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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Highfield Town House Hotel website loads quickly. Both desktop and mobile versions perform efficiently without any problems or errors. No pop-ups or distraction advertising. Pages respond within a second or two, and high-quality images load without delay.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Highfield Town House Hotel website contains several subpages, though it is relatively streamlined for ease of use. Navigation is simple via a top menu and clear buttons on homepage. Each section is accessible within 1-2 clicks, and users are guided logically through booking, exploring rooms, or finding direction.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a booking via the website, thought the process is not immediately obvious. There is a “Book a Room” link in the top menu, which redirects users to an external booking platform. This allows guests to select dates, numbers of guests or enter a promotional code if applicable.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website would benefit from clearer navigation cues, especially for booking. The “Book a Room” option is easy to overlook and redirects to an external site, which may confuse some users. Adding a prominent “Book now” button on the home page would improve usability. Additionally, clearer visual separation between hotel and restaurant content could reduce distraction. Mobile optimization is solid, but enhanced accessibility features like alt text and larger clickable areas would improve overall user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is visually pleasant, with a refined and cozy design that reflects the hotels boutique charm. It features high quality imagery, soft colours and good typography. On desktop, mobile, the site remains responsive, but some elements – like booking links and buttons – appear smaller and less prominent. Consistent styling is maintained across devices, though a few interactive features could be more mobile friendly.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses beautiful images of its rooms, grounds, and the nearby gastropub to create cozy and elegant feel. The colours are soft and calming, using neutral shades like creams and blues to match the hotel`s country-house style. There is no video on the site, but the photos tell the story of the hotel`s charm. The design is consistent on both desktop and mobile, keeping the experience pleasant.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Highfield Town House hotel may use an online chat tool, although it is not confirmed without direct access to their website. Online chat tools are highly effective for customers, as they provide immediate responses and improve customer satisfaction. Guests can quickly ask about room availability or make any requests. This convenience can increase booking and trust of the people, especially when support is available 24/7 or though automated chat systems.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on The High Field Town hotel website are effective for engaging customers and promoting their hotel. By linking to platforms like Facebook and Instagram the hotel shows it`s rooms, events, and promotions, helping to attract guests. These platforms also allow for customers interaction, reviews, and photo sharing. Active social media presence enhances communication and builds trust with potential visitors.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The High Field Town hotel clearly presents its services through a well-organized website. Each service – such as room bookings and dining options are on the middle of the page, special offers – is outlined under dedicated section like “Stay With Us “. Detailed descriptions, photos, and pricing help customers understand what to expect. Social media links, contact numbers, and booking options supports customers clarity.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews High Field town hotel is made available through platforms such as Booking.com and Google Reviews. These reviews are regularly updated by verified guests who describe their stay, rating aspects like cleanliness, staff service, and overall comfort. This real-time feedback helps new customers get a trustworthy impression of the hotel`s service. The availability of up-to-date reviews plays key role in influencing customer trust and booking decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The High Field Town hotel presents high-quality service through boutique-style rooms, elegant interiors, and positive guests review. Guests like the comfort, cleanliness, and friendly staff. It is peaceful location, combined with access to nice High Field restaurant. I would recommend this hotel to friends or family for a relaxing stay in Birmingham, excellent food, and well-designed environment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The Highfield Town House Hotel does not clearly show prices on their website. Guests must enter dates or contact the hotel for rates. This may be due to flexible pricing. Prices are visible on booking sites like Booking.com. The hotel presents itself as a boutique stay with stylish decor and good service, so the prices reflect the level of service and comfort offered, making it suitable for guests seeking a good hotel experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Boutique

	
	2.Hotel

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very important for UK businesses today. Even though social media is popular, a website gives business a professional online presence. It helps customers find important information like products, services, prices, and contact details. Many people still search for businesses on Google, and having a website helps them to get noticed. A website also helps business look trustworthy and serious. Unlike social media, businesses have full control over what is shown on their website. This makes it easier to build a strong brand. Websites are key part of growing and running a successful business in the UK.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The Highfield Town House Hotel website does not display prices, I would recommend adding them. Displaying prices clearly on the website helping potential guests make fast decisions without having to search elsewhere. Without visible prices, visitors may feel uncertain, leading them to seek information from third party booking platforms. By showing platforms, the hotel builds trust and encourages direct bookings, as guests can compare prices and find best deal. Additionally, showing rates allows the hotel to highlight special offers, which can attract more customers. A clear pricing system will enhance the user experience and help increase booking directly through the website of the hotel.
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