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Business intelligence is a combination of business analytics, data mining, data visualisation, data tools and infrastructure, and best practices for helping organisations to make decisions that are data driven. Business intelligence tools have been helping in collecting, processing and analysing large amounts of structured and unstructured data from both internal and external systems in firms. Although the Covid 19 pandemic disrupted business intelligence in the past two years, it has become more essential for the organisation to make data informed decisions. This paper is report that aims at explaining the current Business Intelligence Trends.
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Most businesses are reeling from the occurrences of the past two years. One of the key technology enablers to help the organisations in steadily navigating the unexpected change to ensure the continuity of the business is business intelligence. There have been emerging trends that will help businesses in finding solutions to their specific problems as discussed below.
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Data discovery involves data collection from different internal and external sources and consolidation of the information through the usage of advanced data analytics and visualisation (Kumar et al., 2022).  Data discovery and visualisation has been a strong and consistent trend in 2022.  It is enabling businesses to keep the important stakeholders engaged with data through being empowered thus capable of analysing and manipulating the information in an intuitive way hence extracting actionable insights.  Businesses are therefore using modern solutions like business analysis tools that are able to integrate data offer interactive visualisations and flexible in working with big amounts of data in an efficient way.
Data visualisation has been helping businesses to turn information into graphics and charts enabling stakeholders in finding it easy to understand rather than blocks of texts and numbers (Sousa, Barros and Tavare, 2022).  With AI-ML, stakeholders are able to request information n natural language and viewing the results in an easy-to-understand format.  This is making them easily associate data with context thus capable of identifying where to focus and creating alerts for change in data.
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In 2020, NPL global market was valued at £ 10.72 billion and it is projected to grow to approximately £ 48.76 billion by 2025.  Natural Language Processing is responsible of bridging the gap between humans and computers through elimination of the necessity of using programming language. It enables the interaction between users and data through by use of conversational questions. Currently, NPL is not only capable of queries based of text but also voice based searches. The integration with voice activated digital assistants on mobile device by the software vendors is helping in making data discovery more user friendly (Sestino and De Mauro, 2022).
In 2022, LNLG has emerged to be among the latest trends in business intelligence with its applications experiencing rapid growth. Some of the NLP applications are the conversational AL mostly referred to as chatbots in contact call centres among other consumer facing engagements and unstructured text analysis like topic detection and sentiment analysis (Sousa, Barros and Tavare, 2022). NPL is continually maturing and growing in the analytics space thus keeping on breaking down technical barriers for non-skilled users enabling them use analytics insights.
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As stated in the assignment scenario, 2022 is a year of collaborative business intelligence and artificial intelligence. Artificial intelligence is a science that aims at making machines carry out tasks usually executed by complex human intelligence (Jha and Jha, 2022). AI and machine learning are revolutionising the interaction with analytics and data management while at the same time increasing the necessity of security measures. Currently, AI is evolving into a responsible and scalable technology as firms are in need of AL-based systems.  One of the features that AI is offering in business intelligence solution Is the upscaled insights capability.  This involves automatic full analysis of dataset without needing any effort from the organisations end.  The organisation is simply choosing the data source that need to be analysed and the column that the algorithm needs to focus on, and the calculations are run automatically (Sestino and De Mauro, 2022).
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In the current era, companies have understood the need for data analytics implementation within the organisation. Rather than separation of analysis from decision making, organisations are concentrating on putting insights first.  They are in need of making data informed decisions, from goal setting to strategy development and finally action taking (Darwiesh et al., 2022). To successfully achieve this, data literacy is very essential.  Data literacy is the ability of reading, writing and communicating data in context. It is the key to increase user adoption and maximisation of nosiness intelligence tools effectiveness. Data interpretation, discovering insights and asking the right questions are the necessary skills that are driving change in any role at any organisational level.  Currently, businesses are concentrating on eliminating the data literacy gap between data analysts and non-technical user, a process being referred to as data democratisation (Hu and Yin, 2022). Businesses are therefore promoting the culture of data first with an aim of driving data literacy and encouraging their staff to prioritise data.
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Cloud analytics is the application of analytic algorithms in the cloud against data in a private or public cloud thus delivering a result of interest. Business intelligence is continually revolutionising, and data is exploded and becoming big, thus businesses are gaining access to cloud computing. By transferring data to the cloud, businesses are enhancing the accessibility of data thus maintaining collaboration and productivity amidst a distributed workplace (Berisha, Mëziu and Shabani, 2022). Companies are harnessing the power of cloud computing which helping in garnering actionable, timely insights from the data. Depending on the budget, security and compliance, hardware among other factors analytics is being flexibly deployed on public, private, hybrid and multi, or community clouds. This is further propelling the adoption of cloud analytics.
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Covid 19 pandemic has disrupted business intelligence in the past two years, thus making it very necessary for organisations to make data informed decisions. In 2022, different business intelligence trends have emerged ranging from artificial intelligence and data literacy to data discovery and visualisation, cloud analytics and natural language processing. Data visualisation has been helping businesses to turn information into graphics and charts enabling stakeholders in finding it easy to understand rather than blocks of texts and numbers.  On the other hand, NPL is currently not only capable of queries based of text but also voice based searches. The integration with voice activated digital assistants on mobile device by the software vendors is helping in making data discovery more user friendly.
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