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Student Details
Name and student ID: Stefan-Bogdan Panaite 2537232
Topic chosen: The use of social media to promote businesses. 
Title of source:  A Literature Review, and Implications, of Social Media Marketing
Author(s): Helena Alvis, Carlos Fernandes and Mário Raposo
Year published: 2016 
How did you find this source?

I conducted a Google Scholar search using the term "social media marketing. The reason I chose this article was because it was published in a peer-reviewed academic journal and it was directly related to my topic.

Why did you choose this source?
This article was selected because it describes the ways in which businesses use social media to communicate with customers, to promote products and services, and to enhance business performance. It also looks back at past research, serving as a handy introduction to the topic.
Is it relevant to the topic? 
Yes. The article is purely about social media marketing and the way it affects the company.
Is this a useful article? 
Yes. It outlines the results of numerous earlier studies and how businesses can make effective use of social media.
Is this an academic source?
Yes. It is a peer-reviewed article in the journal Psychology & Marketing.

When was it published? Is it recent enough? Why?
It is published in 2016. It's not the newest book, but it's still very popular and serves as a good backbone to understanding social media marketing. It is still an eligible subject for study at school.

Author Credibility
The authors are university researchers who specialise in management and marketing. Their work has been seen in well-known scholarly journals.
Who is the author? What are their qualifications or expertise?
Helena Alves, Cristina Fernandes and Mário Raposo wrote the article. They are academics/researchers with expertise in marketing, management, and business research. Helena Alves, Mário Raposo and Cristina Fernandes are affiliated with the University of Beira Interior and NECE Research Centre, Portugal, respectively. They are studying marketing, consumer behaviour, business management and social media marketing, so they are well qualified to write about this topic.
Reliability
The source is credible, as it was from a peer-reviewed academic journal. It draws on 44 earlier studies and is well cited from a variety of learnings.

Is the source reliable? Why?

Yes, it is a reliable source, as it is published in an academic journal (Psychology & Marketing) that uses a peer-reviewed editorial process and is published by Wiley, a trusted academic publisher. The article is constructed on the basis of a systematic review of 44 previous research studies, and many scholarly references are included to support the findings. It has also been referenced by other researchers, demonstrating that it is recognised and trusted by the academic community.
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