling market in an appropriate manner. And, the company emphasised on offering superior goods and services to users for sustaining them for a longer time period.
Discharge social responsibility in order to raise expectation or anticipation of user, the government pressure and environmental degradation compels the company to enhance corporate social responsibility which is useful in generating brand and reputation of organisation in future time period. The manager of Apple emphasised on fulfilling social responsibility by offer them goods which satisfy need. 
Economic growth marketing is considered as a useful in generating value for user because it aids assistance in increasing growth of organisation in future period of time and also enhances standard of living of person living in society. Thus, the overall economic growth and development of economy is raised owing to marketing 
Brand management is important factor for company that help in retaining and sustaining user in market for a longer period of time. Their aim is to offer superior goods and services at reasonable cost that assists in managing plan in more proper way. It is useful in enhancing experience of customer in upcoming time period.
Thus, it is assess that the role of marketing is to create value for product and services. And, they emphasize on sharing and data and information in respect of goods in the market. The marketing team emphasized on existing user for enhancing understanding level in context  of innovative product that generate excitement within them and implement work in proper way. In addition to this, marketing is significant for success and growth of company and there are various function connected to marketing which is understood by using various types of strategy of company in more proper way. Their purpose or aim is to analyse need and requirement of user by offering them goods as per their needs that aids assistance in analysing sales of company in upcoming time period.
Stakeholder engagement & their effect on marketing activities of organisation
The stakeholder signifies a person who has interest within an organisation that imposes direct impact on organisation. There are different kind of stakeholders such as investor, supplier as well as user and many more. By increasing attention, in context of Corporate Social Responsibility, the concept related to stakeholder must be extended in context of government, communities & trade association. There are various types of stakeholder of Apple organisation like customer, subordinate, investor and also the main purpose is to conducting various tasks in an appropriate manner. There are various kinds of stakeholder like internal as well as external stakeholders which is given below:
 Internal stakeholders are determined as individual person who have interest in organisation by using relationship employment, investment and so on. In assistance of this, external stakeholders are considered as a person who do not perform their task in proper way in organisation but also it is affected by action &outcome of organisation. There are various kinds of internal and external stakeholders of chosen organisation which is mentioned beneath:
External stakeholders
Supplier is determined as external stakeholder provide various types of product and services to user that help in increasing sales of organisation in future period of time. The primal aim is to supply goods to organisation that enforces favourable effect in upcoming period of time (Rossiter, Percy and Bergkvist, 2018).
Customer is considered as an external stakeholder of organisation. The main aim of management team of Apple is to provide unique product and services to user for fulfilling their requirement. There adopt various types of resources and focuses on maintaining appropriate strategy for fulfilling their need during the period of time. The main aim is to sustain user for longer time period by satisfying its need. 
Communities are considered as primary stakeholders within an organisation because both community and organisation take advantage in different way and impacted by job generation, economic development and so on.
Government is considered as a primary stakeholder of company. They collect tax from company and from user during the period of time.
Internal stakeholders 
The owner is considered as a individual person who focuses on operating their organisation in appropriate manner that help in increasing productivity and level of performance in future period of time. In context of Apple, the owner of organisation focuses on executing different activity in proper manner.
Investor is considered as a person who have right to have proper information like continuous financial statement by which they focuses on taking proper decision that help in analysing investment within organisation during particular phase of time period.
Employees determine a person who focuses on conducting various tasks within an organisation in an appropriate manner. It is useful in bringing favourable ambience for implementing various tasks in proper way (Pinto, Oliveira and Falcão, 2018).
 On given  stakeholder, it is assess that stakeholder analysis is considered as activity that help in analysing person start their project according to effort and level of contribution which is involved in project and how the superior individual person interact with its stakeholder during the period of time. There are various types of stakeholder of company such as customer, subordinate, government of organisation, and they implement CSR activity for executing support to community. In assistance of this, it helps in retaining user that imposes favourable impact on image and reputation of company. It assists in providing better return to stakeholder that is helpful in maintaining appropriate relationship during particular phase of time period. In addition to these, the organisation executes CSR policy of company to its user in an appropriate manner during particular phase of time period. This, increasing engagement of stakeholder is significant for success and improvement of organisation. The organisation must have clarified vision in context of strategy that assists in organising activity in proper way. The benefit of enhancing involvement or engagement of stakeholder is that it is helpful for organisation to have a clarity and also the focus is on sharing vision with its influence that help in decreasing risk in organisation and enhancing governance during particular phase of time period. By enhancing engagement of stakeholder, it aids assistance to company in communicating or enhancing understanding level in respect of stakeholder of company and they are able to enhance understanding regarding what they require and when. It helps organisation to make proper plan which must be accomplished in pre-decided period of time. In reference of Apple, their emphasis on determining high level of performance for satisfying interest of various stakeholders by satisfying corporate social responsibility, the company database, consumer interest, employees and industry during particular phase of time period. And also the manager of Apple offer opportunity that help in enhancing CSR which determine interest of organisation. And, the firm emphasized on managing CSR for enhancing overall compliance in context of supply chain during the period of time (Setoodeh and Haykin, 2017).
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	On given assignment, it is assess that marketing is the strategy in which the brand is used to promote products and services for customer. It is considered as a process of manufacturing or producing goods according to requirement of user that assists in enhancing sales and profit margin of company in upcoming time period. The marketing fundamental is considered as a process by which individual person focuses on fulfilling need of user and also they offer them value. It is significant to enhance understanding in respect of product, price, place, promotion, physical evidence, people, and process and so on. In addition to this, Apple focuses on offering various kinds of goods like iPhone, iPad as well as consumer electronics and many more for satisfying need of user. This report offer discussion in respect of marketing roles that assist in creating value for customer and also provide discussion regarding stakeholder which enforces direct impact on marketing activity of organisation.
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