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1 INTRODUCTION

Tesla is a pioneer in
electric vehicles and clean
energy worldwide (Tesla,
2025). The new brand
extension announced by
Tesla a month ago, Tesla
Smart E-Bike, is based on
its expertise and designed
asasmartand
environmentally friendly
method of transportation
in cities presently. The
product is a combination
of Tesla and insightful
digital technology that
provides a comfortable,
sustainable ride to users
to or from work.

BRAND
EXTENSION AND
SUSTAINABILITY

Tesla Smart E-Bike can
positively impact
sustainability by minimizing
carbonation, encouraging
the use of clean energy, and
applying recyclable
materials. It also makes the
cities greener by providing a
zero-emission substitute to
conventional cars.

BRAND
EXTENSION

The Tesla Smart E-Bike is
integrated with smart
technology, which includes
GPS functions, mobile
application connections, smart
lock systems, and a high-
performing battery. It will
show that Tesla takes its
innovation seriously as it
enters the rising micro-
mobility (around 30% rise in
major cities) (Technavio, 2025).

5 CONCLUSION

Overall, this brand
extension enhances the
purpose of Tesla to
accelerate sustainable
transport and to seize the
new markets in urban
mobility.

BRAND
EXTENSION
AND CURRENT
TRENDS

This extension conforms
with major trends in the
market, like the rising prices
of fuel, the rising congestion
of towns and the demand for
environmentally friendly
modes of transport (Zong,
Zeng and Li, 2024).
Consumers, in particular
students and urban
professionals, are in search
of easy, convenient, and
sustainable means of
movement (Zhang, Lim and
Chen, 2024). Moreover, the
popularity of smart devices
justifies the introduction of
digital capabilities in daily
transportation.
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